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Annotation 

Stolbunenko N., Pribok V. Some aspects of innovation and investment develop-

ment of economy of Ukraine in the context of contemporary realities. – Article. 

Analyzing the priority directions of innovative investment of Ukrainian economics' 

development at the present period, the author notes not very high level of such activity, 

pays attention to the lack of control otth state, to necessity of forming new business-area 

in our state. It was made a conclusion about necessity of constructing a new model of 

national innovative system, which is functioning on the base of non-stop turnaround: 

functional research — NIOKR — production methods — market selling. 

Keywords: innovative activity, innovative investment development, economics, 

priority. 
 

 

 

 


