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PROVIDING RELIABILITY AND QUALITY OF ELECTRICITY 
BY REPLACING A SYSTEM-ORIENTED APPROACH  

TO CUSTOMER-RELATIONSHIP APPROACH 
 

Moroz O., Druz V. 
 

Summary 
In the article is analyzed the importance of customer-relationship 

approach to development of the energy enterprise, are given the inter-
pretations by different authors, is substantiated the essence and given 
the author´s definition to «customer-relationship» as a key competence 
of the company. The essence, characteristics and approaches to the im-
plementation of customer-relationship approach in the energy sector 
and implementation of customer-relationship energy policy. 


