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By interaction problem tradition and innovation in modern culture

The article revealed the nature and features of the interaction of tradition and innovation in modern culture, in
particular reveals the source mechanisms and direction of their development and interaction in contemporary culture.

The author has drawn attention to the fact that in Soviet times, the concept of "tradition" was regarded as a
category of the concept of continuity of culture, while innovations or innovation, considered mainly as a category of so-
cial, economic and legal sciences.

However, due to the socio-cultural transformations in recent years foreign concepts of post-industrial and infor-
mation society innovation linked to scientific and technical progress and revolution of knowledge, including information.
This, as the author suggests a lack of theoretical studies exploring the specific phenomena of tradition and innovation in
the socio-cultural aspects and the relationship of these phenomena in the projection on the cultural sphere. The need for
such developments related to the role of tradition and innovation in the life of modern societies.

Furthermore, the author notes that tradition and innovation are today crucial formative factors of transformation
and formation of a new social and cultural realities.

Thus, the article stressed that traditions provide sustainable reproduction of cultural experiences, while innova-
tion —a mechanism of formation of new cultural models of different levels, which set the stage for a number of social and
cultural change.

The results of studies of modern research on the sources and mechanisms of interaction and mutual influence
of tradition and innovation. In particular, noted that traditions can provide a sustainable playback cultural experience,
while maintaining and even transforming basic social values, degrade and lose their functional conditioning, in a state of
real estate, or develop in the opposite direction.

Instead of innovation as a way to effect change, transforming the established cultural experience, are responsi-
ble for adequate and timely processing (development ) challenges the world, expanding the boundaries of creativity and
culturality the transition (actualization movement), that is, balancing the relationship with the environment. This thesis
allows the author to argue that culture create innovation and transformation, and in the interests of specific traditions and
immutable values. Therefore, the greater the impact on the culture of innovation commit, the richer and more complex it
becomes.

The author has also drawn attention to the information and technogenic impact on the culture of innovation as-
sociated with virtualization and its fragmentation. In today's information society coexist like two cultures, metaphorically
labeled analog and digital.

Culture is increasingly decomposed into two parts — digitized throwing unprecedented in the history of mankind
challenge succumbing virtualization culture does not have time to adapt to innovative expansion transformation distorts
and blurs the established social and cultural ties, as well as traditional methods of preservation and transmission of cul-
tural experiences.

It also emphasized that the growth of innovative activity in the modern world not only ensures the ongoing de-
velopment of culture, but also leads to a "crisis of complexity”. In the era of globalization, innovation transformed the tra-
dition unprecedentedly fast and so do not have time to acquire the qualities of tradition, which leads to the inevitable
conflict between tradition and innovation and erasing the differences between them with ever increasing force.

Keywords: tradition, innovation, culture, socio-culturalchange, transformation.
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ICTOPIA CTAHOBJIEHHA PEKITAMMU:
OrMPALIIOBAHHA HAYKOBOI NITEPATYPU

Y cmammi po3aniadaembcs icHyro4ull opoboK y 3apybixHilli ma eimyusHaHill Hayui wodo numaHHs
icmopuyHUX emanie cmaHoeJIeHHA heHoMeHa "peknama”, 3eepmaembcs yeaza Ha couianbHO-KynbmypHUll
KOHMEKCM | 8UOKPEMITIOIOMBLCS (hakmopu ernrugy — 9K HeeamuseHi, mak i no3umuseHi. [Jocnioxyembcsa posib
peknamu 8 rneeHiti icmopu4yriti 006i, NoYuHa4YU 3 Yacie AHMUYHOCMI, KOU 3apo0xKyeanucs nepuli pexknamHi
nogidomnerHs, i 0o nodamky XXI cm. Bi0meoproembcss cmaH i meHOeHrUil Po38UMmKy pekrnamu K cheHoMmeHa

KniovoBi cnoBa: jicmopia peknamu, peknama, 6eKmopu pPO3eUMKY peknamu, iCmopuyHi ymo-
8U,CMAaHOBIIEHHS PEeKamu.

Y Hal Yyac BENUKOro 3Ha4YeHHS HagaeTbca NOHATTIO "peknama". Cneuianictu pisHMx ranysen Hama-
raloTbCs HagaTu it BNAcHOro 3abapBneHHs, BUSHAUUTU OCHOBHI XapakTE€pUCTUKW, MEBHUM YUHOM OLIHUTKM Ti
BMSIMB Ha cnoxuBadiB. Ha Hawy AymKy, Wwob ocarHyTu cneuyudiky 4aHOoro siBuwa, CnoyaTtky BapTo 3BEPHYTU-
CHa 40 MOro 3apokeHHs, BUOKPEMUTU eTanun cTaHOBNeHHA. MeTa gaHoi ctatTi nongarae y BUsHa4YeHHi OCHOB-
HUX BEKTOPIB PO3BUTKY peKnamMu B KOHTEKCTi 3a4aHUX iCTOPUYHUX YMOB.
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MUTaHHA iCTOPIT BUHMKHEHHSA Ta CTAHOBMEHHSA PEKNnamMu MOPYLUYETLCS Y Npausix Takux 3apyOikHUX
TeopeTukis, Ak J1. BepHeTT, K. Bose, k. Mennan, A. Jlackep, . Oringi.

OaHMMKM 3 HaMBIgOMILLMX POCIMCBKMX TEOPEeTHKIiB, AKi 3aimanmMca NUTaHHAM BUOKPEMIEHHS | BU-
BYEHHS ICTOPMYHKUX nepiogiB po3suTKy peknamu, € J1. KopHinos, C. MNaHkpaTtos, H. Ctapux, B. YueHoBa, O.
deodhaHos, J1. LUKONbHMK.

Tak, CTaHOBMEHHIO peknamMu B AHTUYHOCTI MPUCBATUB CBOI AOCHIAXEHHSA POCINCbKMIA TeopeTuk C.
lNaHKkpaToB, CNMPAIOYMCL HA apXeOosIoriYyHi 3Haxiaku, KOTpi, HA AYMKY TeOpeTuka, NigTBepaXXyloTb iCHyBaHHA
peknamu B AaHuit nepiog. Moro po6ota "PeknamHa cnpasa" HanmOBHEHa 3ragkaMu Npo BUCMOBU aHTUYHUX
dinocodis, WO Aa€ MOXNUBICTbL 3’ACYBATU COLianNbHO-MOMITUYHI OCHOBU peknamu. [HLWKIA POCINCbKUIA HayKo-
Beub — J1. LLUKONbHUK — po3rnsggae NoBCAKAEHHY CROBECHY iHhopmauilo, KoTpa HaaxoauTb i3 Bynuub. Lle
cBO€EpigHa mMoBa 06’aB Ta BMBICOK. TEOPETUK aHanidye PO3NOBCIOAXKEHI NIHrBICTUYHI NOMUIKKU, HasiBHi B nNep-
LIMX pPEKNaMHMX NOBIZOMIEHSAX.

J1. KopHinoB y npaui "Big rnawaTas o HEOHy", Ha3Ba sIKOT rOBOPUTL cama 3a cebe (MaeTbCs Ha yBa-
3i eBOMIOLIA peknaMu Big CTapoAaBHiX rnaiwlaTtais i 4O HEOHOBOIO CBIiTNA CydacHUX MICT), 30CEepPEdKYETLCS
Ha YSBIEHHAX MUTLIB A00uM BiapoakeHHa Ta yepes iX TBOPYICTb HAMaraeTbCsl NOKa3u NPOSBM TOro4acHol
caMopeknamu.

CnisaBTopu B. YuyeHoBa Ta H. Ctapux BUAiNsaOTb caMm peknaMmHui obpas i npocniakoByOTb WOro Bu-
A03MiHYy npoTaromMm ctonite. B XX cT. B. Y4yeHoBa € 0gHUM i3 HalBIgOMILLIMX AOCRIAHUKIB peKnamMu, aBTOpoM
HU3KKU npaub 3 gaHoi TemaTukun. Takux, 9k "Ak Hapogunaca peknama?" (1992 p.), "lctopia peknamu: AUTUHC-
TBO i oTpouTBO" (1994 p.), ""®inocodCbknin KAMIHYMK" peknamHoT TBopyocTi” (1996 p.).

O. ®eohaHoB € NpoOBIAHUM cnewuianicToM y ranysi Teopii Ta icTopii peknaMmu. ¥ CBOIX AOCHIAXKEHHAX
BiH HAMaraeTbCA BMOKPEMUTU CreUundivHi PUCK POCIACLKOT peknamu, AOCHiaKye 0COBNMBOCTI paaaHCbKOT
peknamm.

YKpaiHCbKi HAYKOBLi TEX HE OMUHYNU MUTaHHS PO3BUTKY pekramu, Il 3HaYEeHHSA B CydacHi KynbTypi
(O. OneHiHa, O. MNpoueHkKo).

OpaHak, He3BaXkaluM He 3HaudHy KinbKiCTb npaub, NPUCBAYEHUX Pi3HUM acnekTam (PYHKUiIOHYBaHHSA
peknamu, Ha Hawy AyMKy, noTpebye cuctemaTum3aauii iCHylOUunn TEOPETUYHUI AO0POBOK WOAO0 NUTAHHSA iCTOpIT
CTaHOBJIIEHHS peKnamum.

OfHUM i3 NepLUMX peknaMHUX 3BEPHEHb, LLIO AiMLIN0 A0 HaLLOoro Yacy, sk 3aysaxye C. [NaHkpaTos, €
erMneTcbknii nanipyc (B Haw 4ac BiH 306epiraeTbcs B "BpuTtaHcbkomy" My3el), B AKOMy NOBIAOMMIANOCS Npo
npoaax paba. B TeKCTi UbOro nanipycy, sik BigMiyae HaykoBeLUb, roBOPUTLCA: "BiH NpeKkpacHo 4ye i 6aunThb.
FapaHTylo MOro MNOMIPHICTb B TKi, YECHICTb i MOKIpHICTL" [5, 19].

O. ®eoaHoB BBaXa€ OAHUM i3 CTAPOAABHIX PEKMAMHUX TEKCTIB Hanuc, BUPi3bONEeHUn HA KameHi,
KoTpuit OyB 3HanaeHun B pyiHax Memdica: "H, PuHo 3 octposa Kput, no soni 6oriB TnymMmauy CHOBUAiIHHA" [7,
50]. Bxe B UbOMY MOBIAOMMNEHHI MOXHA NOBa4YMTN caMopeknamy neBHOI 0COOUCTOCTI, BUOKPEMIEHHA cebe
cepea iHLWKX, HagaHHA camomy cobi npodecinHOT aianbHOCTI. MpoTe, 3p03ymino, Wo roBOPUTH NpPo onepa-
TUBHICTb pPeKnamMu, ika BUKOHaHAa Ha KaMeHi i MeTani, OCUTb BaXKO. |1 ePeKTUBHICTbL € HMKUOIO Y NOPIBHSHHI
3 HacCTiHHOW peknamoto. Tak, C. MNaHkpaToB y npaui "PeknamHa cnpasa" Haronowye, wo 6inbl po3noBCio-
MxeHumun Oynu Tak 3BaHi Hagnucu — rpaditi (Big itan. "graffiti" — ManoBaHHA Ha Pi3HOMAHITHUX MOBEPXHAX),
HakpecneHi dapboto Ha cneuianbHO NobygoBaHux i nobineHnx cTiHax — "ambycax". B crapoaasHin peuii i
PumMi peknamMHi oronoweHHs nucany Ha aepes’sHUX AoLUKax, rpasipyBanu Ha Migi Ym KOCTi, a NOTiM roSIOCHO
3a4MTyBanu Ha NoLi Ta B iHLWMX rPOMaacCbLKUX MicUsX.

o peui, rpaditi moxkHa no6aunTu i B XXI CT., 0AHAK BOHW CTanu HaNpsSMOM BYFNWUYHOT TBOPYOCTI, iX
aBTOpU BBaXxalTb cebe mutuamMu. 3a BUM3HAYEHHAM "TepMIHONOrii Cy4aCHOro Mucteuta", crneuianbHOro
CNOBHUKA, B IKOMY HaBEeAEHI NOLUMPEHi B XYAOXHi NpakTuui TePMiHK, HEONOT3MK Ta »XaproHisamu, rpaditi —
Le "KaHp Cy4acHOT KyNbTypU: TEKCTU i 300paXKEHHA, SSKUMMW TIIOAM MONOAOro Biky 0OManbOBYHOTb, BUKOPUC-
TOBYIOUM KOMNbLOPOBI cnpel, pisHi nosepxHi" [2, 97]. Lle cBoepigHe BONEBUABNEHHA Hapoay Yepes aHimaduii,
rinepbonisoBaHi NOPTPETU BiAOMUX MOAEN, Pi3Hi AeBi3n, racna, uMtatu. 3o00paxeHHs rpaditi moxkHa noba-
UYMTKU Ha 3aHeabaHuX ByauHkax, Mig MOCTaMK — sIK B LIEHTPI MiCTa, Tak i Ha okonuui. Hareigomiwow noepx-
Hel ana rpaditi ctana bepniHcbka CTiHa.

B aHTWMYHKMX MiCTax NpOTArom BCbOro AHA OYNK YyTHI rOMOCHI BUTYKU rnaiwiataiB, KOTpi pobunu odi-
LiiHI OronoweHHA Npo ypsaoBi Haka3u, po3nopsaaXKeHHa | noctaHoBu Bnaau. Hasitb aHTu4HKMin dhinocod Ce-
Heka B NMUCTI A0 TOBapuLLa CKap>XMBCSH Ha ry4HUIn Bynu4Huin ramip. J1. KopHinos HaBoAMTb LMUTATy PUMCLKOIO
dinocodpa: "3apa3 HaBKONO MeHe 3i BCiX CTOpPIH ranac: agxe S >KMBY Haj camoto nasHeto. [1o Toro X, € we
TOProBLji Pi3HOK DKEID, KOXKHWUI 3 AKMX Ha CBIil nag BUKpukye toeap” [4, 93].

3aranom, gk CTBEPAKYIOTb HAyKOBL, iHCTUTYT rnawaTtais OyB BaXKnMBUM 3acOO0M PO3NOBCIOAKEHHS
iHtbopmauii | peknamu B cTapoaaBHix aepxasax. La npodhecia npuaHavanack Ana NOBCAKAEHHOIO iHopmy-
BaHHA BENUKOT KiNbKOCTi rpomMaasH. MNpuyomy iHdopMauia rnawwartaiB mana pisHOMaHITHUIA XxapakTep, Noyu-
HaKluK Big NONITUYHUX 3a3UBaHb, NOBIAOMSIEHb NMPO NPUI3A iHO3EeMUiB, MOYaTKy TeaTpanbHUX Ta LUUPKOBUX
BUCTaB, i 40 BflacHe camoi TOpriBenbHOT peknamu. Ak cteepaxye C. MNaHKpaToB, Npu Po3KONKax B aHTUYHUX
aepxapax Oyno sHanaeHoO BENUKY KiNbKiCTb 3aC06iB 3aKNMKAHHS KMNIEHTIB i pO3XBantOBaHHA CBOET AisiNbHOC-
Ti. Lle n03BONMNO BUOKpeMUTU 00pasun pisHMX npodbeciin, Hanpuknag, nikapi ctaBunu Hag cBOIMU ABEPMU
CKITSIHKU 3 KONbOPOBOIO PigMHOI0, Bing Bxo4y A0 LIKONKU OyB 300paKEHUI yYeHb, HaZ KpaMHULUEK nekaps
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BMCIB CHIN MweHuLi, MONOYHMKA MOXHa Byno BigluykaTy 3a MarnoHKOM KO3K. Kpim BMBICOK Ha camMux 3akna-
Aax, icHyBanu TakoX po3kuaaHi B Pi3HMX MiCUAX HaanNuCK, Hanpuknad, Taki: "Mpoxoxui, Nponan 3Biacu oo
ABaHaguatoi Bexi. Tam Cipikyc TpuMae BUHHUIA NboX. 3asupHu Tyaun. o syctpidi” [11, 5].

B AHTMYHOCTI cTapogaBHi PeMICHMKM no4vanu CTaBWTM Ha CBOIX Bupobax creuianbHMn ipMOBUNIA
3HaK (knenmo), abaroumn Npo CBOK penyTauilo i peknaMmylouM BnacHy npoaykuio. OAHakK TiNbKWM Ha no4vaTtky
XX CT. BUHMKAIOTb Taki NOHATTA, AK "Toprosa mapka", "norotun”, "6pena”. Hanpuknag, sk saysaxkye K. bose,
NPOChiAKOBYIOUM eBOnoLilo Hanot "Coca-Cola", moxxHa nobGauntu OCHOBHI TEHAEHUi PO3BUTKY peknamu
XIX-XX cT.

OTXe, aHTUYHA KymnbTypa MOCTa€ NPEKPACHUM Big0OpaXKEHHAM 3apOMKEHHST PEKNAMHOT AisNbHOCTI.
Ha Hawy gymky, BapTO NOroAUTUCSH 3 POCINCbKMMM TEOPETUKAMKU B TOMY, WO CMIMIbHOK PUCOI0 TOFOYaCHOro
CTaAHOBNEHHA peknamMu € TUNOMOoriYHa CXOXICTb Y PI3HUX HauioHanbHUX KynbTypax. B uei nepiog craHoB-
NEHHS peknamm aie cCaMOBUPaXKEHHA aBTOpa B YMOBaX PO3BUTKY i MOSIBU HOBMX 3aCO0iB npali.

Y vacu CepeaHboBivY4, 3 NOABOID B €BPONi APYKYBanbHOrO BepCTaTty, 3’'sBUBCA HOBUI BUA pPeKnamMu.
Mepwwmmu 17 3amoBHMKaMu Bynun Uepkea i gepxxkasa. Hanpuknag, nig yac cnyx6 moxHa 6yno no6avmtu npu-
KpalleHi opHaMeHTaMK NnakaTu, HanuMcu Ha akux obiuanu Bipyouum BCi Gnara. CepeaHi Bikm € nepiogom
penirivHOi peknamu. PeniriiHa peknama mMae Ha MeTi NOWMPEHHA iHdhopmMaLii Npo penirinHe XUTTS, OKpeMi
noaii Ta ceATa penirinHux rpomagd. La peknama TakoX mae crneuuivHi 03HaKku, WO BU3HAYaKOTLCA CaMoOlo
CYTTIO penirinHmx BigHocuH. Il pernaMeHTyBaHHAM NOBHICTIO 3aManucsl NPeaCTaBHUKU LEPKBU, BOHU CaMi
npuiManu pileHHsa woao i 3MiCTy, Yacy i Micua poaMiweHHs. OB’eM Ta KiNbKICTb peknamm Tako)K BU3HaYa-
na uepkea. Lle 6yno HeobxiaHo ans Toro, wo6 npoiHopMyBaTK 3BUHMANHUX XKUTENIB NPO PENIrifHi 3axoau.

Ha aymky J1. KopHinosa, noyaTtkoM LbOro Buay peknamu 6yno "HoTtpaamcbke NpoLeHHS", HaapyKo-
BaHe XXaHom Ato Mpe B 1489 p. 3rogoM UMM BUHAxX0A40M NoYvanu KOpPUCTYBaTUCA i 3BUYAKHI xuTeni: nikapi,
TOprosui (kpamapi) i KOMepcaHTK, NPOCcNaBNAYM CBOIO NPOAYKLILO.

3 HacTaHHAM enoxu BigapomkeHHs, Konu e He Byno pisHUUi MDK MaWCTPOM i XyAdOXHUKOM, Barato
MUTLIB Hanexanu nuwe A0 pemMicHuymx uexis. J1. KopHinos, 3ragyiouyM BCECBITHLO BigOMUX MUTUIB, nNuLle
npo Te, wo H. loHaTenno TBOpuB cepen MancTpiB 30noTux cnpae, C. Padaenb po3pobnss BisepyHku robe-
neHis, . BepoHese npautoBaB Hag KpecneHHAMW ANS BUWIMBaHHA. BigTak, Ha BigMiHY Big CydacCHUX XyooX-
HUKiB, y A00y BigpoaXeHHa mMuTui cami BUKOHyBanu BCKO poOOTYy — i3 BMacHe 3apoiKeHHs igei 1a ao
BTiNIEHHSA 1T B XUTTS.

MoumnHatoum 3 chabpuyHoro noainy npadi, Bce GinbLue HOBMX TOBAapIB 3anoOBHIOBaNM pPUHOK. Mpono-
3uUig 3Ha4YHO nepesuLLmna nonut. | TyT Bypikyasist noyana akTUBHO LIKABUTUCA PEKNAMOIO.

OCHOBONOMOXHUKOM APYKOBAHOT PeEKnamMmn SK Takoi BBaXKaeTbCa ppaHuy3sbkuini meguk TeodpacT.
LLloao HanucaHHa WOro npisBuLLA y Mpausax Ccy4acHMX AOCNIAHMWKIB € neBHi po3bixHocTi. Tak, J1. KopHinos
BBaXkae, WO Woro npiseuwe 6yno PeHono, a C. MNaHkpaTtoB — PeHOCTHO. 3aranbHONPUAHATUM € BXMBATU
npissuLle PeHoao. Omxe, M1 OyaemMo 4OTPUMYBATUCS NEPLLOrO BapiaHTy.

T. PeHopno (1586-1653) sanouartkyBaB AOBIiaKOBY cnyDy, Tak 3BaHe aapecHe 6lopo, ke cTano npo-
TOTUMOM PEKNAMHOr0 areHTCTBAa, B AKOMY BiH 6e3nocepeaHb0 3aiMaBCs PO3MILLIEHHAM | PO3NOBCHOIKEHHAM
peknamu. B ubomMy areHTCTBI (hikcyBanuca o6’siBu WoA0 NOLWwyKy poboTu, Kynisni Ta npoaaxky ToBapis. BiH €
nepLuMM nignpueMuem, sikuii novas BMAAaBaTK raseTy, B KOTpin Oynu i peknaMHi noBigoMneHHs. Bxe Toai
BMAaBELL PO3YMIB HAA3BMYANHY CUITYy BNSMBY PEKNAMU HA OTOMYYIOUMX i KOPUCTYBABCA UMM, B TOMY YuCHi
3aang BnacHoro 36aradveHns. LlikaBuM € Te, o 3apas B CBITi iCHY€e niTepatypHa npemis imeHi T. PeHoao.

Ak 3ayBaxkye J1. KOpHINOB, BUHATKOM Cepea €BpONencbKkoro cCeiTy Gyna HiMeuwunHa, peknama Tam
BMHMKNA Ni3HiWe — i3 CTBOpPeHHAM "lpycbkoro iHTenireHTHoro nuctka" B 1727 p. TyT peknama npueepHyna
40 cebe 3Ha4yHy yBary, HaBKOJO HET PO3TrOPHYNUCA CPaBXHi AOCNIAHULUEKI poB0TH, pe3ynbTaToM AKX CTaB
BUxig HanpukiHui XIX CT. €eAMHOro B CBITi XXypHany, NPMCBAYEHOro BRacHe peknai.

I3 BUHangeHHaAM chotorpadpii B €sponi y 1839 p. peknamHuin TEKCT novas A0ONOBHIOBATUCS (poTOINtO-
cTpauigmu, KoTpi Hagaeanu iHdopmMauii GinbLIOT ACKPaBOCTI i, AK BBaXKANOCh, NpaBAnBOCTI. doTorpadia ao-
3BOMANA NokKasyBaTW NIOAEW, TOBAPU Ta MICLUS HE O4YMMA XyAOXHWKA, K ue Oyno padiwe, a Hacnpasgi.
Hanpuknag, B AnoHii, ak Haronowye J1. KopHinoB, KONbOPOBI OrONOLWEHHA 3’ABUNUCL Bneplie we B 1729 p.
Toai B Tokio nokasdyBanu CNoHa, i peknama Bigobpakana noro 306paxeHHs. MNpoTe perynapHuin BUMyCK Ko-
nbopoBKx adi novasca nuwie 3 1846 p.

Ha Hawy aymky, HeoBXiAHO akUEHTyBaTW yBary Ha LikaBOMYy MOMEHTI — 3MiHi cmaky 6eanocepeaHix
crnoXkuBadiB peknamu. FKWO paHille ysary npupepranu 34e6inbLioro sBenuyesHi poamipu adiw i wpudty, T0
3rogomM OCHOBHUMW BUMOTamMmn CTaB CaM MAanioHOK, KU NOBUHEH 3PYYHO YMTATUCH, | HACKYEHICTbL hapbu.

BiaTak, noCcTynoBo peknama cTa€e OAHUM i3 METOAIB KOHKYPeHLUil, OAHIEl0 i3 (PYHKLIA MapKeTUHry.
Cnig 3a3HaunTK, WO KPiM OCATHEHHA CYTO €KOHOMIYHOT MeTHU, BOHA BUKOPUCTOBYETLCA i ANA NONITUYHOIO Ta
ineonoriyHoro BMMMBY Ha niogei. Peknama ctae noTy»HOIO 30pO€E0 B pyKax NpuBINenoBaHuX knacis cycni-
NbCTBA, WO hopMye NoTpebun i XUTTEBI CTaHAAPTM NMIOAEN.

Y XIX CT. peknaMHO0 cnpaBoio novanu 3anmMaTtuca cneuianbHi ipmu i areHTcTBa, AKi Manu poara-
nyxeHy Mmepexy Bigainis i npeacraBHukie. K. bose BBaxkae, Wo YonHi b. MNanMepa, KoTpuin posnoyas CBil
OisHec y ®inagenbdii B 1841 p., € nepwmm peknamHuM areHtom y CLUA. BiH 3aknouaB goroBopu 3 raserta-
MW Ha BENUKi 06’eMM PEKNamMHOro Micusa 3a sHuxeHuMu Tapudamu i NoTiM nepenpoaysas No BinbLu BUCOKIN
UiHi. ToxX peknamoaasLi 3a3Buyan rotyBanu OronowleHHs camocTinHo. B 1890 p. 3anponoHyBana cBoi no-
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cnyru iHwa peknamHa cipma — "H.B. Anep i CuH", ska (pyHKUiOHyBana 3a cy4acHUM 3pa3kom, 3abesneuyoun
nnaHyBaHHSA, opraHisauito i npoBeAeHHS KOMMNEKCHUX peKnamMHUX KamnaHiu.

KiHeub XIX cT. — enoxa, konu peknama oTpuMmyBana Bce Oinblue npae. Ane npaBa MOPOMKYIOTH i
o0boB’a3kn. Ak Hacnigok, y 1886 p. B HiMeuunHi 6yB NPpMRHATUI 3aKOH MPO peknamy. 3 UubOro 4Yacy TyT noda-
nyM NpuTAaraTu 4o KpMMiHanbHOT BiANOBIAANbHOCTI 0COBUCTOCTEN, SIKi BUMyCKanu adili Ta OronoLleHHs 3 iH-
dopmadieto, KOTpa He Bignosigana AiNCHOCTI. Cx0xi 3akoHU Bynu 3roqomM NPURHATI Maxe no BCin €Bponi.

LUraTt MNeHcinbBaHis, 3okpema M. Mitcbypr, yBINLLIOB y CBITOBY iCTOPIIO SIK MiCLie NOSIBU HOBOTO MOTY-
JKHOro 3acoby MacoBoi iHdhopmauii — paagio (1920). HoBuHK, aktyanbHi nogii mo)xHa Oyno gisHartuca 6esno-
cepeaHbo 3 Micua npurogu. MNovynHalTh 3'ABAATUCA COPTUBHI, PO3BaXKanbHi, My3MYHi, NONITUYHI Nporpamu,
nepLnM CNOHCOPOM SIKMX CTaloTb peknamogasui. BuHukae cneundpiuHe asuule pagiopeknaMmu — "peknamHe
NOBIAOMITEHHS, WO MOLUMPKETLCA 3acobammu pagio” [3, 141]. Po3pi3Hal0Tb pagiopeknamy, ska BTINIOETbCA
yepes peknamMHi NoBinOMMNEHHs abo nporpamu, WO (PIHAHCYITLCSA 3aMOBHUKOM. i LiHa 3anexmThb BiA penTu-
HriB camoro paio Ta NoNynApHOCTI KOHKPETHOT Nepeaadi cepea ayauTopii.

Micns Opyroi CBITOBOT BilHK, 3 MOABOK KONbOPOBOro TenedayveHHs BUSBUBCA 3HAYHUM PICT pekriam-
HOT AiANbHOCTI. B amepuKkaHCbKUX peknaMHUX OrOSIOLLEHHAX TOrO Yacy, SKi BUXOAUNKU 3 NPUHUKNY: "XXUBU He
ripwe, Hix iHwi" [1, 23], 0coGNMBO BaXKNMMBOIO CTA€ AKICTb BUPOOyY, WO AaBAno 3MOry BU3HAYUTU MPECTUX
CyCninbCTBA, HaNPAMU MOAU Ta pPiBEHb KOMAOPTY.

3rigHo 3 gocnigxeHHamu K. Boee, B 60-x pokax XX cTonitta yeara cnoxueada y CLUA nepemiwy-
€TbCA Ha iMimk ToBapy. TyT BaApTO 3ragaTu CTBOPEHHsS1 00pa3y MyxHbOro koB6ow Ha uurapkax "Marlboro”,
He3BaXkaloun Ha Te, WO paHie obroptka mana poxesui konip. B 70-x pokax y CLLIA oTpuMaB po3BUTOK HO-
BUI Nigxig A0 peknamMHOI cTparerii, 3a 9Koro 04HaKoBOro 3Ha4YeHHA Hagasanu BCiM peknamogasuaMm. Tak y
peknamHOMy CepeaoBMLLi BUHMKAE KOHKypeHLUia i bopoTbba 3a nigepcTeo, NOpoaXKyouM HOBUI nepioa "no-
3nujioHytoyoi peknamu”. Ii ronosHumu ineonoramu suctynunu k. TpayT i E. Paiic, siki BBaxanu, Lo ysary
cnia NpuainaTv Tomy, 9K BnacHa npoaykuis CniBBigHOCUTLCA 3 BUPOOAMU KOHKYPEHTIB Y CIPUAHATTI CrOXK-
Bayva. Hanpuknag, ronoBHUI NO3YHI peknaMmu npoxonomxyo4voro Hanoto "7UP" — ue "He-Kona". lMNMpote ce-
pen rpomaasH 36inbluyBanacbk HeaoBipa A0 OMILUINHUX CTPYKTYP, SKi TiNbKM HaMaranucsi NpocyBaTu CBOMO
npoaykujto.

Ak Hacnigok, y cepeauHi 80-x pokiB cTana NonynapHoO peknamMa, HauineHa Ha Tak 3BaHe "A"-
MOKOMiHHSA. BOHA akueHTyBana Ha iHAWBIAYaNbHOCTI KOXHOT NioguHKU. Bigommum € no3yHr komnaHii "L'Oréal":
"TOMYy, WO A UbOro Baprta". B uen xe vyac BUHUKIANA iHwa npobnema, sika nonarana B TECTYBaHHI KOCMETHU-
YHUX 3aco0iB Ha TBapuHax. binbLWICTL OpraHizauin AMepuKn HaMmaranucs NigKPeCnuTH, WO BOHU YCBIAOMMUIIU
CBOI0 FPOMAAAHCLKY BiANOBIAANbHICTb, @ TOMY CNPSAMOBYIOTb CBOI AiSSNBHICTE HA 3aXWUCT HABKOMULLUHLOMO
cepenoBuLa.

OTxe, Ha KiHeub XX cT. 3 BisHecy apibHMX areHuin i OKpeMnx 0CoBUCTOCTEN peknamMa nepeTsopuna-
cs1 Ha rnobanbHy iHAYCTPIlO, B KM KOXHOIO AHA 3alHATI TUCAYi poBiTHMKIB. Peknama crtana HeBig éMHOK
YaCTMHOIO CBITOBOT EKOHOMIKK, Byay4YM OAHMM 3 OCHOBHMX acnekTiB PO3BUTKY pUHKIB 30yTy. BogHouac pek-
namMHa JisinbHICTb CTa€ HEBUYEPNHUM AXKEPESIOM NOSBM HOBUX TBOPYUX iAel, HEBIAQ'EMHOIO YAaCTUHOK MOA-
CbKOro XuTTa. Binblie TOoro, peknaMmHy cnpasy BUOKPEMUIIM Y HAyKOBO-OCBITHIN npegMeT i BUKNadawTb Y
BULLMX HaBYanbHMX 3aknagax. Hanpuknaa, y CLUA kypcu 3 peknamHoi cnpaBu BUKNAAawTbCs Y OinbLu HidXK
COTHI By3ax, i AedKi 3 HUX MalTb NPaBO NPUCBOIOBATU HAYKOBI CTYMNEHI.

Y paHin cTaTTi My XOTiNK NiAKPECNUTH, L0 PO3BUTOK peknamu 6epe CBil No4aTok 3 NepBiCHUX YaciB,
Konu BiaGyBCA NoAin npadi i BUHMKNA HeobXiaHICTb 06MiHy npeaMmeTamu. MoTPiOHO ByNO 3aUiKaBUTK IHLUOTO i
nokasaTtu nepesaru O4HOro NpeaMeTy Haj iHwWuM. 3 PO3BUTKOM MOACTBA, (POPMM YCTPOK CYCNinbLCTBA |
dopM BMACHOCTI 3MIHIOIOTLCS SIK | caMa peknama, Tak i cnocobu 1i nposisy, TUnu, Buaun Ta surnsag. B deopa-
NbHOMY CYCMiNbCTBi 3’IBNAETLCA €KBiBaneHT 0OMiHy TOBapiB — rpoLli, a caMa TOPriBNsA CTae NOCEpPEAHUKOM
MK npoJasLem i nokynuem, Ii HacniAoK — OTpUMaHHA NPUBYTKY. [ani BUHUKHEHHS | PO3BUTOK PUHKOBMX Bif-
HOcuH y cepeaunHi XVIII ¢T., BENUKAa KiNbKiCTb TOBApiB BUMaranu GinbLoi iHdopmMadii npo ToBapu, ix Bnactu-
BOCTi, Y4M CMPUYMHK CTPIMKUA PO3BUTOK peknamu. CTtae 3po3yMinnMm, LU0 YCHOT pekramu i Hes3Ha4dyHux
OroJsIoLLEHb Ta BUBICOK CTa€ 3amano. [nd peknaMmyBaHHs TOBapis abo MOCHyr NOYMHAKOTL PO3NOBCIOAXKYBATH
ApPYKOBaHi adilwi Ta NUCTIBKK, 3aCTOCOBYBATU APYKOBaHi BUAAHHA — rasetu, xypHanu. B XIX cT. Bigkpuea-
I0TbCA MEpPLUi PEKNaMHi areHTCTBa, Aki 3abesnedyBanu peknaMmor KOHKPETHI KOMNaHii abo BuaaHHsA. 3 pos-
BUTKOM HayKu i TEXHiKkM BMHUKAIOTb HOBI cnocobu nepeaadvi iHdopmadii, Taki, Ak pagio, TenebavyeHHs,
iHTepHeT. byab-aki 3acobu MacoBOT KOMYHiKAaLi NOYMHAIOTL PO3NOBCIOAXKYBATU peKnamy.

B Haw 4ac Benuka KifbKiCTb KOMNaHii NPOTAroM POKy BUTpaYalTb BENUYE3HI KOLWTU Ha YTPUMAaHHS
BNACHOro CanTy, WOro npocyBaHHsA. XTo 6 Mir nepeabayuntu, Wo CbOrogHi CTBOPIOBATUMYTb CoLianbHi Mepe-
Xi ANA CifNKkyBaHHA B SIKMX, SIK HA "apMapKy MapHoTpaTcTBa", rofloBHUMM € MoKasaTu — npopeknaMyBaTtu ce-
6e, pO3NOBICTU BCIM, LLIO TU CbOrOAHI 1B i B YOMY OAATHEHUNA.

BiaTak, pobuTn BUCHOBKM LLOAO Cy4daCHOT peknamu Le 3apaHo, ane noTpibHO 3ayBakUTH, LLO BOHA
OPIEHTYETLCA HA iHTEpNPeTaTUBHUI Ta KOMYHIKAaTUBHUI NPOCTip. CbOrOAHILLHI peknamMHi NoBigOMNEHHS 3Ha-
X0AATbCA Cepea BENUYE3HOT KiNbKOCTi iHLIMX BidyanbHMX MPOSBIB, TOMY MNOTPEOYOTb YOroCb OGINbLLOro,
BinbLL 0OCMUCIEHOrO, BiNbLU KPeaTUBHOro Ta 6inbLu eKCnpecuBHOro. BoHn MatoTb oapasy X BpaxkaTu, npuee-
pTaTtyu yBary NOTEHUINHOIO cnoxuBadva. [onoBHe, WOO Ui LLOKYIOYi KAPTUHKK, KOTPI BXE nepennm byab-aki
€CTETUYHI Ta €TUYHI MeXi, He Npu3BENK A0 HenepeabadyBaHMX HACNIAKIB.
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Mameuliuyk b. C.

UcTopusa ctaHoBNeHUs peknambl: o6paboTka HayuyHOW nuTepartypbl

B cTatbe paccmaTpuBaloTcs CyllecTBYloLMe HapaboTkn B 3apybexHON M OTeYeCTBEHHON Hayke kacaTernbHO
BOMPOCOB MWCTOPUYECKUX STanoB CTaHOBMEHWs deHoMeHa '"peknama'. ObpallaeTcs BHUMaHWe Ha couuanbHo-
KYNbTYPHbIA KOHTEKCT U BbIgENATCA hakTopbl BO3AERCTBUA — KaK HeraTuBHbIE, TaKk U NO3UTUBHBIE. MiccneayeTcs ponb
peknambl B ONpeAeneHHol UCTOPUYECKO 3Moxe, HauuHas co BpeMeH AHTUYHOCTM, KOTAa 3apoxianvch nepebie pekna-
MHble coobLyeHns, n fo Hadvana XXI Beka. BocnponsBognTCA COCTOSHUE W TEHAEHLUMU pa3BUTUS peknambl Kak peHome-
Ha COBPEMEHHON KynbTypbl, ONUPasicb Ha UCTOPUYECKME TpaaULMK ee CTaHOBNEHUS U Pa3BUTUS.

Knoyesbie crnosa: UCTOPUS peknaMbl, peknamMa, BEKTOpLl PasBUTUSA peknamel, ICTOPUHECKME YCIOBUS, CTaHOB-
rieHne peknamel.

Matviichyk B.

The history of advertising formation: work on scientific literature

In the article we analyzed foreigner and native scientific heritage that considered problem of development
advertising in the specific historical periods. Stressed on social and cultural context and identified factors of influence,
both negative and positive. The role of advertising researched in a particular historical time, since the days of antiquity,
when first hatched commercials and the beginning of the XXI century. Playing status and trends of advertising as a
phenomenon of modern culture, based on the historical traditions of formation and development.

Nowadays we can see a great attention to term "advertising". Specialists of different spheres try to show their
own understanding and meaning of advertising, they try to identify main characteristics of this phenomenon, to give own
definition. We believe that in order to understand the specificity of this phenomenon, first of all it is necessary to refer to
its origin, to distinguish stages of development. The purpose of this article is to determine the main vectors of advertising
in the context of a given historical conditions.

Question of the history and formation of advertising rises in the work of international theorists such as L.
Burnett, K. Bove, G. Gallup, A. Lasker, and D. Ogilvie.

L. Kornilov, S. Pankratov, N. Staryh, V. Uchenova, A. Feofanov, and L. Shkolnik are the most famous Russian
theorists that investigated problem of advertising historical periods.

Thus, the emergence of advertising in ancient times, dedicated to studies of Russian theorist S. Pankratov. He based on
archaeological finds, which, according to theorist, confirming the existence of advertising in this period. His work "Advertising Business"
is filled with references to the sayings of ancient philosophers that make possible to see the social and political foundations of
advertising. Another Russian scientist L. Shkolnik examines everyday verbal information that comes from the streets; it is a kind of ads
and signs. Theorist examines the distribution of linguistic errors that were present from the first adverting messages.

L. Kornilov in his work "From crier to neon" a name that speaks for itself (the evolution of advertising from
ancient crier to modern neon lights), focusing on representations of the Renaissance artists, through their work trying to
show aspects of the self-promotion.

Collaborators V. Uchenova and N. Staryh distinguished promotional image and traces its modification for
centuries. In the XX century V. Uchenova is one of the most famous explorers of advertising. A. Feofanov also is a
leading specialist in the theory and history of advertising. In his research, he is trying to stress on the specific features of
the Russian advertising, explores the peculiarities of Soviet advertising.
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However, there are a lot of works dedicated to the various aspects of advertising, in our view, they are not full
enough, and they have to be more systematic.

At the end of the twentieth century from small business agencies and individuals advertising has become a
global industry where every day thousands of workers employed. Advertising has become an integral part of the global
economy, being one of the key aspects of markets. At the same time, advertising is an inexhaustible source of
emergence of new creative ideas. It is presented as an integral part of human life. Moreover, advertising highlighted in
research and education and subject taught in universities. For example, in the U.S. advertising business courses are
taught in more than a hundred high schools and some of them have the right to confer degrees.

In this article, we would like to emphasize that the development of advertising goes back to primitive times,
when there was a division of labor, and became necessary to exchange items. We had interest about advantages and
disadvantages of the object. With the development of mankind, forms the structure of society and ownership advertising
changed itself, its methods of display types. In feudal society, there is an equivalent exchange of goods — money, and
the trade is presented as an intermediary between the seller and buyer, the effect of which becomes profit. Then, in the
middle XVIII century became to develop market relations. A large number of products demanded more information about
the products, their properties cause rapid development of advertising. It is clear that word of oral advertising and minor
announcements and signage becomes insufficient, therefore, to advertise products or services are beginning to distribute
the printed posters and flyers to use print media — newspapers and magazines. In the XIX century started their work
advertising agencies that provided specific company or advertising publications.

With the development of science and technology appeared a new ways of conveying information, such as radio,
television, the Internet. Any mass media begin to distribute advertising. Thus, to draw conclusions about modern
advertising too early, but it should be noted that it is guided by interpretive and communicative space. Today's
commercials are among a number of other visual displays, but need something bigger, more meaningful, more creative
and more expressive. They should immediately impress, thereby paying attention of potential consumers.

Keywords: history of advertising, advertising, vectors of advertising, historical conditions, development of
advertising
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OCOBNNBOCTI NPOBEOEHHSA LLEPEMOHIANY KOPOHALYT Y PEYI NOCMONAUTIN
AK CKITAOQOBA KYJIbTYPU EMNMOXU BAPOKO

Cmammio nipucesaqeHo cneyugiui nposedeHHs uepemoHianie KopoHauil y Peuyi Nocrnonumili (Opyaa
nonosuHa XVI — nepwa nonosuHa XVII cmonimms), wo eidd3epkamoe mpaduuil 3axiOHoesponelicbkoao
puuapcmea y cumbiosi 3 eussamu csimebKoz20 emukemy ernoxu bapoko. Po3ansadaembcsa nesHa meampaini-
3auisa diticmea, crioyamky HernucaHul, a nomim “nucanuli” npomokon deox 06psdie — 1574 p. kopons eHpi-
Xa, 3arnpoweHoeo Ha yaptosaHHsa 3 @paHuii (mpompumascs Ha mpoHi mpoxu binbuie poky), a 32000M, nicnsa
cmepmi lioeo HacmynHuka CmechaHa bamopia 1587 p., kopona CuziamyHOa Il Aeeycma.

KniovoBi cnosa: ceimcbka Kynbmypa, enoxa bapoko, Piuy [Nocnionuma, uepemoHian, rpomokor,

emukem, KopoHaujis.

OcCTaHHiM YacoM 3pocTae iHTepec A0 AyXOBHMX NOTPe6 noaen, Wo NpoXMUBanu Ha TEPUTOPIT HaLLIMX
€THIYHUX 3EMENb Y MUHYNUX CTONITTAX. OQHMM i3 BaXXNMBUX aCMEKTIB PO3BUTKY CycninbcTea Aobu Peui Mo-
CnonuToi Bynu uepemoHianu — po3nopsaaku, BCTAHOBIEHI ANsl NPOBEAEHHS LIEpeMOHi Ta obpagis. TepmiH
LuepeMoHian (nat. caerimonialis — 06paaoBURA, KyNbTOBKWIA, Big naT. caerimonia — CBATICTb, LWAHYBaHHSA, 6na-
rOroBiHHSA, KynbTOBUI 00pAa) [6] BUHUK Y PO3YMiHHI NPUIAHATOT NOCMIAOBHOCTI Al Nig Yac ypouncToi Bianpa-
BU. TakOX LepeMoHian CTOCYETbLCA NOPSAAKY MPOBEAEHHS LEepPKOBHUX Ta CBITCbKUX LepemoHii. 3okpema, y
KaTonuMubKii LUepkBi, Ae 3aBoAunu cneuianbHi KHUMM, 9Ki MICTUNKU AeTanbHi BKa3iBKM 3 LLepeMOHiany enuckon-
CbKMX BOroCny>iHb, LLO 34iNCHIOIOTLCA ENMCKONOM abo Oro cTocytoThes. LiepeMonis — Lie 06psa, ypounucra
npoueaypa putyanbHOro 3Ha4YeHHs, aka BigdyBaeTbCs 3 0cobnmMBoi Haroau [7].

Ha cborogHi HanbinbLl YacTMMM NPUBOAAMU NPOBEAEHHS CBITCbKMX LIEPEMOHIN € POAMHU, 3apPY4MHMU,
BECINMA; 3aBepLUEHHS OCBITU, 4OCATHEHHA NOBHOSITTA, NOCBAYEHHA (Y AYXOBHWUIA CaH TOLLO), iHaBrypadii, npucaru
(cTocyl0TbCA MPU3HAYEHHS HA BiANOBIgANbHY nocagy, iCHYTb Y BiCbKOBUX, MEAUKIB, AEPKCNY>KOOBLIB TOLLIO).
Lo uepemoHiii TakoXK BIQHOCATb YPOUMCTI NiANMCaHHA NOYaTKy W 3aBEPLUEHHA BaXKNMBUX MPKHAPOAHUX MPOEKTIB,
HaropogXXeHHS AepPXKaBHUMM Ta iHLWMMU NPEMISMU, BLUAHYBAHHA Y 3B’A3KY 3 3aBEPLUEHHAM Kap'€pHOro LLNSXy
abo0 AOCAArHEHHS1 NEBHUX BEPLUMH Y KyNbTypi, HayuUi, MucTelTBi. OKpemo BMAINAITb LEPKOBHI LIePEMOHIi (0Bpi-
3aHHSA, XpeLEeHHSA, NPUYacT4, XXepPTBONPUHECEHHS, BiIHYaHHS, BiaCMiBYBaHHS, MOXOBAHHA TOLLO).

LlepemoHii MOXyTb MaTK TeaTpanisoBaHi abo HapaTuBHi bopmu: y BUINaai BUCTAB, X0au, NoknagaH-
HS PYK, BPy4YeHHA cumBoniB [5]. Ix pesynbtaTom (Hacniakom) 3assuyaii € NPUIAHATTA NPUCArU, KNSATBW, Ha-
OyTTs iHCcurHin Bnagum abo aocArHeHb (HaANpuknag, CrOPTUBHMX), OFOMOLUEHHA TMpPO  3AINCHEHHSA
JanekornaaHux Hamipis abo noyaTok BaXkNUBOT NoAil.
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