
Економіка та управління національним господарством

25

gion] // Ekonomichnyi forum, 2. Available at : http://eforum-
lntu.com/zakordonnij-dosv%D1%96d-formuvannya.html 
(in Ukr.).

11. Kovalchuk, S. P. (2012). Zavdannia i umovy 
formuvannia spryiatlyvoho seredovyshcha dlia zaluchennia 
investytsii na rehionalnomu rivni [Tasks and conditions for 
creating a favorable environment for attracting investments 
at the regional level]. Formuvannia rynkovykh vidnosyn v 
Ukraini, 10 (137), 171–175 (in Ukr.).

12. Kovtun, N. V. (2005). Statystychne doslidzhennia 
investytsiinoho protsesu ta investytsiinoi diialnosti: teoriia, 

metodolohiia, praktyka [Statistical research of investment 
process and investment activity: theory, methodology, prac-
tice]. Kyiv (in Ukr.)

13. Bohdan, I. V. (2013). Rol inozemnykh investytsii u 
rozvytku derzhavno-pryvatnoho partnerstva [The role of for-
eign investment in the development of public-private partner-
ship]. Formuvannia rynkovykh vidnosyn v Ukraini,  10 (149), 
57–64 (in Ukr.).

14. Shchukin, B. M. (2002). Analiz investytsiinykh 
proektiv [Analysis of investment projects]. Kyiv, MAUP Publ. 
(in Ukr.)

УДК 338.28 V. K. Antoshkin, 
A. O. Popova, 

T. A. Brokl

DIRECTIONS OF FORMATION AND IMPLEMENTATION  
OF THE DIGITAL ECONOMY OF UKRAINE

Анотація. У статті визначено сутність цифровізації економіки країни з урахуванням концепції роз-
витку в наведеному періоді. Наведено шляхи розвитку транспортно-логістичної системи та відзначено по-
зитивні ефекти від її високого рівня. Запропоновано напрями впровадження цифрових технологій з метою 
задоволення потреб споживачів у продуктах і послугах.
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Summary. The article defines the essence of digitalization of the country’s economy taking into account the con-
cept of development. The ways of development of the transport and logistic system of the country are presented and 
positive effects from its high level are noted. The directions of introduction of digital technologies are proposed in order 
to meet the needs of consumers in products and services.

Key words: blockade, blog, dedigitalization, logistics, advertising, digitalization.

Formulation of the problem. In today’s world of 
digital technology, digital technology is the most dy-
namic area of its own development. In particular, to-
day the number of mobile connections is considerably 
higher than the number of inhabitants in the world, 
and the number of people who have the opportunity to 
use a mobile phone exceeds the number of people who 
can meet the basic needs. In addition, the volumes 
and directions of information flows between countries, 
their associations, and continents are constantly in-
creasing, resulting in the volume of such information 
for 2014–2016 provided more than a third of world 
GDP. These tendencies are especially bright against 
the backdrop of a certain slowdown in the growth of 

international trade in goods and services and the inter-
national capital movement.

These circumstances affect the continued com-
plexity of the interaction of social institutions based on 
modern digital technologies as in national and interna-
tional scale. As a result, data flows become the basis of 
formation and development of the digital economy that 
is able to adequately and effectively ensure the produc-
tion, processing, storage, transmission, use and protec-
tion of information. In particular, according to some 
researchers today to obtain economic benefits is im-
portant not only have a certain resource, and have full 
information about this resource and the ability to use 
them in planning of activities and decision-making.
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Analysis of recent research and publications. Valu-
able research in the scientific sense of perspective is 
becoming digital economy research work and prac-
tical research and development of famous scientists 
and inventors as B. A. Cherniavskyi, I. G. Britchen-
ko [1] Yu. V. Vdovychenko [2], O. P. Goloborodko, 
K. M. Kraus, N. M. Kraus [3], T. P. Motashko [4].

But at the same time, a significant number of 
problems related to vision of concept of digital devel-
opment of the economy kinds of products and services 
that the digital economy produces and provides, is not 
disclosed enough.

The purpose of the article is the study of the ba-
sic principles of digitalization of Ukraine’s economy, 
finding out the key trends of the initial stage of its for-
mation.

Summary of the main material of the research. 
Digital technologies open up unique opportunities 
for the development of the Ukrainian economy and 
improve the quality of life of its citizens. The rapid 
and profound effects of digitization will only be pos-
sible if this transformation forms the basis of the life of 
Ukrainian society, a commonplace phenomenon for 
business and government institutions.

Ukrainian politicians, central and local authori-
ties, and public organizations should take responsibil-
ity for their support and active promotion of the coun-
try’s development in this direction.

Cabinet of Ministers of Ukraine 17.01.2018 ap-
proved the concept of the development of digital econ-
omy and society of Ukraine for 2018–2020 years and 
approved a plan of actions for its implementation. The 
concept involves a transition from commodity-type 
economy based on consumption of natural resources 
to high technology and efficient production process-
es through IT technology and communications. The 
program is designed for the next 3 years. It refers to a 
large-scale development of digital infrastructure in the 
country.

In the context of the digital economy, transport 
is one of the key links of all socio-economic relations, 
providing mobility, of the people speed of communi-
cations, human interaction with technology. This is 
reflected in the modernization of control systems and 
traffic management, which requires additional control.

Note that in the context of European integration is 
the most effective development of the transport sector 
in Ukraine can be realized through the development of 
transport and logistics system of the country that pro-
vides interaction of all participants of the transport and 
distribution process of organizational and economic, 
technical, technological and informational aspects in 
the movement of freight flows and makes it possible to 
use the competitive position in international markets 
of transportation and logistics services.

In general, high level of logistics development in 
any country has positive effects:

 — reducing of the cost of goods and services;
 — creating new workplaces;
 — increasing turnover of wholesale and retail 

trade;
 — improving maintenance buyers’ services;
 — increasing the investment attractiveness of areas 

with advanced transport and storage infrastructure;
 — improving the environmental situation with 

the help of optimizing of transport infrastructure;
 — increasing government revenues from the sale 

of transit capacity.
Ukraine has a high potential for development of 

the logistics market, both storage and transport seg-
ment. It’s connected to the advantageous geographi-
cal location in the transport corridor between Asia and 
Europe. But the development of the logistics market 
in Ukraine is on general economic trends in the coun-
try and influenced by the dynamics of industrial pro-
duction and volumes of export and import deliveries. 
Logistics infrastructure requires significant investment 
for the construction and modernization of its ele-
ments.

Creating a mechanism for the development and 
efficient operation of transport and logistics systems 
based on digital transformation of logistics will create a 
logistics platform for international cooperation, which 
will become main factor in the growth of the regional 
economy, providing competitiveness of transport com-
plex of Ukraine in the global system and become part 
of the state (regional) transport policy [1].

It is advisable not only to identify the current 
trends in the development of digital technologies and 
their impact on the world economy, but also to ana-
lyze them as a special, leading resource for the eco-
nomic development of modern society. As a result of 
the change in the character of economic relations in 
the digital economy, the most important directions of 
its transformation in the sphere of employment, tech-
nological sector, spatial and socio-economic develop-
ment should be noted.

A number of statistical observations show that in 
developed countries (especially in Western Europe, 
USA, Japan) share of employment in the service 
sector or in sectors that one way or another associ-
ated with the processing of data reaches 7–10 % and 
more. However, the most dynamic sectors acts sectors 
of information, computer, telecommunication tech-
nologies and a number of industries that use digital 
technology products for the purpose of processing. 
However, some difficulties may arise in identifying 
the exact number of workers employed in the sector of 
digital technologies as they penetrated into all areas of 
the world economy.

Another important aspect of the development of 
the digital economy is peculiarities of the geographical 
distribution of digital networks. It is a case of form-
ing a data network connecting the various points and 
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which thus form the global economy area. In this di-
rection there have been developed scientific concepts 
that emphasize the availability of data networks as the 
most important features of the digital economy. This 
feature of the formation and development of these 
networks will be depended on whether technological 
or economic aspects of the digital economy research. 
Although today, in addition, many other aspects de-
termine the role of networks in digital economy, in 
particular, what it is a network, how its levels and sub-
systems formed, the character of their interaction, the 
ability to identify the differences between them, the 
volume and speed of data movement on the scale of 
those networks.

Thus, as the basis can be used the existing eco-
nomic criterion of the digital economy, which is the 
rise of cost during the creation of data transfer, pro-
cessing and storage. In this case, there may be explored 
the correlation of economic activity in this sphere 
and   activity in agriculture and manufacturing. In the 
context of the digital economy activities in the infor-
mation sector is dominant, and the data become the 
subject of economic relations. Specialized companies, 
scientific and research organizations provide a wide 
range of services for the collection and analysis of data 
according to customer’s requirements, with the result 
that the data acquire certain value.

In the case of using of technological concept par-
ticularly new technologies, technological innovations 
in the sphere of informational and communicational 
technologies become an important sign of change 
in the economic system, being at the same time the 
driver of economic development. Thus, the increasing 
scale of technological innovations, particularly in the 
sphere of communications system is able to transform 
the system of socio-economic relations and facilitate 
the spread of digital technology.

Particularly these technological development in-
dicators are the main indicators of quantitative assess-
ment of the digital economy. However, special atten-
tion in this context there are deserved the questions of 
complexity of determining of the role of technological 
factor in the process of changing of the socio-econom-
ic relations based on digital technology. Thus, several 
studies suggest a certain set of quantitative characteris-
tics which when achieving a certain level give grounds 
to assert the dominance of the digital economy.

But it is worth noting that quantitative indicators 
that indicate data growth turn up also the informa-
tion and therefore cannot confirm the presence of a 
certain break with previous subsystems. Therefore, 
it is important to understand that the increase of in-
formation scales is not only the quantitative measure 
and the subject of statistical measurement but along 
with the analysis of technological development there 
should be paid particular attention to the qualitative 
data analysis.

An important distinctive feature of modern infor-
mation and data is the presence of complications in 
their structuring, the ability of their usage and man-
agement. In particular, in market conditions, excessive 
commercialization could lead to the manifestation of 
certain imbalances in the activities of economic enti-
ties, reduction of public data, increase of transaction 
costs in information data processing as well as a num-
ber of other effects that are manifestations of the de-
velopment of digital economy. As a result the possibil-
ity, to accumulate and create enormous scale data, the 
rapid development of high-speed facilities, networks, 
tools of accumulation and storage of data has led to 
the result that only restrictions become not the ability 
to save and transfer data, but the ability to process and 
analyze huge amounts of data.

Thus, digital technologies, particularly the Inter-
net, increase the capacity of interaction and exchange 
between product developers, suppliers and end users, 
researchers and scientists and enable continuous work 
on creation and change of goods and services aimed at 
large-scale technological changes in order to produce 
innovations. Therefore, it can be argued that tech-
nological innovations enable the transition to at new 
qualitative level of control of economic processes. The 
core of the digital economy turns the sector of produc-
tion of digital products and services related to digital 
technology.

At the same time a digital infrastructure is devel-
oping, it is becoming more affordable and is playing an 
increasingly important role in technological innova-
tions. It should be noted the growth of communication 
networks as far as implementation of 4 G technologies 
and optical fiber data transmission tools. At the same 
time the cost for mobile services is decreasing and in-
creasing the opportunities of using of mobile devices 
to access the Internet, which gives reason to predict 
a growing volume of digital technology in the world.

However, it is worth noting the emergence of new 
business activity models, the formation of network 
structures based on collective methods of production 
and consumption, and somehow transform the classic 
market relations in the direction of the constant need of 
new solutions in the creation and management of tech-
nology. In this context, more and more countries seek to 
develop a digital economy, using its advantages to deal 
with key issues of socio-economic development: unem-
ployment, poverty, environmental destruction and so 
on. Current national digital strategy takes into consid-
eration various issues of economic development — sup-
porting of sustainable socio-economic development, 
increasing of employment, developing a viable public 
sector, gaining new competitive advantages, creating 
and supporting innovative projects and companies.

It is important to note that the foundation of the 
digital economy is an innovative technologies that 
produced especially by electronic industry. In the 



28

Вісник Бердянського університету менеджменту і бізнесу № 1 (41) 2018

modern economy of the companies of the digital sec-
tor are a source of innovation resources and a starting 
points in its growth. If at the beginning of the twentieth 
century the main engines of the world economy were 
enterprises of the oil producing, metallurgical and en-
gineering industries, today the largest players in the 
global market are the company representatives of the 
digital economy [2].

The introduction of the digital economy in 
Ukraine at an initial stage should take place simulta-
neously in the following three directions:

— technological, where all technical and techno-
logical decisions must be standardized, that is, to be 
safe and certified;

— institutional and economic, which provides for 
the organization of new models of management and 
business models with the use of smart things, indus-
trial Internet-things, blockade technology, its institu-
tional support, to comply with the legal and regulatory 
framework of socio-economic relations of society;

— production, which includes specific business 
applications that meet the requirements of second-
line management models based on technical support 
and first-line infrastructure.

At the present stage of digitalisation, regulation 
and development, there are several digital products 
and services. Here are some of them:

1. BlockChain. Translated from the English 
«blockchain» or «block chain» is a continuous sequen-
tial chain of blocks containing information, built ac-
cording to certain rules. You can define Blockade as a 
way of storing and reconciling the database, a copy of 
which is available to each participant.

2. Digital Marketing. This is the use of various 
ways to promote the product to a broad mass using dig-
ital channels. Digital Marketing is a set of promotion 
tools that involve digital channels. It is not identical 
to internet marketing, because it includes such chan-
nels as television, radio and even outdoor advertising. 
Internet marketing has evolved into digital marketing, 
which uses integrated on-line strategies, site and mo-
bile application development, creative and copywrit-
ing, contextual advertising and SMM, as well as other 
interactive products. The most popular forms of digital 
channels: search engine promotion; Contextual and 
teaser ads; media and banner; promotion in social me-
dia and blogs; creating mobile apps for smartphones, 
tablets and other media; viral advertising.

3. Digital-insurance. The Digital insurance strat-
egy is not just Internet sales but also the transformation 
of the entire business into an electronic policy. Digital 
insurance enables insurance companies to lower costs, 
increase customer service speeds. Consumers have the 
opportunity to receive timely updates on changes in 
the insurance policy of the company. Digitalization 
ensures standardization and improves the quality of 
responses and services provided.

A significant advantage of Digital-insurance is 
presence of social media that improves the quality of 
service and establishing close relationship between the 
insurance company and the customer. Another posi-
tive feature is the reduction of the likelihood of fraud 
and increasing of security of insurance operations. 
After a purchase policies through insurance interme-
diary there is a risk of not making the last insurance 
premiums and, consequently, the insurance contract 
does not enter into force. The speed of data processing 
and settling claims — another advantage of Digital-
insurance.

Adapting to the digital format is positive for both 
the insurer and the client. After all stages of insurance 
beginning from the handing in of an application and 
ending with the settling claims pass much faster. The 
use of cloud platforms reduces the likelihood of errors 
and the process becomes open and makes it possible 
to follow the state of claims [3, 4]. In addition, the in-
troduction of cloud platforms provides for insurance 
companies greater speed, flexibility and scalability, im-
proves response and enable to optimize the processes.

Findings from the study. At the current stage of 
globalization of the digital economy there should be 
paid attention to the fact that its share is increasing 
worldwide, providing many benefits for developing 
countries and businesses.

Digital interdependence between countries can 
lead to a certain lag in economic development between 
them. After all, to create a new competitive advantage, 
to go through the progressive economic development 
can only be based on the progress of digital technolo-
gies and their consistent use during the functioning of 
socio-economic systems. Therefore, the peculiarities 
of the formation and development of the digital sector, 
its foundation and components as special technologi-
cal equipment, methods of processing and data trans-
mission are the determining factor in the development 
of the whole world economy.

Therefore, depending on the level of development 
of the digital economy, the key drivers of its develop-
ment will depend on the complex of socio-economic 
characteristics. Thus, developed countries must pay 
more attention to innovations, and developing coun-
tries — to institutions. Countries with the least devel-
oped digital economies should effectively allocate and 
use scarce resources where the most acceptable invest-
ment decision may be providing of access to the Inter-
net from a mobile phone and several other early steps 
towards effective and inevitable development of digital 
technology.
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INTERNET-MARKETING AS A TOOL FOR PRODUCT PROMOTION

Анотація. У статті надано визначення основних понять, а також описано сутність і місце у світі 
Інтернету, окреслено мету інтернет-маркетингу та його відмінності від традиційної форми. Розглянуто 
можливості всесвітньої мережі та напрямки ефективного використання електронного маркетингу. На-
ведено найвідоміші сайти інтернет-мережі та статистика користування нею в Україні та у світі. Крім 
того, розглянуто основні тенденції і технічні проблеми інтернет-маркетингу і надано рекомендації щодо 
оформлення сайту.

Ключові слова: блог, інтерактивність, інтернет-маркетинг, інтернет-мережа, e-mail.

Summary. The article defines the main concepts, describes the essence and place of the Internet in a world, 
outlines the purpose of Internet marketing and its distinction from the traditional form. The possibilities of the global 
network and directions of effective use of electronic marketing are considered. The most famous sites of the Internet net-
work and statistics of its use in Ukraine and in the world are given. In addition, the main trends and technical problems 
of Internet marketing are discussed and recommendations to the design of the site are given.

Key words: blog, interactivity, internet marketing, internet network, e-mail.
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Articulation of the problem. Nowadays, the num-
ber of annually sold products via the Internet is con-
stantly increasing. But not only the products are sell-

ing, there are also a wide range of services, software, 
rights to use information, all of them are not material 
objects and can be transmitted by the network in the 
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