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Annotation 

Zhmai A.V. Advantages and disadvantages of the corporate social responsibility 

(CSR) in the modern economic conditions. – Article. 

The article is devoted to considering today’s the most common researches’ posi-

tions regarding advantages and disadvantages of companies’ using the principles of cor-

porate responsibility in the economic activity. The problems that can be solved in the 

course of the corporate social responsibility’s practice, as well as problems that may 

arise at the companies in the implementation of CSR are offered. 

Key words: corporate social responsibility (CSR), advantages and disadvantages, 

CSR’s practice. 
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