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Annotation 

Mazur .Y . Analysis of the terminology of "emotional marketing – Article. 

The article highlights a critical analysis of a current trend in marketing – "emo-

tional marketing." The author proposes the analysis of new definitions arising from this 

concept. It is stressed the incompatibility of "emotional marketing" as a new paradigm. 

Keywords: development of marketing, emotional and rational benefits of product, 

emotional marketing, needs, paradigm. 


