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For Nixon the debate ended with a political disaster. Then, with great success, television debates have proven a success in
Western Europe, initially in Germany and France. In Poland, the first pre-election TV debates were held in 1995 and had a
very important influence on the final outcome of the election. The majority of the Polish population lived with events related
to the debates. Debates inflamed emotions, but at the same time facilitated understanding of the political programs of the two
competing parties. Even voters hardly familiar with politics identified Tusk’s camp with economic liberalism and withdrawal
from social policy. In contrast, Law and Justice was identified with social solidarism and increased state participation in
the economy. Fundamental importance for the results of the presidential elections in Poland in 2005 had the «President for
Poland» presidential debate of Donald Tusk and Lech Kaczynski, issued on 21 October 2005. in the Polish TV channel one.
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The social projects are considered as a special type of TV programmes. The goal of the research is to highlight the
peculiarities of development, genre and typological priorities of social projects on Ukrainian TV. It was found out, that the
quantity of social projects is increasing on Ukrainian TV channels. It is stressed out, that there is a great variety of themes of
social projects, but the thematic classification has not been created yet. We suggest the following classification according to the
theme: highly specialized programme, programme-exposure, programme-confession (social and psychological programme),
programme-transformation, programme-search, programme-reconstruction. The social projects on Ukrainian TV channels
are often realized in the form of reality and talk show, less often - in the form of journalist investigation, interview presents
insignificant percent. Such tendency shows the entertainment format of social projects. The mixing of genre characteristics
is observed in the framework of social projects. The majority of social programmes are of original design. Thus, social TV
projects make solid layer in typological and genre-format aspects.
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ntroduction. One can observe the tendency of social programmes increase on Ukrainian television

lately. The viewers are offered different programmes, where the above mentioned function is real-
ized. The relevance of the above mentioned projects is conditioned by the intensification of social pro-
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cesses in Ukraine. Thus, we can observe the importance of research of tendency development of social
TV programmes, their types, peculiarities of functioning on Ukrainian television.

The aim of the research is to highlight the peculiarities of development, genre and typological pri-
orities of social projects on Ukrainian television.

The object of the research is the programmes of social character on modern Ukrainian television.

The subject of the research is the peculiarities of functioning and the genre variety of social pro-
grammes of Ukrainian TV.

Unfortunately, the social mission of Ukrainian television has not become the object of serious
attention of the media researchers. Despite the frequent use of the term «social project» (TV pro-
gramme) by TV channels, there is still no definition for this type of TV product. The social projects
are not represented in classifier of TV programmes, which identifies such types as information (news),
publicist, informative programmes and entertainment, cultural and education, children, sport, enter-
tainment, advertising programmes, feature (live-action) film, TV serial [6]. As we can see, there are no
definite principles for classification. Thus, the systematization was carried out according to the viewer
principle, theme, and function of the TV programme. V. Kuznetzov also distinguishes «socially sig-
nificant» programmes, including information and information-analytical, publicistic, informative and
entertainment, cultural and education, children programmes [6]. Unfortunately, the scientist does not
explain what is meant by «socially significant» programmes.

Generally, the term «social», taking into consideration the definition of such notions as «social
protection», «social welfare», «social policy», «social institution» etc, is used to identify moral and
financial support of a person, i.e. TV projects, which position themselves as «social» must be aimed at
solving social problems of the society and its protection. «In the wide sense, social problems mean all
social phenomena connected with the people’s behavior in the society within the framework of norm
and also beyond it. [...]. In the narrow sense, we speak about a problem, revealing destruction of stable
social connections, when its development results in tension and conflicts. In this case to reveal the so-
cial problems, the objective state of things is compared with the norm» [4, p. 67].Thus, we suggest the
following meaning of the social TV project (social TV programme). Social TV programme means TV
programmes aimed at forming, modification, and support of socially important views, forms of behav-
ior, problem solving, society protection in general and its every member in particular.

The aim of every social programme is to inform the viewers as to definite problem, if not to show
its solution, but possible consequences, which may arise, if timely measures will not be taken. The
problems which are raised in social projects are of different character - from personal or family to all
Ukrainian and international. The main thing is the question under discussion should be resonance and
interesting for the society.

The Ukrainian media market shows a great variety of social project themes, but the precise theme
classification was not created. Thus, having researched the domestic TV content of social programmes,
we offer their theme classification:

1. Highly specialized (narrow theme) programmes. The programme «Sozialnyy status: vasha pen-
siya» («Social status: your pension») («Tonis») can be referred to this category among the researched
TV programmes. The programme discusses the questions concerning pension protection: pension re-
form, age of retirement, pension of government employees, new laws, which will influence the pension
calculation etc. The experts are invited to the studio; the interactive connection - calls from viewers - is
used.

2. Programme-exposure. It is necessary to mention, that group is widely represented on Ukrainian
TV market. Problems, which are solved in such projects concern resonance cases of all Ukrainian
(state) and local levels. Rarely such cases are taken from the life of certain family or person.

Such programmes as «Purge 6.72» («2+2»), «Shemy» («Schemes») («UT-1»), «Agenty vplyvu»
(«Agents of Influence») (NTN), «Teoriya brehni» («Territory of Deception») («1+1»), «Revisor» («Au-
ditor»), («<Novyy kanal»/«New Channel»), «Inspector Freimuth» («1+1»), «Distalo» («Fed up») (ICTV)
belong to this group.

3. Programme-confession (social and psychological programme). It is necessary to mention that
programmes of such format are very popular among viewers. The stake is made on emotional response
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of family of main character, experts or viewers. It is the confession programmes that testify that social
programmes on Ukrainian TV tent to dramatization, usage of conflicts.

Such programmes as «Hovoryt Ukraina» («Ukraine is speaking») («Ukraine»), «Stosuetsya kozh-
nogo» («Concerns everyone») («Inter»), «Odyn za vsyh» («One for all») (STB), «Dytektor brehni»
(«Lie-detector») (STB), «Lyuba, my vbyvaemo ditey» («Dear, we are killing children») (STB), «Davayte
pogovorymo pro seks» («Let’s talk about Sex») (STB) belong to this group.

The most quantity of projects, which belong to programmes-confession are broadcasted by STB:
«Odyn dlya vsyh» («One for all»), «Dytektor brehni» («Lie-detector»), «Lyuba, my vbyvaemo ditey»
(«Dear, we are killing children»), «Davayte pogovorymo pro seks» («Let’s talk about Sex»).

4. Programme-transformation. At first sight, they belong to entertainment programmes, but their
main goal is to change people’s life for better, to help them find way out of difficult situation. Such
programmes as «Ya soromlusya svogo tila» («I am ashamed of my body») (STB), «Operaciya krasy»
(«Operation Beauty») («1+1»), «Deputat pid prykryttyam» («Deputy under Cover») (ICTV), «Pan-
yanka - selyanka» («City girl - Village girl») (TET) belong to this group.

The goal of majority of programme-transformation is to help change the appearance, improve
health («Ya soromlusya svogo tila» («I am ashamed of my body») (STB), «Operaciya krasy» («Opera-
tion Beauty») («1+1»), but there have appeared programmes aiming at showing the life of different
social layers («Deputat pid prykryttyam» («Deputy under Cover») (ICTV), «Panyanka - selyanka»
(«City girl - Village girl») (TET).

5. Programmes-search. The team of journalists of the above mentioned programmes helps find
missing people or people who lost connections with relatives. There are not many such programmes
on Ukrainian TV: «Chekau na tebe. Ukraina» («Waiting for you. Ukraine») (Inter), «Sluzhba rozshuku
ditey» («Children Search Service») («1+1»).

6. Programme-reconstruction. The aim of such programmaes is to show the way of solving problems,
which took place in the real life. The series «Simeyni melodramy» («Family melodramas») («1+1»),
court show «Sudovi spravy» («Court Cases») (Inter), «Simeynyy sud» («Family Court») (Inter) belong
to this category.

The social projects to be competitive, the scriptwriters put main emphasis on genre embodiment
of the material.

More often the social projects on Ukrainian TV have the format of realty- and talk-show, less - in
the format of journalist investigation, insignificant percentage — in the form of an interview.

One of the most popular genres of Ukrainian TV is a reality-show. «Reality is an action which hap-
pens not according the scenario, which shows the reality, reveals the characters of the participants, who
are «common people», but not professional actors. Show is an inseparable element of the creation of a
TV programme» [1].

Such programmes as «Lyuba, my vbyvaemo ditey» («Dear, we are killing children») (STB), «Depu-
tat pid prykryttyam» («Deputy under Cover») (ICTV), «Revisor» («Auditor») («New Channel»), «In-
spector Freimuth» («1+1»), «Minyayu zhinku» («I Change the Wife») («1+1») belong to reality-show
genre.

Another popular genre, where social projects are realized, is a talk-show. «Talk-show is a stand-up,
in the form of questions and answers with the obligatory participation of charismatic TV presenter,
viewers in the studio, knowledgeable experts and guests with an interesting story» [5].

The talk-shows on Ukrainian T'V are presented by such social projects as: «Odyn za vsyh» («One for
all») (STB), «Chekayu na tebe» («Waiting for you») (Inter), «Hovoryt Ukraina» («Ukraine is speaking»)
(«Ukraine»), «Lyuba, my vbyvaemo ditey» («Dear, we are killing children») (STB), «Davayte pogovo-
rymo pro seks» («Let’s talk about Sex») (STB), «Stosuetsya kozhnogo» («Concerns everyone») (Inter).

Ukrainian TV is actively realizing social projects in such genre as journalistic investigation now.
«Journalistic investigation is a genre of analytical publicism aiming at revealing inner reasons of acute
social (economic, political, moral, ecological) problems, the real reasons of which are hidden from
community by powerful, influential political circles. Facts, deeds and behavior of people, collisions
between them are the components of journalist’s conception of investigated phenomena, its nature and
conditions of existence» [2].
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Such social projects as «Lyustrator 6.72» («Purge 6.72») («242»), «Shemy» («Schemes») («UT-1»),
«Agenty vplyvu» («Agents of Influence») (NTN), «Teritoriya obmanu» («Territory of Deception»)
(«141»), «Distalo» («Fed up») (ICTV) etc. Belong to the genre of journalistic investigation on Ukraini-
san TV.

Such classical genre as interview is used on Ukrainian TV channels. Interview is a genre of publi-
cism, which is a conversation between a journalist and a socially significant person on important topic»
(6].

The social project «Sozialnyy status: vasha pensiya» («Social status: your pension») (Tonis) presents
this genre on Ukrainian TV.

The mixing of genre characteristics is taking place on Ukrainian T'V nowadays. The creators of so-
cial projects try to diversify the formats of such programmes, that is why they mix their characteristics
with the characteristics of other shows. Ye. Hutsal states: «Technology modernization and innova-
tions in videoculture influenced immediately the tendency of representing the material on TV. The TV
analysts characterize the real state of things on TV as genre mixing and blurring of distinctions be-
tween reality and fictionalized facts. Moreover this blurring of distinctions and forced modernization
of genres is almost the main problem of modern methodology of journalism» [3]. The vivid example
is the talk-show «Odyn za vsyh» («One for all») (STB), where the main hero tells his version of events
and the journalists look for answers (journalistic investigation).

The peculiarity of social programmes functioning on Ukrainian TV is that the majority of them
is unique projects. First of all, it concerns such genres as talk-show, journalistic investigation, and
interview. We can observe contrary different situation with reality-shows. For example, Ukrainian pro-
gramme «Kohana, my vbyvaemo ditey» (STB) is created according to British format «Honey, we're
killing the kids», «Minyayu zhinku» («141») is Ukrainian adaptation of British format «Wife Swap».
So called international social projects comprise in significant part on Ukrainian TV market. Such pro-
gramme as «Chekayu na tebe» («Waiting for you. Ukraine», Inter) belong to this category. Ukrainian
social projects also appear on international media markets. For example, Russian federal entertainment
channel «Pyatnytsal» bought «Revisor» («Auditor») from «Novyy kanal» («New Channel»).

Conclusions. Thus, the quantity of socially oriented programmes is increasing on Ukrainian media
market. Nevertheless, social projects did not become the object of attention of media researches. We
suggest the following meaning of the social TV project (social TV programme). Social TV programme
means TV programmes aimed at forming, modification, and support of socially important views,
forms of behavior, problem solving, society protection in general and its every member in particular.

The programmes-exposure and «confessions» are widely represented among the social projects on
Ukrainian TV. The programmes-transformations search and reconstructions are represented less; the
insignificant part is comprised by highly specialized programmes. Thus, we can make a conclusion
that the main emphases is made on scandals and show by scriptwriters, while creating social projects.

The entertainment format of social projects is proved by their genre. More often they are realized
in the genre of reality and talk-show, less in the genre of journalistic investigation, least - in the inter-
views.

The social projects broadcasted on Ukrainian TV are of original production, but there is a big group
of adapted formats. It concerns such type of social projects as reality show.

Social TV projects need further research and comprehension. They present a broad stratum in
typological, genre and format aspects.
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CyMcpKmit mep>kaBHMI yHiBepcuTeT, Byl PumcpkoroKopcakosa, 2, Cymn, 40007, Ykpaina

Posensioarmucs coyianvhi npoexmu sSx 0coonusuii pisHosud menesisitinux npozpam. Mema docnioxeHHs — okpecnumu
0C00NIUBOCI PO3BUMKY, HAHPOBI MA MUNON02IUHI NPIOPUMem COUIAIbHUX NPOEKMi6 HA YKPATHCOKOMY menebauenH.
3’AIC08Y€MbCA, U0 HAYKPATHCOKUX MeNeKAHALAX 3POCMAE KibKiCMb NPoeKmis coyianvHozo cnpamysanns. Hazonoutyemovcs
il doci He 3po6neHo. 3a MemMamukow NPONOHYEMO BUOINAMU BY3bKOCHeuianizoeani (8ysvKkomemamuuni) npozpamu,
npOZPAMU-BUKPUMIMS, NPOZPAMU-CNOBIOi (COUIANMLHO-NCUXONI0ZIUHI Npozpamu), npozpamu-nepesminenHs, npozpamu-
posuyku, npozpamu-pexocmpyxuii. CouianvHi npoexmu Ha yKpaiHCbKux menekaHanax Haiuacmiuie peanizosami y
HAHPAX peastimi- ma MoK-uioy, MeHule — y HaHpi HYPHATICHCOKO20 PO3CNIOYBAHHS, He3HAUHULL 8i0COMOK — iHMEPS 10
Taxa meHOeHUis CBI04UMb NPO CNPAMOBAHICIb COUIANLHUX NPOEKMi6 HA PO36aNANbHULL popmam. Y mexax couianvHux
NpoeKmis CHoCcMepicaemMo MaKox 3Miuly8aHHs ianposux osuax. Ilepesarxcna Oinvuiicmv npozpam HA CoUidnvHy
memamuxy € opuzinanvHumu npoexmamu. Omie, COUianvHi menesisilini npoexmu A67A10Mb 06010 UUPOKUTI NACH —
SIK Y MUNOTIOZIMHOMY, MAK | HAHPOBO-POPMAMHOMY NAAHAX.

Kmouoei cnosa: coyianvi npoexmu, munosnozis, #anposi ocobnusocmi, menebaueHHs.

ConnanrbHble IPOEKTHl B KOMMYHUKAIMIOHHOM MPOCTPAHCTBE YKPAMHCKOTO TeleBUeHNA

Tlaspumok Vinna, Ilpuxogbkxo Haranna

Paccmampusaromes coyuanvhvie npoekmol Kax 0co0as pazHo8UOHOCMb Mene8U3UOHHbIX npozpamm. Llenv uccnedo-
8amusi — onpedenums 0c06eHHOCMU PA3BUMUS, HAHPOBbIE U MUNOT0ZUHECKUE NPUOPUMEMbL COUUANIBHBIX HPOEKMOB HA
YKPAUHCKOM menesudeHuu. BoisicHsemcs, 4umo HA YKPAUHCKUX MeENeKAHANIAX YBeNUuUBAeM s KOIUUECMB0 NPOeKmos
coyuanvroti Hanpasnenrocmu. Iloduepxueaemcs, 4mo memamueckuil Kpyz2 COUUANbHbIX NPOEKMO8 OUeHb WUPOKULL,
00HAKO KNIACCUPUKAUUU UX MEMAMU1ECK020 0UANa30Ha 00 cux nop He coenana. Ilo memamuke npeonazaem vbl0ensimb
Yy3KOCheyuanusuposanvie (yskomemamuuecxue) npozpammol, HpOZPaAMMbL-pa3067iaueH s, NPOZPAMMbI-UCHO08edU (Couu-
ALHO-NCUXONIOZUHECKUE NPOZPAMMDL), NPOZPAMMDBL-NEPEBONTIOUAEHUS, NPOZPAMMbI-PO3DICKU, NPOZPAMMDBL-DEKOCPYKUUL.
Coyuanvrvie npoexmuvl HA YKPAUHCKUX MeNeKAHALAX HAu4e 8Ce20 Peanu308aHbl 8 HAHPAX PEATUMU- U MOK-UI0Y, MeHbUle
- 8 HAHPE HYPHATUCCKOZ0 PACCIe08AHUS, He3HAUUMENbHBLIL NPpoyeHm — unmepevlo. Taxas meHOeHUus céudemeso-
cmeyem o0 HANPABAEHHOCMU COUUATIBHBIX NPOEKMO8 HA pa3enekamenvHuiil opmam. B pamkax couuanvHolx npoexmos
Habm0daem Mmaxie CMEUUBAHUE HAHPOBLIX NPU3HAKO8. [100assTIOUee OOTLULUHCIMEBO NPOZPAMM HA COUUATILHYIO meMa-
MUKy ABAAIOMCA OPUSUHATILHOIMU npoexmamu. Mimaxk, coyuanvvle menesusuoHHble npoekmul npedcmasnsom co6oil
WUPOKUTI NIACH - KAK 8 MUNOOZUMECKOM, MAK U HKAHPOBO-POPMAMHOM NIAHAX.

Kntouesvie cnosa: coyuanvtole npoekmul, mMunono2usi, ’anposwle 0co6eHHOCMU, mesieudeHuUe.
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