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1. BBenenne

PexsaMHBII AMCKYpC NPUHAUIEKUT K YHCIY
HanOoJiee TOMYJSPHBIX MPEAMETOB HCCIEIOBaHUSA B
COBPEMCHHOM JIMHTBUCTHKE, B cuiy CBOUX
(hYHKIIMOHATBHBIX, CTPYKTYPHBIX, KYJIBTYpPHBIX
ocobeHHocTell. Pa3nuuHble acmekThl €ro CO3IaHHs MU
(hYHKIIMOHUPOBAHUS PACCMOTPEHEI B OTEYECTBCHHBIX (.
C. baueBuy, T. A. besyrna, I'. I'. IMouenuos, K. C.
Cepaxxum u 1p.) u 3apyobexsbix padorax (G. Cook, M.
Geis, A. Keding, G.Leech, J. Lund, B. Mueller, A. A.
I'mpyukuit, E. B. Mensenesa, B. B. Yuenoa u ap.).

Kak Obuto ycTaHOBJICHO, CO3JaHHE PEKIAMHBIX
COOOImIEHNH T OCHOBaHO Ha CYITECTHH — TIpolecce
BepOaJbHOTO M HEBepOaJbHOTO BO3JCHUCTBHUS, KOTOPOE
MPOUCXOJUT B JIBYX HANPABJICHUAK: CTUMYJIHPYETCS HE
TOJILKO JKeJIaHWe TPUOOPECTH MPOJaBaeMblil TOBap, HO U
3aKJIJBIBAIOTCS  TPEJACTAaBICHHUA 00  OJ00psSEeMBIX
00IIeCTBOM HJeanaX W CTaHAapTax. Pexiiama ucronb3yeT
BepOalbHBEIE W 3pUTEIbHBIC  00pa3bl,  KOTOpPHIC
ACCOITMATUBHO CBS3aHBI C OJOOPSEMBIMH CTaHAApPTaMHU,
CJICIOBATEIIbHO, BBI3BIBAIOT IOJIOKHTEIBHBIC OMOIIHH.
[osiBleHe B pexiiamMe  OmpeneNeHHoro  oOpasa
CBUJICTEIILCTBYET O THUOUYHOCTH W  TIPEIECCHTHOM
xapakrepe o0pa3a, KOTOpbII co3/maeTcsi W3 JIETKO
y3HaBaeMbIX KOMIIOHEHTOB.

2. [loctaHoBKa NPoOIeMbI

Hecmotps Ha Ooniploioe KOJMYECTBO —pador,
MOCBSIIICHHBIX HCCIICAOBAaHHIO PEKIAMHOTO JHCKypca,
OCTAalOTCA  TPOOJEMHBIC  30HBI,  CBSI3aHHBIE  C
JIMHTBOKYJIBTYPOJIOTHYECKUMH W IParMaTH4eCKUMH

0COOEHHOCTSAMH
(YHKIMOHHUPYIOLIHX B pEKJIaMHOM
AKTyanpHOCTh JTAaHHOM paboTsl
BKJIFOUCHHOCTBIO ~ HCCIIEIOBaHHH
COLIMAJIbHBIX KOHCTPYKTOB B
AHTPOIIOJIOTHYECKOI Mapasurme.

C 1menmplo  BBISBIEHHUS S3BIKOBBIX CPEIACTB W
JIVCKYPCUBHBIX ~CTpaTeruii CO3JaHUsl CTEPEOTHUITHOTO
pexiIaMHOTO O0Opa3a >KeHIWHBI B Amepuke Hadama 20
Beka OBUI TIPOBEICH CIUIOIIHOW KAa4deCTBEHHBIH U
KOJIMYECTBEHHBIM aHanu3 77 ayTEeHTHYHBIX pPEKJIaMHBIX
ctareit 1920-x To0B, pe3yabTaThl KOTOPOTO HU3JIAraloTCs
B JIaHHO# paboTe.

COIHAITBHBIX KOHCTPYKTOB,

JICKYpCE.
OTIpeIeNseTCst
BepOATM30BaHHBIX

COBPEMEHHOMH

3. JlutepatypHblii 0630p
PexnamHplii AMCKYpC TpH3HAH Pa3HOBHIHOCTBHIO
MacCOBOH KOMMYHHKAaIlMM, B KOTOPOH CO3HalOTCA U

PacpoCTpaHsAIOTCs nH(popMaTHBHO-00pa3HEIE,
€KCIIPECCUBHO-CYTTECTUBHBIE TEKCTHl  HAIIPAaBIEHHOTO
xapaktepa [1]. Pexmama npencraBisieT LIEHHOCTH

OTIPEICTICHHON KYJIbTYpPBl, BepOaqn3yeT, BU3yaTn3upyeT
U CHMBOJIM3UPYET HHPOpPMAIMIO HE TOIBKO O
peKIaMHpyeMOM OOBEKTe, HO M O CYIIECTBYIOUINX
COLMAJBHBIX CTaHAapTax M crepeoTunax. lleHHOcTHas
CHCTEMa pealbHOTO MHpa HE INPOCTO MOJEIHpyeTcs B
pekiamMe, HO BOCCO3JaeTcd B  YIPOILIEHHOM H
yTpUpOBaHHOM BHJIE [2]. PeknamHbI TUCKypc sBiseTcs
cpemoil  (QyHKUMOHMPOBaHHWS  PEKJIAMHOTO  TEKCTa,
KOTOPBIN NPEACTABISIET COO0H CIIOKHOE CEMHOTHYECKOE
€/IMHCTBO BepOATBbHBIX U HEBEPOATHHBIX KOMIIOHEHTOB.
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PexmamHbIif TUCKypC Hadasa MpOIUIOTO BeKa cTall
JETONHNCHI0  KYNbTYpHBIX  HM3MEHEHWH B  JKU3HHU
aMEepUKaHOK, MHEHHE KOTOPBIX (POPMHUPOBAIH KEHCKHUE
KypHaibl the Ladies Home Journal, McCall's, House and
Garden, Woman's Home Companion. 911 1 noJo00HbIe
U3JaHMS HANpaB/BUIM CTPEMIICHHE JKCHIIMH JIOCTUYh
OTIPENICICHHOTO YPOBHS KM3HH M TIOBBICUTH CBOIl
conuanpHelil cratyc [3]. Kak cunran npesunent Kansun
Kymumx, peknamMa npu3BaHa BOCHHUTHIBATH —HAIHIO
(Advertising ministers... regeneration and redemption of
mankind) [4]. 3a nepuon 1920-x TOIOB peKIaMoIaTEeIIN
HAyYHIIUCh TIPOJIaBaTh TOBAp, aKICHTUPYS BHUMAaHHC HE
Ha CaMOM TOBape, a Ha JKEJAHMAX W YCTPEMIICHHUSX
rmoTpeduTeneil, OCHOBHYIO MacCy KOTOPBIX TPEICTaBILIN
JKCHIITTHEI.

B 20-e romer 20 Beka pekiama BeIpaOaTHIBACT
HOBYIO  ACTETHYECKYI0  KOHIENIHIO  KpacoTsl |
OYapoOBaHMUA MOJOIOCTH, KOTOpas MpHIUIA Ha CMEHY
MHPY CHOKOWHOM TOOPOTHOCTH U MPOCTOTHI, APUBIIIEH B
pekiiaMe Ha 3ape pa3BHTHs o0OIIecTBa MOTpeOuTeNneH.
BocnpuHuMaeMblii  MMO3UTHBHO, PEKIAMHBIA  00pa3
SIBIISIETCS.  aBTOPUTETHBIM HCTOYHWKOM HH(OpMAaINH,
KOTOPBIH (OPMHPYET B TOH WM WHOW CTCIICHU JIMHUIO
roBeZieHust ajpecara. Takum MCTOYHUKOM B 20-e TOMBI
TIPOIIIIOTO BEKa B Awmepuke CTaHOBUTCS
SMaHcUIUpoBaHHas neBymka — "flapper" (makyHapHas
JIeKceMa), KOTopasi OTKa3ajach OT HOIICHHUS KOpCeTa,
BBIUYPHBIX MPUYECOK M JUIMHHBIX IUIaThEB, IOpaxas
narpuapxajbHOE aMepHKaHCKoe OOIecTBO CBOOOION
camoBbIpakeHusi. OOpa3 neByuiku-“flapper”, axTHBHO
UCTONb3yeMblil B pekiame 20-X rofoB IPONLIOTro Beka,
CTaHOBUTCS JTAJOHOM COBPEMEHHOW O KEHIIMHHI B
KyJIbType AMEPHKH.

4. UccienoBaHue penpe3eHTaAlNU
CTEPEOTUITHOI0 06pa3a KeHIIHHbI B aMEPUKAHCKOM
peKJaMHOM JHCcKypce 20-X ro/IoB NPOILIOro BeKa

O0pa3 MoOIOmOH, TPUBIEKATEIHHOM W CMENoit
JEBYIIKH  HCIOJB3YIOTCS  PEKJIaMOJATeNsIMH IS
yOeXKIeHHUs OT JIMLA TeX, KTO BIaJes] CeKpeTaMH XKEHCKOH
npuBiekarensHocTu (Betty Wales: They are so smart and
youthful that I cannot resist them) [5], cMelno 1Ien B HOTY
CO BPEMEHEM, yCTaHaBJIMBasl CBOM XH3HEHHbIE NPaBHiIa U
npuopuretsl (Flappers they may be — but know the art of
feminine appeal First of all, of course, they are young.
And next, they are smart. They know their way around.
Judged by older standards, perhaps they are a bit
sophisticated for their years. No, silly mid-Victorian stuff
for her! Unafraid she looks forward to the 20th century in
the face!) [6].

HeBep6anpHblii KOMIIOHEHT IUCKypca — JIETKO
y3HaBaeMbIii HMKOHWYECKHH o00pa3 MOAHOW OJeToil
COBPEMEHHOM JEBYIUKH, KOTOPBIM JIETKO Yy3HAaBaeM:
CTpIKKa “000”, KOPOTKHE IIaThsl MPSMOro Hokpost [7].
BuzyanbHbI psii peKIaMHOTO ITUCKypca IPEICTaBIIseT
BECEJbIX W aKTHBHBIX JEBYLIEK, KOTOpbIE IPOBOASAT
BpeMsi Ha IULDKe, 3a pyJieM aBTOMOOMIs, B Kade B
KOMITaHMH MOJIOABIX JIoJeH. BhI3bIBas HempeMeHHbIH

HHTEpEeC co CTOPOHBI OKpY>KaIOIINX, OHH
JEMOHCTPHUPYIOT, COBEPIIEHCTBO B COBOKYITHOCTH TaKHX
KadecTB  KaK  MOJIOJOCTb,  M3SIIECTBO  (UTYpBHI,
Oe3ynpeyHoCcTh uYepT Juna. JIeByIIKH CTaHOBSTCA
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KOMICTCHTHBIM UCTOYHHUKOM COBCTOB IO YXO4Yy 3a C060ﬁ,

B JeJaX pas3BlICYCHHMH W  OTABIXa, OpraHU3aliu
JKM3HEHHOTO YKJIaja.

TekcT  pexIaMHOro  COOOIICHWS  MO3BOJSAET
“BpIOpaTh MPaBWIbHBIM  ypOBEHb BOCIPHATHS  Ha
JIeHOoTaTUBHOM ypoBHe” [8]. PexmaMHBIE TEKCT  C
UCIIOIb30BaHUEM o0Opa3za MOJIOJOH JKEHILIHBI

npeacTaBiasieT co0ol MparMaTHYECKyH) YCTAHOBKY Ha
NpUBJICYEHNE BHUMAHUA ¥ TOOYKIEHHE K IPHOOPETEHHIO
TOBapa, KOTOPHIil 00ECICUHnT:

— HCKITIOYUTEIBHOE YIOBOJLCTBUE (rare delights,
luxury, pure enjoyment, pleasure, satisfaction);

— THOKOCTH, W wu3AmecTBO (daintiness, supple
slenderness, exquisite refinement);
—  albcomoTHOE  TPEBOCXOACTBO  (profound

superiority);

— wu30aBleHHE OT HamnpsDKEHHs U HeyaoOcTBa
(freedom of strain, freedom of swimming, luxurious
freedom);

— xoMdopt (comfort),

— o3noposinenue (better health);

— COBEpIICHCTBO (sheerness);

— ovyapoBaHue (charm);

— pyMsiHeI U cBexkecTh Mojionoctu (look of youth,
glow of youth, youth).

B pexmamupix Tekcrax 1920-x romoB KEHIHMHBI
XapaKTePHU3YIOTCA KaK:

— SHEprUYHbIC U YMHEIE (smart women);

— coBpeMeHHblIe (modern, thoroughly modern),

— CTHJIbHBIE JKEHIIMHBI, CO3/IaBIIME MOLY (Women
of fashion, well-gowned, well-dressed, eager followers of
fashion, gifted women, who said the mode);

— MWIBIC U O4YapoBaTeNbHBIC (sweet, delightfully
charming, alluringly fascinating), w3bickaHHble (really

sophisticated),
— Kpacussie (pretty, lovely);
—  OKEHIIWHBI, JKUByIIMe B  arMocdepe

QJIETAaHTHOCTH M YTOHYEHHOCTH (atmosphere of elegance
and refinement).

I'egoHKUCcTHYECKOE CTPEMIICHHE MOJIOJBIX JKEHIIMH
K KOM(OPTY ¥ YIOBOJILCTBHUSIM CTAHOBHUTCSI OPUEHTUPOM
B peKiamMe TOBapoB HapoaHoro morpedsenust (Johnson
and Johnson: She is the champion of every new device
which adds to pleasure and ease of existence. It is the
eagerness of youth for something better) [9].

ToBapel  amMepHKaHCKOW  HPOMBIIUICHHOCTH,
pexiamupyeMble € MOMONIpI0O  o0paza  MOJIOJOH
JKEHILMHBI, IPENICTaBICHB! B TalI. 1.

KeHmmHbI CTAQHOBSTCS HE TOJIBKO
moTpeOuTeNsIMiH, HO ©W  OOBEKTAMH  PEKIIaMBl,

yOSKMAOMIMMH B TOM, 9YTO YCIEX 3aBHCHT OT WX
BHelIHero Buaa. Kak yTBepkIaiga pekiama, JKeHIIHHBI
HY)KZIAlOTCS B CYacThe OOJbINe, 9eM MYXXUYHHBI, a
JKEHCKOE CYACThE 3aBHCHUT OT €€ MPHUBIIEKATETbHOCTH
(Palmolive: Happiness is more necessary to woman, than
to a man. Yet what woman can be happy who is
unattractive?) [9].

B coBpeMeHHOM Mupe, TIe KEHIIUHA CTPEMUTCS
MOJYYUTh PaBHBIE ¢ MY>KYMHAMHU NpaBa, HEPBO3ZHOCTh U
CBOCHpPABHE HE CUUTAIOTCS ITO3BOJIUTEIBHBIMH KEHCKUMHA
cmaboctsmu.  CoBpeMeHHass paboTaromias SKEHIIWHA
JOJKHA OBITh CHJIBHOM M MOJOMOW, YTOOBI BBDKHTH B
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Mupe xecTkod KoHkypeHuuu (Lysol: The woman who
does man’s work. She couldn’t give way to the vagaries
and nerves and weaknesses so long considered the
characteristic of weaker sex; for her competition is not
alone with men but with her own healthy, eager sisters —
the woman must keep young) [9]. Monomocts s
JKSHIIIMHBI — TapaHTHs 3I0POBbS U KpacoTsl (youth and
health...youth and beauty) [9]. BeirnsaneTs M0OJI0I0, Kak
yTBEpXkKAaJa peKiIaMa, MOXKHO HCIOJIb3YsI KOCMETHYECKHE
cpenctsa (It’s genuine kissproof! Stays on no matter what
one does! The youthful natural color will make your
cheeks temptingly kissable — blushingly red — pulsating
with the very spirit of reckless, irrepressible youth!) [9].
MoJIoZIOCTh  CTAaHOBHUTCS ~ OCHOBHBIM  yCTpEMIICHHEM
COBpeMeHHOW >keHIUHBI (Youth is the most priceless
thing in the world) [9].

Tabmnuna 1
ToBapsl, pexnaMupyeMble ¢ IpUBJIeYeHne 00paza
MOJIOJION JIEBYIIIKH

I'pynna ToBapos YacroTra BCTpeuaeMOCTH
B TEKCTax
Genbe 32%
oJIeIKAa 18 %
KOCMETHKA U IyXHU 12 %
CpEACTBA TUTHEHBI 10 %
rajJlaHTepefHbIE TOBAPHL: 9%
ITYXOBKH,3aKOJIKH, T.JI.)
CTaTyCHBIE BEIIH 7%
(MaIIHbI)
CUTapeThl 5%
00yBb 3%
OBITOBBIE TOBAPHI 3%
HarmuTkH (Coca Cola) 1%

HoBoe moKoneHHe MAEBYIICK MNpONaraHaupyeT
HOBOE OTHOLICHHE K KU3HH, 3aKIIFOYAIOIIeecs B )KEJIaHUH
pamoBaThbCs JKWU3HH, HE MONAaBasch YHBIHUIO. (The happy
rhythm of her youth, the buoyancy, sparkle and zest of all
her ways, her self-reliance and sanity — it is these charms
of the modern daughter which are tempting the world
away from old-fashioned ideas — preaching the new
thought of not growing old...Today young womanhood
doesn’t permit drudgery to cloud her joy of living.) [9].

['7maBHBIA  OPUHIMO  JKM3HH  COBPEMEHHOM
KEHIIMHBI — TpocTtota M ymobctBo. Co3naBas HOBbBIC
STANOHBl KPacoThl M HOPMBI TOBEICHUS, MOJIOI0E
MOKOJICHHE OTKA3aJoCh OT BCEr0 BBIYYPHOIO H
HEEeCTeCTBEHHOTO (Scanties: Just enough, no more!).
CoBpeMeHHas KCHIIMHA W30aBHIACh OT HEHY)KHBIX €i
HIDKHUX 000K, KOPCETOB — BCErO TOTO, YTO MEIIajo el
npeacratb BO  BCeH Kpace CBOETO  €CTECTBEHHOI'O
ouapoBanusi (Now flung into Fashion’s discard all excess.
To be dressed smartly today — one wears less — just
enough — no more...Haven't you often wished to appear
your  charming  self...)[9]. Momoapie  KCHITUHBI
MPEANOYUTAIOT He(OPMaIbHYI0 OOCTAaHOBKY ISl OTABIXA
W pa3BICUYCHHI: YXKHHBI C JPY3bSIMH H BEUYCPUHKH C
taHnamu. [Ipocras u koM(popTHas oJexk1a HE MELIACT UM
BECTH  aKTHUBHBIH  00pa3  JKHM3HHM, NOAYEPKUBAs
ecTecTBeHHOe wm3samecTBo ¢uryper (Ivory soap: Youth
demanded simple clothes instead of these fussy, elaborate

styles of 1900s. Clothes more expressive of youth slim,
natural grace — clothes easier to wear in the thousand-
and-one activities of modern woman. Youth wanted
entertaining simplified, too. Informal suppers and tea-
dances. Simplicity — the key-note. Youth has taken
artificiality out of American taste. These thoroughly
modern women of cultivating taste... being really
sophisticated) [9]. [IpocToTa U ymoOCTBO YyIpaBICHUS —
TJIaBHBIE XapaKTEPUCTUKH aBTOMOOMJIEH ISl SKSHIIMH
(The woman who drives Cadillac is able to think her own
tranquil, unhurried thoughts; Overland Whippet,
Studebaker Special Six. Delightfully easy to drive, easy to
park, ease of handling) [9].

VYno6Has onexna Oblia HeoOXOomuMa I 3aHATHI
criopToM. [TOSBIISIOTCS OTKPBITBHIE KyMalbHBIE KOCTIOMEL,
B KOTOPBIX JEByIIKaM ObUI0 KOMGOPTHO IDIaBaTh M
3aropath (Jantzen Swimming Suits: The suit that changed
bathing to swimming. Fashion’s smartest attire for sun-
bathing... for active swimming).

AXTHBHBII 00pa3 )KU3HU U 3aHSATHS CIIOPTOM OBbLIN
HE COBMECTHUMBI C OJETHOCTBIO JHIa, oOeperaeMoi
JKeHIIMHAMHU paHee. 3arap CTaHOBHTCS HENPEMEHHBIM
atpubyToMm xeHckod kpacotsl: (Stehli Silks: Fashion’s
habit of following the sun has made the pink-and-white
complexion as absurd as bathing stockings) [10]. Ero
MOXKHO OBUIO €O3IaTh W C NOMOIIBIO IYApPBL, KOTOpas
crocoOHa mpuaaTh Uiy HeoOsraHyt0 Kpacoty (Coty Tan
powder gives you a glorious even tan ... and livens you
with a new exotic beauty utterly thrilling) [10].

OO0pamasce K W3BICKAHHOMY BKYCY JKEHIIMH,
peKyiaMoiaTesM IPU3HAIOT UX yMeHHe co3aath Mony (The
gifted women who set the mode) [9], 3mpaBbIii CMBICI U
passutyto uHTyniuio (Packard Motor Car: Good taste
comes from wisdom and intuition) [9].

Moga nepuoga 20-x TOAOB MpPOLIIOrO BEKa,
KOoTOopast Oblla Ha3BaHa ‘POl KOPOTKHX I00OK”,
OTKPBIBAIOIINX CTPOHHBIE >keHckue Horu (Holeproof
Hosiery: Trim ankles, demurely alluring. How they
fascinate, captivate in this short-skirt era) [9] nukroBana
HOBBIE CTaHIAPTHl KPAacOTHl: TaK BO3HUKAeT KyJbT
Bospacra u Beca. Kocmetnueckas u 6enpeBast HHAYCTPHS
MJIeaJIOM YKEHCKOH KpacoThl IIPOBO3IIIAIIAET CYyOTHIIbHYIO
IOHYI0 JIeBYIIKY. B mponmaxke TOSBISIOTCS TOBapBbl,
KOTOpBIE TIOMOTAIOT JKEHIIMHAM B UX CTPEMJICHUH CTaTh
CTpOMHBIMH. I[IpogyMaHHBIN IICUXOJIOTUYECKUN XOI B
6oppbe 3a xopomryro GUrypy ¥ 37I0pOBbE — MOKYIIKa
BecoB (Health-o-Meter). Becsl Obim  0O0BSIBIECHBI
JNCHUCTBEHHBIM ~ CPEJCTBOM  KOHTPOJII  NPaBHUIIBHOCTH
mutanus (The helpful psychology... The subconscious
deterrent to improper eating) [9]. JocTudp xemaeMbIxX
napamMeTpoB (Urypsl MOXKHO OBUIO U C TOMOUIBIO
QIbTEPHATHBHBIX ~ CPEICTB, 3aMETHO  YIIyYIIAlOINX
¢urypy (Nemo Rubber Girdles: immediate sensation of
supple slenderness a figure of freedom... continually
massaged, the fatty tissue is disintegrated and passed off
through the circulation) [9].

Hecmotps Ha  cBOOOAHBIMN  Kpoil  IUIaTheB,
00IIIECTBO TBITAETCS BEPHYTH B MOJY KOPCETHI, KOTOpHIE
ObutM  OOBSBIEHBI HEOOXOOWMBIM  CPEACTBOM  JUISI
yimyuamernust ocaHku (Gossard Corsets and Brassieres:
youthfulness of figure) © COXpaHEHHS IKCHCKOU
unnuBuayansHoctu (No matter how loosely draped her
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raiment, how much fashion conceals the figure, correct
carriage proper poise ... demand corseting... She must
retain the natural line of womanhood identity) [11].
OtnaBast JaHb TPAIMLMAM, IPOM3BOJUTEIH IIPEBPAILAIOT
KopceTsl B Oonee ynoduslie nosica (P.N. Practical Front.
The Custom — Corseted Look) [9].

WHrepecst COBPEMEHHOMN YKEHILHHBI HE
OrpaHUYMBAIOTCS Oonee moMoM: oHa pabortaeT. HoBbie
TEXHONOTUM M30aBHIIM KEHIIMH OT OXHOOOpasws,
npeBpaTHB paboTy B yIOBOJbCTBHE. Jlaxke B KOHIE
TPYIJOBOTO  JHS JKCHIIWHAa MPEKPAaCHO  BBINISIUT
(Woodstock: ...still fresh as a flower de 5 o’clock. Who
wouldn’t be happy with this modern type-writer — this
electrically driven machine that takes all drudgery out of
typing and makes a pleasure of work!) [10].

[TpusbiBasi COBEPIICHCTBOBATH TEIO M JIHIO,
pekiama He 3a0bIBaeT M 0 cBexecTH Abixanus (Listerine:
How’s your breath today? If it’s bad, you won’t be
welcome) [9].

B cTpemiieHuM HH B YeM HE YCTymaTh MYy>KYHHAM
JKEHIIMHBI MPUOOPETAIOT TAKYIO MYKCKYIO IPHBBIYKY KaK
kypenne (Chesterfield: I really don’t know if I should
smoke... but my brothers and sweetheart smoke. And it

does give me a lot of pleasure) [10]. B
MPOTHBOIOIOKHOCTE (eMUHHCTKAM, KOTOpBIE
nprHobGpenn TIPUBBIUKY KYPHTb, 3aHUMAsICh

OOILECTBEHHBIMU  JIe]laMH, COBPEMEHHBIC > KCHII[HHBI,
KypsT, MOTOMY, YTO 3TO HPUHOCHUT UM YIOBOJBCTBHE
(Women began to smoke, so they tell me, just about the
time they began to vote, but that’s hardly a reason for
women smoking. I guess I just like to smoke, that’s all)
[9]. Jloxknast, uin upe3aMepHasi, CKDOMHOCTh MPHU3HAETCS
nepexutkoM mpouutoro (Lucky Strike: False modesty is
the relic of ancient prejudice).

Oo6pa3 MPUBIICKATEIBHON, CBOOOJHOH  OT
YCIOBHOCTEH COBPEMEHHOW OKEHIIMHBI, C KOTOPBIM
accoruupoBann ce0s amepukaHku B 20-e¢  TOHABI
MPOIILIOTO BEKa, CO3[aeTCsI C TIOMOIIBIO PEKIAMUPYEMBIX
TOBapOB aMEPUKAHCKOW MPOMBIIUICHHOCTH (KOCMETHKH,
OJIEXKIBI, aKCECCYyapoOB), YTO MPEACTABICHO B puc. 1.

Momogocts <<——  Kpacora

ﬁ

<——> I'panus

Yemex
Puc. 1. Crparerus co3nanus pexiaMHOTO 00pasa
FLAPPER
6. BoiBOaBI
B pesymprare  HcciemoBaHUS  pEKIAMHBIX

cooOmennii Havaira 20 Beka Mbl IOJydyaeM Habop
JMCKYPCHBHBIX ~ TPU3HAKOB  CTEPEOTUIIHOTO  0o0Opasa
JKCHIIWHBI, TPEICTABICHHBIX  JECKPUITUBHBIMU U
OLIEHOYHBIMH XapaKTepUCTUKaMU (Talum. 2).
JledTMOTHBOM  peKJiaMbl,  ASKCIUTyaTUpPYIOLIEH
CTEpPEeOTUNHBIH 00pa3 keHIUHbI-“flapper”, KOTOpHIH
CTaHOBUTCA NPOOOPa3oM COBPEMEHHOW aMEepHKaHKH,
ObUTO OOeIIaHWEe MOIJIOOCTH W KPacOTHl, KOTOPBIM
COIYTCTBYET cuia, 3]I0POBBE, SHEPTUst u
JKU3HEPAJAOCTHOCTE. JTOT 00pa3  TpomaraHaupyeT
MOJIOJIOCTh, JIMYHYIO CBOOOXY H OJECK POCKOIIH.
Pexnama Havana mpouuioro Beka yoexaaeT >KeHIHH, 4TO
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JOOHTBCS ycriexa B 00IIecTBe U OBITh CHACTIIMBOI JIETKO,
JUISL 3TOTO HY>KHO TOJIBKO TOXYJETh, 3arOPETh, YIyUIlIUTh
COCTOSIHHE KOXKH, HAaHECTH MAaKHMsK MOIHBIX OTTEHKOB,
KyIuTh IIEJIKOBOE OENbe, CIINTh MOIHOE TIIJIaThe.
Crparerus co3gaHHs JKeJaeMoro oOpa3a OCHOBaHA Ha
CTaBIIMX JOCTYIHBIMH B IIOTPEOUTENBCKOM OOILIECTBE
BeIlax.

Tabmuua 2
JluckypcuBHBIE TPU3HAKH KEHCKOTO 00pasa B
pekname 20-x 20 Beka

KauectBo [IposiBneHne kauecTBa
AKTHBHAs BEUEPHHKH, TAHIIBI, CIIOPT
yMHast CTpaTerus OCYIIECTBICHUS XKeJIaHUH
COBpEMeH-Has OCBEZOMJICHHOCTH O HOBUHKAX B
MHpE MOJIbI, OBITA
MIpaKTHYHAs YMEHHE ClIeNIaTh )KU3Hb
KOMGOPTHOI
HaxOI4HBast HCKYCHOCTB B CO3aHHH CBOETO
obpaza
obecrieueHHasl | TMPHOOPETCHUE CTATYCHBIX BEIeH
TaJaHTIMBAs CO3aHHe 0CO0OTO CTHJISI B MOJIE
KpacuBas BceoOrmiee BHUMaHUE (the prettiest
girl in her set)
YTOHUYEHHBIN s peKTHas 01K K MAKHSIK
BKYC
CTpOiiHas OTKPBIThIE KyNaJbHUKH, KOPOTKHE
¢durypa TUIAThs

PexnaMHBII UCKypC aneupyeT K JKEIaHWUIo
JKCHIIMH OBITh MOJIO/BIMH, KPAaCHBBIMH W YCHEUIHBIMH.
Co3nannbiii B pexiame 1920-x ronoB oOpa3 ymMHOH u

NpPaKTHYHOH, OOECHEeYeHHOH W KpacuBOW MOJOIOU
JKSHIIMHB (OPMHUPYET JSTaJOHHOE TIPEJCTaBICHHE O
COBPEMEHHOM JKeHIIMHE B aMEpHKaHCKOH
JIMHTBOKYJIBTYPE.

XapakTepHple KadecTBa  pEKJIAMHOTO obOpasa
JKeHIMUHBI 20-X TOMOB IMPOMUIOrO BeKa (IHEPTUIHOCTB,
NPeANPUUMYNBOCTE, CTPEMJICHHE K 00eCHedeHHON
JKM3HHM) W BHELIHHE NMPU3HAKU AEBYIIEK (CyOTHIBHOCTB,
CTHJIBHASL ONEeXIa, 3IOPOBBIM W MONOIOM BHUI), B
peKJIaMHOM 00pa3e OICHUBAIOTCS KakK IMpHEMIIEMbIE |
on00psieMble. ACCOIMUPYEMBIN C YCIIEXOM M IPU3HAHUEM

B o0mectBe  pekilaMHBIE ~ 00pa3  ¢opmupyer
MPEJCTaBIEHNS O COBPEMEHHON XKEHIIMHE
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