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Posensinymo ocnosni menoenyii, npobaemu ma nepcneKmusu po36UuniKy OMHIKAHAAbHOT MOp2i6i y C8IMo8oMy ma YKpait-
cokomy pumeiini. JJocniodiceno noHsmms. MOHO-, MyTbmiu- Md OMHIKAHATLHOT MOP2i6i, AKYEeHMOBAHA Y8a2a HA IXHIX 8IOMIHHO-
cmsx. Busnaueno paxmopu, wo cnpusiioms po3eumky omMHikananehoi mopeieni y ceimosomy pumeiini. Oxapaxkmepuzoeano oc-
HOGHI Hanpsamu mpancgopmayii b6iznec-npoyecié po30piOHUX KOMNAHIL 30 YMOB GNPOBAONCEHHS. OMHIKAHANLHOI MOp2I6i.
Busnaueno nepesazu ma pusuxu 3anpogaodicentiss OMHIKAHANbLHOL MOP2i6i Y OISIbHICb 8IMYUSHAHUX pumelinepis.

Knrouosi cnosa: mopeosenvha mepesica; po3opiona mopeiens; offline-mopeiens; online-mopeiens,; OMHIKaHATbHA MOP2IGTA.
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Paccmompenvl ocnosHble menoenyuu, npodiemvl U nepcnekmuebl pasgumus OMHUKAHATLHOU MOP206IU 8 MUPOBOM U
YKpaurckom pumetine. Hccnedosanvl NOHAMUA MOHO-, MYTbIMU- U OMHUKAHAILHOU MOP206IU, AKYEHMUPOBAHO 6HUMAHUE HA
ux cpasnumenvHol xapakmepucmuke. Onpedenensvi paxmopsl, eauAIowue Ha pazgumue OMHUKAHATLHOU MOP2OBIU 8 MUPO-
eom pumeiine. Oxapakxmepusoanvl OCHOGHblE HANPAGIEHUA Mpanchopmayuu OUHeC-NPOYeccos POIHUYHBIX KOMRAHULL 6
VCNIOBUAX GHEOPEHUs OMHUKAHANbHOU mop2oenuy. Quepuensl npeumywecmsea u pucki 8HeOpeHls OMHUKAHATbHOU MOP206IU 6
0esimenbHOCHb OMeYeCMEeHHbIX PUMELIEPOS.

Knrwouesvie cnosa: mopzosasn cemv, posnuunas mopeosns; offline-mopeosns; online-mopao6ia, oMHUKAHANbHAS MOP2OGIIA.

Puc.: 4. Tabn.: 1. Bubn.: 15.

The article considers the main trends, problems and prospects for the development of omnichannel trade in the world
and Ukrainian retail. The concepts of mono-, multi- and omnichannel trade are studied; attention is focused on their com-
parative characteristics. The factors influencing the development of omnichannel trade in the world retail are determined.
The main directions of the transformation of business processes of retail companies in the context of the introduction of om-
nichannel trade are described. The advantages and risks of introducing omnichannel trade into the activities of domestic
retailers are outlined.
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IlocTranoBka npodaemu. 3MiHH Ha TJI00aJTbHOMY PUHKY B1AOyBaroThbcs O€3MpELEICHT-
HUMHU TE€MIIaMH, 1 JUIsl TOTO 1100 AOCATTH YCHIXY, pUTEiliepyd NMOBUHHI BPaXOBYBAaTH ILIBHJ-
KICTh IIMX 3MiH. 3aBJSKH TE€XHOJIOTIIM CEKTOp po3apiOHOI Topriii HaOyB 1HIIOI GopMmH 1,
BIJIMTOBITHO, 3MIHMBCS MIAX1JT 10 TIPOJAXKy TOBAPiB Ta MOCIYT.

3MiHM B MOBEJIHII CIIOKHUBAYIB CIIPUSIOTH PO3BUTKY OaraTOKaHaJIbHUX, KPOC-KaHAJIbHUX
IpoJIaXXiB, e-commerce, mcommerce, fcommerce, scommerce Toio. Aje pazoM 3 TUM (op-
MY€EThCS HOBa IMapajaurma oo MpoLecy MpoJaxy, ska Mae Ha3By «omnichannel retailing»
(po3npibHa TOPriBis Yepe3 yHIBEpCAIbHI KaHAJH), CYyTh SKO1 MOJISATA€ Y MOYKJIMBOCTI TOKYITKH
MPaKTUYHO OYyAb-IKUX TOBAPIB HE3aJEKHO BiJ MICLS, Yacy Ta MiAKIIOYEHOT0 ycTpoto. Sk Ha-
TOJIONIYIOTH (haxiBIll, OJHIEIO 3 MIEPCIIEKTUBHHUX CIIOKUBUUX TPYIl € OMHIKaHAIBHI CITOKUBAYI,
000B’A3KOBOI0 XapaKTEPUCTUKOIO SKUX € aKTMBHE BUKOPHUCTaHHS [HTEpHETY Ta HAsIBHICTH
BUIBHUX KOIITIB MICTIS 3aI0BOJICHHsT 0a30BHX mOoTpeO. OMHIKaHAIBHI CIIOKUBAYl MEPEBAKHO
HaJjeXaTh JI0 BIKOBOi Kateropii 21-35 pokiB, € MiCbKUMH KUTEISIMHU, aKTUBHO BUKOPHCTOBY-
I0Th TEXHOJIOTII B YCIX cepax KHUTTS Ta BIAPI3HIIOTHCSA OLIbII BUCOKOIO BIIEBHEHICTIO Y BJla-
cHOMY MaiiOyTHhOMY. Y 2015 p. y CBITI HapaxoByBaoCs MOHA 1,5 MIIpA TaKUX CTIIOKHBAYIB,
a 10 2025 p. 3a MporHo3aMu ix KUIbKICTh MOABOITHCS [1]. SIK MOKa3yrOTh MOCIKEHHS] KOM-
nanii Delloite, mokaznuku npoaaxy omnichannel y cBiti nepeBuyoTh nokasHuku offline-
npojaxy Ha 208 %, a MOKa3HUKU MOMYJSPHOCTI Mpoaaxy omnichannel nepeBUIYIOTh MOKa-
3HMKHU online-nponaxy Ouibiie HIK HA 93 %. Excnepru BiA3HA4alTh, 110 MPUCYTHICTH pU-

© Jlicima B. B., 2017
100



[MTPOBJIEMU I ITEPCIIEKTB EKOHOMIKH TA YIIPABJIITHHA Ne 2 (10), 2017
TAJTY3EBHU ACITEKT PO3BUTKY HAIIIOHAJIBHOT'O I'OCIIOJIAPCTBA

Teilziepa B KaHaiax online-mpoJaxky CTUMYIIOE MMOKYMIIB 30UIbIIYBaTH BUTpaTu Ha 25 % 1o
MOTePEAHBO 3aIUTAHOBAHMX Ta MIABUIIYE JIOSIIBHICTD Ha 75 % [2].

Ocranni nocniympkenas kommadii Nielsen cBimgaTh, o B YKpaidi 4acTKa CIIOKUBAYIB, K1
KYIYIOTh IIEBHI KaTeropii ToBapis online, Takok 3pociia 3a OCTaHHI I1’ITh POKIB y IMOHAJ JBa
pasu [3]. [locTynoBo 3MiHIOETHCS 1 TOBEIHKA CIOKMBAYIB 111010 MOIIYKY Ta KYIIIBJI1 TOBAapiB.
Tomy st 3pocTanHst 00CATIB MPOAAKY PO3APIOHUM KOMIMAHISIM HEOOXITHO HE TUTBKH 3HATH
BJIACHUX KJIIEHTIB, ICTOPIIO iXHIX KyHIBEIb Ta 3aIUTIB, YOJ00aHHs, COLIaIbHUM cTaTyc, a i
e(eKTUBHO BUKOPHUCTOBYBATU 1[I0 1H(GOPMALII0 Ha BCIX eTamnax CIUIKYBaHHSA 3 HUMH, KOM-
wiekcHo noennysatu offline ta online xkaHanu mpojaxy Ta 3a0e3nedyBaTu €AMHUN Ta 3pyd-
HUMN CHOXXUBYMH JTOCBIJ KYIIBJ1 B HUX.

AHaJi3 OCTaHHIX JocaigxeHb i myOsikaniii. Po3risny okpeMux acnekTiB JisUTbHOCTI TOp-
TOBEJbHUX MIIIPUEMCTB, X IHHOBALIITHOTO PO3BUTKY, TpaHC(HOPMALIIl KaHATIB MPOJaXKy TOBAPIB
BIIMIOBI/IHO JI0 CY4aCHUX 3MiH y IOBEAIHII CIIO’KMBAYIB MPUCBIUYEHO IPalll YUEHUX Ta MPAKTHKIB,
cepea AKX HeoOXiaHO BimzHaunT mmyomikaiii O. 3o3ymnboBa, O. Keryc, M. Muxaiintoka, O. Yo-
pHOI Ta H. Y TOM caMuii 4ac HEJOCTATHHO PO3KPUTUMHU 3aJIUILAIOTHCS TUTAHHS BIPOBALKEHHS Y
JISTTBHICTh PO3JIPIOHMX KOMIIAHIA MYJBTH- Ta OMHIKaHAJIbHOI MOJENI MPOAaxKy, 0 0a3yroThCs
Ha BUKOPUCTaHH1 Cy4acHHUX 1H(OpMalifHO-KOMYHIKAI[IHHUX TEXHOJIOT 1.

BuninienHs He BUpilIeHMX paHillle YaCTHH 3arajibHoi nmpodaemu. Hosi TexHosorii nocTy-
MOBO po3unHsOTh MexXy MDK offline Ta online 613HecoM. Bee 11e akTyanizye AOCILKEHHS 00
aHaJI3y HAsBHOTO JOCBIY IISUTBHOCTI PO3APIOHMX KOMITaHI{, 1110 BXKE € aKTUBHUMH YYaCHUKAMU
OMHIKaHAJIbHOI TOPriBJIl, 3 METOI0 BU3HAYEHHS IepeBar, HEAOJIKIB Ta Ipo0IeM 3arpoBaKEHHS
TaKoi TOPriBil B peajiii yKpaiHCbKOTO PUTEIITY, @ TaKoXK 3a0€3MEeYEHHS KIIIEHTY €JMHOTO BUCOKOTO
CTaH/IapTy 0OCIYrOBYBaHHS HE3AJIEKHO BiJl TOUKU BXOJY Ta BUXOAY B IPOLIECT KYITIBIIL.

Mera cratTi noJsisirae y JOCIIPKEHH]1 CYyTHOCTI OMHIKAHAJIBHOCT1 B PUTEWI1, BU3HAYCHHI
TEHJCHIIIH, MpoOIeM Ta MEePCHEeKTUB 3alPOBAKEHHS TaKOl TOPTiBil B ALUIbHICTh BITUYM3HSA-
HUX PO3JPIOHUX KOMIIaHIMH.

Bukian ocHoBHoro marepiamy. OcTaHHIM 4acoM Yy 30BHIIIHBOMY CEpEIOBHINI pHUTEiina
BIIOyNIMCh CyTTeBI 3MiHU. OCHOBHMMHM TIPOSIBAMH IIUX 3MIH € TIOCTYNOBO TpaHCPOpMyIoda pojib
MarasuHiB; IIUPOKE PO3MOBCIOKEHHS COLIAIBHIUX MEPEX; CTPIMKUM PO3BUTOK MOOUIBHUX TEX-
HOJIOTIM Ta iX BHUKOPHMCTaHHS Yy IMpOLECi MpoJaky TOBapiB, a TAKOX INI00aibHI JieMorpadiyti
3pylieHHs. SIKIo paHilie B HEHTPl yBaru MpOBIIHUX TOPrOBEIbHUX MEpex Oyio KUIbKICHE X
3pOCTaHHS (X04a eKCTEHCUBHE 3POCTaHHS MEPEK 3aIMIIA€ThCS aKTyaJIbHUM HANpsIMOK Y iX cTpa-
TErisiX PO3BUTKY), TO HUHI B Pe3yJbTaTl MOCUIECHHS KOHKYPEHIIli, KpU30BUX SIBUIL B EKOHOMILIL,
PO3BUTKY TE€XHOJIOTIH aKTyali3yBajiCs MPOOJIEeMHU SKICHOIO 3pOCTaHHS MEpex Ta (popMyBaHHS
BIIHOCHH 3 KIIIEHTaMHU, BiJl IKUX 3JI€KUTh CTIHKUI PO3BUTOK KOMIIaHIH y MEPCIIEKTHUBI.

Excrnieptu y cepi puteiisia 3a3HaqaroTh, 1110 B MailOyTHbOMY IIepeBary OTpuMaroTh Ti Ka-
HaJIM NPOJAXy, SKl 3/1aTHI 3a0€3eYUTH HENOBTOPHUH, XapaKTepHUM Juisi KOHKPETHOTO OpeH-
Ny CIIO’KMBYHMH HOIUT, 3aBJSKU SKOMY MOKYIIII1 3A1HCHATUMYTh OBTOPHI KyMiBJl [4].

[Tonsarts omuikanansHOCTI (omnichannel) 3’sBuIOCS B yKpaiHCHKOMY PUTEWIII BIAHOCHO
HEIIOJJaBHO 1 1HOJ1 OTOTOXHIOETHCS 3 MYJIbTUKAHAJIBHICTIO. Pa30M 3 TUM Ll HOHSTTS HE € TO-
TO>)KHMMHM, XOua 1 CIIpSIMOBaHI Ha CTBOPEHHSI 3pYYHOCTEN IMOKYIILEB] y MpoIeci KymiBil TO-
BapiB Ta Ha/IaHHS MOCIIYT.

3a3HauMMoO, 110 MYJIbTUKAHAJIBHICTh PO3IJIAJAIOTH SIK CTPATEril0 PO3BUTKY KOMIaHIi, sSiKa
nependayvae npuAOaHHS KIIEHTOM TOBApiB 4M mociyr yepes pi3Hi kaHanu (offline ta online),
10 HE B3aEMOJIIIOTh MK c00010. BiAnoBiqHO, OMHIKaHAIBHICTh SIBJSIE COOOIO CTPATErito po-
3BUTKY KOMIIaHii, 1110 00’ €IHY€E pi3H1 KaHAJIU B3aEMO/IIT 3 KIIEHTOM (BeO-caliTu, MOOLIbHI A0-
JaTKW, Mara3uHy, IHTEPHET-Mara3uHu TOIIO), 3a0e3nedytoun 1uticHIcTh offline Ta online xo-
MYHIKaIli, 113aifHy, KIIEHTChKOI NIATPUMKH Ta SIKOCTI cepBicy [5]. OTxe, OMHIKaHAJIBHICTh
nependayae «oe3moBHUM» nepexia Mk offline Ta online kanaslamu KOMyHIKaIlii 3 KJIIEHTOM 1
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€ peaxli€l0 Ha 3MIHM B MOT0O ymnojo0aHHSIX, BUMOTH 3/IMCHIOBAaTH KYIIIBII Ta OTPUMYBATH

HEOOX1IHY 1H(pOpMaLli0 PO TOBAP/MOCIYTH IIBUAKO 1 B peallbHOMY 4aci («y Oynp-sKoMy
Micii, y Oyap-sikuii gacy) (puc. 1).

MoHoKaHaTbHUN MPOAAXK MynbTUKaHaIBHUAN PO- OMHiKaHaJIBHUN TPOIAXK
(TpajmiiitHuii mponak ) Aax
CnoxuBaui &» Marasus CroxuBadi |e» Marasun Marasuu KaraJjaoru
CnoxuBaui [« IHTEpHET- MoGinbHi Coxn- | [rmi
MarasuH JIOIaTKU Bayi
[nTepuer- CouianbHi Me-
Mara3uH pexi

Puc. 1. Kananu npooasicy npu MOoHO-, MyIbmu- ma OMHIKAHAIbHIU MOP2I&Ii Ma ix 63aemo36 s130K
Jlxeperno: ckiIaieHO aBTOPOM Ha OCHOBI [5].
OCHOBHHMM TMOIITOBXOM IOJI0 PO3BUTKY OMHIKAHAJILHOI TOPTIBIIl Y CBITOBOMY PUTEHIII €
3MiHH, 1110 BiI0OYBAIOTHCA 32 TAKUMH HaIpsIMaMu:
1. 3miHu B moBexaiHul mokynuiB. EkcrnepTu Bii3HAyaroTh, 1[0 TrioOalbHa €KOHOMIKa
yBidIa B niepion «CroxuBaday (puc. 2, 3).

. Age of | Age of distribution | Age of information | Age of the cus-

i manufacturing 1961-1990 | 1991-2010 | tomer
. L 1900-1960 i e {2011 morenep
Sources of i Mass manufactur- | Global connections { Connected PCs and i Empowered buy-

do | ing makes industri- ; and transportation | supply chains those ; ers demand a new
dominance | al power houses | systems make dis- | who control infor- ! customer
i successful i tributionkey | mation flow domi- |
___________________ b oomate
Successful | Ford, P&G, Sony | Wal-Mart, Toyota, |  Amazon.com, | Facebook, Apple,
companies | i UPS i Google, Intuit | Best Bay

Puc. 2. [lepioouszayis emanis po36umxy puHKy ujo00 poi CNONCUBAUA 6 2100ANbHIll eKOHOMIYL

Moxepeno: [6].

Tokymui nepectaiy AiSTH JIiHIHHO Ta IPOrHO30BaHO W00 BUOOPY TOBapy. IxHiii BUOIp
IPYHTY€ETbCS Ha MHOKMHHOCTI JIKepes 1HQopMalii Ta CIOXUBYOrO JOCBIAY (IIOIIYKOBI CH-
CTEMHU, BIA3UBH, OTJIAIM y Osiorax, poiauku B YouTube, CTOpIHKH/TpYNHU y COIIAIBHUX Mepe-
XKax, MOOUTbHI TOJaTKU, PEUTHHTH TOIIO). [losiBa Tak 3BaHUX «MOOUTRHUX (LHU(PPOBUX)» IO~
KYIIIIIB, SIK1 OUTbIIIE BUTPAYalOTh, MEHIIIE IOTPEOYIOTh KOHCYNbTAIlIH 3 00Ky npoaasiiB (35 %
BUKOPUCTOBYIOTh CMapT(OH 3aMICThb KOHCYJIbTaHTa); Kpaie oOi3HaHi (82 % BUKOPHUCTOBY-
I0Th «IOIIYK», 3HAXOJSIYUCh BCEPEIMHI Marasuny); Ouibil «aocspkHD (90 % BUKOPUCTOBY-
1I0Tb cMapT(OH y Mpolect MIArOTOBKU JI0 HIOMIHTY), 0OYMOBIIOIOTh 3aCTOCYBAHHSI HOBHX
CTparterid po3apiOHOTO MPOoaaXy. XapaKTepHUM TaKOXK € Te, IO MOKYIIll HE CTalOTh JIOSIIb-
HUMH 70 purteisiepa — 43 % MOKyMIIiB, 1[0 BUKOPUCTOBYIOTh Pi3HI KaHAJHW MOIIYKY 1H)OP-
Malii Mpo TOBap Ta MICIe MOro KymiBil, y pa3l BUHUKHEHHS HOBOI MMOTPEeOM HE LIyKarOTh
HEOOX1OHUH TOBap, B IIEPIIY YSPry, Y pUTeiiiiepa, y IKOro KymyBaiau padimie [2].

BigmosigHo, 11l 3MIiHM B HOBEAIHII CIIOKUBAYa, HOT0 MOMUTI 00YMOBIIIOIOTE (DOPMYBaHHS
OUThII MepcoHi(piKOBAHOT TA IHAUBIAYAII30BaHOI MPOMO3HULIi 3 O0OKY pO3APIOHUX KOMIAHIH.
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Transform the customer
experience and the organi-
zation to deliver it

Use Big Data to design Age of Use mobile moments to

and deliver quality expe- the cus- transform customer per-
rience tomer ceptions

Use digital to drive CX
innovations and competi-
tive advantage

Puc. 3. Tpancgpopmayis poni cnosxcusaua y eno6anvHitl ekoHOMIYL

Hoxepeno: [6].

2. IIpoTsroM OCTaHHIX POKIB 3ar0CTPHIJIaCh KOHKYPEHIIsl pUTeiiia 3 IHIIUMU IHAYCTPISIMU
B 00OpoTHO1 3a yBary CIOKHBayiB, IXH1 KOIITH, BUIbHUI Yac Ta J0sbHICTh. Lle moB’s3ano 3
THM, 110 B1I0YBa€ThCS MOCTYIOBUN NMEPEPO3NOALUT BUTPAT CIIOKKBaya Ta HOro BUIBHOTO Yacy
B OIK IHIIKMX HAMpPsMIB, a camMe Ha: 3JJ0pOB’s, HABYAHHS, BIAMOYMHOK Ta 1HII1 (opMHU po3Bar.

Sk B11OMO, B M€Kax CII0KMBYOTO CTaHAAPTy BUKUBAHHS, 1110 IPYHTYETHCS Ha KYIIBJI TO-
BapiB MOBCSAKJIEHHOIO MOMUTY Ta MOCIYI HU3bKOI'O I[IHOBOTO CErMEHTA, MpaBWila JTUKTYIOTh
NepeBaKHO BUPOOHUKHU 1 UM OOYMOBIIEHI iX CTpaTerii po3BUTKY Ta CTpaTerii po3BUTKY 1H-
IIMX YYaCHUKIB PUHKY. 32 YMOBH IEPEBUILEHHS MEX1 CTaHIApTIB BUKUBAHHS, JOMOTOCIIO-
JapcTBa MOYMHAIOTh CAMOCTIMHO OOMpATH aJIbTEPHATHUBHI Ta MPIOPUTETHI s cebe HanpsMu
BUKOPHUCTAHHS TPOIIOBHUX JIOXO/IIB, SIK MPABUJIO, HA OCHOBI BIMOBIJATFHOTO CIIOKHUBUYOTO BH-
0opy Ta IHBECTHUIIMHOI aKTUBHOCTI. BHACIIJOK 1IbOr0 KOMIIaHIi MYCSTh KOpPEryBaTH BJacHI
LIHHICHI IIPOIMO3HULIi Ta KaHaJIM iX MPOCYBAaHHS BIAMOBILAHO JO aKTYaJbHUX HANpPsIMIB BUKO-
pUCTaHHS IPOIIOBUX KOMITIB CIIO’KHBAYIB.

3. AKTUBHUH PO3BUTOK online-TOpriBii COpUSIB 3arOCTPEHHIO KOHKYpeHLIi Mbk online Ta
offline po3npiOHUMU KaHaaMu MPOJAXY, MPOSIBY JEMIIHTY LiH 3 00Ky online-kaHaiy, me-
perikanHto nokynuis 3 offline B online kanan npoxaxy. Tomy npoBiIHI «TpaAUILIIHHIDY PUTEH-
JIepU MepecTaroTh po3riasAaTu online-TOpriBito Juile SK J0JAaTKOBUN KaHal mpojaxy. [Ipu
[IbOMY PHUTEHJIEpH PO3YMIIOTh, II0 HE3BAKAKOYHM Ha 3pOCTaHHS online-TOpriBii Ta KUIBKOCTI
JoKepen iH(opMallii Ipo ToBapH, Mara3uH 3aIUIIAETHCS HAHOUTBIT BaXKJIMBUM KaHAJIOM IS
HNPUMHATTS PILIEHHS I0JI0 KYIMIBJ1 TOBapiB MOBCSIKACHHOIO MOMUTY. AJie B MIpY PO3BUTKY
TEXHOJIOT1H Ta 30UIbIIEHHS KUTBKOCT1 BUKOPUCTOBYBAHUX Online-mpuCcTpoiB, y TOKYIIIIB 3PO-
CTalOTh BUMOT'M WIOJIO JOCBIAY, SKUI BOHM OTPUMYIOTh Y Mara3uHi, 1 BOHH, BIJIOBIJIHO,
OUIKYIOTb BiJl pUTEHJIEPIB PIllI€Hb, K1 3MOXKYTh 33J0BOJIBHUTH iXHI MOTPEOU Ta HAJATU HOBI
BpakeHHs. Tomy came TiOpuAHI MoJelnl po3ApiOHOI TOPriBii — MYJIbTUKaHAIbHI
(multichannel) Ta interpoBani (omnichannel) — HajarOTh puTeiliepam CyTTEBY IepeBary B
YMOBaXx 3pocTardoi 00poThOu 3a crokuBava. OTKe, BCE 1€ CTUMYITIOE€ OTITaHYBaHHIO HOBHX
Ta yIOCKOHAJIEHHIO ICHYIOUMX KaHaJIIB KOMYHIKAIii 31 CIIOKMBAa4YeM Ta iX KOMOIHYBaHHIO.

4. Po3BUTOK TEXHOJIOTIH y chepi KOMYHIKaIlii 31 croxuBadyeM. ExcriepTy BUAUISIIOTh IeKUTbKa
BOXJIMBUX TPEHIIB, SIKI Oe33alepedyHo BIUIMBAIOTh HA MOBEAIHKY Ta KOHKYPEHTOCHPOMOXKHICTb
613Hecy. OuH 3 HUX — IPUCKOPEHUI PO3BUTOK MOOLIBHOTO 3B’SsI3Ky. MK MOSIBOIO MEPIIUX cMap-
ThoHB y 1997 p. Ta Wi-Fi B 1999 p. munyno menmie m’satu pokis 1o nossu Skype (2003) ta
Facebook (2004). ¥V 2011 p. obcsr nponaxy cMapThOHIB TEPEBUIIMB 0OCATH TTPOAAXKY CTUILHU-
koBUX TenedoHnis, y 2015 p. 80 % kopuctyBauiB MOOUTLHOTO 3B’SI3KY BXKE Mald cMapTQOHH, a
rio0anbHui MOOUTEHUH Tpadik y 2015 p. craHoBuB nonan 17 % Bin ycboro iHTepHET-TpadiKy [7].

OnnodvacHO BiAOYBa€ThCS 3/IEMIEBICHHS PI3HOMAHITHUX MPOTPAMHMX MPOIYKTIB Ta J0]a-
TKIB, PO3LIMPEHHS X MOJIMBOCTEH Ta 3pyYHOCTI KOPUCTYBaHHsI, I€PCOHATI3AIlIS KOMYHIKa-
1ii Ta iHGOopMaIHHUX 3aMHUTIB, BIIOJOOAHb Ta €MOI[IH CIIOKMBAYIB TIPOIYKITii.
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VY npomy acnekTi CyTTeBUI BIUIMB Ha 3MIHM Y cepl KOMYHIKalii 31 co’kuBadeM, Oi3Hec-
MIPOLIECH, KOHKYPEHLIII0 Ta NPUBaOIUBICTh OPEH/1IB Ma€e PO3BUTOK colliaibHUX Mepexk. CyKy-
MHICTh TEXHOJIOT1H MacoBO1 KOMYHiKallii popmye 3anyuenicms CIIOXKHUBAYIB 10 EBHUX IPO-
LIECIB, HA/la€ MOJXKJIMBICTb JIOJSIM CIUIKYBATHUCS 3a JOIOMOTOIO CHEIlaIbHUX I1HTEpPHET-
N0JIaTKIB, CTBOPIOBATH Ha iX OCHOBI MEPCOHAJIbHHUI KOHTEHT Ta OOMIHIOBaTHCS HUM. Take
CHUIKYBaHHS Ha0yBa€ PI3HOMAHITHUX (OPM: CHOKHUBaul MOXKYTh JUIMTHCS TyMKamH, JIOCBI-
JIOM, 3HAHHSIMH, HOBUHAMHU, BlieomaTepianamu, ¢oTo, ayaiodailiiaMu, MOCUIAHHIMU Ha 1HIII
cailTu, HaJaro/PKyBaTH KOHTAKTH Ta B3a€EMOJIATH 3 METOIO OpraHizailii Ta NpoBEACHHS CIUIb-
HUX JI1{, MJBUINYIOYN €MOIlIITHE CIPUUAHSTTS HUMH OKPEMHUX KOMIaHii, MPOayKTiB Ta OpeH-
IiB. 3a TaKUX YMOB TOPrOBHUM KOMIIAHISIM HEOOXIJHO CYTTEBO 3MIHIOBATH BJIaCHI cTparterii
PO3BUTKY, 5IK1 O BIIMOBIAAIN OYIKYBaHHSIM Cy4aCHOTO «IIM(POBOro» CHOKMBaya Ta 3abe3rne-
4YyBaJi OMY YHIKaJbHUM IUTICHUN CIIOKUBYMI AOCBIA (pHC. 4).

Excnieprha minrpumka

TPOJIYKTY < —1

«301IBIIIEH» YacH 00CTy-
TOBYBAaHHS

[IpoakTrBHA TiATPUMKA
Ta CIOBIIEHHS \':

CyuacHi MOXITUBOCTI ca-
MOOOCITYTOBYBaHHS

CucreMaTHYHHA «Ka-

HaJIBHUI» TOCBI <:

[linTprMKa 1o eNneKTpOoH-

Cyuacumuii
CIOKHBAY

[paniBHUKHN 3HAIOTH HUX KaHaJlax
«ICTOPIIOY CIIOKMBaYa —

Puc. 4. Bumoeu cyuacrnozo cnoscusaua é npoyeci Kynisii mosapie/nociuye

Jxepeno: [14].

VYKpaiHChKI puTeiiepy, HE3BaXKaloyl Ha MaJiHHS IUIATOCHPOMOKHOTO MOMUTY, KPHU30B1
SIBUII]A B €KOHOMIIII, TIOCTYIIOBO JOJY4YalOThCs A0 MpoIecy TpaHchopmallii BIaCHUX KaHAJIB
MpoJIaXKy Ta oprasizauii Oi3HEecC-NpoIeciB BIANOBIAHO 10 CBITOBUX TeHAeHULIH. IlepeBakHa
OUIBIIICTh BITUYM3HSHUX PUTEHIIEPIB HA CY4aCHOMY €Talll 3alpOBaKYIOTh MYJIbTUKaHAJIbHY
CTpATerii0 MPOJIaXxy, SIK BIAMOBIAb HA aKTUBHUM PO3BUTOK online-cepepoBuina B YKpaiHi.
Tak, 3a nanumu kommanii Gemius, ctaHoM Ha JurneHsb 2016 p., mepexero IHTepHeT B YKpaini
3 YCIX BHIIB IIPUCTPOIB X04a O pa3 Ha MICAIb KopucTyBaiaucs 26,2 muH kopuctyBadiB (3 I[1K
a6o0 mranmery — 18,3 muH ocid, 3 MoOUILHOTO TelledoHy abo cmapTdoHy — 6,1 MIH 0ci0, 3
manmerty — 1,8 muma oci6). 3a ominkamu Factum Group Ukraine, 3aranbHui piBeHb TPOHUK-
neuns Iurepuet B Ykpaini B 1l kBaptaini 2016 p. cranoBus 66 % (Ha xineus 2015 p. — 58 %).
Biamosinuo, 67,3 % inTepHeT-KOpUCTYyBauiB (moHaa 12,3 muiH oci0) BIABIIYyBaId CAWTH 1H-
TEepHET-Mara3uHiB Ta npuoin3Ho 17 % 3a1iiCHUIN TOKYIKU B HUX [8].

Pa3oM 3 TuM Jinepu pUHKY CTaBIsATh co01 32 MeTy OOYIOBY /11€BOT OMHIKaHaIbHOT CTpa-
Terii MpoJlaky B CEpeAHbOCTPOKOBIM mHepcrekTunl (Hampukiazd, kommais «Intertop»). Lli
3MIHHM B)K€ HUHI CIIOCTEPIraloThCs B «IIpeMiym» cermeHTi puHKy (puHok Fashion & Lifestyle)
1 MOCTYIIOBO TMOIIMPIOIOTHCS HA 1HIL CETMEHTU PUHKY («TeXHOoJIOriuHui» purein). LlBun-
KICTh, 3 SIKOIO 1€ BiIOYBAETHCS, 3AICKUTH BiJl 0OCATY IHBECTHIIIM, SIKI TOTOBI BKJIQJIaTH PH-
Teiepu, 0coOOIUBOCTEM HOPMATUBHO-TIPABOBOI 0a3u, PIBHSI IJIATOCIIPOMOXKHOCTI Ta 3BOPOT-
HOT peakiii HUIbOBUX I'PYIl CIIOKUBAUYIB PO3APIOHUX KOMIIAHIM Ha 3alpoBaKyBaH1 IPOIIECH.

PimenHs nmpo nepexiy purteiiepa 10 OMHIKAHAJIbHOCTI (HaBITh, 10 MYJIbTHKAaHAIbHOCTI)
MOBUHHO OYyTH NPUMHSATO MICHs IPYHTOBHOI OLIIHKM CTPATErIYHUX Ta ONEpaliiHUX PU3UKIB
CTOCOBHO TaKHX aCMeKTIB AISTIbHOCTI KOMIIaHii:

- 00CsriB 1HBECTULIN Yy TEXHOJIOTTYHY IH(PACTPYKTypy, IO HIATPUMYE OMHIKaHAJIbHI
MIPOJIaX1, HaJa€ MOXKJIMBICTh MIIKJIFOYATH JOJATKOBI KaHAJIM MPOJaXy Ta MapTHEPIB;
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- BU3HAUEHHS OpraHizalliifHUX, MIPOLIECHUX Ta TEXHOJOTIYHUX MPaBUJ CUHXPOHI3ALl MIXK
KaHaJaMH Ipoaaxy;

- (opMyBaHHS MIIXOJIB /0 LIIHOYTBOPEHHS B PI3HMX KaHalax MpoJaxy (B 1AeaiabHIN
OMHIKaHaJIbH1{ MOJEN MPOJaKy MOKYIElb He TOBUHEH 0a4UTH PI3HI L[IHU B PI3HUX KaHAJIaX,
X04a CTPYKTypa Ta BEJIMYMHA BUTPAT Y HUX BIAMIHHA) Ta MPOTPaMU JIOSIIBHOCTI.

Takuii aHami3 HO3BOJSE BHU3HAYMTH, SIKI €JIEMEHTH OMHIKaHAJILHOI MoOJell HeoOXiTHO
BIIPOBA/KYBAaTH, a BiJ SKUX BIIMOBUTHUCS, Kl KaHaJIM IPOJaXy BUKOPHUCTOBYBATH 3apas, a
SK1 yepe3 MEeBHUI NMPOMDKOK 4acy, OCKUIBKM B1Jl IIbOTO 3aJIe’KaTh PO3MIp BUTpAT Ha IHBE-
cTHIIi, popMyBaHHS KOHKYPEHTHHUX IepeBar, CKJIafoB1 nporpam JiosuibHOCTI KiieHTiB (ITJIK).

OTtxe, y mpolieci opraHizanii puTeiaopaMu OMHIKaHaJIbHOT TOPTiBJIi OCHOBHI TpaHchop-
Malii Bi1OyBarOThCS, Hacammepel, y Oi3Hec-Ipolecax, IOB’A3aHUX 13 3a0e3MeYeHHIM
0€3110BHOTO NEPEX0/ly KIIIEHTA 3 OJIHOTO KaHaIy B IHIIMH MPOTATOM BChOTO MPOLIECY KYMIBII1
TOBAPY/TIOCIIYTH Ta MICISAPOAAKHOTO CEPBICY.

AKIIEHTYEMO yBary Ha Taki OCHOBHI 3 HUX:

1. OmHiKaHaNBHI PoaX1 6a3yI0ThCsl HA HOBUX IHQOPMALIMHUX TEXHOJIOTSIX, EKBalpiH-
Iy BCIX BHJIB, KacOBHUX Ta MOOUIPHUX JIOJaTKax, Cy4aCHOMY KacoBOMY oOOJaJHaHHI,
BIINOBIAHUX IPOrpaMax JIOSUIBHOCTI, K1 CIIPSMOBAaHI Ha MaKCHUMI3allll0 3py4YHOCTEH st
CHOKMBaya Ta WOTO 3aJ0BOJICHHS BiJ MPOIECY KYIIIBII B OyAb-IKOMY KaHajl MPOJaxy, IO
BUKOpHUCTOBYeE puteisiep. Lle nependauae 3anpoBakeHHs Kac 3 QICKaIbHUM PEECTPATOPOM,
110 MpHUiiMae OIUIaTy K MJIACTUKOBUMHU KapTKaMu, Tak 1 SMS-1iatexi; caMmoo0CIyroByBaHHs
3a IONOMOTI010 TepMiHaliB 3 MoayineMm cash-in, iHterpanii ERP ta CRM cucrem 3 iHTepHeT-
Mara3uHOM Yy HalpsMy CUHXpOHI3alli 3aJUIIKIB, 3aMOBJIEHb, TaHUX PO KIIEHTIB, HApaxo-
BaHUX Ta BUTPAau€HUX OOHYCIB y MeXax Iporpam JosuibHOCTI Ta 1H. Oco0JIMBO1 aKkTyallb-
HOCT1 HaOyBalOTh MOOLIbHI TEXHOJIOTII, 3aCTOCOBYIOUH SIKi, pUTEHIIEpU MAIOThb MOXJIUBICTh
HaJIaroJIUTH CTIMKUM KaHaJ 3B’ A3KY 3 KIIIEHTOM, IIPOTIOHYIOYH HOMY 3pY4H1 CEpBICH.

[IponecHuit migxin, KUK JEKUTH B OCHOBI OMHIKAHAJIBHOCTI, Tiepea0ayae 3acTOCYBaHHS
OJIHAKOBUX KJIacH(IKaTOpiB TOBApHUX KaTeropiil (€IMHUN OMUC TOBApiB), MAPKETHHIOBHUX
aTpuOyTIB Ta MEpUaHIAN3UHTY /1JIs1 BCIX BUKOPHUCTOBYBAHUX KaHAIIIB MPOJIAXKY.

Excriepts Big3HA4Yar0Th, 10 BUOIP «MICISD» 3IIMCHEHHS ITOKYIIKH BU3HAYAETHCSI KATETOPICI0
TOBapy (HANPUKIIAJI, IPH KYITIBIIl KATETOPii TOBAPIB 13 CEPBICHOIO MIATPUMKOIO Ta TOBApPiB TPH-
BAJIOTO KOPHCTYBaHHs IepeBary BinmaroTh online-kaHamy). | Xxoda OUIBIIICTE TOKYIOK
3naiiicHioeTbes B offline-kanani (monan 82 %), «um@poBuii» TOCBII CHOXKHUBa4iB 00YMOBIIIOE
3MIHHU Yy MIX0AaX 10 BUKOPUCTaHHS TOPrOBOIO MPOCTOPY, SIKUM 3aJMINAETHCS €MILEHTPOM IH-
HOBalli{, OTPUMaHHS PEAJbHOT0, TAKTUIBHOIO KOHTAKTY Ta CTBOPEHHS YHIKAJIBHOTO JOCBIIY
BITHOCHUH criokuBava Ta Openpa. Sk nokaszanmu nociipkeHns GfK «Global Youth Retail Survey
2015», mokynui y Bimi Bifg 16 1o 21 poky, mijo chopmyBanucsa B €NoXy JIiKUTamizamii (Tak
3BaHi digital natives), BBaxaroTh, 10 (pI13UYHI TOProBl TOYKH 32 MEBHUX YMOB MOXYTh Bifirpa-
BaTU 3HAYHO OUIbLIY pOJIb Y MpPOLEC] NPUHHATTS PIIIeHb 1100 KYIIBI TOBapiB 3a paxyHOK
€MOLI} Ta BIIEBHEHOCTI, SIKY BOHU MOXXYTh OTpUMaTH B Marasuti [9].

OTxe, B HOBI «EKOHOMIIIl CIIOKHUBYOTO JOCBIMY» BAXKJIMBO 3aJIATH €MOIIil CIIO’KUBAYiB,
a/1afTyBaT TOProOBEJILHUI MPOCTIp 10 PI3HUX IX MOTPed 3a paxyHOK CTBOPEHHS BIANOBIIHOI
aTMoc(epu B Mara3uHi, IHTErpOBaHOT BUKJIAIKA PI3HOMAHITHUX TOBApiB, 1110 Bi0Opaxkae ixHii
CTWJIb XHUTTs. BiINMoOBIIHO 70 KOHIIEMIi OMHIKAHAIBHOCTI, XapaKTEPUCTHUKU TOPTrOBOTO IIPO-
CTOpPY NOBHHHI 3a0e3edyBaTi 0aratopyHKIIOHAIbHICTh HOr0 BUKOPUCTAHHS /17151 3a/10BOJICHHS
PI3HOMAHITHOCTI JIOCBI/ly Ta NepeBar BiAB1IyBauaM; BUCOKY IPOIYCKHY 3/1aTHICTb Ta CUHEPT1IO
Bil PIBHUX BHIIB JISUTBHOCTI CIIOKWBAYiB; THYYKICTh Ta aJalTOBAaHICTh JO COIiaJbHO-
€KOHOMIYHUX 3MiH; BPAaxOBYBaTH MOOUIBHICTh CIIO’KMBadYiB, 3a0e3leuyBaTh KOMYHIKAIIO 3
HUMM Ta iX 3aIy4€eHICTb JI0 MIPOLECy KYIBI1 uepe3 3actocyBaHHs digital-rexHosoriii [5].

2. 3MIHM B TOBEIHIII CIIOKMBAYIB Ta iXHS JIOSUTBHOCT1 aKTyalli3yIOTh HOBI MIIXOJU JIO 3a-
CTOCYBaHHSI OMHIKaHAJIbHOTO MAPKETUHTY Ta 3alpOBa/LKYBaHUX PO3JIPIOHNMHU KOMIIAHISIMU TPO-
rpam sosuibHOCTI Ki1ieHTiB (IIJIK) y mporiieci po3BUTKY iX OMHIKaHaIbHOT TOPriBil. SIKicHA mpo-
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rpama JIOSUIbHOCTI € BOXJIMBUM (DaKTOPOM, IO BIUTMBAE HA 33JI0BOJICHICTh Ta HaMIpW KIIEHTIB
MIPO/IOBKYBATH B3a€MOBIIHOCHHHU 3 KOMIIaHIEI0. 3a3BUYald, JIOSUIBHICTh PO3IJIIAIOTH SIK PEry-
JsipHE MpUA0aHHS Ta CHOYKUBAHHS MPOIYKTIB/IIOCIYT Yepe3 CUCTEMY BIHOCHH 3 KJIIEHTOM, IO
MO3UTHBHO BIUIMBAE HA omepaliifiHi Moka3HUuKU Oi3Hecy [6]. B ymoBax TpaauiifiHOrO BeAECHHS
po3apibHoro 613HECy, posb 3anpoBamkyBanux [1JIK, sk mpaBuio, 3BOIUTHCS JIMIIE 10 3a0X0-
YEHHSI YacTOTU Ta 00CATY 3aKyliBelb, 110 HE 3aBXIu (opMye Ta PO3BHUBAE JOSUIBbHICT. [Ipu
[OMY OUIBIIICTH MPOTPaM CTBOPEH1 Y BIAMNOBIb HA Jii KOHKYPEHTIB, @ HE Ha OCHOBI INIMOOKOTO
Ta CUCTEMAaTUYHOT'O aHaJIi3y MOBEIIHKH Ta [epeBar BJIACHO1 IUIbOBOI ayIUTOPIi.

Pa3oM 3 THM, PO3BUTOK OMHIKAHAJIBHOCTI nependadae (GopMyBaHHS Ta BCTAHOBJICHHS
BITHOCHH 3 KJIIEHTaMH, NIATPUMKY ILIHHICHOi MPOMO3MIi KOMIaHii Ha OCHOB1 BHBYEHHS
KJII€EHTA, BUSIBICHHS HOT0 0COOIMBOCTEN Ta NOTPEO, BCTAHOBIIEHHS 3 HUM 3BOPOTHOTO 3B’SI3KY
JUTSI TIOKPAIIEHHSI IHHICHOT TPOTIO3HIlT Ta 3a0X0YEHHsI B3aeMO/Ii1 3 KoMIaHiero. CroxuBaqay
HAJA€ThCS MOKIIUBICTh OTPUMATH HEOOXIJHI JaHi, 1110 BILUIUBAIOTh Ha BUOIp TOBapy, B OJIHO-
My KaHajl, YTOUHUTH iX yepe3 IHIIUN KaHaJl, 3IMCHUTH KYMHIBIIO yepe3 TpeTiid. Bee nie n1o3-
BOJISIE MIJBUIIUTH JIOSUIBHICTH OKYIIIB 10 KOHKPETHOT TOPrOBOi KOMMaHii Ta 3a0€3MeYnTH 1X
nepeOyBaHHs B paMKax 0araTb0X KaHalIB y MEXax OJIHIET KOMIIaHiI.

[lepeBaru omHiKaHaIbHOTO MapKeTUHry Ta oMHikaHanbHUX [IJIK po3npibHOI xommanii
(puteitsiepa) mosATarOTh Y GOpMYBaHHI CUCTEMH KOMYHIKAIi 1t qoHeceHHs miHHOCT1 [TJIK
Ta il BigMIHHOCTeN (nudepeniianii) moa0 MPOMO3HLii KOHKYPEHTIB; IM1JBUILIEHHI MEepco-
Hai3alli Mpono3ullii Ha OCHOBI pPe3yJbTaTiB poOOTH 1HPOPMaLIHHO-aHATITUYHOI CUCTEMHU;
YAOCKOHAJIEHHI KOMO1HAIIT TEXHIK 111010 B3aemoii 3 kirientamu [1JIK Tomo.

3. Po3BUTOK TpaauIliitHOT CTAI[IOHAPHOT TOPTiBIIl (HacaMIiepe, MEPEKEBO1) CTUMYITIOBAIIO
Ta MPOJIOBXKYE CTUMYJIOBATU MOCUJIEHHS MariCTpajibHOI JIOTICTUKH, (POPMYBaHHS JIOTICTHY-
HUX CKJIaJIB, OCKUIbKM HAsBHICTh TOBapy B KaHajl MPOJaKy Ta MPUCKOPEHA HOTo JoCTaBKa 13
3a0€3MeYeHHSIM BUCOKOTO PIBHS CEPBICY € 0a30BOI0 KOHKYPEHTHOIO mepeBaroro [11; 12]. Pa-
30M 3 THUM TOsiBa OaraToKaHAJIBHOTO 30yTy MOCTYIIOBO TPAaHC(HOPMYE JIAHIIOT IMOCTABOK, CH-
CTEMH YIIPaBJIIHHSI HUM Yy pO3pi3i OkpeMux KaHaiiB 30yty. Ilepexin 10 OMHIKaHaJIbHOCTI
(dhopmye HOBY eBOJIIOMINHY a3y onepariitHoi Tparnchopmarlii JorictTuku. CroKUBUYUN TOCBIT
Ta MOJIeJb MOBEIIHKH CIOKMBAaviB B OMHIKaHAJIbHOMY IPOCTOPI BUCTYNAIOTh J€T€pPMIHAHTA-
MU YCKJIQJIHEHHS YIPaBJIIHHS JIOTICTUKOIO OMHIKAHAJIBHOTO 30yTY 3 MOIJIAly IHTErPOBAHOCTI
Ta B3a€EMO3AJICKHOCTI OKPEMUX JIAHOK Y JIAHIIOT'Y [TOCTayaHb.

Tpaguuiiino, 10 (akTopiB, sfKI BIUVIMBAIOTh HA JIOTICTUYHUN MPOLEC, BIIHOCITHCA: MOCTa-
YaJIbHUKM, YacTOTa Ta KUIBKICTh 3aKyIliBeb, PEKUM IE€PEBE3CHHS, PO3MOAUIBYUM LIEHTP,
TPAHCIIOPTYBAHHSI, MapIIPyTHU3AI[isl Ta TOPSJOK 3aMOBJICHHS/IOCTaBKM ToBapiB. [locTadanHs
TOBApIB JI0 criokuBaya notpedye vacy (1-5 10 3anexHo BiA BIAJTAIEHOCT] MYHKTY IPU3HAYEH-
Hs), BuTpar (y mictax 5—12 % Bia BapTOCTI TOBapy, B CUIbCBhKIN MicueBocTi — 10 20 % y 3a-
rajpHIi CyM1 3aMOBJIEHHS) Ta BUKOPUCTAHHS MOCIYT PI3HOMAHITHUX CIyX0 mocradanus [10].
Aue 3arpoBaKEHHS] OMHIKaHAJIbHOT MOJ1eTl OTpe0ye BUPILICHHS IEBHUX MPoOiieM, a came:

- HasBHICTh 0araTh0X KOMOIHAIIl OTpUMAaHHS TOBapy Ta HOTO MOBEPHEHHS NMPU3BOIUTH
710 3pOCTaHHS JIOTICTUYHUX BUTPAT;

- ynpaBiiHHs 3anacamu Ta «fulfillment» (komriekc omnepariiid, siki BUKOHY€E IIPOJIaBELb 3
MOMEHTY O(OPMIICHHS 3aMOBJIEHHSI TIOKYIILIEM 10 MOMEHTY JIOCTaBK{ LIbOI'O 3aMOBJICHHS I10O-
KYII[I0) 3aJIMILIAI0ThCA JE31IHTErPOBAaHUMU B pO3pi3l pI3HUX KaHAJIB 30yTYy;

- pI3Ha IHTEHCUBHICTh CIOKMBAaHHS B KaHalax NpoJaxy Ta ciaado (opmainizoBaHi 3MIHU
MONHUTY B HUX NOTpeOye MIJBUIIEHOT YACTOTH MTOCTABOK Ta CKOPOUEHHS iX 00CATY, 110 TAKOXK
MPU3BOAUTD JIO 3pOCTAHHS JIOTICTUYHUX BUTPAT;

- 3pOCTaHHS BUMOT KJIIEHTIB I10JI0 MAaKCUMaJIbHOT'O 3HMKEHHS BapTOCTI IOCTABKU TOBApy
HE3aJIeKHO B1J] BIIJIAJIEHOCTI TOYKU 3aMOBJICHHSI Ta TOUKH JJOCTaBKH TOBapY;

- JDKepesia pe3epByBaHHS 3araciB He qudepeHIliioBaHi 3a KaHaJIaMu, a caM MPOoIIeC MpHii-
HATTS PILIEHHS PO pe3epBYBaHH € OaraTo(pakTOPHUM;
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- pusuku BiacyTHOcTl KoopauHauii click-and-connect 3 omnepanisimu offline-kanany,
HEOOX1IHICTh cHiBnpaii 3 2-3 mapTHepaMM JUisl OopraHizalii JOCTaBKH B PETiOHM, a TaKOX
ICHYBaHHS OOMEXEHb JUTsl IeIKUX KaTeropii Tosapis [11; 12].

OT1xe, OMHIKaHAJIbHA MOJIETh TIPOJAXKY MOTpeOye 3HAUHUX 3MIH Yy O13HEC-TIpoIiecax, 06e3 pe-
ami3anii SsKMX HEMOXKJIMBO YTPUMYBATH MOKYII[IB B IHTETPOBAHUX KaHAIAX MPOJaXy (TaOIuIls).

Tabmmis

llopisusanvna xapakmepucmuxa MOHO-, MyTbMuU- MAd OMHIKAHATbHUX KAHALIE NPOO0aicy

ITapameTpu nopiBHAHHSA

MonoxkaHaJIbLHUI MPO-

MynabTHKaHATBHUI POAAK

OmHikaHaJIBHMI POAK

KaHaJlaMH

CYTHS

MOB’s13aHa 3 TEPEeANPONaK-HUM
Ta MiCISTIPOIAYKHAM CEPBICOM

JAK
Kinpkicth KaHamiB Ipo- 1 2-5 BCi MOXJIUBI
Jla’Ky BCEPEAUHI TOProBoOi
KOMITaHii, OfI.
CryniHb B3aeMOfii MDXK|HM3bKa, IPAKTUYHO BiJ-|cepedHs, B IEpIly Yepry | BUCOKA, BCI KaHAIM B CyKYIl-

HOCTI  PO3IJISAAIOTHCA
€JIMHA CHCTeMa

SIK

KpetHoro kanany: offline
yy online. Offline xanaim —
MOCTaYaHHs BEIMKUMU
MapTisiMU 3a TPagULliHHOIO
METOJIMKOI0 00pOOKH BaH-
TaXIB.

Online KaHan — OPOAYKIIS
BiJIBAHTAXKYETHCS HE
MapTisAMHU, a TOIITYYHO, 3
BIJMOBIZHUM  MapKyBaH-
HsIM, 0(OPMJICHHSIM 3aMO-
BJICHHA Ta JOKYMEHTIB,
[IOBEPHEHHSIM (fulfill-
ment). 3aCTOCOBYHHS ayT-
COPCUHTY

Y3TOJDKEHOCTI MIXK KaHaJlaMu
Ta JIOTICTUYHHMHU MPOLECAMHU
offline ma online. 3acroco-
BYBaHHS ayTCOPCUHTY

IlinoyTBOpEHHS LliHa BHU3HAYAETHCS JUIA | LliHA BU3HAYAETHCS IJISI KOXKHO- | IMHAMIYHE I[HOYTBOPEHHS,
KOHKPETHOT O KaHajly; |[TO OKpPEMOro KaHally, 4acTo |IepeBaKHO €IMHA CHCTeMa
Croci0 OIUIaTH BCTAHOB- | LiiHA B online-kaHali € HWKYOIO | IIIHOYTBOPEHHS B YCiX KaHa-
JIIOEThCS KOHKPETHO JUlf |y nopiBHAHHI 3 offline-kaHanoM; | 1aX, 1110 BUKOPUCTOBYIOTHCS,
KaHaly crocié OIIaTH BM3HAYAETHCS | OIUIaTa OyIb-SIKUM CIIOCOOOM
JUIsL KOXKHOTO OKPEMOT'0 KaHaly |y Oy/lb-SIKOMY KaHaJIi
AcopTUMEHT ACOPTUMEHT (OPMYETHCS | ACOPTUMEHT MOXKE BiAPI3HA- | €IMHUM aCOPTHUMEHT B yciX
KOHKPETHO JUIl KaHally; | TUCS B 3aJIeKHOCTI BiJ KaHally; | KaHajax, ILI0 BHKOPHUCTO-
BpaxoBye  OCOOJMBOCTI | MOXYTb BCTAHOBJIIOBATHCS | BYIOTbCSI; €JIMHA KJa-
JIOKQJIBHOT'O PUHKY 00MEXEHHs Ha MPOoAax OKpeM- | cudikallis Ta OINHC TOBap-
UX TOBApHUX KaTeropii HUX KaTeropiil B ycix
KaHaJlax
Ilporpamu  JOSUIBHOCTI | CTBOPIOIOTBCS Ta YIPAaB- | MOKYTb CTBOPIOBATHUCS SIK Of- | MOXKYTb CTBOPIOBATUCS SIK
kiienTiB (TUIK) JIIIOTBCS  OJIHIEI0  KOM- | HIEK0 KOMIIAHIEIO, TAK 1 IyJIOM | OJIHIEI0 KOMIIaHI€r0, TaK i
[IaHI€I0;  BU3HAYAIOThCA | KOMIIaHIH-NIAPTHEPIB; 3aCTOCO- | MYJIOM KOMIIaHii-nlapTHe-
JUIS KOHKPETHOIO KaHally; | BYIOTbCSL IK  JUIL  KOXKHOI'O | PiB; €IMHA KapTa JIOSJb-
yacto IIJIK npezncrasieHi | okpeMoro kaHaiy, Tak 1 [UIs|HOCTI, IO Ji€ B YCiX KaHa-
y BUNIAAI CTaHJAPTHUX | JEKIIBKOX KaHAJiB, Inependa- |Jyax; eanHa 06a3za JaHUX Mo
HaKONMYYBaJbHUX  JC- | 4yaloTh OeHediTu 3a BUKOPHU- | KJIi€HTa Ta oro yrnomodaH-
KOHTHHUX KapTOK CTaHH K BJIACHUX, TakK 1 mapT- | Hs; enuHa 6aza icropii
HEPCBKUX IIPOAYKTiB; 4YacTo |3BEpHEHb KJI€HTa 4epes
JIONAaTKOBI OOHyCH OTpUMY- | pi3HI ~ KaHalIu,  Hepexif
I0TbCS  4epe3  online-kaHai; | 3 OTHOTO KaHAIy KO-
4acTo po3pi3HeHa Oa3a NaHUX | MyHiKamii B iHmMHA 06e3
[IpO KJi€HTa Ta HOro ymono-|BTpaTu icropii  3amuTis
OaHHs (KOHTEKCT-TY)
Jlorictuka Busnauaetscst Ui KoH- | JIaHIor moctaBok noTpedye | TpaHchOpMOBaHHIA JTAHIIOT

MOCTaBOK, 110 3JaTHHI 00-
CIyrOBYBaTH BCl KaHAJIA
MPoAaXy 3 baraTbMa
KOMOIHALIIMA OTPUMAHHS
TOBapy Ta HOro IOBEPHEH-
HSIM; BOKJIUBICTb ITOOYI0BU
BIIHOCHH 3 IIAPTHEPAMH, 1110
3a0e31euyroTh TpaHchopMo-
BaHU JIQHITIOT TTOCTABOK

Jlxeperno: ckiaeHO aBTOPOM Ha ocHOBI [10—15].

Orxe, nepexiy pUTelepiB Ha OMHIKaHaJIbHE OOCIYrOBYBaHHS CIOKHMBAYIB MPU3BOJIUTD
JI0 TAKUX MO3UTUBHUX €(EKTIB B IXHIM AISUTBHOCTI:
- 30UIbIICHHSI CTYIEHS OXOIJICHHSI pUHKY 3@ PaXyHOK PO3LIMPEHHS KUIbKOCTI KaHAIIIB;
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- po3pooOku mepconidikoBanux [1JIK Ha ocHOBI nmoTyxHuX 0a3 maHux npo kiieHTiB (Big
Data) 3 OuIbII0I0 KUIBKICTIO KpUTEPIiB, K1 OepyThcsa 10 yBaru y mpoueci GopMyBaHHS LI€T
MIPOTIO3UIILIT;

- 3pOoCTaHHs 00CSTIB MPOJIAXKY Ta JIOSILHOCTI, OCKUIBKU CIIOXKHBAUl YaCTO 3aJIUIIAIOTHCS B
Mexax KOMITaHii 32 paXyHOK «O€3I1I0BHOTO» MEPEX01y MK KaHaJaMH;

- MIJBULIEHHS SIKOCTI MPOTHO3YBAHHS MOBEIIHKU CIOYKMBAYIB 332 PaXyHOK BCTAHOBJICHHS
OUIBII TICHOTO KOHTAKTy 3 HUMH;

- 3pOCTaHHSI MIBUAKOCTI BUXOAY Ha HOBI PUHKHU 33 PaXyHOK BUKOPHUCTAHHS JAUCTaHLIIHOT
TOPTIBII1 SIK OJTHOTO 3 KaHAJIB MPOIaXiB, 110 BUKOPUCTOBYE PO3piOHA KOMIIAHIS;

- 3pOCTaHHS IMI3HABAHOCTI KOMIaHIi 32 paXyHOK BUKOPUCTAHHS €IMHUX MapKETHHTOBUX
IHCTPYMEHTIB B YCIX KaHaJlaX MPOJIaxy;

- MIHIMI3aLlii BUTPAT 3a PaxyHOK JIOCATHEHHS CHHEPrii OTIepaTUBHOTO YIPABIIIHHS KOMITAHIETO.

AJie pa3oM 3 TUM 3pOCTaOTh IHBECTUIIINHI Ta pUHKOBI PU3UKH, [IOB’53aH1 3 HACTYITHUM: HE00-
XITHICTIO JTOJATKOBUX IHBECTHIII Y CTBOPIOBAHY IHHOBAIIHY CHCTEMY TPOJAXKY, 3allPOBAKEH-
HSIM HOBMX IH(OpPMAIIHUX MPOJYKTIB, SIKi JJO3BOJIIIOTh B PEKHUMI PEATbHOIO 4acy OTPUMYBaTH
JlaH1 PO KYIIIBJI1 B PI3HUX KaHaIax MPOJAaXy Ta X CHHXPOHI3all1l0; HEOOXIAHICTIO TIEPEOCHAILEH-
HSI TOProBUX 00’€KTIB, IO BXOJATH JI0 CKJIAAy pO3IpIOHOT KOMIIaHIi, Ta MOJEpHI3aii€eo Hbpa-
CTPYKTYpH, sika 3a0e31euye «Oe3OBHUI Tepexifi MK KaHaJIaMH; TPaHC(HOPMAITIEIO JTOTICTHYHOT
CHCTEMH, B TOMY YHCJI1, JIAHIFOra MOCTaBOK 3 METO0 ONTHMI3allii [T0cTayaHb y Oy/Ib-SKUI KaHas
MIPOAXY PO3/pIOHOT KOMITaHIi; 3aly4eHHSM HOBUX KBalipiKOBaHMX (paxiBLIB Ta MPOBEACHHIM
3axO0JIiB 3 MIATOTOBKY Ta MEPETIATOTOBKU KBATI(hIKOBAHOTO TIEPCOHATY.

BucnoBku i npono3uuii. OMHIKaHAIBHICTh — 1€ CTPATETIA, IO IPYHTYETHCS HA TIIHOO0-
KHUX 3HaHHSX MPO MOTPeOH BIIACHUX IMOKYIIIB, fKa MOTpeOye pecTpyKTypH3alii iICHYIOUUX
O13Hec-po1ieciB, BIPOBAKEHHS 1H(GOPMALIMHUX Ta IHHOBALIHUX TEXHOJIOIYHUX PILICHb.
JlocBia 3aXimHUX pO3APIOHUX KOMIAHINA CBITYHTH, 110 OMHIKAHAIBHICTh TTO3UTUBHO BIUTUBAE
Ha 3pOCTaHHS 00CSTIB NOMUTY, JOCSITHEHHS (PIHAHCOBUX ILIUIeH KOMIaHIi, CTBOPEHHS A0Jat-
KOBHX 3pY4YHOCTEH JJIsl HOKYIIIIB.

Crneungika eKkOHOMIYHOI cUTyalli B YKpaiHi BU3HAua€ 3arajibHy CHUTYallll0 B pUTEWIl Ta
BIUIMBAE HAa CTpATerii, K1 BUKOPUCTOBYIOTh PO3ApiOHI KOMIIaHIi y MpoIect IXHbOI onepariifHoi
TSUTHHOCTI Ta Y BIAHOCHHAX 3 KiieHTamu. Ha 1ipomy etarni puteisiepu nepeBakHO KOHICHTPY-
I0ThCsl Ha 3a0e31eueHH1 e(peKTUBHOCT1 BJIACHOT TISUTLHOCTI 32 YMOB Ma/IIHHSI IIJIATOCIIPOMOYKHOTO
MOMUTY. AJie BOJHOYAC BITYM3HSAHI PUTEHIIEPU MPOJOBXKYIOTh ONTUMI3yBaTH OI3HEC-IIPOLIECH B
MOILIYKY HOBHX METOAIB 30yTy TOBapiB, MOCTYIOBO MEPEXOAATh /10 BUKOPUCTAHHS MYJIBTHKA-
HAJIbHUX PIIIE€Hb, a IPOBI1IHI KOMIIaHIi — IO OMHIKaHAJILHOI MOJIENI1, X04a ii CTYMIHb IPOHUKHEH-
HS HA PUHOK HE3HAYHA. 3MIHH, IO BIOYBaIOTHCS B 30BHINIHBOMY CEPEIOBHII TiSUTBHOCTI pH-
TeiyiepiB HAATO CYTTEBI VIS TOTO, 1100 iX ITHOpYBaTH ab0 JIATH 3a TPAJAULIMHUMHU METOAAMHU.
[IporHo3yerncs, U0 32 YMOBH MOKpAIIEHHS 3arajibHOi €KOHOMIYHOI cuTyallli B YKpaiHi, mocu-
JICHHS KOHKYpEHLIl MDK NpoQeciiHUMHU puTeiliepaMH, pPO3BUTOK BITUM3HSIHOIO PUTEITy B
HanpsiMy OMHIKaHAJILHOCT1 IPUCKOPUTHCS 1 Oy/ie 3/11HCHIOBATUCS B KOHTEKCT1 CBITOBUX TPEH/IB.
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