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tasks of the social pedagogues’ professional training for work with adolescents in the conditions
of the modern school are determined, the knowledge and skills of future social pedagogues in the
direction of implementing the main aspects of competence-oriented education are outlined, and
also key professional competencies are allocated for implementation of the actual pedagogical
tasks concerning formation of the children’s vital competence, which should be acquired by
future social pedagogy specialists. The peculiarities of the social pedagogues’ professional
training in higher school are highlighted, in particular, the program of a prospective specialists’
special course on mastering by the social sphere professional knowledge and skills in the
direction of forming the adolescents’ life competence in a secondary school. The program of the
special course “Theory and practice of forming the adolescents’ life competence in school” is built
on the modular principle and involves students studying three content modules in its structure:
“Theoretical basis for the formation of the children’s life competence in a secondary school”,
“Specificity of social and pedagogical work with adolescents in school” and “Practicum of social
and pedagogical work in school with adolescents on the formation of their life competencies”,
each of which includes a thematic unit that covers specific knowledge on the problems of
organizing social-pedagogical activities in general education institution, on the problems of the
teenage environment and the peculiarities of constructing work with adolescents, on issues of
forming the adolescents’ life competence with the help of modern pedagogical means. The
special course also provides students with creative tasks — development of social-pedagogical
projects on the formation of key skills for the adolescents’ life, as well as the creation and
presentation of a scenario for an interactive educational activity for adolescents aimed at
building their vital competencies.

The future social pedagogues’ assimilation of the developed special course’s basics,
which has an interdisciplinary character and is based on the person-oriented learning of
students in higher school, will allow them to specify and deepen professional knowledge on
the issues of competence approach in education, as well as promote their effective
implementation of socio-pedagogical functions in practical work.

Key words: professional competence, future social educators, professional training,
special course, competence approach in education, adolescents, general education
institution, vital competence.
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The article defines the role of marketing-monitoring support in the system of internal
quality assurance of higher education. The choice of key marketing-monitoring studies and
their features are substantiated. The program and tools of labor market research in the
system of internal quality assurance of higher education institution are offered. The proposed
labor market research program has been tested and its results have been analyzed, the
prospects for their use in the work of the HEl have been substantiated.
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Introduction. One of the main modern requirements for higher
education is the need to establish a close relationship with science and
production. Nowadays, the issue of minimizing the gap between higher
education, academic science and practical activity is of particular importance.
In this context it’s necessary to understand the current needs of the labor
market, their changes and development trends. Therefore, in order to ensure a
high level of education quality, it is important to create a labor market research
mechanism as the key consumer of educational services.

Analysis of relevant research. L. llich (lnbiu, 2017), M. Karpenko
(KapneHnko, 2015), V. Kutsenko (KyueHko Ta YopHoaia), L. Lavrinenko
(NaBpuHeHKo, 2016), O. Martiakova (MapTtakoBa Ta iH., 2013) studied labor
market as a tool for the education quality assurance. These studies focus on the
mechanism of interaction between labor and educational services markets. The
peculiarities of Ukrainian labor market, its problems and factors influencing the
guality of providing educational services are considered. However, mechanisms
for obtaining information on the state of labor market and ways of taking this
information into account in the work of the HEI are not sufficiently considered.

The aim of the article is to develop a program and choose labor market
research tools as part of the marketing-monitoring support of the system of
internal quality assurance in higher education.

Research methods. The following methods were used: analysis and
generalization of scientific sources, quantitative and qualitative analysis of
documents for collecting data on the labor market of Ukraine, mathematical
analysis for determining key features of the labor market.

Research results. Image, rating, recognition of a system of higher
education in general or a separate higher education institution in the domestic
and international markets of educational services is determined, first of all, by
gualitative results of their activities. It is important that graduates of higher
education institutions should have all the necessary knowledge, understand
professional terminology, have practical skills in the relevant field, as well as
the possibility of continuous improvement of their own professional
characteristics. All of this directly depends on the quality of education, which is
determined by the level of qualification of the curriculum developers, the
innovativeness of the curriculum itself, free access to the latest achievements
of scientific-technichal progress, information provision of the educational
process, appropriate facilities, etc. (bpit, 2015).

The modern competence approach in higher education focuses on the
formation of certain competences in the student. However, one of the key
issues is the complexity of choosing relevant competences. The procedure for
introducing educational programs (1-2 years) and the term of study (4—6 years)
are quite long, therefore, they often do not have time to change the
environment. So, the requirements of the modern labor market are constantly
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changing, so a significant part of the students at the time of graduation do not
meet the actual demands of the labor market.

To the mechanisms for solving this problem when developing an
educational program we refer not only taking into account modern
requirements of employers, but also forecasting them for a period of not less
than 5 years. To do this, it is necessary to establish effective communication
between HEls and employers. However, practice shows that requirements for
employees at the same positions may vary significantly depending on the place
of work. This is especially true for such unclearly defined positions as
“manager” and “administrator”. Thus, in the current Classifier of Occupations
there are 58 professions named “manager” depending on the sphere of activity
(HauioHanbHuli Knacugikamop YKpaiHu «Knacugpikamop npodpecili [K 003 :
2005»). This situation is aggravated by employers who may incorrectly name
positions for which they are seeking employees, especially when these
positions envisage a rather wide range of responsibilities (which is typical for
small and medium-sized enterprises). These phenomena reflect the tendencies
of “blurring” the boundaries between professions, especially in relation to
similar and “office” positions. The constant change in the requirements of the
environment forces the majority of workers to turn into “versatile people”,
who are able to adapt quickly to the implementation of new powers. This
uncertainty complicates the process of initial training of workers and increases
the role of advanced training and retraining.

This problem can be solved by formation of marketing-monitoring support
as one of the main elements of the internal quality assurance system. It is aimed
at monitoring the state of educational services provision by the institution and is
considered as a specific system that provides the subject of the higher education
institution administration with information on the state of the external and
internal aspects of the quality of the educational services provision and promotes
quick impact and adjustment of this condition to ensure efficiency and
effectiveness of specialists’ training. The basis of this mechanism is collection by
the subjects of management of certain information on the state of the internal
and external environment of an education institution, which is realized through
conducting relevant marketing-monitoring studies.

Marketing-monitoring studies are conducted in accordance with the
Standards and Guidelines for Quality Assurance in the European Higher
Education Area (ESG) (CmaHdapmu i pekomeHOauii). Today, these Standards
are one of the most common approaches to ensuring the quality of education
in HEl. The aim of the ESG standards is to assist and identify benchmarks for
higher education institutions in developing their own quality assurance systems
and for agencies that carry out independent audits.
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Fig.1 Marketing-monitoring research in the system of planning,
monitoring, self-evaluation of activity and development of HEI

Marketing-monitoring studies correspond to the list of standards. Thus,
getting up-to-date information on labor market requirements allows developing
educational programs of better quality (it corresponds to Standard 2
“Development and approval of programs”). Collection data on students’ views
about studying in HEIs and taking them into account in the process of making
managerial decisions is one of the elements of a student-centered approach
(Standard 3 “Student-centered Learning, Teaching and Evaluation”). Collection of
internal and external information is the basis for effective information
management (Standard 7 “Information Management”). The regularity of research
makes it possible to monitor continuously the state of the internal and external
environment and adapt the educational programs accordingly (Standard 9
“Current monitoring and periodic review of programs”).

For the effectiveness of the internal quality assurance system, marketing-
monitoring studies should cover all stages of the educational services provision.
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So, the first study — “Motives for choosing a higher education institution” —
involves identifying the competitive advantages of HEls, which attract entrants
most of all and played a key role in choosing. In addition to identifying the
competitive advantages of the HEI, respondents choose the most important, from
their point of view, life skills and orientations, which allow assessing the
expectations of higher education and the priorities of modern entrants. The
procedure for this study involves conducting an online survey of entrants during
the submission of documents for passing the competition to the HEI It is
expedient to conduct a survey using an online questionnaire, since the procedures
for submitting documents to Ukrainian HEIs can now be conducted online. Based
on the collected information, the most important competitive advantages of HEls
and their priority competences on the basis of maximum ratings of respondents
are determined. In addition, the profile of the entrant who is interested in this HEI
is developed based on his socio-demographic characteristics (sex, place of
residence, etc.). It allows understanding what the target audience of HEI is, what
characteristics are important and interesting. On the basis of this information, a
marketing strategy for the HEI development will be worked out.

The next study — “Satisfaction with quality of the educational process”
evaluates the degree of student’s satisfaction with learning process (based on the
assessment of individual subjects). It is conducted among undergraduate students
of 4 year of study and provides an assessment of all aspects of the educational
process. The data collection procedure also involves the use of online surveys. The
survey covers evaluation both of the learning process and its results.

The next study is “Labor Market Monitoring”. It is aimed at determining the
state and prospects of development of the labor market in the specialties, in
which HEI trains specialists. In addition, the study allows determining the list of
competences that are relevant for each specialty, as well as universal for all
specialties (Fig. 2).

The research procedure involves, firstly, the method of analyzing
documents on the status of the world and Ukrainian labor market. The next
step is to conduct a content-analysis of vacancy queries provided by employers.

In more detail, the procedure for conducting the study is presented in
Table 1.

The first stage is definition of the global trends in the development of the
labor market. It provides an analysis of research of international organizations and
world scholars’ research on the status and trends of the world labor market.

In the analysis of these studies, it should be taken into account that
rigorous studies are conducted rarely (once every 3-5 years), especially if they
relate to trends and predictions. Therefore, when conducting an annual survey,
you can use previous studies, however, taking into account their creation time
and check for compliance with the proposed projections.
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The main advantage of analyzing these studies is their thoroughness and
the possibility to generalize conclusions about the problem. Therefore, the
results of these studies can determine general trends, without taking into
account the specifics of the region or specialty.

Factors of external
Results environment

Updating of specialties Demand for a specialty and
the prospects for its change

/ Updating of the list of \
competences, at the
formation of which training
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and prospects for the growth
of the role of certain
competences

A

\ )

A 4

Labor
market

Updating the content of

education (curriculum)
monitoring

A 4
Quality of preparation

(methods, technologies of

teaching, means of training)

Collaboration with
employers

Contact with graduates Employment of graduates

Fig. 2. Use of the results of the study “Labor Market Monitoring” of
internal quality assurance in HEI.
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Table 1

The order of conducting research “Labor Market Monitoring”

Stage of research

Procedure

Sources

Results

1. Definition of
general world
tendencies of labor
market
development

Analysis of
research on the
world labor
market and trends
in its development

1. Research of
international
organizations.
2. Research of
world-known
scientists

1. List of the most topical
universal competences and
trends in changing their list.
2. Trends in the development
of the world labor market
(changing demand in the
specialties and the
emergence of new ones).

3. Features and prospects of

the development of
individual  specialties  (in
which the students are

trained in HEI)

2. Determination of
peculiarities of the

Analysis of studies
on the Ukrainian

1. Research of
international

1. A list of the most relevant
general competences and

Ukrainian labor | labor market and | organizations on | trends in changing their list.
market trends in its | the  Ukrainian | 2. Trends in development of
development labor market. Ukrainian labor  market
2. Research of | (changing demand in the
domestic specialty).
scientists 3. Determination of the
differences of Ukrainian labor
market from the world labor
market
3. Labor market | Content analysis | 1. Domestic job | 1. Updated list of the most
analysis of vacancy | sites relevant general
announcements competences.
for positions 2. Assessment of demand for

where graduates
of HEI can work

individual specialties of HEI.
3. Determination of the list of

general and professional
competences for each
specialty

So, in 2016, the World Economic Forum in Davos presented a list of the
most demanded professional skills in 2020 (OgiuiliHuli calim BcecsimHbo20
eKoHoMiYyHo2o chopymy 8 Llasoci).

1. Integrated multilevel problem solving.

. Critical thinking.
. Creativity in the broadest sense.

. Interaction with people.
. Emotional intelligence.

2
3
4. Management skills.
5
6
7

. Own opinion and acceptance.
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8. Client-centeredness.

9. Ability to negotiate.

10. Flexibility of thinking.

This list of competences is quite universal; it is relevant for almost all
specialties of economic and managerial profile. However, it should be noted
that, depending on the specialty, the priority of one or another competence
may vary. For example, for a financial analyst, emotional intelligence is not as
important as the flexibility of thinking.

In addition, the study of the previous results of the assessment of the
demanded skills, allows us to talk about global development trends. So,
compared with 2015, creativity, critical thinking, and emotional intelligence
have become more relevant skills, while negotiation skills, quality control and
interaction with people — less. That is, the issues of quality of processes are
becoming less relevant and critical analysis of information and creative
problem solving — more important. It testifies the gradual spread of a creative
approach to problem solving. At the same time, there are changes in the
approach to interaction, instead of the skills of negotiation and interaction with
others becomes more relevant skills of understanding others. That is, the
emphasis is put on the understanding of own and others’ emotions as the
underlying foundations for ensuring effective interaction.

The final result of the analysis of world trends is definition of the
peculiarities and prospects of the development of individual specialties. Such
studies are carried out quite rarely; therefore it is difficult to distinguish the
actual information on the state of a particular specialty. Another problem is the
ambiguity of understanding the nature of profession and differences in the
work responsibilities of employees. Therefore, such studies are usually
conducted only for generalized specialties (for example, manager, economist,
etc.). When analyzing them, it is important to answer the following questions:

e Will the content of profession change? (globalization and informatization
qualitatively change the content of individual specialties, which should be taken
into account when preparing the relevant specialists for the future);

e How will the demand for a profession change for 5-10 years? (the
process of training specialists in HEI takes a certain period of time, in this case
not a modern request, but a future one should be taken into account);

e What can affect this demand? (understanding the factors that
influence or may influence in the future the demand for a specialty allows
predicting more effectively a changing environment).

When conducting an annual monitoring of the labor market, such a study
makes sense only for the most popular specialties in the HEI (the study of small
specialties that have a very narrow profile is not relevant). One of the most
widespread specialties is the manager. The study of futurist Jacob Morgan “10
qualities of the future manager” highlights the following skills (Morgan):
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1. Leadership.

2. Ability to pave the way (eliminating obstacles that interfere with
subordinates).

3. Understanding technologies.

4. An example for others (the first to introduce new technologies and
behavior patterns).

5. Demonstrates vulnerability (ability to ask for help, to admit wrong, to
speak fluent about lack of knowledge in any area).

6. Trust in the collective mind (he believes that it is more competent than
his own).

7. Leader (capable of activating the work of others, infecting others with
his enthusiasm).

8. Provides feedback in real time.

9. Observes personal boundaries (clearly adheres to the boundaries of
the personal space of subordinates, respects subordinates’ interests).

10. Ready to meet the future worker (he is open to changes, encourages
and implements them in practice).

The second stage involves analysis of domestic sources regarding the
peculiarities of the state and development of Ukrainian labor market. The main
problem of this stage is lack of qualitative research, especially regarding
prospects and development trends. The majority of domestic research studies
concerns the current state of the labor market and there is almost no research
on prediction.

Ukrainian labor market has some peculiarities in comparison with other
countries (EciHoBa, 2013, p. 6):

1) inaccuracy and concealment of information about the real state of the
labor market and its development;

2) low productivity, resulting in low wages;

3) uneven distribution of labor resources on the territory of the state;

4) deformation in the sectoral structure and vocational qualifications;

5) hidden unemployment remains.

A small number of qualitative research on the labor market can be
explained by its key feature — the lack of reliable information on the labor
market. Most employers are trying to conceal information about the real
income of employees. In addition, hidden unemployment (part-time work) is
often observed. In such conditions, even the information that is well developed
by the State Statistics Service of Ukraine is insufficient for a qualitative
assessment of the labor market and construction of a forecast for its
development. However, despite this, the use of official statistics allows making
conclusions on general state of the labor market (Table 2)
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Table 2
Demand, supply and employment of the labor force (thousand people)
(Odhitiyitinul calim AepxcasHoi cny¥bu cmamucmuKu YKpaiHu)

Indexes 2015 2016 2017

The number of citizens who were unemployed, at the

end of the period 1435,2 | 1270,4 | 11384

The unemployed population of working age

1654,0 | 1677,5 | 1697,3
(according to the ILO methodology) ’ ’ ’

The number of registered unemployed in the

. . 490,8 390,8 354,4
reporting period

The need for workers to replace job vacancies, at the

end of the period 25,9 36,0 50,4

Number of registered unemployed persons who were

employed in the reporting period 444,7 409,0 398,6

So having analyzed Table 2, we can trace gradual narrowing of the official
labor market and correction of the unemployment situation in Ukraine. Thus, the
number of citizens having the status of the unemployed, the number of registered
unemployed and the number of employed people are gradually decreasing;
however, the need of employers is increasing. In 2016, the number of employed
began to exceed the number of registered unemployed (in 2017 the difference is
even greater). However, the drop in the number of unemployed is much higher
than employment. This is due to the fact that a significant number of unemployed
people were not employed at all, therefore, after a certain period of time, they
were removed from registration. However, according to the International Labor
Organization (ILO) methodology, the number of unemployed is gradually
increasing. Therefore, we can state that there is a refusal of official mechanisms of
employment and transition of the labor market to the shadow. Therefore, for the
gualitative evaluation and forecasting of the labor market it is not enough to use
the data of the state statistics.

Labor market forecasting is usually carried out by individual experts (for
example, for business journals), and is limited to the forecast for the current
year. First of all, forecasts reflect general quantitative trends in the labor
market (growth of vacancies/proposals, wage changes, etc.). However, these
studies generally apply to the entire labor market in general rather than to
individual specialties.

Determining characteristics of the labor market of an individual specialty
also faces a number of problems (lack of qualitative research, complexity with
collection of objective information). Besides, there is a problem of ambiguous
understanding of the essence of the profession. Most professions have a rather
wide and ambiguous range of responsibilities, and the requirements of
employers for such employees can vary significantly. This information can be
obtained in the third stage — the analysis of the labor market. It provides
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content analysis of vacancy announcements for positions where graduates of
HEI can work. The source of information about vacancies may be the most
popular sites for employment (work.ua, rabota.ua, etc.). The procedure for
collecting information consists of the following stages.

The first step is to determine the list of specialties that will be
investigated and positions that these specialists may occupy. This information
can be taken from open sources (website of the university) and specified at the
graduating departments.

The second step is to identify the sites and sections where the
information about the ads will be collected. In order to collect information the
most popular job sites are chosen. Based on information about positions that
graduates can take, sections of the sites are selected where can be found the
appropriate vacancies. Outlining of the sections is important because at the
sites employers often place and name the ads incorrectly.

In the third stage, the primary selection of vacancy announcements is
made, which involves viewing job ads in the relevant section and collecting
certain information from them (Table 3). The template only includes vacancies
in which graduates of HEI can work according to their specialty. It should be
noted that some adverts are not included in the process of looking at job
advertisements (incorrectly filled ads, proposed posts do not correspond to
specialties of HEls, etc.).

Table 3
Template for filling vacancy information
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The first and second columns are intended to determine the location of
the ad.

The third column is a position offered by employers.

The fourth column is the company that submitted the ad (this
information may be required to remove identical ads).

Fifth — required education. In this column, besides the level of education,
information about its profile is given.

Sixth — work experience. This column provides information on the
required work experience, including its profile.
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Seventh — professional qualities. This column contains a list of
professional requirements for the applicant, that is, the skills that are directly
needed to perform the work (language skills, software, professional abilities
and skills of performing specific work).

Eighth — personal qualities. These are the qualities that characterize the
applicant’s identity, not professional level (responsibility, communication skills,
purposefulness, etc.).

The ninth is additional information provided in the ad. It can include both
requirements and benefits (place of residence, age, gender, part-time, flexible
work schedule).

All ads appearing in the relevant sections within a certain time interval
(week, two weeks, month) are added to the template and correspond to the
specialties of HEl. With this approach, the structure of queries (the number of
requests for each specialty) does not change in the process of analysis.
However, the choice of the study period plays an important role. Thus, it is
inappropriate to conduct research during mass vacations (summer months) and
official holidays (winter and May holidays).

At the fourth stage, the analysis of the received information according to
the following program is carried out.

1. Adequacy of the ad for a specific specialty is established (column 10 of
table 3 is filled in). It should be taken into account that several specialties may
be indicated (especially in economics and management).

2. Full account of all ads and removal of duplicates are conducted (some
ads may be in several sites, sections, in addition, they can be repeated within
the same section twice).

3. The ads are sorted depending on the specialty to which they relate,
which is based on the 10th column. Individual ads may be listed in several
specialties.

4. Content analysis for each specialty is conducted. As a result, it is
determined:

e list of positions and their percentage ratio within a separate specialty;

e requirements for education, which are differentiated into the “level of
education” (according to such criteria as “without education”, “secondary
special”, “higher”) and specialization (“any”, “branch of knowledge”, “special”);

e requirements for experience, which are determined by “duration”

” «“

(according to such criteria as “without experience”, “1-2 years”, “3 years and
more”) and “specialization” (“any”, “specific”);

e requirements for professional qualities, where, in addition to the list of
these qualities, their popularity is determined (as a percentage of the total
number of ads);

e requirements to personal qualities, where, in addition to the list of

these qualities, their popularity is determined (as a percentage of the total
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number of ads). It should be noted that in the analysis of personal qualities it is
advisable to generalize the ads with similar content;

e specific requirements, where additional information is analyzed and
generalized.

5. Analysis of research results. Provides the following procedures:

e development of standard requirements for each specialty;

e identification of the most demanded personal qualities (on the basis of
research of TOP-5 qualities for each specialty);

e structuring of personality traits according to the groups of
competencies of the TUNING project.

An approbation of the proposed methodology for labor market analysis
was conducted.

Between 01.03.2016 and 31.03.2016, more than 1300 job vacancies were
processed, which are marked as such, for which graduates can apply for a
definite specialty. During the monitoring it was established that among the
specialties of the Simon Kuznets Kharkiv National University of Economics most
of the vacancies were in such specialties as “Management”, “Accounting and
Audit”, “Computer Science”.

Higher education requires only 60-70 % of the vacancies, and the profile
higher — only 10-15 % (in some specialties, even 5 %). 50-70 % of vacancies
require an experience of 1-2 years, usually a profile. Experience is not
important only for 20-30 % of vacancies.

Among the professional competences that are required in all specialties
there are:

1. Knowledge of the PC (MS Office products) — an average weighted
score of 36,7 %,

2. Language training (both in foreign and native languages) — 18,2 %.

It should be noted that knowledge of the PC (30-60 % of requests) is
most important in most specialties than professional competence (15-50 % of
requests). That is, employers more often indicate the need for knowledge of
the PC than specific professional skills or work experience.

In certain specialties, employers have paid special attention to
professional competences. They are important for such specialties: accounting
and audit, marketing, information management systems and technologies,
tourism, personnel management.

Among personal qualities the most demanded are: communicability
(24,85 %) and responsibility (18,41 %). In addition, important qualities are:
attentiveness (11,46 %), focus on the outcome (9,46 %), stress resistance (8,46 %).

TOP-5 of the most sought after personal qualities for each specialty was
investigated. The analysis of the results has shown that among the
15 specialties that were analyzed in the research, to the TOP-5 more often
were referred communicability (13 specialties) and responsibility
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(12 specialties). Among other personal qualities, considerable values gained
attentiveness (7 specialties), the focus on the result (6 specialties) and stress
resistance (5 specialties). That is, it can be concluded that communicability and
responsibility are the most universal qualities (which are needed in almost
every specialty). The other 3 qualities are also quite important, but their need
is conditioned by the peculiarities of professional activity.

Compared to the list of the most demanded skills in 2020 presented at
the Davos World Economic Forum, it can be said that Ukraine is far behind the
current trends in the labor market. So among the list we have received, only
communicability is referred to the most relevant competences.

Conclusions. Marketing-monitoring support is a system that provides the
subject of the educational process management in higher education institution
with information about the state of the external and internal aspects of the
qguality of educational services provision and promotes quick impact and
adjustment of this condition to ensuring the efficiency and effectiveness of
specialists” training. It allows identifying and taking into account the
peculiarities of external and internal environment in the process of developing
strategic goals and building a marketing strategy for the HEI. This information is
obtained through conducting relevant marketing-monitoring studies (motives
for choosing HEI, monitoring of the labor market, assessment, satisfaction with
education quality, external rating assessment, etc.).

Conducting these studies is an important element of the internal quality
assurance system. Marketing-monitoring research is an integral part of the
guality assurance system based on the ESG Standards. These studies facilitate
the process of gathering information in order to substantiate and make
managerial decisions about development of the HEI, implementation of
appropriate measures and control over the results of work.

Marketing-monitoring support consists of a list of studies that form a
system for collecting information. One of the key studies is monitoring of the labor
market. Its main goal is to determine the status and prospects of the development
of the labor market and the requests of employers in the specialties that HEI
propose. On the example of labor market monitoring, the procedure for
conducting a marketing-monitoring study is considered. It consists of defining the
goals and objectives of the research, sources of information (including definition
of the target audience and sample), data collection, data analysis and formulation
of the results. The results of this study can be used in determining the list of
specialties and relevant competences, clarifying the content of educational
programs, improving teaching methods and technologies, ensuring cooperation
with employers, and improving the quality of graduates training for their future
work. In general, labor market research can increase satisfaction of educational
needs of consumers, overcome competition with other HEls, increase market
share, and increase the volume of the educational services.
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PE3IOME

fony6es CrtaHucnaB. MccnegoBaHMe pbiHKA Tpyda B CUCTEME BHYTPEHHEro
obecneyeHns KayecTBa B yupexaeHnm Bbicero obpasoBaHums.

B cmamee onpedesieHa posb MAPKEMUH2080-MOHUMOPUH208020 COMPOBOXOEHUS 8
cucmeme sHympeHHe20 obecrneyeHus Ka4yecmea evicuie2o 0bpazosaHus. O60CHOBAH 8bI60p
KAYeBbIX  MAPKEeMUH2080-MOHUMOPUH208bIX  Ucci1edosaHuli u ux ocobeHHocmell.
[MpednoxeHa npoepamma U UHCMPYMeHMbl UCCAed08aHUA PbIHKA mpyda 8 KOHmMeKcme
hopmuposaHus cucmemeol 8HympeHHez0 obecrnieyeHus Kayecmea obpaszosaHus. [TposedeHa
anpobayus npednoxceHHoU npoepammel UCCAEC08AHUSA PbIHKA MPYod, NPOaHAAU3UPOBAHbI
e20 pe3ysibmamel U 060CHOBAHO UX UCMOaAb308aHUA 8 pabome YBO.

Knruesble cnoea: pbiHOK mpyoda, y4ypexoeHue ebicwezo obpaszosaHusa (YBO),
MapKemuH2080-MOHUMOPUH2080€ uccnedosaHue, KoMnemeHmMHOoCMb, Kayecmeo
0bpaszoeaHus, cucmema s8HympeHHeao obecrieyeHus Kayecmea obpa308aHuUs.

AHOTAUIA

fonybeB CraHicnaes. [ocnigXeHHA pPWHKY nNpaui B CUCTEMI  BHYTPILHbOrO
3abe3ne4yeHHA AKOCTI B 3aKNaji BMLLOI OCBITH.

Y cmammi 8U3Ha4eHo posab MAapKeMUH2080-MOHIMOPUH208020 Cynposody 8 cucmemi
BHYyMPpiWHb020 3abe3neyeHHA AKOcMi euwoi oceimu. Bucoka OUHAMIYHICMb CYy4YacHO20
CyCnifnbHO-eKOHOMIYHO20 PO3BUMKY 0BYMOBAIOE 2HYYKiCmb 0C8imHbOI  OdisnbHocmi (i
0C8IMHbLO20 NPOYECY 30 PAXYHOK YPAXYBAHHA 8 HABYAAbHUX MAAHAX | MPO2PAMax MiHAUBUX
B8UMO2 308HIWUIHBO20 MA BHYMPIWHLO20 cepedosuwia, Wo nompebye cmeopeHHA cucmemu
360py yiei iHhopmayii yepe3 nposedeHHA MApPKemMUH2080-MOHIMOPUH208UX 00CaidHeHb. Ha
OCHO8i  aHanizy nimepamypu 06rpyHmosaHo 6ubip  KA4Y0B8UX  MAPKEMUH2080-
MOHIMOPUH208UX 00CNIOHEHL MA B8U3HAYEHO iX ocobausocmi. KommnneKcHe 00cnionceHHsA
8cix emarnis HAOAHHA OCBIMHIX rocaye O0ae 3mozy 3ibpamu AKicHY iHopmayito wooo
8HYMpIiwWHb020 Ui 308HiWHL020 cmaHy 3BO

Knroyosum MapKemuH2080-MOHIMOPUH208UM OO0CAIOHEHHAM € BUBYEHHA PUHKY
npayi ma ioco sumoe. Tomy 8 pobomi 3anNPONOHOBAHO MPO2PAMY Ma iHCMpPYyMeHmMu
00CniOHeHHA PUHKY npayi AK enemeHmMa cucmemu HympiwHe020 3abe3rnevyeHHA AKOCMI
ocsimu. s npoepama nepedbayae KOMMNAEKCHY OUiHKY €8imo8o2o Ui HaUiOHA/bHO20 PUHKIB
npaui, 8USHAYeHHSA iX Ka4vosux npobsaem i meHOeHyili po3sumky. Pe3ysbmamom makozo
00CniOuceHHA € nepesnik 3a2076HUX MA PogecioHanbHUX KomrnemeHmHyocmel, Wo €
aKmyaneHUMU 078 cneyianeHocmed, 3a Akumu 3BO nposodumb HABYAHHA. Baxcausum
acrnekKmom € 8uBYEeHHA MmeHOeHUill 3MiH monumy Ha creyiansHoCMi ma rnpo2HO3y8aHHA
aKmyanbHUX KomnemeHmHocmeu y matibymHsomy.

69



[leparoriyHi Hayku: Teopis, icTopis, iHHOBaLiiHI TexHoJorii, 2018, N2 10 (84)

Y pobomi nposedeHa anpobayis 3anpornoHO8aAHOI npozpamu OOCMAIOHEHHA PUHKY
npayi ma npoaHanizosaHo ioeo pedynbmamu. 32i0HO 3 OMPUMAHUMU pe3ysabmamamu
3MIHIOIOMbCA KAo408i KomnemeHmHocmi. Tak, npobaemu AKocmi npoyecie cmarome meHW
aKMyanbHUMU, a Kpumu4Hull aHaniz iHgpopmauii ma meopye supiuieHHs npobraem — binobw
saxcausum. Kpim moeo, 3amicme HOBUYOK 8e0eHHA repe2osopis ma 830emolii 3 IHWUMU
3pocmae poab HABUYOK PO3YMIHHA [HWUX. YKpaiHCbKuli pUHOK npauyi 4acmkoeo
8i003epKasOE KAo4yosi c8imosi meHOeHil, 30kpema iHgpopmamu3ayito, 0OHAK ece O00HO
3HQYHOK Mipoto 8i0cmae 8i0 cy4acHux ceimosux npouecie (Ha 5-10 pokis). Tomy
8U3Ha4YeHHA ocobausocmeli c8imo8o20 PuHKY npauyi 00380718 nobyodysamu npoeHO3
K/110408UX HAMPAMI8 PO38UMKY 8iMYU3HAHOZ0.

Knwuoei cnosea: puHoK npauyi, 3aknad euwoi oceimu (3BO), mMapkemuH2080-
MOHIMOPUH208€ O0CMIOHEHHS, KOMIIeMeHMHICmeb, SKicmb oceimu, cucmema 8HymMpiuiHb020
3a6e3ne4yeHHA AKOocmi ocsimu.
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PO3BUTOK PYXOBUX AKOCTEWN CTYAEHTIB TEXHIYHUX YHIBEPCUTETIB
3ACOEAMM HACTIZIbHOIO TEHICY B NO3AAYOUTOPHIN AIANIbHOCTI

Y cmammi po32aaHymo npobaemu 800CKOHAMAEHHA (Pi3UYHO20 BUXOBAHHA cmydeHmis,
ocobnusa ysaza npudineHa po38UMKO8i pyxosux AKocmeli cmydeHmig 3acobamu HacMinbHO20
meHicy. [MposedeHuli ekcriepumeHm 00380aU8 pPO3POOUMU MPO2PAMY PO3BUMKY PYXOBUX
AaKkocmeli cmydeHmis y npoyeci (izu4HO20 BUXOBAHHA 8 MEXHIYHOMY yHigsepcumemi 3acobamu
HaCMinbHo20 meHicy 8 no3aayoumopHil JdisnbHocmi. OmpumaHHi 0aHi c8iduame npo
eghekmusHicmeo yrnposadHeHHA eKcrepumMeHmMasnbHoi npo2pamu.

Knarouoesi cnoea: izuyHe 8UX0BAHHA, cmydeHMuU, M03aayOumMopHa OiAanbHiCMe,
pyxoei AKocmi.

MNocrtaHoBKa npobnemun. CTpiMmKi 3MiHM B yMOBax Cy4aCHOro PO3BMUTKY Ta
Moro €BpPONEenNCcbKMn BEKTOP BUMAratoTb CYTTEBUX 3MiH y BCiX cdepax XKutra. Lli
3MIHW He OMWHYNAM OCBITy. [piOPUTETHUM HANPAMOM AeprKaBHOI MONITUKU €
3MiLLHEHHA 340p0B’A HaceneHHA, 0cobAMBO CTYAEHTIB, AKi HABYAOTbCA B 3aKN1adax
BMLLOI 0CBiTU. OCHOBHMM 3acOH60M NOKpaALLEHHA 340P0B’A € PyXOBa aKTUBHICTb, AKa
MOKe peanisoByBaTUCb AK B ayOUTOPHIN, TaK i N033ayANTOPHIN GOpMaXx 3aHATb.

Mpn nnaHyBaHHI gucumnniHn «PisnyHe BUXOBAHHA» B AEAKUX 3aKNagax
BULOI OCBITU NNAHYKOTb OAHY-ABI aKaAeMiYyHi rOgMHU Ha TUXKAEHb 3 MeTOH
€KOHOMIi, TUM CaMMM EKOHOM/AYM Ha 340pOB’i CTYAEHTIB, WO, HAa AYMKY
BYEHUX, € HENPUNYCTUMUM.

Mpobnema nowyKy epeKTUBHUX LWNAXIB PO3BUTKY PYXOBUX AKOCTEN,
NiZBULLLEHHA PYXOBOi aKTUMBHOCTI Ta NMOKpaLLeHHA $isn4yHOro 340p0B’'A CTyAeHTIB
TEXHIYHOro 3aKnaay BULLOI OCBITU BU3HAYAE aKTYyaNbHICTb AAHOMO AOCNIAXKEHHA.
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