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Annotation 

Djukov V.P. Computer business game as a model for the adoption of strategic de-

cisions by manager. - Article. 

In the article the computer business game "pricing strategy" is considered as a 

model for the adoption of strategic decisions by manager in the field of pricing and 

advertising expenses. The best strategies for game participants are analyzed. The 

didactic possibilities of the game for participants of strategic thinking skills and analysis 

are showing. 

Keywords: computer business game, pricing strategy, strategic decisions, 

marketing training, simulation gaming strategy. 


