
 

195 

 3 

   

 

  330.11:304.2 (477) 

 

 . .,  

     

     .  

 

    

  ( )  

     

 

        -

 ,         . -

         -

      -

,         -

     . 

     «   -

»     ,   

 .        -

       

   ,     . 

  ,      , 

        -

 ,      ,  -

       

   . 

      -

      . 

      -

      ,   -

 . 

        

   . - ,    -

   ,      -

,        

.     ,    , 

       .  

       ,  

       -

   [1]. 



 3    

196 

  ,   -

  ,   : 

1.       –   -

        -

     . 

2.     –   

         

     ,   , 

    . 

3.        

–          -

        . 

4. ,      , 

         -

    ,   ,    -

 –      . 

5.     –     

    ,       

    ,  -

          [2]. 

  ,     ,  -

         -

.  

      ,   -

 ,    ,    -

    ,      

      -

        . -

        -

 ,  . 

1.      (    

) –       -

,    ,    : 

      ;    -

  ,  ,   

    ;    

 ,       -

  .     , 

      

 ,    . 

2. ,      (  

    ) –     , 

   ,     -

.        -



 :     .  2.  1/3 

 

197 

 ,        

 .  

3.     (  ) –   

          

  .  ,    

 ,       -

  ,   ,   -

   .       

         -

. 

4.    ,   -

 (     )  -

.       90-   

   , ,  ,  , 

       -

 .      , 

        -

  .       -

      ,   

,          -

 [3]. 

        -

 ,        -

  .      -

        .  -

 –    ,  –    -

    ,    – -

   . 

         

 : - , -   -

.       -

        

     . 

     ,  

      [4].  

,   -  ,   

   «   ».   -

,     –    -

    ,     -

    .   -

       -

  ,    .  -

         

, ,        

  –   [5]. 



 3    

198 

     - ,     

         ,  

     .    

 -       

«   ».     -

 .         -

 ,     ,   

       .   -

       -

,      ,      -

     [6].  

«   ( ) »   

    .     -

,       -

,     ,     -

   . ,   -

 ,        -

.          

    . 

«   –  »  -

   (  ,  ).  

, ,        

   .     

  ,       -

        .   -

     -

        -

   .  ,    ,  

       ,    -

,   . 

       , 

       -

  [7].  «  »   

  «  » (shareholders’ company),    

          

.         -

 ,       -

  .    -

 ,        -

,   ,     , -

       . 

 «  –  »  -

  «  ».     ,    

      ,  

  .  ,     



 :     .  2.  1/3 

 

199 

 ,        

 .     -

        .  

        

     .    , 

      -

,           

 ,         

.   ,   -

 ,       -

     . 

       -

         

 . ,     -

      ,  

         

  ,   .  ,  , -

         -

. 

       

      -

    .   -

   ,    

          -

.        -

    ,    -

  - .     

        -

, ,    ,   –  

    . 

  ,      -

       ,  

    .   

,  ,    -

     .   , -

       -

    ( ,     

    ).  

       

      ,   -

,    .        -

 .       

 ,       -

   ,    

    .   ,   -



 3    

200 

        .   

   ,  ,  ,   

         

    ,     -

 .   ,    -

    ,     -

     . , -

       ,  -

        -

. 

        

       .  

     ,     -

,          -

   .   -

  ,      -

      .  -

       ,   

       

    [8]. 

     

  ,     -

       -

.        -

,     , ,   -

         . 

       -

   ,      

      ,    -

       -

. 

,   ,     -

       -

  ,       

    ,     

     . 

         , 

      .  

      ,   -

       

.     ,     

  ,     , 

         

. 

 



 :     .  2.  1/3 

 

201 

1.  .          . – 

   .      

:    . – 2008. – . 128-134. 

2.  .     : , -

 . – « »,  3-4 (20/21). – 2005. – . 65-77. 

3.  . .      -

    . –   . 

–  5. – 1. – 2013. – . 92-107. 

4.  . .        -

  . –    :  . –  

 1. – 2010. – . 5-11. 

5. Friedman M. The Social Responsibility of Business is to Increase its Profits. – The New York 

Times Magazine. – 1970. 

6.  .    . –  . – 2004. 

–  7. – . 18-25. 

7.  . .  :       -

. –     . – : 

. – 2010. –  1. – . 84-88. 

8.  . .,  . .     : -

 . –   . – 2010. –  2. – 

 2. – . 81-95. 

 

 

 . .     -

 ( )     . – . 

      , -

       -

.        -

    ,   -

.        

 ,      

     . 

 :   , -

 ,  . 

 

 

 . .      

( )     . – . 

      ,    -

    .  -

         -

 ,   .     -

    ,   -

        . 

 :   ,  

,  . 

 

Annotation 



 3    

202 

Zhmai A.V. Peculiarities of the corporate social responsibility (CSR) in the current 

Ukrainian’s economic conditions. – Article. 

The article is devoted to considering positive and negative factors influencing the 

process of spreading socially responsible behavior. Economic types of the Ukrainian re-

gions and peculiarities of the companies’ corporate social responsibility’s development 

that presents these regions are offered. The existing approaches to the definition of the 

corporate social responsibility’s borders, which are due to different points of view re-

garding the significance and usefulness of CSR’s assessment. 

Keywords: corporate social responsibility, business culture, national economy. 

 

 

 

 

 

 

 

 

 

 

 

 


