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BbiBoabl. K HacTosiwemy BpemMeHn croBapu BoobLie n crioBapu
OHMMOB B 4aCTHOCTW euwe He OOCTUrlin YpoBHA YHUBEPCalribHONro
cCpeacTBa OTpPaXeHUs1 A3blka W KynbTypbl, OOHAKO OHM obGnagarT
CYyLLECTBEHHbIM MOTeHUManom Ans pasBuUTUS  JIMHIBOKYNbTYPHOM
oHMMorpadgum.

OcHoBHOM 3agjayvyent Ha OaHHOM 3Tane pasBUTUS OHMMOrpadum
MOXHO CuUYMTaTb pas3paboTKy TEXHOMOrMM OTPaXKEHUS B CrOBapPHOW
cTaTbe WUHTEPKYSIbTYPHOrO U UHTEPNUHIBANbHOro Tuna obyCcrnoBneHHbIX
OCOBEHHOCTAMN  HaUMOHarmbHbLIX  MWUPOBO33PEHUA  pasnuyMn B
NMOHUMaHNN OOHOIo N TOrO Xe CcOBCTBEHHOIro MMEHU pa3HbiM HapoO4aMU.
[lokasblBaTb BaXXHOCTb CrioBapen COBCTBEHHbLIX UMEH, ONMPatoOLMXCA Ha
KynbTypoBeadeckne Tpaguummn He TpebyeTtcsa. 3TO akcnmomMma, 0Co3HaHHas
HOCUTeINnAMU A3blka, W Halwlegwada npakTn4eckoe rnpmmeHeHne B
OrPOMHOM KOJINYECTBE CIIOBapPHbLIX NMpeanpuaTui.

MepcnekTuBbI AanbHeMWUX UCcCneaoBaHUM Mbl BuaMM B
HeobXoAMMOCTU  HOBOrO, OPUIMHANBbHOMO He HeoObIMHOCTbID, a
KOMMNNEKCHOCTbIO, YYUTbIBAKOLWEro YXXe HaKOMNeHHble OOCTUXEeHUA W«
cthopmmpoBaBsLuMecs TpaguuuM nogxoda K onucaHuio 6ecueHHbIX
COKPOBULL, MWPOBOM KYIbTYpbl, aKKyMYIIMPOBAHHbLIX B COOCTBEHHbIX
NMEeHax.
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UNDERSTANDING CULTURE AS A SOCIAL VALUE:
THEORETICAL CONSIDERATIONS

The article is dedicated to the investigation of the characteristics of culture as
a social value: culture is coherent; culture is learned; culture is the view of a group of
people; culture ranks what is important; culture furnishes attitudes. Distinction is
proved between values as cultural priorities and attitudes or beliefs. Edward Hall’s
approach to high-context cultures and low-context cultures study is under analysis.
The article presents the results of examining four stages of culture shock happened
in the process of immersion in a new and unfamiliar culture (euphoria; disillusionment
and frustration; adjustment; integration) as well as reverse culture shock.
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culture shock

215



Teopemuuni it npuxknaoui npodaemu cyuacnoi Qinonozii

Copoka T.

— KaHOuOam ¢pinonoaiyHux Hayk, doueHm Kaghedpu aHanilcbKoi Moau
ma rniepeknady I3MairibCbKo20 OepxxasHo20 2yMaHimapHo20
yHigepcumemy
PO3YMIHHA KYNbTYPU AK COUIANIbHOI LIHHOCTI: TEOPETUYHI
MIPKYBAHHA

Cmammio npuces4yeHo OOCIOXEHHK Xapakmepucmuk Kynbmypu K
couyianibHOI  UYiHHOCMI 3 MOYKU 30py i Ko2epeHmHocmi, Moxrnugsocmi 6ymu
3aceoeHor, 30amHocmi eucmynamu 8 sIkocmi y3az2asibHeHOI yseu epynu mnrded,
8cmaHoesineamu 3Hadywicms ckriadHukie ma ¢popmysamu g8iOHoWweHHs. [JoeedeHo
PO3BIKHOCMI MiXK UIHHOCMSAMU SK KyribmypHUMU ripiopumemamu | JI0OCbKUMU
BIOHOWEHHAMU abo rnepekoHaHHAMU. [emarnbHo po3ansdaembcs nioxid Edsapda
Xornna 00 B8UBYEHHSI BUCOKOKOHMEKCMHUX ma HU3bKOKOHMEKCMHUX Kyrbmyp.
Hasodssimbcs pedynbmamu aHanidy ik 4omupbOX emariie po38UMKY KyrbmypHO20
WOKY, Wo Marmb Micue 6 rpoueci 3aHypeHHs 8 HOB8Yy He3HaloMy Kyrnbmypy
(elichopis, po3dapysaHHs, MPUCMOCOBYBaHHS, iHMezpauisi), mak | pesepcHoO20
KyJIbmypHO20 WOKY.

Knro4yoei crnoea: Kynbmypa, KOMYyHIiKayisi, 8UCOKOKOHMEKCMHa Kyrbmypa,
HU3bKOKOHMEKCMHa Kyribmypa, KysbmypHUU WOK.

Copoka T.

— KaHOuOGam cburiofio2u4deckux Hayk, doueHm Kaghedpbl aHa1ulucKo20
A3bIKa U rnepesoda M3amauribCKo20 2ocy0apcmeeHHO20 2yMaHumapHo20
yHuUgsepcumema
MOHUMAHUE KYNbTYPbl KAK COLIMANBbHOWU LLEHHOCTM:
TEOPETUYECKUE COOBPAXEHUA

Cmambsi nocesweHa uccrnefo8aHu0 XapakmepucmuKk Kynbmypbl Kak
coyuarsbHOU UeHHOCMU C MOYKU 3PEeHUST ee Ko2epeHmMHOoCmu, 803MOXHOCmMU 6bimb
u3y4yeHHou, criocobHocmu ebicmyrnamb 8 Kadecmee 0606weHHo20 npedcmasrieHus
epynnel nodel, ycmaHasnueams 3Ha4uUMOCMb COCMassisaWux ee 371eMeHmos U
opmuposamb OmMHoOWweHUs. [Joka3aHbl pPacxXxoXO0eHUs MexX0y UEHHOCMSMU Kak
KynibmypHbIMU ripuopumemamu U OmHoweHussMu moded unu ux ybexoeHusiMu.
lMpednazaromcs  pe3ynbmambl aHaju3a Kak 4Yemblpex 3marog pas3sumusi
KynbmypHO20 WoKa, Komopble UMem Mecmo 8 Mpouecce Mo2pyXeHuUsi 8 HOBYH
He3HakoMyto  Kynbmypy  (3U¢hopusi,  pa3oyapoeaHue,  npucriocabnusaHue,
UHmMeapayus), mak u peg8epcHO20 KyrbmypHO20 WOKa.

Knro4veeble cnoea: Kynbmypa, KOMMYHUKaUUSsl, 8bICOKOKOHMEKCMHas
Kynbmypa, HU3KOKOHMEeKCMHasi Kyrnbmypa, KyfbmypHbIU WOK.

1. Problem statement

There are hundreds of definitions of culture. It is difficult to define
because it is a large and inclusive axionomen qualified as determined
linguistic unit denoting spiritual value. It encompasses what humans
create to express values, attitudes, and norms. A culture is not usually
discussed by the members who share it. Edward Hall, a key researcher
into cultures, wrote “Culture is those deep, common, unstated
experiences which members of a given culture share, which they
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communicate without knowing, and which form the backdrop against
which all other events are judged” [2, p. 19].

2. Critical overview

Culture is the property of a community of people, not simply a
characteristic of individuals. Societies are programmed by culture and
that programming comes from similar life experiences and similar
interpretations of what those experiences mean. If culture is mental
programming, it is also a mental map of reality [6]. It tells us from early
age what matters, what to prefer, what to avoid, what to do and also
what ought to be. It gives us assumptions about the ideal beyond what
individuals may experience. It helps us in setting priorities. It establishes
codes for behaviour and provides justification and legitimization for this
behaviour. From among the many definitions, here is the definition this
article will use: “Culture is the coherent, learned, shared view of a group
of people about life’s concerns that ranks what is important, furnishes
attitudes about what things are appropriate, and dictates behaviour” [1,
p. 31].

3. Purpose of investigation

The purpose of the article is to clarify all the valuable
characteristics of culture mentioned in the definition: culture is coherent;
culture is learned; culture is the view of a group of people; culture ranks
what is important; culture furnishes attitudes

4. Research course

4.1. Culture is coherent

Each culture, past or present, is coherent and complete within itself
— an entire view of the universe. The pioneer researcher into the study of
cultures, Edward Tylor, said in 1871 that culture is “the outward
expression of a unifying and consistent vision brought by a particular
community to its confrontation with such core issues as the origins of the
cosmos, the harsh unpredictability of the natural environment, the nature
of society and humankind’s place in the order of things [7, p. 31].

That different groups of human beings at different times in history
could develop different visions is both a cause for wonder, and as we'll
see, a cause of misunderstanding. The incredible richness of the variety
of cultures fascinates historians, anthropologists, travelers, and nearly
everybody. It makes all our lives to glimpse and even claim a bit of this
treasure of human achievement. The completeness of cultures also
means members looking out from their own seamless view of the
universe probably do not see anything lacking in their “unifying and
consistent vision”. Why do we need to know another culture? How can
we see the possibility of something existing where we have always seen
nothing? The response to these questions first recognizes that culture
determines practices which are not neutral or value-free. Neither are
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communication practices. We need to understand the cultural values we
transmit while interacting someone from another culture, as well as the
other person’s cultural values. We also need to recognize the likelihood
that there will be gaps in comprehension — holes instead of connections
—in one’s interaction.

Understanding another culture is a legitimate concern of
interlingual communication. More than that, it is essential. Those who
make the effort to understand another culture gain knowledge about how
to behave in that culture. Or put it another way: if we know what people
value and understand their attitudes, we won’t unintentionally do
something that offends and diminishes our chances for career success.
According to Hendrick Serrie “relatively few people understand that
mastering appropriate behaviour takes precedence over mastering the
language” [5, p. 59].

Another key factor in communication is related to the way people
process information. In other words, communication is affected by the
way people think, their processes of cognition. Culture — the operating
environment of the mind — determines how people think.

One of the keys to understanding cognition is the mind’s ability to
recognize patterns and its dependency upon patterns to organize
information into schemata. The rules for sentence structure of each
language form a complex pattern that orders spoken or written thought.
Other patterns that structure cognition include relationships of mutual
interdependence, relationships of cause and effect (“if ... then”),
relationships of division and addition (parts that add up to the whole),
patterns of antithesis (opposites), patterns of deduction and induction,
and patterns of saying something in terms of what it is not. These are
just a few patterns of cognition, not an exhaustive list.

4.2. Culture is learned

Culture is not something we are born with, but rather it is learned.
This is not to say people can talk objectively about their own culture.
Much of what is learned about one’s own culture is stored in mental
categories that are recalled only when they are challenged by something
different. We all have to be taught our culture. If culture is learned, then it
is also learnable. That means nobody has to remain for a lifetime locked
inside only one culture. If we want to understand other cultures, we can
learn them — not just learn about them, but actually get inside them and
act according to what is expected in them. Many people have learned
more than one culture and move comfortably within them.

4.3. Culture is the view of a group of people

Culture is shared by a society. Members of the society agree about
the meanings of things and about the why. Along with everyone from
whom they have learned their culture — older family members, teachers,
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spiritual leaders, peers, and representatives of legal, political, and
educational institutions — they have interpreted life experiences in ways
that validate their own culture’s views. Therefore, since they have little
doubt about that validity, they all share the view that their interpretations
are correct. They agree about what the important things are that truly
merit respect. Members of a society probably agree without having to
say so that something is necessary and important. Groups are motivated
by common views, and these views are a dynamic force in enabling
groups to achieve societal goals — protecting economic resources from
unscrupulous outsiders, for example.

People in a given culture share symbols of that culture. The most
obvious set of symbols is language. Culture and language are
intertwined and are shaping each other. It is impossible to separate the
two ones. Language is not neutral codes and grammatical rules. Each
time a person selects words, forms, sentences, and sends a message,
either oral or written; he or she also makes cultural choices. It goes
without sayings that language helps in communicating with people from
different backgrounds. However, someone may be less aware that
cultural literacy is necessary in order to understand the language being
used. If the people select language without being aware of the cultural
implications, they may at best not communicate well and at worst send
the wrong message.

Communication systems such as language and nonverbal
communication are products of culture. They are also tools intricately
bound up in the processes of culture itself: Language is related to
thought processes and to mental learning processes. Linguists like
Edward Sapir and Benjamin Lee Whorf have connected how we know
something and how we think about something with language. So
interconnected are communication and culture that some scholars have
been led to use them interchangeably. Yet language is the tool we most
often use to describe culture, which suggests they are indeed separate
phenomena. Language is clearly inadequate to help us understand
culture, especially our own. Language puts limits on expressing certain
qualities or concepts with a single word. Language can also limit the
order in which we present thoughts. When language is turned back upon
itself and communication is the object of its inquiry as well as the means,
then at least understanding communication can help us to understand
culture.

One tool for examining the culture windows is the approach to
cultures described by Edward Hall, distinguishing among cultures on the
basis of the role of context in communication [3, p. 85-128]. High-context
cultures rely on the context, either the actual physical environment of
communication or an internalized social context or both, to convey a
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large part or even all of the message’s meaning. In cultures in which
context is implicitly referred to in communication, the messages
themselves can be elliptical, indirect, and allusive. In cultures in which
context is not assumed to be understood, messages are explicit, direct,
and completely encoded in words. This describes low-context cultures, in
which meaning is trusted almost entirely to words.

Hall drew a continuum reaching from the extreme of low-context
cultures to the opposite extreme of high-context cultures, and plotted
national cultures along the continuum. He identified German as a very
low-context culture, in which messages are spelled out fully, clearly, and
precisely. He identified Japan as a high-context culture, where messages
are multilevel and implicit. He put the United States on the low-context
side of middle. High-context cultures, in which the context of the
message is well understood by both sender and receiver, use the context
to communicate the message.

Members of low-context cultures put their thoughts into words.
They tend to think if thoughts are not in words, then the thoughts will not
be understood correctly or completely. When messages are in explicit
words, the other side can act upon them. But high-context cultures have
less tendency to trust words to communicate. They rely on context to
help clarify and complete the message.

4.4. Culture ranks what is important

In other words, cultures teach values or priorities. In distinguishing
between attitudes and values, George A. Borden explains that values
“provide us with standards of competence and of morality, guiding or
determining attitudes, behaviour, judgments, comparisons of self and
others, rationalizations and justifications, exhortative attempts to
influence others, impression management and self-presentations. Thus
defined, values are moreover fewer in number than attitudes, are
conceptions that transcend specific attitude objects and situations, are
determinants of attitudes as well as behaviour, are dynamically closer to
needs, and are more central to that core of the person that we identify as
the self” [4, p. 98].

Values underlie attitudes. They also shape beliefs. They enable us
to evaluate what matters to us or to apply standards to our attitudes and
beliefs. In order to communicate about things in another culture, it is
necessary to understand the values that operate in that culture. Because
values tell us how to weigh the worth of something, they indicate a
relative hierarchy. We can talk about values as cultural priorities. Within
a culture, values may be of greater or lesser importance. For example, a
culture may put a high priority on honesty a low priority on making a
minimal effort. Priorities vary from culture to culture.
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4.5. Culture furnishes attitudes

An attitude is learned, and it is a tendency to respond the same
way to the same object or situation or idea. Attitudes are feelings about
things, based on values. Attitudes can change, although change can be
difficult. Attitudes are based on beliefs as well as values. Beliefs are
convictions or certainties based on subjective and often personal ideas
rather than on proof or fact. Belief systems or religions are powerful
sources of values and attitudes in cultures.

One of the inevitable experiences of immersion in a new and
unfamiliar culture is culture shock [1, p. 12—13]. It happens to everybody.
The term culture shock is not quite accurate because it refers to a range
of responses that take place over time. It isn’t a single jolt. Culture shock
is the sense of dislocation along with the problems, psychological and
even physical, that result from the stress of trying to make the hundreds
of adjustments necessary for living in a foreign culture.

The first stage of experiencing a new culture is usually euphoria.
Everything about the exciting new adventure is wonderful. This stage
generally lasts no longer than two weeks, and some people skip it
altogether. Travelers sometimes go home before they have progressed
to the next stage.

The second stage is usually a downturn as disillusionment and
frustration arise. This is usually the stage people refer to when they use
the term culture shock. It is a sense of dislocation that results from
finding out those inadequacies exist in our understanding, our mental
road map, for navigating in this new culture. We don’t know what we
don’t know. Finding out what we don’t know is exhausting, even when it
is also exciting. Inevitably there are disappointments; inevitably we make
mistakes. When the adjustment to a new culture means an upward
change in status, people feel good about the new culture longer. When
the adjustment means a downward change in status, people feel
unhappy more quickly. Most sojourners experience psychological
symptoms of culture shock. Some people find themselves becoming
depressed. They may experience long periods of home-sickness. Some
are very lonely, and they may be involved in relationships that they that
they wouldn’t form if they were in their own culture. Nearly all sojourners
and temporary residents in a new culture experience dissatisfaction with
the way things are. Things that formerly seemed acceptable become
irritations. Sojourners can become aggressive and exhibit unpleasant
behavior that they would not use at home. They may get angry easily
and express hostility and suspicion towards members of their host
culture. Frequently culture shock shows itself when sojourners believe
native members of the culture are trying to take advantage of them — to
overcharge them, for example — because they are foreign. Physical
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symptoms of distress also can result from this stage of culture shock.
They include aches and pains in limbs, headaches, chronic fatigue and
lack of energy, loss of appetite, inability to get a good night’s sleep,
stomach upsets, and frequent colds or flu. This stage can last longer
than the first euphoric stage — perhaps months.

The third stage is adjustment. As the expatriate sees both sides
and learns more about how the other culture works, he or she is able to
cooperate more effectively with members of the host culture. Some
successes may occur, and solutions may be found for the problems that
seemed so unreasonable and intractable in stage two. At this stage
business can probably be conducted successfully.

The fourth stage, integration, occurs when the expatriate becomes
fluent enough in the other culture to move easily within it and not be
thrown by the different attitudes, beliefs, and values and by the
behaviours they generate. Often linguistic fluency accompanies this
stage. At this stage the expatriate is able to identify with the host culture.
Most people who work in another culture, regardless of the length of the
stay, experience all four stages of culture shock. Furthermore, the longer
one stays, the more cycles one goes through; the fourth stage, in which
one feels comfortable in the new culture, leads to another euphoric
stage, followed by frustration and disappointment, followed by
adjustment, and so on.

A similar adjustment period and its accompanying symptoms
usually occur when a sojourner returns home. This is often called
reverse culture shock. It takes people by surprise who don't realize it is
normal. After all, it's somewhat ironic — the sojourner has been longing to
return to the old, familiar culture of home. But once home, the sojourner
finds many things to criticize and often asks why the old culture can’t be
more like the one so recently encountered. Friends and family typically
find the traveler impatient with things that never used to cause complaint.
Sojourners’ most frequent complaint is that nobody wants to hear about
the wonderful new experiences they’ve had.

5. Concluding remarks

All the presented issues stress that culture as a large and inclusive
concept involves learned and shared behaviours, norms, values, and
material objects. Among different scientific characteristics of culture it is
defined as coherent, learned, representing the view of a group of people
and what is important. Culture teaches values or social priorities. It can
furnish attitudes which are based on beliefs as well as values. Edward
Hall described the approach to examine high-context cultures and low-
context cultures distinguishing them on the basis of the role of context in
communication. Cross-cultural immersion is accompanied by a culture
shock symptoms of which (euphoria; disillusionment and frustration;
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adjustment; integration) are normal and to be expected in such
experiences as well as reverse culture shock.

6. Further research

The prospect of research is to use the results of theoretical
considerations concerning culture as a social value for fundamental
studies of lexico-semantic groupings of philosophical, world outlook,
scientific, social, political, moral, religious, legal and aesthetic
axionomens on the material of the Ukrainian, English and French
languages.
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