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Annotation 

Lysyuk V.M. Modern tendencies of marketing strategies transformation. – Article. 

The article is concerned and analyzed the transformation processes, which arise in 

the marketing strategies, and identified opportunities for their adaptation to different 

economic conditions, including conditions of Ukraine. In the article are also proposed 

and described a concept of "loyal" marketing strategy, which should take into account 

the economic interests of society and state in an unstable economic environment. 
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