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Going back to the figure of E. Korngold, we will make attempt classify his capabilities. To "general" we will take
high hard-workiness, emotionality; high intellectual activity and aspiring to cognition, excellent memory and enormous
size of knowledges; firmness of interests and their breadth; flexibility, criticism and productivity of thought; independence
in raising of tasks; sense of humour. Not staying too long thoroughly on consideration of factors of forming of capabilities,
we will mark only, that some of the denoted capabilities, have the inherited nature, however here it costs to mark that
without training and permanent work of individual on self-perfection any capabilities calm down. So, we see that the best
results in activity appear, when capabilities co-operate with each other, especially when "general" and "special”
capabilities are correlated. In the case of E. Korngold the question is about the "special' musical and mathematical
capabilities. We assume that exactly mathematical capabilities became the mortgage of development of the special,
individual feeling of rhythm which was a characteristic sign already in early works of E. Korngold. If to talk about the
"special" musical capabilities, we will bring words over L. Bochkarev, which notices: "appearing the "special", necessary
for a successful capture of musical activity <...>, in that time those capabilities are "general" in relation to all types of
activity, which require, except for musicalness, special composer's, performer's (conductor, instrumental and other)
capabilities” [1, c. 164].

This thesis demonstrates a way to understanding of nature and specific of talent of E. Korngold, that consists in
comparative lightness of capture by different kinds of musical activity. Thus, on the example of austrian composer we
see, that direction of activity of the gifted personality in a few directions from early age and a presence of basic traits of
character, intellect and emotionality, are the mortgage of creative successes.

Key words: "general" and "special" capabilities, creative personality, nature of talent, E. Korngold.
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PEKJTAMA AK TPAHCKYNbTYPHUA ®EHOMEH:
YKPAIHCbK1W AOCBIA ONPALIKOBAHHA NMPOBJIEMUA

Y cmammi aHani3ytombcs npauyi cydacHux 3apybikHUX ma eimYu3HAHUX meopemukie, npucesYveHi
npobriemi peknamu. Peknama po3anadaembca K mpaHCKynbmypHull ¢heHoOMeH, po3kpuearomscs 0cobinu-
80CMi 8iIMYU3HAHOT peknamu, 0800UMbCS 8aXIUBICMb 3HAYEeHHSA PeKnamu 6 cy4acHill Kyrbmypi.

Knio4voBi cnoBa: peknama, mpaHCKyibmypHUll cheHOMEH, peknama 8 YKpaiHi.

Po3BUTOK KpaiHu BM3HA4YaeTLCA 3a OaratbMa O3HaKamu, 30KpemMa TEPUTOPIanbHUM MOMOXKEHHSIM,
PO3MipOM HaKONUYEHOrO KanitTany, ane ogHe 3 NepLmMx Micub nocigae AKiCTb KOMyHikauin. ¢opmMu i BUAKN KO-
MYHiKaUiin € pisBHOMaHITHUMW: KOH(epeHUii, BUCTaBKKU, Npe3eHTauil, iHTepB’t0, NeperoBopu, Cynepedkn Ta iH.,
cepea akux, 6e3ymMOBHO, 3HaX0AUTbLCA peknama. Mu cnpobyemo TEOPETUYHO y3aranbHUTU iCHYKOUUIA OOCBIA
YKpaiHCBbKMX HAYKOBLIB Ta NPAKTUKIB LWOAO NPOGneM BITYM3HSHOT peknamu.

Bsarani peknama sik Taka — ue 6araTonnaHoBMI COUIOKYNbTYPHUIA (PEHOMEH, WO BMMMBAE HA BCi
chepu NOACLKOT XUTTEQIANLHOCTI, @ TOMY NOro BUBYEHHA J03BOMSE 3HAYHO PO3LUMPUTU YABMAEHHSA MPO Ti YK
iHLWI 0CcOBNMBOCTI CyCninbCTBa, B paMKkax SIKMX peknama iCHye i (pyHKUIOHye, agxke peknama BrpOBaKye
CTEPEOTUNU MUCIIEHHA | NOBEAiHKM, DOPMYE HOBI MaTepianbHi NOTPeOM i LiHHICHI YCTAaHOBKM, CTBOPIOKUU
NeBHY CUMBOMIYHY peanbHiCTb. Peknama — TpaHCKYNbTYPHUN (DEHOMEH W Y TPaHCKYNbTYPHOMY NPOCTOPI
YChiLWHO (PYHKLIOHYE.

TepMmiH "TpaHckynbTypHUi" (Big anrn. transcultural art — HagkynNbTypHEe MUCTEUTBO) BMEpPLUE BUKOPK-
CTOBYETbCSl B @HIMOMOBHIN nitepatypi kybuHcbkumM aHtpononorom ®. Opticom y 1947 p., wob onucatu de-
HOMEH 3NUTTS MUCTELTB Pi3HMUX KpaiH. TPaHCKYNbTYPHICTb NOKA3ye He nepexia OAHIET KynbTypu B iHWYy abo
nignopaakyBaHHA cnablumx CUnbHilLMM (HanNpuknaz, icnaHCbka KONOHi3auis KOpiHHMX Hapoaie Kybwu), a B
nepLUy Yepry — Ha YHIKanbHOCTI | @BTEHTUYHOCTI KOXHOT 3 KynbTyp. MiaeTbca npo 36arayeHHs CBITOBOI KyIb-
TYPWU HOBUMMW AOCATHEHHAMU Ta TexHonoriaMu. Ha 3aransHOMY piBHi 3BEPTAETLCA yBara Ha MiKpacoBi LUSo-
Ou, HaUiOHamNbHI Ta eTHIYHI opraHisaudii B iHLIMX kpaiHax [2, 3086].

Be3ymMoBHO, O4HUM i3 HAWBNIMBOBILLMX TPAHCKYNbTYPHUX NPOABIB € peknamMa, agxXe came B peknami
MOXHa nobaunTu BiAOMTTA "iHTErpanbHOI CBIAOMOCTI", LiNICHICTb CKNaa0BMX (HAYKOBUX, XYAOXHIX, MONITUY-
HUX Ta iH.), AKi CNiBICHYIOTb Pa3oM, MK HUIMWU BUHUKaE aianor. Peknama BUKOPUCTOBYE Oyab-Aki 06pa3oTBop-
4i 3ac00M Ta XyA0XKHI NPUIOMM, AKi CTalOTb 3PO3YMINUMKM ANS BCbOro NMOACTBA.

Ak aBuLLE KyNbTYpU peknamMa crana npeaMmeTom HaykoBoro aocnimkeHHs nuwe y XX cT. Ak chepa, koo
LiKaBUINNCA NEPEBAKHO CYCMIMNbHO-EKOHOMIYHI HAyKU, BOHA TIyMa4Mnaca sk HanBaXKNUBILLMIA eNeMeHT BUPOOHULT-
Ba i CNOXXMBAHHA. ICHYIOUI HAYKOBI AOCHIMKEHHS peKnamMn CNPAMOBaHi HacaMmnepes Ha PO3KPUTTS MexaHi3MiB BNnu-
BY peknamMHuMxX noBiAOMSIEHb HA agpecaTta 3a4nd MaHinynioBaHHA CyCninbHOK AyMKOW: J1. BepHeTT (4nkasbka
wkona), k. Mennan (cucrema AocnigkeHb cycninbHOT AyMkn), A. Jlackep (nonitmyHa peknama), . Oringi (TOHATTS
"oringiam™), O. ®eodaHoB (pocificbka LKona). JOCNiaHUKM peKNamMHOT CnpaBu HaMaranucs po3kpUTn 0COBNUBOCTI
PUHKOBMX LIiNen MapkeTuHry, wo 6yno wmnpoko npeacraeneHo B npausax K. boee i Y. ApeHc, . Kotnepa, a 3rogom i
y Npausax poCcinCbkuX Ta yKkpaiHCbKux TeopeTukis J1. Bacunbesoi, . MNaHkpaTosa, B. Y4OHOBOI.

© Martsinvyk B. C., 2013
106



BicHuk HAKKKiM 4’2013

Pi3Hi acnektn peknaMmu ik CKNagHoro rymaHitapHoro dpeHoMeHa CydacHOCTI 4OCTaTHLO LUMPOKO BU-
BYAOTLCA OCTaHHIMM pokaMu. YOMy umucni 3aBasdku nybnikauisiMm ykpaiHCbKMX aBTOPIB aKTMBHO BUCBITNEHO
dinocopcbKi, eCTETUKO-MUCTELTBO3HABYI Ta KYNbTYPONOriYHi acnektn peknamu. B 03Ha4eHOMY KOHTEKCTI
Buokpemumo npaui O. OneHiHoi, O. MNMpoueHko (Ykpaina), P. CaneHbko (MonbLya).

Mwu 3ocepeammo yBary Ha AOCBiAi BUBYEHHSI CaMe HaLiOHanbHUX O0COBMNMBOCTEN peknamu. IcTopis
peknamu Big 11 3apoaxeHHs i 4o novaTky XX CT. onucyeTbca B npadi B. Y4oHoBoi i H. Ctapux "lcTopia pek-
namu", ne ocobnuee 3HaYEHHA HAAAETLCA CTAHOBMEHHIO peknamu B Pocil. TeopeTukn 3BepraroTb yBary Ha
nepBiCHI BUpaXxeHHA peknamMu "Big rnawarais i 4o HeoHy". B npaui K. Bose i Y. ApeHc "CyyacHa peknama"
aHani3yeTbCa iCTOpig CTBOPEHHS Takoro BCECBITHLO BigoMoro 6peHay, sik "Koka-Kona". bepy4yn 3a OCHOBY
Len Hamii, aBTopy AOCNIAXKYIOTh ICTOPIO CTAHOBNEHHS peknammu B XX CT., MOKA3ylo4M HauioHanbHi 0cobnu-
BOCTi caMe aMepPUKaHCLKOT pekramu.

Haykosui B. bByrpum Ta T. KomnaHeub BMAINAKOTL HAWBaXKNUBILLI acNekTn HauiOHanbHOT peknamu,
HamaraloTbCs BCTAHOBWUTM MpaBuiia peKknaMyBaHHS, BU3HAYUTM CTaBJIEHHA CNOXMBAa4a 4O PEKNamu, BUOK-
pemMuTK i MicueBi 0cobnMBoCTI. Y npausix "MeHTanbHICTb | peknama” Ta "YKpaiHCbKMiA Cnoxuead i peknama”
BOHW HamaralTbCs BUOKPEMUTU OCOBNMUBOCTI YKPATHCLKOI peknaMu, HaaaTu i BU3HAYEHHS, NOCUMNAHMUCH
Ha odilinHi mkepena. BianosigHo Ao 3akoHoaaBcTBa YkpaiHu "peknama” — ue iHdopmauia npo ocoby um
TOBAap, PO3NOBCOMKEHA B Oyab-Akin hopMi Ta B Oyab-Akuii cnocid i npusHadeHa copmyBatn abo nigTpu-
MaTu 06i3HaHICTb CMOXXMBAYIB peknamu Ta ix iHTepec woao Takmx ocobu um ToBapy [4].

Y TeopeTuyHUX AOCRiAKEeHHAX, 30Kpema BigOMOro amepukaHcbkoro codionora K. bose, koTpuin Bu-
3Havae peknamMy sik "KOMEepLUinHMIA NposB, WO nponarye ToBapu, nocnyru abo igei, 3a aki dipMu 4ekawTb
OTpUMaHHA NpubyTKY" [2, 12], BUAINEHO YOTMPK TUMK pPeKknamm 3a reorpadiyHo 03HAKOK: iHO3eMHa, 3ara-
NbHOHALiOHaNbHA, perioHansHa Ta micueBa. 3Ha4YHMM siBULLEM B SIKOCTi 06’ekta gocnigXeHHsa € "iHozeMHa
peknama", TOBTO peknama, HaulineHa Ha PUHKK iHWKX KpaiH [2, 15]. Peknama, sika cnpamMoBaHa Ha CNoOXWBa-
4iB B AEKINbKOX perioHax KpaiHu, HasuBaeTbCs "3aranbHOHaUiOHANbLHOK peknamoro”, a opradisauii, aki i ¢i-
HaHCYIOTb — 3aranbHOHauioHanbHMMKU peknamogaBuamMu. BinbliCTb peknamu, KOTpa TPaHCMETLCA Ha
KaHanax Benukux TeNekomnaxii, — ue "saranbHoHauioHanbHa peknama", Wwo Hagae MOXINUBICTb peanisyBa-
T 6arato ToBapie B 04HOMY paioHi abo perioHi kpaiHu. Hanpuknaa, aBiakommnadisi, KoTpa i€ B 04HOMY 3
perioHiB kpaiHu, Moxe npuabatu Micue B perioHanbHOMY BuAaHHI abo npuabaTtu yac Ha TenebadveHHi 3
TPaHCNAUIE HA NEBHUI PEriOH, a HE Ha BCIO KpaiHy. PeknaMmoaasUi — yHiBepMmaru, aBTomMobBinbHi gunepm i
pecTopaHy — BUKOPUCTOBYIOTb MICLIEBY pPeKnamy, OCKINbKKM iX KMiEHTypa 30CepekeHa B OAHOMY MiICTi abo
TOProBii 30Hi.

MoxkHa BUAINMUTW NEBHI XapakTEPUCTUKK, AKi BigoOpaxkaloTb cneymdiky Cy4acHOT peknamm 3aranom i
3aBASKM AKUM 30inbLUyeTbCs ePEKTUBHICTL KOMYHikaUil. Lle Taki, aK: nopsiaok i aBToputapusm, AepXaHui
"OpeHaunHr", 3HaMEHUTOCTi B peknami. bpeHauHr (branding) — ue po3pobka i 3a4iiCHEHHSI KOMNIEKCY 3ax0JiB,
SKi CNpUSIOTL iaeHTudikauii 6peHay, suaineHHs 6peHay 3 HA3KM aHANOTYHUX KOHKYPYIOUMX NPOAYKTIB, CTBO-
pPEHHA AOBroCTPOKOBOT NepeBarn cnoxxupadis o openay [3, 25]. Came Tak 3BaHuR "gep>kaBHUIA OpeHauHr"
BU3HAuae, AKUI peknamMHuin obpas byae akTyanbHUW, 3aaa€ TEHAEHUIT CydacHOT peknamu. 3aBasikm OnuTy-
BAHHIO HACENEHHA poOUTLCA Meia-NMnaH Ha HACTYMHURA piK, BCTAHOBMIOETLCA, Ska peknama dyna edekTus-
HOIO | HAMBiNbLUE NpuHecna npubyTKy.

TeopeTUYHO MOXKHA MOACHUTU PISHULIO MiAXO0AiB CTBOPEHHS i NPOCYBAHHA peknamu BinbLu BUCOKOK
KOHKypeHuieto B €sponi Ta CLUA, ae Tinbkn BiaoMi 6peHan MOXKyTb AOHECTU NPsAMI NOBIAOMITEHHSA | pO3MOBi-
CTW NeBHY icTopito. MoXxHa ckasaTtu, Lo 3a OCTaHHI AeCATUNITTA KYyNbTYPHI 3B’A3kM Mk CLLIA i CBITOM HiKOSK
He HOCMNK BiACTOPOHEHOro xapakrepy. CLUA 6ynu i 3anMwalTbCs CXMIbHUMKM A0 iIHTENEKTYanbHOro i Xyao-
XXHLOMO BMJSIMBY, LUO NOXOAWTD i3 iHWKMX KpaiH, B TiK caMO Mipi, 9K i cama KpaiHa dpopMyBarna i npoaoBXkye
dopMyBaTH IHAYCTPIO peknaMu. AMEPUKAHCbKA KynbTypa 4YacTto 6yna 3aHaaTo HaB’A3NuBA, NPOTE BOHA Hi-
KON He BiACTOpOHIOBanach Big iHO3EMHOro BNAMBY, B CBOIX Pi3HUX MPOsiBaxX NEPETBOPIOYN Te, WO OTPK-
MyBana Bif iHWKX, B KyNbTypy, Ska BOSodina eMOUiiHOI0, a iHOAiI | XyAOXHbLOIO CUIoKD. TakuM nNpuknagom
MOXe crnyryBaTtu i peknaMmHa TBopdicTb. CLUA B Hall Yac € rofoBHUM OCepeakoM MiKHapOAHOrO KpeaTusy,
e 3HaxoaATbCs Wrab-kBapTMpu HaANGINbLWKMX CBITOBUX XonauHris Omnicom u Interpublic i3 ueHTpanbHUMHK
odhicamn B Hbto-Mopky. ToMy Tak 3BaHUi "aMepUKaHCbKNIi KpeaTuB" € MDKHApPOAHUM, NOT0 BAXKO YiTKO OXa-
paktepudysaTtu. Ha niatBepa>XeHHS UbOro MOXHa HaBeCTU MpuKNag peknaMmHUX KOMMaHIn Takux BCECBITHIX
OpeHaiB, sk "Levi's", "Kodak", "Benetton", "Coca-cola", aki ycniluHO peanidyioTb NpUHUMM: "ogHe 306paxeH-
HA, OAMH 3BYK, 0gHa cuctema 36yTy" aAna BCbOro CeiTy. [poTe BapTO 3ragatu i Npo CyTO aMEpPUKaHCBLKUNA
CIOXET B peknami, aKum € BTineHHa o6pasy koBbos B peknami yurapok "Marlboro”.

B YkpaiHi cnoxusay 0cobnuBo 3BepTaE yBary Ha BracHi ynogo0aHHs, WOMy BaXKKO LLIOCb HaB’si3aTu
abo NpMMYCUTU OO0 CMOXKMBAHHA TOTO YM iHLIOrO NpoaykTy. B YKpaiHi 3HA4YHO MEeHLUe NpsIMOi PEKIaMu, i B
Hall Yac BOHA B3arani He KOPUCTYETbCA NOMMTOM. 3aMOBHMK peknamy Baxkae nokasatu cBill npoaykt abo
camoro cebe uepes 00pasHuin ponuk, 3 LiKABUM CIOXKETOM i 3 ACKpaBUM eMOLUiiHUM 300paxkeHHaM. Lle mae
OyTu icTopia neBHOT 0COBUCTOCTI abo rpynu nioaen, nig vyac nepernagy abo NpoCnyxoBYBaHHA SKOT CrOXU-
Ba4 CTaBuUTb cebe Ha Micle repod, nepexkuBae Woro X»uTTd. Hanpuknaa, gegani 4acTilli NOYMHAOTb KOPUC-
TyBaTMCA NOMMTaMM Mporpamu, B SKUX MIOAUHA MOXE BigvyTu cebe 3ipkolo i nokasatu CBili maTepianbHUi
aocrtartok. B Takux nepepadax, sk "Check Room", "BoruHa wonidHry", "lkoHa cTunio" ronoBHa repoiHa Bigyy-
Bae cebe 3ipKoI0, XM3ylOUUCh CBOIM BOpaHHSIM, Npukpacamu, akcecyapamu. CaMa Hasea Buginse ii cepea
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iHWKX, NigHOCAYM A0 piBHSA "GOruHi" abo "ikoHu". HagiTb B npoueci 3MOMKK repoiHi NpUAinaeTbca Makcuma-
MNBHO yBaru, 3 HEW pagATbCd, AK Kpalle Big3HATM MaTtepiarn, B NPOLECi MOHTAaXY CIOXET 3aBXaun 3aTBEPOXKY-
€TbCA. 3a3Bu4yai repoiHg Takol NporpaMu HiKOSIM He 3i3HAETbCA B TOMY, LLO BOHA cama € 3aMOBHMKOM, a
po3noBigae nNpo CBin "Haa3BU4aHMIn TananT" i BpOAay, 3a siki obpanu came ii.

MpoTunNeXHuM, ane He MEHLU akTyanbHUM, CIOXKETOM B BiTYM3HAHIN peknami € 300pakeHHs yKpaiH-
CbKOT CiM’i, 3a3BM4Yai 3 ypaxyBaHHAM BCiX MOKOMiHb. Lle NOACHIOETLCA TUM, L0 B YKPATHCLKUX CIM’AX 4YacTo
nocrae npobnema CninbHOro NPOXMWBAHHA Nig Tak 3BaHUM "0oAHUM Aaxom". baTtbku NPoAOBXKYIOTL BpaTn ak-
TUBHY y4aCTb Yy XUTTi BXXe Opocnux AiTei. BinbyBaeTbca NoCTiliHe 06GroBOPEHHSA BCbOr0, L0 TPAanNnseTbCs B
iXHbOMY xuUTTi. B CLUA a6o >k B €Bponi MONOAb, HABMAKKU, MPArHe >XMTU OKPEMO, MOYUHAIKOUN i3 CTYAEHTCbKUX
pokiB. OTxxe, Han4vacTilwe uen obpa3s BUKOPUCTOBYIOTb MeaWyHi 3acobu, Hanpuknag, peknama "Mesumy" (3a-
ci6 ana noninweHHa TpaBneHHs), "Ookrop Mom" (3aci6 Big kawnto), "Xonagpokeua" (Big 6onto B cyrnobax).

3aranbHOMACLKI LiHHOCTI, MOAENb NOBEAiHKM € NPUKIagoM And HacnigyBaHHA ronoBHOrO repos
yKpaiHCbKOT peknamu. OCHOBHUM MOCTae Graronony4yys ciM’i, CTpiMka kap’epa, 340pPOBUIA CNOCIO »UTTS, opi-
€HTUP Ha "cBiTne mManbyTHe". Taka Moaens "MpocToro wacrta" oxonnoe 6yab-sky rpyny Toeapis. Ocobnmeo
YacTo BXMBaHMM JaHuin 06pa3 CTae nicnsa NpoBeAeHHs EBPONENCLKUX NOAIN B YKpPAiHi — MiCEHHUIA KOHKYPC
"€eppobaueHHa" abo yTbonbHuX maTyiB — "€Bp0o-2012". Mig Yac niarotoBku, 3a Akux BiabyBaeTbCA 30BHILL-
HA eBponeisauia yKkpaiHCbKMX MICT i Cin, 3’aBNATLCA aHIMOMOBHI OrONoOLWEHHS Ta BMBICKM B rpOMagCbKoMy
TPaHCMOPTIi, B MiCUAX po3Bar i Bigno4ymnHKy.

MpoTe € i neBHi NapaaoKkcu, agke HanvacTie aaHui obpas moxxHa nobauntu B peknami cnaboanko-
ronbHUX HaMoiB, HaNpuknaa, nuea. HaeiTb B raszeTi "YkpaiHcbka npaeaa"” 6yna onybrnikoBaHa cTartTs i3 3Bep-
HeHHsIM aenyTtaTiB KWiBCbKOT MICLKOT paau A0 npe3uaeHTa 3 NMPOXaHHAM 3a60pOHUTU PO3MOBCHOAKEHHS
peknamu nuea Ha TenebaueHHi, paaio Ta apykosaHux 3MI nig 4ac CnOHCOPCTBA CMNOPTUBHUX Ta KYyNbTYPHUX
noaini. Ha ix gaymky, YKkpaiHa pyxaeTbCs y HanpsaMKy €BPONERCbLKOro po3BUTKY AepKaBu, a peknama nuea nig
yac npoBeAeHHs PyTOONMbHUX Ta iHLIMX CNOPTMBHMX Ta KYNbTYPHUX 3axX04IB — Lie KPOK A0 3aHenagy Hawoi
JepXaBu.

LLloao natpioTuaMy, TO B yKpaiHCbKIA peknami BiH He Ay»Ke pO3NOBCHOAKEHWUI, BUHUKAE npobrnema
Mipu. HacTo BXMBAHUMK € Kaapu CinbCbKUX NEn3akiB, HAPOAHUX 00paaiB Ta KOCTIOMIB, o6pasiB BUAATHUX
yKpaiHuis B cBiTi. Ocobnueo nonynapHumMmu € obpasu ykpaiHCbKux "3ipok", Hanpuknag, cniBayka AHi Jlopak B
peknami wokonaay "KopoHa" nocrana nepej rnsgaqveM sik 3anansHa TaHUiBHUUA, TAKOX BOHA 6pana y4acTb
B peknami KocmeTuku, obirpisauie UFO i HaBiTb, CTaBLLUM MaMOL0, B peknami niary3ok. Bigomuii Ha BeCb CBIT
yKpaiHcbkuii oyToonict AHapin LLieBuyeHko, nepebyBaroun Ha MiKy CBOET NONYNAPHOCTI, CTaB OBNMUYYSIM pek-
namu nuea "OBONOHL", 3a L0 OTPMMAB 3HAYHUI TOHOpap. TakoX KOPUCTYIOTLCS MOMUTOM PEKIAMHI CIOXETU
3 obpasom Bepku Cepatoukn (peknamMa HaciHHa "Cemkun"), Teneseay4doi Mapii €EPpoCcuHiHOT (peknammu MiHe-
pansHoi Boau "MopuwmHcbka"), cniBavyku Bipn BpexkHeBOT (peknama gesogopaHTty "Rexona") — i ue ganeko
He MOBHUIA CNUCOK Takmx npuknagis. LlikaBum € Ton chakT, wo ykpaiHcbki 6paTu-6okcepu Bitanin Ta Bono-
anmup Knuyko nepeTBOpUAMCA Ha 3BMYANHUX OrpaaHUX HiMUiB 3apagu peknamu ditHec-ueHTpy. MoxHa
3p00UTM BUCHOBOK, O 00pa3 yKpaiHCbKMX CMOPTCMEHIB CTa€ 3pO3yMinu i NPURHATHUM B HimeuuuHi, ix
CNPUIMALOThL SK PIAHUX XXUTENIB.

MNpoTe, 3HOBY X TaKK, Le BCe Ti acouiauii, ki BAHUKaOTbL Npu 3ragyBaHHi YkpaiHu iHo3emusmn. Cbo-
rogHi ykpaiHcbKka peknama He Mae BNacHOT cTpaTerii po3BUTKY, KOPUCTYOUNCh iIHO3EMHUMM TEXHONOTISAMUA.

CyyacHa peknama pO3BUBAETbLCA 3 ypaxyBaHHA nonepegHix ictropuvHux HaabaHb. Tak, B. Y4oHoBa
HaronoLye Ha TOMY, L0 "OCHOBOMNOJOXHUM DakToOpoM (hOpPMYyBaHHS i PO3BUTKY peknamu i ii aHpis € ¢onb-
knop" [8, 67]. BiH xapakTepuayeTbCa BUKOPUCTAHHAM HapPOAHUX MOTUBIB Y OCDOPMIIEHHI MAacoBOT KOMYHiKaUil,
NMOYMHAIOYM Bif repoiB HAPOAHMUX KA30K, 3aBEPLUYIOHMM CTUNI3OBAHUM Nig00OPOM LIPUATIB, 3aN03UYEHHSIM LUMTaT
i3 HapoAHMX NiceHb TowWwo. 3aranoM BUKOPUCTOBYETLCA ANA NiAKPECNeHHS BCbOro HauioHanbHOro. Moegnyoun
AesKi TpaauuiiHi meToau, Aki 36epernmcs 3 MMHYNOro, Cy4acHi KonipanTepu akTMBHO BMKOPUCTOBYIOTb HaLio-
HanbHi MOTUBW B PEKNaMHUX MOBiAOMNEHHAX. Tak, B POCIMCLKIN pekrnami nig yac nokasy ypbaHiCTUYHOro 30-
Opa)keHHA MOXHA YacCTO MOYYTU YaCTYLLKKU, B YKPATHCLKI — HAPOAHI MPUCNIB’A | NPUKa3KK.

BenuyesHoto npobnemotro ykpaiHCbKOi peknamm € npodnema moeu. 3a 3akOHOM YKpaiHu nNpo peknamy
B peknami MOXHa BMKOPUCTOBYBATU NULLE YKPAIHCLKY MOBY, 3arasibHOHaUiOHanbHi peknamogasui MalTb ro-
BOPUTM NMLUE YKpaiHCbKOK. LLI06 yHWMKHYTM mpoOnem i3 Hepo3ymiHHSAM, OpeHan nparHyTb BUKOPUCTOBYBATM
CNoBa, SKi € CXOXKMMM 3a CBOIM 3BYYaHHSIM SIK B YKPAIHCLKIN, TaK i B POCIACHKIN MOBax. B LbOMy BUNAaaKy BUHU-
Kae Hu3ka npobnem, 60 3a3Buyan aBTOPM peKkNnamHUX PONUKIB NPOCTO 3BEPTAOTLCSA A0 KanbKyBaHHA — POCii-
CbKi CNOBa NULLYTLCH YKPAIHCLKUMK fliTepamn. TakoxX po3noBCIOAXKEHUM B YKPATHCLKIN peknami € nocaHaHHS
cniB ABOX MOB B OAHIili HA3Bi, WO NPU3BOAMTL A0 CYPXKUKY, HANpuKnaa, monoko "bypeHka", "CBagebHun ca-
non", "Mpoayktn 24 vaca".

KoxkHa peknamHa dipma 4M KoMnaHisa nparHe maTtu cBoix "TeopuiB peknamu". B XX CT. B peknamHy
NPakTUKY BXOAMTb NOHATTS "konipanTtep" — ue npodeciiHuii TBOPELb peknamMmHux TekcTiB [3, 267]. Peknama
crana He Tinbky iHOpMyBaTH, a i 3axonsneHo po3nosigatu. CBOEKD MAaNCTEPHICTIO TEKCT 3axONnoe, NPUKo-
BY€ yBary a0 iHopmadii. Hag niarotoBKol TEKCTIB MOBiAOMMNEHb NO paaio Ta TenebadeHHO NpauolTb Be-
NUKi KONEKTMBU, A0 CKNaay SkMx BXOAATb npodecioHanu — rpadiku, pagio, TenebayeHHs Ta KiHonpauiBHUKMK,
O creuianiayloTbCa Ha peknami. B uii cuTyadito He OCTaHHIO POMnb NOYMHALOTL BidirpaBaTty BidyanbHi 006pa-
3u, iX BAanun nianip pobutb peknamy CUMbHILWOW. FapHUM X0A40M BUPILLEHHSA NPOBNEMU MEHTaNbLHOCTI No-
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CTa€e 3HAXOMKEHHSI CUHTE3y Yepe3 0CobUCTICTb, 00pa3 Akoi € Bnu3bkum Ans BCLOro CBiTy. Hanpuknaa, o6-
pa3 maTepi, sika BTiNOe noboB, CaMONOXKEPTBY, 3aXUCT i MiKNyBaHHA. YacTo MaTu € LEeHTPOM PEKNamMHOro
CIOXETY, 06’€aHY0UuN HABKOMNO cebe BCiX BrM3bKMX i pigHMX, Aalo4M Nopaau i BUPILLYOYKM BCi KOHMNIKTKU. 30-
OpaxkeHHsa obpa3y martepi € B peknami npunpasu ang 6yneiioHy "Marri" (sucnis: "3onoTta B Hac mamal"), uy-
kepok hipmu "Nestle" (nicHa npo mamy).

OCHOBHa MeTa CbOrogHilHLOT YKpalHCLKOT peknamMu nondarae B (oOpMyBaHHi i PO3BUTKY CTUSIIO XUTTA
NIOAMHU, OPIEHTOBAHOT HA AOCATHEHHA MEBHOIO PIBHA AKOCTI XUTTH, CAPUSHHSA BNPOBAAXEHHIO iHHOBALN,
30epeXXeHHs | pO3BUTOK BMACHOI KyNbTypu, A0 AKOT HAaNeXuWTb AaHa NMoauMHa. Peknama BM3HA4ae igeHTu4-
HIiCTb NMIOAMHMW, BOAHOYAC BOHA CTBOPKOE YMOBU AN MDKKYNbTYPHUX OOMIHIB.

Ha Hawy aymky, npobnema HauioHanbHOT BiTYM3HAHOT peknamu notpebye Ginblu AeTanbHiLIOro ao-
CNiAXXeHHA Ta HanpauloBaHb WOAO0 3aKOHOMIPHOCTEN | MOXIMBUX MiAXOAIB Ta MOAENEN 3aCTOCYBaHHA Ti B
DIACHOCTI, 0cOBNMBO B AINCHOCTI YKPATHCLKOrO CycninbCTBa. Hawe cycninbCcTtBO notpebye hopMyBaHHA Ta
HaKOMUYEHHA He NuLUe KOMepLUinHMX BUAIB Kanitany, a i HauioHanbLHOro Kanitany, Skui € SKiCHUM KpuTepiem
YKPaATHCLKOrO COLiyMy SIK HOCISl KYyNbTYPHOT peansHOCTI, SKY, Ha HaLle nepekoHaHHA, NOBUHHA hopMyBaTH Ta
HanoBHIOBATH i peknama.

B YkpaiHi HainbinbLU SICKpaBUM LLIOPIMHMM 3aX0A0M, SIKMIA OPraHi3yoTe BeeykpaiHCbka peknaMHa Ko-
anidia Ta Npomagceka Paga 3 peknamu, € KWMIBCbKUI MiXKHApOAHWUW (pecTuBanb peknamu, L0 PerynsapHo
NPOBOAMTLCA NPOTArOM OCTaHHIX TPbOX AHIB TpaBHSA. Lle BigkpuTuii 3axia, 3aranom BiH € O4HWUM i3 OCHOBHUX
MeTOoAiB nonynapusauii peknamu B YKpaiHi.

MoxkHa nuwaTtucsa TUM, WO YKpaiHCbKe BigaifieHHS BCECBITHLO BiAOMOrO peKknamHOro areHTcTBa
"Ogilvy & Mather" oTpumano 30noTy BUHaropoay Ha €BpOnencLKkoMy KOHKypCi Epica Awards 2010 3a po6oTu
"MaHK no-HiMeubkn" i "Xaoc no-Himeubkn" ana 6aHky "®opym". Ak NOBIAOMNSE POCINCbKMI PEKNAMHUIR CanT
ADME.ru, B Mapuxi Xypi KOHKYpPCY, A0 CKnaay AKoro BXOASATb PEAaKTOpU €BPONENCLKNX BUAAHb NPO pekna-
My, MEPErnaHyno GinbLuUe HixXK TPU TUCAYi pobIT i TiNbKKM MNOTIM BU3HAYUMNO NEPEMOXKLIIB.

Ogilvy & Mather Ukraine posTawoByetbca Ha 30-y Micui cepen KpeaTUBHUX areHTCTB MepeXi, dka
Haniuye 6nm3bko 485 odiciB N0 BCbOMY CBIiTi, BOHA ONMHMNACL B YnCHi Hankpawmx areHTcTB Ogilvy. LlikaBum
€ Ton dhaxT, wo Bigomi pobotn Ogilvy Ukraine ansa baHka ®opym — ponuku "Cropnpus” i "lMpuctpacts” — Ta
npuHT "Xaoc" 6ynu BknodeHi B 36ipky The best of Ogilvy. Bubip 6yB 3poOGneHuit Ha OCHOBI y4acTi B Takux
aBTOPUTETHUX MiXXHapoaHux dectusansax, gk International Advertising Award, One Show, Clios, D&AD i
MbkHapogHui bectusans peknamu "KaHcbki nesu”.

Bnpogoex XXI CT. ykpaiHCbKUIA peknaMHUin PUHOK 3pOCTae HaWLWBUALLMMUK Temnamu y €sponi. OgHa 3
OCHOBHUX MPUYKUH TaKOro 3Ha4YHOTO PO3BUTKY — HAABHICTb HEBUMKOPUCTAHWUX PECYpPCiB AaHol ranysi B YkpaiHi. [Nu-
TaHHAMKW PO3BMTKY PeKnaMHOT cnpasBu B YKpaiHi 3aiMaloTbCs Taki rpomMaachbki opranisadii: Cninka peknamicTis
Ykpainu, HaujioHansHa cninka »ypHanictie YkpaiHu, BceykpaiHcbKa pekramMHa acouiaudiqa, YkpaiHcbka acouiauis
MapkeTuHry. ¥ 1995 p. Cninka peknamicTiB YkpaiHM paszom 3 iHLUMMW TBOPYMMM Crinkamy YKpaiHW opraHizysana
YKpaiHCbKke BiaaineHHs BCECBITHLOI acouiauii peknamictis (YAA), Acouiauito 3B’a3kiB 3 rpoMmaackkictio (PR).

[OBOPMTU NPO Cy4acHy HauioHanbHy KynbTypy, HE 3BEPHYBLUUCHL 40 FONIOBHOIO 3aco0y popmMyBaHHSA
CycninbHOT CBIAOMOCTI — peknamu, HeMoxXxnuBo. KynbTypa i peknama noB’a3aHi Mixk COB60I0 TiCHUM 3B’SI3KOM.
MNpu BCii BiAMIHHOCTI BOHM BOMNOAIOTL 3aranbHUMK iA€0NOriMHUMKU PYHKLISAMU | aKTUBHO BUKOPUCTOBYIOTb
niaTpMMKy oaHa oAaHoi. 3BMYalHO, PEHOMEH peknamuM € 3aHaaTo CKnaaHum i Mae arato acnekTis,
NoB’A3aHUX i3 €KOHOMIKOID, TOpriefneto, PopMyBaHHAM NONUTY i Npono3uuii, iHTepecis nokynuis. MNpoTe He
Oyae nepebinblUeHHAM CKa3aTH, WO CyyacHa BiTYM3HAHA KynbTypa y TOMY BUINALI, B SKOMY BOHA iCHY€E CbO-
rogHi, byna 6 Hemoxnua 6e3 peknamMu — i HaBnaku.

3aBAsAKM PO3BUTKY Ta PO3MNOBCIOMKEHHIO AKICHOT peknamMu sk NPOsiBY TPAHCKYNbTYPHOrO (peHOMEHa B
CY4YaCHOMY CYCNiNbCTBi 3’ABNSAETLCA Oinblue iHopmMauil Npo kpaiHu, iX 3BMYai Ta Tpagwuuii, BUHUKAIOTb
TpaHcHaUioHanbHi cnoBa Ta BUCIIOBMU, AKi € 3p03yMinMMK AnA BCiX. AXe came peknama nocrae sk woaeHHa
KynbTypHa yHiBepcanis, 9Ky BAKOPUCTOBYHOTb Y BCbOMY CBITi.
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Matviichuk B. Advertising as a transcultural phenomenon: Ukrainian processing experience problems

In the article author analyzes the problem of advertisement in the works of contemporary foreigner and native
theoretic. Advertisement considered as transcultural phenomena, revealed features of native advertisement, proved the
value of advertisement in the contemporary culture.

In general advertising is the social and cultural phenomena that influenced on the different aspects of our daily
life. Analysis of the advertising helps us to know more about society. Advertising creates stereotypes of thinking and
behavior, formulates new material values and makes symbolic reality. Thus, advertising is the transcultural phenomena
and it exists in the transcultural forms.

Transcultural term became from the development of such direction as transcultural art. At first time it was used
by famous Cuban anthropologist F. Ortis in 1947, for the description of the different arts, from the different countries. It
shows not only transition one culture in to another or subordination of the weaker to stronger, but it stressed on each
unique and authenticity. In this article we want to show enrichment of the world culture by new achievement and
technology.

Certainly, advertising is the mainstream of the transcultural phenomenon, because in it we can see expression
of "integral consciousness" and integrity of scientific, artistic, political components that coexisting. Advertising used all of
the visual art tools and techniques, that humanity understand.

As phenomenon of culture advertising became the subject of scientific research in the XX century. As the
sphere that mainly interested social and economic sciences, it interpreted as an important element of production and
consumption. Existing research advertising aimed primarily at opening mechanisms of advertising messages on the
recipient to manipulate public opinion: L. Burnett (Chicago School), G. Gallup (system of public opinion surveys), A.
Lasker (political advertising), D. Ogilvy (concept of "ogilvizm"), O. Feofanov (Russian school). Researchers of the
advertising tried to open marketing features, for example, K. Bove, U. Arens, F. Kotler, than in the works of Russian and
Ukrainian theorists L. Vasilyeva, F. Pankratov, V. Uchonova.

Various aspects of advertising as a complex humanitarian phenomenon of modernity recently started to study,
including publication of Ukrainian authors in the philosophical, aesthetic and cultural aspects of art and advertising. For
example: O. Olenina, O. Procenko (Ukraine), R. Sapenko (Poland).

In the work we stressed on national features of advertising. History of advertising from its beginning and to the
early XX century described in the work of V. Uchonova and N. Staryh "History of Advertising". Main aim of this work is to
show development of advertising in Russia. In the work of K. Bove and U. Arens "Contemporary advertising" analyzed
history of such famous brand as "Coca Cola" . On the example of this drink author explore general history of American
advertising in XX century.

The main aim of today’s Ukrainian advertising is a formulation and development of national lifestyle, new image
of successful citizen and saving own culture traditions. Advertising determines human identity and creates conditions for
transcultural changes. In our opinion, problem of national advertising have to be more research. Our society needs the
formation and accumulation not only of commercial types of capital, but first of all formation of national capital as the
cultural reality.

In Ukraine the most popular annual event that organized Ukrainian Advertising Coalition and Public Advertising
Council is the Kyiv International Advertising Festival. This event is opened for everybody and is one of the methods of
popularization advertising in Ukraine. During the XXI century Ukrainian advertising market is the fastest growing in Europe.
One of the main reasons for this significant development is the existence of unused resources in the industry in Ukraine.

Of course, the phenomenon of advertising is too complicated and has many aspects related to the economy,
trade, demand and supply, the interests of buyers. However, it is no exaggeration to say that the modern national culture
in the form in which it exists today would have been impossible without advertising, and vice versa.

Due to the development of high-quality advertising, as an expression of transcultural phenomenon in modern
society claimed more information about the countries, their customs and traditions, there are transnational words and
phrases that are clear to all. After all, advertising is presented as daily cultural universals, which is used worldwide.

Key words: advertisement, transcultural phenomena, advertisement in the Ukraine
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