[leparoriyHi Hayku: Teopis, icTopis, iHHOBaLiiHI TexHoJorii, 2018, N2 9 (83)

PO3/11/1 1V. MPOBJIEMU NEJATOT1IKHA BUIILOI LIKOJIU
UDC 37.013.43:33

Viktoriia Budianska

Simon Kuznets Kharkiv National

University of Economics

ORCID ID 0000-0003-0621-4571

DOI 10.24139/2312-5993/2018.09/176-185

THEORETICAL SUBSTANTIATION FOR DETERMINATION OF THE
MOTIVATIONAL-VALUE COMPONENT OF THE CULTURE OF BUSINESS
COMMUNICATION OF FUTURE EDUCATION MANAGERS

The aim of the article is theoretical substantiation of the motivational-value
component of the culture of business communication of future education managers. During
the work, the complex of theoretical methods of research was used: analysis, comparison
and generalization of scientific literature in order to determine the content of the culture of
business communication of future managers of education. The analysis of the content of the
culture of business communication has allowed to distinguish three interrelated components
in the structure of the culture of business communication of future education managers. In
our opinion, the perspective direction of further research is construction of a model for a
system, which forms the culture of business communication of future education managers.
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Introduction: Competitiveness of future education managers depends on
the quality of their current knowledge in the educational and economic fields, the
ability to think and act in new market conditions and formation of their
professional culture, among which the culture of business communication plays
an important role.

In this regard, the need for qualitative training of future education
managers for professional activity, which by its nature is communicative, is
actualized. Communication enables each specialist to identify himself as a person
capable of professional activity, interpersonal understanding, and enrichment of
spiritual world perception. Ability to communicate, achieve mutual understanding
in the process of performing professional functions is the basis of the work
effectiveness in situations of business communication. The professional activity of
education managers involves effective linguistic, socio-cultural interaction,
adaptation to changes in external and internal circumstances.

Work on forming a culture of business communication of a specialist, in
particular the future education manager, involves defining the structure of
business communication.

Therefore, definition and analysis of the structural components of
business communication is the basis for effective formation of the business
communication culture of future education managers.
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Analysis of relevant research. In the psychological and pedagogical
literature on the methodological level, the phenomenon of communication is the
subject of the studies by scientists: O. Bodaliov, V. Kan-Kalik, O. Leontiev,
A. Mudryk, E. Rudenskyi, T. Chmut. At the theoretical level, the problem of forma-
tion of professional culture has been analyzed in the works of L. Vashchenko,
V. Grehniov, V.Grynova, L. Hrushchenko, V. Divak, V. Lozova, V. Maslov,
V. Melnyk, V. Putsov, O. Rembach, M. Faionova. Modern studies analyze
individual issues of formation of a professional communicative culture of future
specialists by: pedagogues (V. Kashnitskyi, A. Kiseleva, V. Pasinok, V. Poltoratska),
managers (N. Dolgopolova, S. Koroliuk, V. Liventsova, O. Marmaza), agricultural
workers (L. Baranovska), doctors (O. Uvarkina), engineers (S. Drokina, V. lvanova),
military personnel (M. Ivaienko, S. Kapitanets, M. Koval), employees of tourism
business sphere (V. Monzhievska), international analysts (O. Rembach).

Despite the large number of works devoted to the issues related to the
subject of our study, we can note that the problem of forming the business
communication culture of future education managers was not the subject of
study, which led to the determination of research direction.

Aim of the study — theoretically substantiate the essence of the
motivational-value component of the business communication culture of
future education managers.

According to the purpose, the task of research was set: to isolate the
structural components of the culture of business communication of future
managers of education; to analyze the motivational-value component of the
business communication culture of future education managers.

To solve the tasks, the such theoretical research methods as analysis,
comparison and generalization of scientific literature in order to determine
the content of the business communication culture of future education
managers was used.

Research results. On the basis of a thorough analysis of the phenomenon
of “business communication” let us define the structural components of the
business communication culture of future education managers. In our opinion,
such structural components are motivational-value, speech-informational,
operational-activity. The motivational-value component describes a complex of
motives, a system of value orientations and semantic units of a specialist who
determines general orientation of business communication, the nature and
success of interaction with partners.

The speech-information component reflects the communicative-semantic
aspect of the professional interaction of future education managers: the use of
verbal and non-verbal means of information exchange; communicative qualities of
business speech (correctness, purity, accuracy, logic, accessibility, conciseness,
relevance, ethics and efficiency); the technique of preparing and conducting public
speeches; possession of methods of conducting productive discussions in
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situations of business interaction, the ability to receive information, analyze,
exchange it, including using the latest Internet tools.

Operational-activity component reveals the content of the main stages of
communication interaction, as well as the quality, knowledge and skills
necessary for its implementation, typical strategies, models, methods and
techniques of interaction, which enable effective business communication.

The first motivational-value component of the business communication
culture of future education managers is the system of motives, values, which
guides the future specialist during business communication and which
mediates his perception and assessment of various professional situations,
determine the choice of methods of communication with partners.

The system of motives for future education managers determines their
motivational orientation. We regard it as a system of motivational orientations in
the field of business communication, which determines the ideal method for
interpersonal interaction with communication partners for this specialist. The
motivational orientations of future education managers link motivation to the
goals of business communication, which, in turn, justify the material and spiritual
needs of future education managers. Needs belong to the category of integral
properties of man, they seem to “permeate” the whole system of biological,
psychological, pedagogical, linguistic, social characteristics. Direction serves as an
indicator and means of expression, objectification of all human actions, in its
connection with the internal and external world of a person is revealed.

Our study suggests that the type of focus of future education managers is
determined by the dominance of some motivational orientations and guidance
over others. The researcher O. Rembach distinguishes three types of
motivational orientation of the future specialist in business communication.

1. Activity orientation is characterized by a high level of orientation towards
the achievement of professional indicators, the interests of professional activities;
the optimal approach is to use actively the communication process for solving the
tasks set, motives related to the achievement of the goal are prevailing; specialists
are characterized as pedantic professionals who know in advance how to achieve
the goal and who needs to be involved in it in order to be successful; the essence
of such a position is expressed by the slogan: “High productivity at any price”,
“I defend my thoughts, attitudes and views even when it is necessary to discard
the thoughts of others”, “If there is a conflict situation, | try to stop it or to leave it
as the winner”, “I attach great importance to the adoption of my own decisions,
and sometimes | rely on others”. The main goals and criteria for the success of
professional activity specialists of this type mainly see in the implementation of
professional tasks.

2. Interpersonal or personality orientation is characterized by high
orientation towards the partner, formation of favorable interpersonal
relationships and positive psychological microclimate in the team. The essence

178



[legaroriyni Hayku: Teopis, icTopis, iHHOBaLilHI TexHoJiorii, 2018, Ne 9 (83)

of this approach to communication is expressed in the following statement:
“People are not a commodity, the value of which can be measured with a
certain scale, so the thoughts and feelings of people play a paramount role”.
Therefore, the specialist seeks to create all the conditions to meet the needs of
the partner. He tries to treat his partner with respect and kindness. The most
important stimulus that determines this type of communication is the desire
for approval and support from others. The basis of this approach is the
assumption: “I will loved by people if | am good to them”. In most cases,
employees with this orientation attach great importance to the opinion of the
society and its mood, highly appreciate the attention and appreciation on its
part, serving them as proof of their usefulness.

Such direction is called personal, since the main purpose of the activity
specialists see in providing favorable conditions for establishment of friendly
relations with colleagues and partners, and criterion of efficiency of
professional activity is considered by the nature of relations with partners on
communication, their attitude towards themselves. The goals of professional
activity are to achieve full understanding with partners and colleagues, to
create an atmosphere of trust and cooperation.

3. Egocentric, or individualistic orientation is characterized by orientation
towards oneself, proper welfare; the desire for precedence and prestige
dominates; in this case among the most important criteria for the effectiveness
of its activities is called “recognition and respect of colleagues and partners”,
“the authority of partners and employees”, “professionalism, a high level of
competence” (Rembach, 2005, p. 80-82).

The future education manager may also have the following motives: the
opportunity to bring social benefits to society; possibility to take an active part
in its activity; development of spiritual abilities of the person, etc.

Aesthetic motives allow to feel joy and pleasure from work; they contribute
to the awareness of the beauty of work. Cognitive motives allow to use your own
abilities and constantly improve yourself. Material motives help to understand the
prestige of educational activity and to ensure a stable future, well-paid work. In
the end, prestigious motives contribute to the continuous improvement of
professional skills and professional growth, and to understand the great
importance of this profession among friends, acquaintances, and other people.

The basis of the activities of future education managers lies in the motives
of different groups that are complementary. Moreover, the specialis should be
guided by which motives are of priority and which are of paramount importance.

The system of values of future education managers can be determined
through philosophical and psychological approaches. In the context of the
philosophical approach, there are two levels of the value development of a
person: the lower one is a socio-psychological one, experienced but not realized,
which characterizes everyday consciousness (it defines the actions of people), and
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the higher one is an ideological, conscious, formed not only by experience, but
also by the comprehension of reality (Nemov, 1971, p. 156). Value development
of students — future education managers —is a consequence of not only emotional
response to the phenomena of life and educational activity, but also their
comprehension, deep awareness, the result of which is definition and formation
of their life and professional position. The sphere of professional realities belongs
to the personality of the future education as the subject of business
communication. T. Porokhovska generalizes the main approaches to the
interpretation of the concept of “value”:

1) this concept is used to assess objects and phenomena that meet any
need. Value in this sense is considered as an objective quality of the subject,
which is due to its nature and exists independently of the person and his
practical activity;

2) the concept of “value” can mean the benefits represented by objects
and phenomena for a person;

3) value is identified with those phenomena of nature and society, which
can be useful to people at one or another stage of development of society,
depending on their group or class interests;

4) the concept of “value” can mean the desired ideal, when it is the basis
of personal activity;

5) value is identified with significance of one phenomenon for another. In
this case, any natural or social phenomenon is both an object and a subject of
such attitude (Porokhovska, 1989).

In the context of a psychological approach, three basic ways of
understanding the nature of individual values are reflected. The first one of
these is interpretation of values in line with such concepts as a view,
representation or belief (Paryhin, 1987). Values are defined as basic beliefs that
certain forms of behavior or life goals are personally or socially more desirable
than other forms of behavior or life goals. Values are, in this case, understood
as having no independent motive force that they derive from other sources.
The second option — individual values or value orientations as a kind or
analogue of social guidance or interests (Paniushkin, 1980). In doing so, they
attribute the steering and structuring functions, which reduces the effect of
value regulation. The third option — in convergence of the notion of value with
the concepts of need and motivation, the real driving force of values is
underlined. Such an approach, according to O. Rembach, is characterized by
the largest heuristic potential, due to which the majority of researchers are
orientated on it. Values, as well as generalized motives (sociogenetic needs),
act as sensory-forming structures and influence the subjective definition of the
current situation, so that some objects, actions or their expected results
acquire the status of the goal and are perceived as having positive or negative
valency, certain personal meaning (Rembach, 2005).
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Culture of business communication is determined qualitatively through
the system of personal values (Byrne, 2001). The motivational aspect of a
person as an individual is determined by values, and it determines everything,
not “knowledge and skills”. It is the values that determine the main thing for a
person — his development.

l. Bech notes that development of a future specialist’s sense of the value
of another person can be successful not only if it is transformed into the
“center of the universe”, but only on condition that it is temporarily blocked by
its own ego, which destructively affects the moral perfection of the individual.
The assimilation of values through spiritual effort is a complex process for
every person. And the more complex the value circle is, the more effort it
requires from the individual.

Cultural values are considered by scientists as an element of moral
education, as the most important components of the inner culture of a person,
manifested in the directions, properties and qualities, and determine the
attitude of a person to society, nature and other people. Full and organic
assimilation of values is the basis of the optimality of moral education as the
basis for the spiritual development of the individual.

The system of values acts as the most abstract level of regulation, and the
education system is an integral part of society and cultural life, and can only be
considered and evaluated in its interrelationship with them. Human values, norms
of morality, developed by the historical practice of society, are highly valued and
are obligatory for the successful activity of future education managers.

Based on the characterization of different values, the value foundations
of a future specialist S. Selitska summarizes in this way: the initial benefits
(education that provides opportunities for career growth, professional
development, guaranteed earnings and stable life), reflexive values (the value
of freedom, the value of the unity of personality and civic positions), higher
ethical values (Selitska, 2004).

Requirements for the formation of the business communication culture
of future education managers requiers to identify the person with clear value
orientations, this can only be possible if the student is well aware of his role
and place in society, has a decent attitude to the environment where a sense of
self-confidence and the desire to self improvement is developed. The desire for
activity, development of abilities and a sense of assurance, the ability to
independently solve a problem depends on the individual’s own position.

Particularly important are moral values in the activities of the education
manager, which determine his everyday activities, he is responsible for the fate
of others, should be honest and fair, because it depends on the welfare of
other people. Among the moral qualities are general or specific.

The role of value orientations and instructions, motives, needs, personal
constructs, emotional and cognitive parameters of the I-concept in the
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communicative behavior of the individual is determined and emphasized in
studies devoted to the study of the features of communication of various
specialists. According to many researchers, the leading role in the
determination of style features of communication which belongs to the
hierarchically higher, personal, motivational and semantic level of individuality,
which sets the value orientation of communication, determines the choice of
the individual in various situations of social interaction of specific
communicative operations and ways of influencing them.

Any value is characterized by two properties — a functional meaning and
a personal meaning (the latter can be regarded as a person’s attitude to their
needs). Personal meaning, on the one hand, is determined by the object that
performs the function of value, and on the other hand — depends on the
subject of activity. Valuable consciousness and self-awareness become a
stimulus to action, formalizing and fixing in the value orientations of a
specialist. The leading place in them take professional orientations, which have
a decisive influence on the formation and development of the business
communication culture of future education managers.

Valuable orientations of the person in its general structure act as a
“strategic” line of behavior as an “integrator” function of various forms of
human activity. B. Ananiev believes that orientation of the individual on one or
another value forms its value orientation. “Value orientations are global
psychological characteristics of the individual. Personality in the process of
ontogenesis assigns socially significant values through social norms and
settings. In the process of development, they build their own orientations,
which they defend in life’s conflicts” (Ananiev, 1980, p. 231). Value orientations
are the most important component of the person’s structure, around which the
thoughts, feelings of a person are rotated, which determine its behavior and
attitude towards the surrounding world (Yadov, 1975).

According to the researcher V. Liventova (according to the analysis of the
works of R. Lickert, R. Blake and D. Mouton), professional communication is
determined by two types of value orientations: to work or to
subordinates (Liventsova, 2002).

Thus, after analyzing a number of studies related to the definition of the
motivational-value sphere of specialists, we came to the conclusion that for the
process of forming of business communication culture of future education
managers, three most important groups of value orientations that determine
the orientation of business communication are: orientation towards activity,
orientation towards a partner, orientation towards oneself.

Conclusions and perspectives of further scientific research. After
analyzing the content of the business communication culture, we have
identified three interrelated components in the structure of the business
communication culture of future education managers: motivational-value,
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speech-informational, operational-activity components. After analyzing the
main components of the structure of business communication culture, we
defined the concept of “business communication culture of future education
managers” as a dynamic, system unity, which is an important component of the
common culture and at the same time an indicator of the effectiveness of
business communication aimed at organization and optimization of activities in
the educational and economic sectors.

In our opinion, the perspective direction of further research is
construction of a model for a system, which forms the culture of business
communication of future education managers. There is an opinion that the
content of pedagogy as a science is the study of methods for constructing
optimal pedagogical systems (Bekh, 2001; Verbytskyi, 2000; Hershunskyi, 1998;
Mashbits, 1988). One of the main stages of this process can be called
simulation. Modeling as a method of work has been widespread in various
scientific fields and areas.

Effective means of verifying the truth and completeness of theoretical
and practical ideas from different branches of knowledge is creation of the
system’s model. Development of pedagogical knowledge, the growth of the
number of methods, means, forms of education and training, the discovery of
an increasing number of factors that affect these processes, makes teaching
activity extremely difficult (Hershunskyi, 1998, p. 318).

Designing of the models takes place in two ways. The first is an empirical,
trial and error method, intuitive, based on private experience. Here, the
modeling goes from partial to general, from subjective to objective. This way is
considered as unusual and non-standard. For the most part, the result of
implementing such a model in the context of national education has a low
didactic efficiency (Bekh, 2001; Mashbits, 1988). The second way is theoretical
and based on a scientific basis. It takes into account the system approach and
process analysis. The scientific foundation integrates the basics of general
pedagogy and psychology, pedagogical psychology, the theory of pedagogical
design, engineering psychology (Mashbits, 1988; Verbytskyi, 2000).

Consequently, building a model for the business communication culture
of future education managers should be based on a scientific basis, taking into
account as many factors as possible.
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AHOTALUIA
bypaHcbKa Biktopia. TeopeTuyHe 0OrpyHTYyBaHHA BWM3HAYEHHA MOTMBALiINHO-
L,iHHICHOrO KOMNOHEHTa AiN0BOro CNiNIKYBaHHA MalibyTHIX MeHeaKepiB OCBITH.
Memorwo cmammi € meopemuyHe 06rpyHMy8aHHA MoOMuUBayiliHO-UiHHICHO20
KOMMOHEeHMa Kynbemypu 0in08020 CninkysaHHA malibymHix meHedxcepie oceimu. [1i0 yac
pobomu 6yno0 BUKOPUCMAHO KOMIAEKC MEOPEMUYHUX Memooie OO0CIiOHEeHHS: aHani3,
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MOPIBHAHHA MQ y30207bHEHHA HAYKOBOI limepamypu 3 Memoro 8U3HAYEHHA 3Micmy Kysiemypu
0inosoeo cninKys8aHHA malibymHix meHeoxepie ocsimu. AHaniz 3micmy Kyabmypu 0in080o2o
CMifIKy8aHHA 00380/1U8 BUOKPeMUMU mMpU B30EMOMOB’A3AHI KOMMOHEHMU 8 CmpyKkmypi
Kynemypu 0in08020 Cnifiky8aHHA MalibymHix meHeodxcepie ocgimu: momueauyiliHo-uiHHICHUU,
MOB/EeHHEBO-IHpopmayiliHuli, onepayiliHo-0isnbHicCHUU.

MomueayiliHo-UiHHiCHUli KomnoHeHm Kysaemypu 0in08020 CrlifKy8aHHA MalibymHix
MeHeOoxcepie ocsimu — ye cucmema momueis, UiHHocmel, AKUMU Kepyembca MalibymHili
¢haxiseyb nid yac 0inoBo20 CriifiKy8aHHA i AKi ornocepedKkosyroms (i02o cripuliMaHHAa ma OUiHKY
pi3HOMaHIMHuUx npogheciliHux cumyauiti, suzHa4yarome 8ubip criocobis i npuliomie crinKysaHHsA 3
napmdepamu. MomusauiliHi opieHmauii malibymHix chaxieyie rnos’ayroms momusauyito 3
uinamu 0inoeoeo cninKyeaHHs, AKi, y ceoro Yepay, obymossaeHi mamepianbHuUmu Ui OyxoeHUMU
nompebamu malibymHix meHeoxcepis oceimu. MosneHHeBO-iHGhopmayiliHuli KomnoHeHmM
Kynemypu 0inogoeo  CrnifnKy8aHHA MalibymHix meHeoxcepie ocsimu xapakmepusye
cmucnosull acrnekm 0in08020 CrifIKy8AHHSA, KOMYHIKAMUBHI AKocmi 0ino8020 Mo8seHHS
(mpasunbHicmMs, YUuCMoOMa, MOYHICMSb, f02iYHICMb, 0OCMYMHICMb, AAKOHIYHICMb, 0OpeYHicmMb,
emuyHicme i diegicms); malicmepHe 8UKOPUCMAHHA hopm, 3acobis CrinKy8aHHA, MOXIUBICMb
ompumysamu iHgpopmayito, aHanizysamu, obmiHoeamuca Hero, y momy yucai i 3a 0ornomoaoro
Ho8IMHix 3acobie IHmepHem. Y MO8/1eHHEBO-IHPOPMAYilIHOMY KOMIOHEHMI Kysabmypu 0ino8ozo
CMiNIKYBAHHA MU BUOKPEMOEMO 080 aCrEKMU: Mo8s1eHHEBUU — Kysibmypa 0in108020 CrifIKy8aHHA
MOBEHHA MalibymHix meHeOxepie ocsimu ma iHgpopmayitiHuli — Kynemypa o06MmiHy
iHghopmauiero 8 dinosomy cninkysaHHi. OnepayiliHo-0ianbHICHUl KOMMNOHeHM pPO3Kpueae 3micm
OCHOBHUX emariie KOMyHIKamueHOi 83GemMO0ii, @ MAKOHC AKOCMI, 3HAHHA MA 8MIHHSA, HEObXiOHi
0514 iX BUKOHAHHA, murnosi cmpameeii, modesi, crnocobu i npuliomu opeaHizauii 83aemodii, wo
daroms 3mo2y egpekmusHo 30ilicHroeamu 0dinose criinKysaHHA. [lepcnekKmusHUM HAMpPAMOM
nodanbWux HayKosux po36i0oK, Ha Hawy OyMKy, € nobydosa modesni cucmemu (hopMyB8aHHSA
Kyaemypu 0ino8oeo crinKky8aHHA MalibymHix meHeoxepis ocaimu.

Knrouosi cnoea: meHedxcep ocsimu, Kyabmypa 0in08020 CrifKy8AHHA, CMPYKMYPHI
KOMMOHeHMU Kyabmypu 0in108020 CrifIKy8AHHA.

PE3IOME

byasHcKkaa Bukropusa. TeopeTmyeckoe o60CHOBaHME onpeaeneHma MOTUBALMOHHO-
LEeHHOCTHOIO KOMMOHEHTA KyNbTypbl A4e/10B0ro obuieHns byayuwmx meHeaepos 06pa3oBaHuA.

Llenbto cmamoeu AsenAemca meopemuveckoe 060CHOBAHUE MOMUBAYUUOHHO-
UEHHOCMHO020 KOMIMOHEHMA Kyaemypbl 0e108020 o0b6uwieHuUs 6y0yuux meHeouepos
obpaszoeaHus. Bo epemsa pabomesi 6bia UCMOML30B8AH KOMIAEKC Meopemu4eckux memooos
uccnedoB8aHUA: aHAAU3, CpasHeHue u obobweHue Hay4yHOU saumepamypsl C UYesbto
onpedesieHUss COOEPHAHUSA Kynbmypsl 0es108020 06weHUs 6ydyuux MeHeoxepos
o0bpaszoeaHus, Komopbili 103807uUa 8bI0EAUMb MPU B83AUMOCBA3AHHbLIX KOMIOHEHMA 8
cmpykmype Kynemypbl 0en108020 o06weHus bydywux meHeomepos 0b6pa308aHUA.
MepcriekmusHbIM HanpasneHuem O0anbHelWux HAy4YHbIX Ucca1edosaHuli, no Hawemy
MHEeHUIo, A8a8emcs nocmpoeHue Mmooesnu cucmemol hopMUPOBAHUA Kysabmypsl 0es108020
obuweHus bydywux meHedxepos 0b6pa3osaHus.

Knrouesble cnoea: meHedxcep 06pa3osaHus, Kyaemypa 0en108020 o0bwWeHus,
CMpPYKMypHbIe KOMIOHEHMbI KYsbmypbl 07108020 06WeHUs.
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