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ECONOMY OF HOSPITALITY: HORECA EFFICIENCY IN UKRAINE

Abstract. The hospitality sector is one of the key factors of the European economy
and European tourism, both in terms of employment and direct contribution to the eco-
nomy. Together with tourism, the hospitality sector is the third largest socio-economic
activity in the EU. Ukraine is gradually assimilated into the tourist map of Europe,
therefore, the development of the sphere of hospitality becomes an urgent need for further
development of the Ukrainian economic system.

The article is devoted to the research the hospitality industry role in the Ukraine
economy and especially the coastal region, its potential and directions of development
taking into account the features of internal and external tourism.

The hospitality sector is a number of fields within the service industry including
lodging, food and drink service, event planning, theme parks, transportation, cruise line,
traveling and additional fields within the tourism industry. The hospitality is a multi-
billion-dollar industry that depends on the availability of disposable income and leisure
time.

The hospitality industry is a dynamic business area with a large number of
categories, but customer service is a common factor to all segments of the industry.
Different directions of the hospitality industry provide the integrity of the traveler's needs.

In the hospitality sector, the success of a business largely depends on how
effective the team is and how effective the business model is. The cost of entering to the
in-dustry is large enough, but the management or ownership of various hospitality
enterprises allows to get high profits in the long run.

The hospitality industry is formed by several business areas, closely linked with
both tourism and leisure activities. Accommodation is ranging from luxurious hotels to
luxury resorts and camping. The accommodation is wide sector of the hospitality in-
dustry, ranging from bed and breakfast and hotel facilities to other facilities offering
accommodation services. Accommodation is closely linked to other segments of the
hospitality industry. Providing food and drink is another important area of the hospitality
industry. This area is also quite broad about the possibility of building and doing
business. The sector of food and beverages is the main industry. Business structures here
can take a variety of forms from the bistro to the high-end restaurant.

Food is the foundation of the hospitality industry. It begins with the production of
food and ends with the presentation of food on the table. It has several components for
doing business.

Food Management: It starts with food production. In addition to the production,
transportation and storage of food products, it is also part of this direction.

© Matviienko M., 2019

131



DEVELOPMENT OF MANAGEMENT PO3BUTOK METOJAIB
AND ENTREPRENEURSHIP METHODS YIIPABJIIHHA TA TOCIIOJAPIOBAHHSI
ON TRANSPORT, Ne 2(67), 2019 HA TPAHCIIOPTI, Ne 2(67), 2019

Food presentation: people love to eat well-presented food. Drinks: in addition to
general food, drink storage and representation, they are also included in the list of food
and catering services. Restaurant management: it is the effective management that allows
you to complete all the previous stages and ensure the customer returns to the restaurant
over and over again.

The dynamics of development of hotel business enterprises, the main tendencies
and opportunities for development are determined.

The results of the research suggest that this direction depends not only on
political changes and economic realities, but also on the specific development of tourist
regions, investment of the sphere at the local level, the creation of brands of cities,
investments of individuals and legal entities in specific but interesting areas for the
consumer tourism: gastronomic, religious, entertaining, extreme.

Keywords: tourism business, entrepreneurship, collective accommodation
facilities, tourism, service, hospitality industry.
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EKOHOMIKA TOCTUHHOCTI: EDEKTUBHICTh HORECA B YKPAIHI

Anomauin. Cexmop 20CmMuHHOCMI € OOHUM 3 KIIOYOBUX (DAKMOPIE €8PONelicbKol
EKOHOMIKU Ma E€BPONELICLKO20 MYPUMYy, K 3 MOUYKU 30pY 3AUHAMOCMI, MAaK i NPAMO20
BHECKY 6 €eKOHOMIKY. Pazom 3 mypusmom cexmop 2oCMUHHOCHMI € mMpemvboio 3a
BEUHUHOIO  COYIANbHO-eKOHOMIUHOW  Oistibhicmio ¢  €C.  Vkpaina nocmynogo
ACUMITIOEMbCSL 8 MYPUCMUYHy Kapmy €8ponu, omoice po3eUmox cpepu 20CmuHHOCHI
CMA€E HA2ANLHOIO NOMPEO0I0 NOOATBULO20 PO3GUMKY YKPAIHCHKOL eKOHOMIUHOT Cucmemu.

Cmammst npucesiena O0CHONCEHHIO PO IHOYCmPIi 20CMUHHOCIIE 68 eKOHOMIY]
Yrpainu ma ocobauso npumopcokozo peciony, it nomenyiany ma HAnpIMKi6 PO36UMKY 3
8PAXY8AHHAM 0COOIUBOCHEN BHYMPIUHBLO2O A 308HIUHBO20 MYPUIMY.

Inoycmpis cocmunnoCcmi MmiCHO NO8 A3aHA 3 MYPUCMUYHUM CEKIMOPOM | NeGHUMU
HANpAMKAMU MICHO nepeniiemena 3 HuM, aie 102iKa edenHs Oi3Hecy ma Yinbosa
ayoumopiss mym Oewo 6iopizuscmocs. [lo-nepwe, KiieHmom 68ajdcacmvpcs He auude,
JHOOUHA, WO NOOOPOIICYE, ane i TI0OUHA, WO NPOCMO 3HAXOOUMbCS NO3A MENCAMU CB020
arcumaa. Tobmo sK KiieHmu po3ensioaromvcs aK mypucmu, max i micyesi socumeni. Tlo-
opyee, iHWUM € npoyec nobyoosu Oiznecy i nioxio 00 NPocysanHs NPOOyKmy OizHecy.

Kniouosumu nanpsmxam indycmpii 20CmunHOCMI 3aMUMATOMbCA 20MeTbHULL ma
pecmopanHuil OisHec y iX wupokomy pozyminni. Ilepwuii cxopiwe cnio Hazeamu
iHOycmpi€ero posmiwjeHts o0el, AKI MUMYACO80 3HAX00AMbCsL no3a domiekoro. Cexmop
0ae WUpoKi MONCIUBOCIE 05l 8e0eHHsl OI3Hecy pisHoeo pisHs. s Yrpainu pozeumox
Yb020 HANPAMKY N0 A3aHUll 13 HeoOXIOHICIO nepefydosu ICHYIOU020 20MeNbHO20
@dondy, nobyoosu HOBUX 20meni8 ma POo36UMKY MAN020 Oi3Hecy uepe3 pPO3ULUPEHHS.
Mepedici Kocmenie ma 600CKOHANeHHs ix nocaye. Taxooc yikagoio meHOeHyielo O
PO3BUMKY € Nepedaya OnepamuerHo20 YRpasiints 2omeiem npoecitinum KOMNanisim.
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Pozsumok pecmopannozo 6izHecy maxodc nog a3aHull 3 WUPOKUM KOLOM Gopm
6edenHsl DI3HeCy ma C80€I0 CneyupiKoio npocysants npooykmy. Baccaueum kpoxom ons
niosUUeH s e(heKMUBHOCMI Yb020 HANPAMKY 8 YKpaini Modce cmamu cmeopenHs OpeHoy
VKPAiHCbKOI KYXHI, CTMBOpenHs Opendie Micm ma 3a0XO0YeHHs KANimaioeKlaoeHb y yio
cehepy.

B cmammi npoananizoeano OuHamixy po3eumKy NiONPUEMCME 20MENbHO20
Oi3Hecy, U3HAYEHI OCHOGHI MeHOeHYil ma Modcaugocmi 0ist po3eumky. Pesyiomamu 0oc-
JHONCEHHST 0038010 3POOUMU BUCHOBOK NPO CYMMERY 3ANEHCHICIb OAHO20 HANPIMKY
He minbKu 6i0 NONIMUYHUX 3PYUIEHb MA eKOHOMIYHUX peaniu, ane [ 6i0 cneyu@iuHo2o
PO3BUMKY MYPUCTHUYHUX PECIOHIB, IHGeCMY8aH s chepu HaA MICYeBOMY PI6HI, CMEOPEHH S
Opendis micm, iHéecmy8aHb (QI3uYHUX MA TOPUOUMHUX OCIO y 8Y3bKi, ane Yikasi O
cnoxcusawa  chepu  mMypuzmy:  2ACMPOHOMIYHUL,  PeniciUHull,  pPO36aANCANbHULL
eKcmpemanbHUll.

Knwuoei cnosa: mypucmuunuil 0Oiznec, nionpueMHuymeo, KOIeKmueHi 3acobu
PO3IMIWEHHS, MYPUM, HOCAY2d, THOYCMPISE 20CIUHHOCHIL.
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9KOHOMMUKA I'OCTEITPUNMCTBA: DOOPEKTUBHOCTH HORECA B YKPAUHE

Annomayusn. Cexmop 20cmenpuumMcmed sS61s1emcst OOHUM U3 KIIO4esblx (pakmo-
P08 eBPONEICKOU SKOHOMUKU U eBPONELICKO20 MYPU3MA, KAK C MOYKU 3PEHUS 3AHAMOCMU,
maxk u npsamo2o 6K1a0a 8 IKOHOMUKY. Bmecme ¢ mypusmom cekmop 20Cmenpuumcmed
AGNSIEMCL MPpembvell N0 BeIUHUHE COYUATbHO-IKOHOMUYecKoU OesmenvHocmbio 6 EC.
Yrkpauna nocmenenno accumunupyemces ¢ mypucmuueckyio xapmy Eeponvl, criedosa-
MenbHO, pazsumue chepobl 20CMEnPUUMCINGd CIMAHOBUMCSE HACYUWHOU HE0OX0OUMOCMbIO
danvhetiuie2o pazsumust YKpAuHCKoU IKOHOMUYECKOL CUCIEMDbI.

Cmamvsi nocesiuena uccied08anuto poiu UHOYCMpuu 20CMenpuumMcmed 6 3Ko-
HOMUKe YKpauHul U 0COOCHHO NPUMOPCKO20 PECUOHd, ee NOMEHYUANd U HANPAGLeHUll
PA3BUMUSL C YHemoM 0COOEHHOCMEN 6HYMPEHHE20 U HeUHe20 MYPU3Md.

Unoycmpus eocmenpuumcmea mecHo C6;13aHa ¢ MyPUCMUYECKUM CEKMOPOM U
ONPeOeieHHBIMU HANPAGLEHUSMU MECHO NEPENTIeMEeRa ¢ HUM, HO I02UKA 6e0eHUst busheca
U yenesas ayoumopusi 30ecb HeCKOJIbKO omaudaemcst. Bo-nepeulx, kiuenmom cuumaemcs
He MObKO, 4el08eK, NYmeuleCmayem, Ho U 4ei08eK, NPOCmo HAX00UMCs 34 npeoeiamu
ceoezo scunuua. To ecmov, KIUEHMblL PACCMAMPUBAIOMCSL KAK MYPUCTIbL, MAK U MECHHbLE
arcumenu. Bo-emopuix, opyeum siensemces npoyecc nocmpoenus OusHeca u nooxoo K npo-
08UICEHUIO NPOOYKMa Ou3Hecq.

Kurouesvimu nanpasnenusmu uHOyCmpuu 20CMenpuumMcmed OCmaiomcst 20Cmu-
HUYHBLI U PeCMOPAanHbLL OU3HeC 8 ux wupokom nouumanuu. Ilepewlii ckopee credyem
HA36amb UHOYCMpUel pasmeujerus arooell, KOmopblie 8PeMEHHO HAXOO0SMCS 6He 00Md.
Cexkmop Oaem wupoxue G03MONCHOCHU Olsi 6e0eHUst OusHeca pasHo2o YpoeHs. s
Yrkpaunvr pazsumue 3mozco Hanpasienus CéA3aHO ¢ HEOOXOOUMOCMbIO NepecmpouKu
cyuecmayioneco 20CMUHUYH020 (POHOA, CMPOUMENbCBA HOBbIX Omenel U pPas3sumus
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Manozo busHeca uepes paculuperue cemu XOCMeN08 U COBEPUICHCMBOBAHUsL UX YCye.
Taxoice unmepechol meHoeHyuell pazeumus A6IAemcs nepeoaia onepamueHo20 yYnpaes-
JIeHUsL OMeNSIMU NPOPDECCUOHATILHBIM KOMAAHUSIM.

Pazeumue pecmopannozo Ousneca makdice C65I3aHO C WUPOKUM KPY2OM (DOopm
sedeHust busHeca u ceoell CneyuduKkoll nPoosudCenUss npoodykma. Bascnvim wazom 0ns
nOGbIUEHUS FPDEKMUSHOCU MO0 HANPABTIEHUsL 8 YKpauHe Modcem cmamsy co30anHue
Openoa YKpauHcKou KyXHU, Co30anue OpeHo08 20pooos U NOOWPEHUs. KANUMAL0810ce-
HUll 6 amy cghepy.

B cmamve npoananusuposana OUHAMUKA paseumusi RPeonpusimutll 20CMuHU4YHO20
OusHeca, onpeodenenbl OCHOBHbIE MEHOCHYUU U BO3MONCHOCMU 05l pazeumusi. Peszyib-
mamvl UCCIe008AHUS NO3GOISIOM COENAMb 6bIBOO O CYUECMBEHHOU 3A8UCUMOCIU OQH-
HO20 HANPAGIeHUsl He MOJILKO OM NOJUMUYECKUX COBUS08 U IKOHOMUYECKUX Peanull, HO U
om cneyughuuecKoeo pazeumusi MmypucmuyecKux pecuoHos8, UHBECMUPOBAnUsl chepobl HA
MECMHOM YPOBHe, co30anue OPeHO08 20p0008, UHBECMUPOBAHUS DUULECKUX U FOPUOU-
YecKux Uy 6 y3Kue, Ho UHmepecHvle O0Jii nompedumens cepvl mypusma. 2acmpoHoMu-

YecKutl, perucuo3tblil, pa3enekamenbhbill, IKCHMPeMantbHblll.
Knrouesvle cnosa: mypucmuueckuii Ousmec, NpeonpuUHUMAMenbCmeo, KOJLIeK-
MueHble Cpeocmed PasmeweHus, Mmypusm, yeiyed, UHOYCmpust 20CMenpuuMcmed.

Problem statement. The hos-
pitality industry is growing very rapidly
and contributing nearly 10 % of the
world’s GDP [1]. In recent decades, the
hospitality industry has become impor-
tant for the economic development of
not only individual countries, but also
regions. The hospitality industry is
transformed around the world and con-
tributes to a significant increase in GDP.
Hospitality is built on the regional, na-
tional and global levels. The specificity
of this area is primarily determined by
international orientation, deep diversifi-
cation and high competition both at the
local and regional levels. A large num-
ber of indicators indicate signs of econo-
mic growth in the industry. But forecasts
show uneven growth (in developing
countries — 6,4 %, in developed coun-
tries — 2,2 %), which indicates Ukraine's
ample opportunities in this area. The
hospitality industry consists of many
sub-sectors, institutions, enterprises,
which, in the case of an effective policy
of development, can create a large
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number of jobs at the level of small,
medium and large businesses. Today,
the direction of the hotel and restaurant
business is one of the most sources of
economic growth. But hospitality in-
dustry may include other sectors (fig. 1).

As can be seen from Figure 1,
the terms tourism and hospitality are
interconnected and can be grouped
together as one branch. However, these
industries are two separate sectors.
There is a certain convergence and
crossing between them. Tourism is
defined as the travel of people traveling
to places outside of their usual
recreation environment. Hospitality is
the provision of accommodation, accom-
modation, food and drinks to those
people who are out of the house. The
services are used both by foreigners and
citizens of the country. Both of these
areas include restaurants, rooms, hotels
and other exhibitions. Tourism is not a
subsector of hospitality but a source of
tourist services.
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Fig. 1. Infrastructure of Hospitality industry

Hospitality industries provide
services in a variety of ways. Hospitality
is the center of those countries where
tourism is the main export sector. The
cross-flow of business people and tou-
rists influences the development of the
hospitality industry. Hospitality is the
main source of foreign exchange and the
largest employer. Hospitality brings
together different cultures in the global
community. Therefore, hospitality is not
a concept, but it is the driving force in
the world market. Lifestyle and business
globalization lead to a departure from
the political system and the difference in

cultures. Global thinking and integrated
approach are required from business in
this area because of the hard internal and
external competition and the attractive-
ness and swiftness of the scope. In these
conditions, enterprises of restaurant and
hotel business work. The slowdown in
the development of this sphere is the
perception of tourism and the hospitality
industry as a whole and the low interest
of business entities in creating the in-
frastructure of the hospitality industry
due to lack of funds and low payback
periods for investment objects.
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Tourism in Ukraine becomes an
important area of activity, every year
volume of tourist product sales grows,
which entails the need of tourist place-
ment, and the state tourism management
is aimed at the formation of a competi-
tive tourist and hotel complex. Nowa-
days the hotel industry of Ukraine is
considerably inferior to the developed
countries. But in general, in spite of a
certain decrease in the rate of develop-
ment of this business sphere, the compa-
ny with a correctly selected model ma-
nagement, selected personnel and a
competitive combination of price and
quality continues to function. At the
same time, it must be stated that the
condition of the hotel's material and
technical base needs to be reconstructed.
It is one of the most significant problems
in modern Ukrainian tourism. Also, a
significant disadvantage is the lack of a
strategy for building the hospitality
industry, and the development of the
hotel and restaurant complex in this
direction.

Review of the last research
and publications. In general, the
situation in the Ukrainian tourism and
hospitality industry is characterized by a
large number of works national scholars
such as T. Bozhydarnik, A. Vasilchenko,
L. Voloshin, Z. Gerasimchuk, L. Matviy-
chuk, O. Milashovsky. Opportunities of
industry management is also well
known.

A number of researchers are
focused on the study of tourist flows [6],
the size of which affects the competi-
tiveness of both enterprises and territo-
ries, and tourism in general. The impact
of various factors on the state hotel
management is established by modern
methods [1].
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The issues of the hotel industry
were considered by I. Voloshin, S. Gera-
simchuk, A. Mazaraki, T. Tkachenko
and other scientists. Especially one sho-
uld note both theoretical and applied
researches of such authors as A. Lozova
[3], I. Ostapenko, D. Mamotenko [3],
0. Milashko [4].

Tasks of research. The goal of
the paper is to determine the main
vectors of the development of the dome-
stic market the hospitality industry. To
achieve the goal by collecting and syste-
matization of statistical and analytical
information it is necessary to analyze the
current state of the hotel and restaurant
market in Ukraine, revealing the features
of its structure and problems of functi-
oning at the present stage.

The main research material.
One in ten enterprises in the European
non-financial business economy belongs
to the tourism industries. The hospitality
sector directly employs 80 % of the total
EU tourism workforce, and counts all
together 1,9 million enterprises, from
which 9 out of 10 are micro enterprises,
employing fewer than 10 people [2]. But
only from 10 to 20 % travel with tour
operator. Obviously most of these
people work in the hospitality sphere.

Last few years the quantity of
tourists grows all around the world and
in Europe (table 1). War has stopped
Ukrainian growing in tourism area for
several years. But the situation is increa-
sing last few years (figure 2).

Analysis of the different Euro-
pean countries shares in the general flow
of tourists showed that Ukraine has lost
approximately two-thirds its share due to
events 2013-2014 and so far the growth
is low (figure 2). But the overall trend
remains, so you can expect significant
growth in the future.
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Table 1

Arrivals of residents/non-residents at tourist accommodation establishments

2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017
Fzg count- 100 100 100 100 100 100 100 100 100
ries)

Bulgaria 0,756 | 0,753 | 0,814 | 0,861 | 0,873 | 0,824 | 0,765 | 0,871 | 0,877
Czechia 2,345 | 2294 | 2,270 | 2,501 | 2,430 | 2,390 | 2,326 | 2,398 | 2,437
Denmark 0,697 | 0,720 | 0,726 | 0,730 | 0,721 | 0,728 | 0,703 | 0,712 | 0,689
Germany 9376 | 9,694 | 9,554 | 9911 | 9,721 | 9,699 | 9,305 | 9,108 | 8,948
Greece 4,055 | 3,922 | 4,242 | 3,674 | 3,946 | 4,251 | 4,141 | 4,030 | 4,300
Spain 15,237 | 15,640 | 16,108 | 15,735 | 15,413 | 15,455 | 14,807 | 15,781 | 15,645
France 13,946 | 13,303 | 14,065 | 13,863 | 14,238 | 13,600 | 12,502 | 11,566 | 11,733
Croatia 2,706 | 2,410 | 2,446 | 3,317 | 3335 | 3,376 | 3,351 | 3,526 | 3,737
Italy 15,983 | 15,861 | 16,043 | 15,943 | 15,557 | 15,241 | 14,704 | 14,603 | 14,516
g‘l’ltfl‘:r' 3,856 | 3,942 | 3,820 | 3,806 | 3,956 | 4,110 | 4,009 | 4,072 | 4,299
Austria 7,203 | 6,957 | 6,822 | 6,939 | 6,742 | 6,566 | 6,290 | 6,349 | 6,213
Poland 1,501 | 1,498 | 1,491 | 1,629 | 1,623 | 1,615 | 1,520 | 1,641 | 1,632
Portugal 2,503 | 2,447 | 2,455 | 2,454 | 2,600 | 2,860 | 2,896 | 3,176 | 3,430
Finland 0,863 | 0,840 | 0,887 | 0,909 | 0,866 | 0,806 | 0,700 | 0,717 | 0,763
Sweden 1,887 | 1,793 | 1,692 | 1,617 | 1,557 | 1,610 | 1,674 | 1,685 | 1,641
E‘i‘;tgegom 7,550 | 7,419 | 7,170 | 7,149 | 6,928 |10,468 |11,828 | 11,183 |10,523
Ukraine 8,083 | 7,679 | 7,239 | 7,528 | 7,636 | 3,752 | 3,320 | 3,430 | 3,413

Source: statistic sources

The dynamics of growth and
market share are also significantly affec-
ted by the level of competitiveness of
hotels and the restaurant sector, as this
market is one of the most dynamic.
Recently, construction of hotels in the
world has reached enormous proporti-
ons, which cannot be said about Ukrai-
ne.

In Ukraine, the number of hotels
and similar facilities from 2013 to 2017

has decreased from 3 582 to 2 474 [6],
which is 30,9 % in percentage terms.
The dynamics of changes is shown in
Fig. 4.

As can be seen, in only 4 years
the number of collective accommodation
facilities in our country has decreased
more than one and a half times, while
specialized facilities were reduced faster
(1,8 times) than hotels (in 1,4 times).
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Fig. 4. Dynamics of collective accommodation in Ukraine for 2013-2017 years

In this case, the number fund
from the end of 2013 to the end of 2017,
decreased from 586.6 thousand to 359,0
thousand places.

According to the State Statistics
Committee of Ukraine, by the end of
2017 there are 4,113 thousand establish-
ments with a total capacity of 359,0
thousand places, which annually serve
about 6,7 million people, 77 % of whom
used the services of hotels (fig. 5).

In this case, the statistics do not
fall «small hotels», which are rapidly
opening in the residential sector, other
types of hotel-type enterprises. Therefo-
re, it is not surprising that according to
various online services in Ukraine there
are 5 to 10 thousand hotels.

Ukraine is one of the largest
countries in Europe both in terms of
territory and population. Natural and cli-
matic conditions contribute to tourism,
but only three tourists come from every
ten residents, 23 tourists with an average

of 1 square kilometer, while in Austria,
which does not have a coastline at all, 29
tourists per 10 inhabitants, 300 tourists
per square kilometer.

If we compare Ukraine with
other European countries taking into
account the size of the territory, then we
can conclude that the hotel fund is
inadequate, and taking into account the
uncompetitiveness of many hotels and
their low class, the insufficiently deve-
loped service of renting apartments, we
can talk about one of the development
directions of the hospitality sector —
hotel service improvement, diversifica-
tion in the field of placement services.

The results of analyzing the
restaurant sector shows that two of the
top ten restaurants in the world belongs
to France, Spain and the United King-
dom (Maison Lameloise, L’ Auberge de
I’Ill, Martin Berasategui, El Celler de
Can Roca, The Black Swan, Belmond
Le Manoir aux Quat’Saisons).
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tourist centers,

mountain
ghelters, student
summer camps,
other places for

temporary
accomumodation,
31.3

chununerv; 4.4

camping: 0.4
hostels: 1.1

motels: 5.2

Fig. 5. Diagram of the total ratio
of collective accommodation establishments in Ukraine

Source: Own elaboration

Ukraine has one of the most
delicious cuisines in Europe, but does
not have its own brand, like French
cuisine. In addition, in the tourist
centers, restaurants offer a variety of
cuisine. Many tourists mark hospitality
and a high level of dining, but after a
while they cannot call the name of that
small restaurant. Also, a significant di-
sadvantage of many domestic restau-
rants is the level of service, although in
recent years it has slightly risen. One
more restraining factor is the life cycle
of domestic restaurants — on average,
two years. During this time it is difficult
to create a brand and get a high score.
Thus, we have another direction of in-
creasing the hospitality industry — crea-
ting our own brand of Ukrainian cuisine
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at different levels and improving the
level of service.

Conclusion. In conclusion we
can say that during the last few years,
due to military actions, difficult political
situation and temporary occupation of
the territory of the Autonomous Repub-
lic of Crimea and part of Ukraine, the
tourist flow has decreased.

The conducted dynamics analy-
sis of hotels and restaurants number in
Ukraine and Europe, as well as the ten-
dencies of changing the hotel fund allow
us to conclude that hospitality industry
is an effective field of investment, as it
develops at a rather rapid pace, deter-
mines the level of employment in the
regions concerned, creates a material
base for the development of tourism.
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Hospitality is the main point in
those countries where tourism is the
major export industry.

The hospitality is the main sour-
ce of foreign currency exchange and
largest employers to employ the work-
force. Hospitality brings the different
cultures together in global community. It
is also obvious that tourists and travelers

are in demand of unique local products
from the hospitality industry. Ukrainian
restaurants can give this service to tou-
rists so we need to create own Ukrainian
brand, promote in on the different levels
of business. Creating city brands also is
one of the most impotent directions of
hospitality industry so social entrepren-
eurship will be useful.
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