BICHUK [loHenbKoro HanioHaJILHOI0 YHiBepCUTETY eKOHOMIKM i TopriB.i
imeni Muxaiisia Tyran-bapanoscbkoro

DOI : 10.33274/2079-4819-2019-70-1-84-94

JEL : M31

VJIK 339.138

Karabaza I. A, Donetsk National University of Economics and Trade
PhD in Economic named after Mykhailo Tugan-Baranovsky,
sciences, Kryvyi Rih, Ukraine,
Associate Professor e-mail: karabaza @donnuet.edu.ua
Malovychko S. V. e-mail: malovichko@donnuet.edu.ua

Grand PhD in Economics,
Associate Professor

STRATEGIC MEASURES FOR DEVELOPMENT OF THE UKRAINIAN
TOURISM INDUSTRY IN THE CONTEXT OF STRENGTHENING COUNTRY’S
ECONOMIC SUCURITY

UDC 339.138

Kapab6a3a I. A., JloHeTbKHii HAaITIOHAJIbHUI YHIBEPCUTET EKOHOMIKH 1 TOPTiBII

KAaH/. eKOH. HayK, iMeni MuxainaTyran-bapanoBcbkoro,

AOLEHT M. Kpuswii Pir, Ykpaina,
e-mail: karabaza@donnuet.edu.ua

Magosuuko C. B., e-mail: malovichko@donnuet.edu.ua

J-P €KOH. HAYK,

AOLEHT

CTPATETTYHI 3AXO/JIY PO3BUTKY TYPUCTHYHOI r'AJIY3I YKPATHA
Y KOHTEKCTI 3BMIITHEHHS iIi EKOHOMIYHOI BE3IIEKA

Objective. The objective of the article is to substantiate strategic measures for development of
the Ukrainian tourism industry in the context of strengthening country’s economic security.

Methods. The research is based on the dialectical method of scientific knowledge, methods of
scientific abstraction, analysis and synthesis (while studying the relationship between the Ukrai-
nian tourism industry development and its economic security, while summarizing the factors that
form the negative image of Ukraine and reduce its economic security) ; systematic generalization
(while determining strategic measures for the Ukrainian tourism industry development for the
formation of country s positive image) ; comparative analysis (while identifying the trends of tour-
ism activity development in Ukraine during 2011-2017); statistical analysis (while studying the
dynamics of the tourism industry in Ukraine during 2014-2017).

Results. As a result of the study, the trends of tourism activity development in Ukraine during
2011-2017 are determined. The factors that form the negative image of Ukraine and reduce its
economic security are pointed out. The direct and indirect strategic measures for development of
the Ukrainian tourism industry for formation of countrys image and ensuring the country s eco-
nomic security are substantiated. The implementation of strategic measures for development of
the Ukrainian tourism industry will create a positive image of the country, stimulate the develop-
ment of tourism in Ukraine, increase of GDP, formation of attractive investment environment and
Strengthening of country s economic security.

Key words: economic security, image, tourism, tourist activity, factors.

Introduction. Economic security of the the productive life of its population, the future
country is the condition of providing the op- economic development and the welfare of its in-
portunity to create and develop environment for habitants [1, p.18].

© L. A. Kapaba3za, C. B. Manosuuko, 2019
84 BICHUK JosHYET 2019 Ne 2(71) ISSN 2079-4819




HAIIIOHAJIbHA TA MIZKHAPOJHA EKOHOMIKA

Among the main external factors the eco-
nomic security depends on there are the follow-
ing: the level of development of the national
structure of country’s foreign economic rela-
tions, the state’s economy attractiveness for for-
eign investment, the state of the off-the-books
economy in the country, the transnational crime
activity in the state, the international image of
the state, etc. [2, p. 6]. Herewith the image of
the country as a multi-faceted concept is a com-
bination of emotional and rational views arising
from the comparison of all the country’s fea-
tures, own experience and rumors that influence
the creation of a certain image, and is intended
to exert emotional and psychological effects on
certain individuals for the purpose of promotion
and advertising [1, p. 19].

Thus, the tourism industry makes a special
contribution to the country’s economic secu-
rity. For example, in the USA tourism industry
contribution to GDP in 2017 amounted to USD
210.7 million, in Spain it amounted to USD 68
million, in France to USD 60.7 million, in the
UK to USD 51.2 million, in Poland to USD 12.8
million. Despite Ukrainian natural, recreation-
al and cultural potential, its GDP increased by
only USD 1.3 million at the expense of tourism
industry enterprises activity in 2017. The tour-
ism industry barely contributes to increasing the
competitiveness of Ukraine in the world mar-
ket. Hence, in order to ensure economic secu-
rity it is important to create the positive image
of the country by means of tourism activity de-
velopment, since traditionally the countries that
successfully develop tourism, have the highest
rates of investment inflows.

Analysis of recent research and publica-
tions. Problems of the Ukrainian tourism indus-
try’s impact on its economic security have been
studied by many Ukrainian scientists, in particu-
lar: Khomyn O. I. and Teodorovych L. M. have
analyzed the problems hampering the develop-
ment of tourism, that often prompted travelers
not to include Ukraine in their tourist routes and
to choose other places of rest outside our coun-
try, while the authors have concluded that both
international (inbound and outbound) and do-
mestic tourism in Ukraine are to be developed
by means of both creating tourism development
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programs in Ukraine and also supporting their
implementation with decent state aid backed up
by the necessary regulatory framework [4].

Ievtushenko V. A., Rakhman M. S., Man-
hushev D. V. have studied the dynamics of eco-
nomic indicators of international tourism, have
identified the main problems, trends and pros-
pects of the industry both in the world market
and particularly in Ukraine, have determined
the role of the country’s image and its impact
on the creation of a competitive national tour-
ism product [5].

Bila S. O. has reviewed the strategic pri-
orities of the tourist services development in
Ukraine and the prospects for increasing their
competitiveness in the world market, while
identifying the essence of the European prin-
ciples of tourism and recreation sustainable
development, identifying the priorities of their
implementation in Ukraine in the context of
increasing the competitiveness of the national
tourist product in the world market [6].

Matichyn Yu. M. has studied the formation
and promotion of positive image of Ukraine as
a country attractive to tourism, the ensuring the
tourists’ safety and protecting their rights and le-
gitimate interests, and improving the system of
professional training of specialists in the field of
tourism. The scholar has also defined the pros-
pects for tourism development in Ukraine at the
level of state programs and non-governmental
organizations [7].

Ivanova N. S. has developed the clustering
of the regions by the level of socio-economic
development and has identified three statuses of
economic security in the region: «good», «suf-
ficient» and «satisfactory». By means of dis-
criminatory analysis she has developed the clas-
sification functions of the authentication of the
region as of the object of crisis management in
order to ensure economic security of the region
for the specified classes [8, p.115—-116]. Despite
the considerable achievements of scientists, the
problem of the tourism industry development
in Ukraine in the context of ensuring economic
security of the country remains uncovered at an
adequate level and requires in-depth study in
order to develop strategic measures for the de-
velopment of the tourism industry in Ukraine to
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shape its positive image and ensure economic
security.

Purpose. The purpose of the article is to
substantiate strategic measures for development
of the Ukrainian tourism industry in the context
of strengthening country’s economic security.

Findings. While analyzing the indicators
characterizing the development of the tourism
industry of Ukraine during 2014-2017 (Ta-
ble 1), it should be noted that the income from

tourist services increased by 240.6 %, but the
number of tour operators and travel agents in
2017 decreased respectively by 25.3 % and
20.4 %.

The reducing of the number of participants
of tourism activity is a negative phenomenon
for the Ukrainian economy caused by the grow-
ing uncertainty while doing tourism business
connected with currency, political and eco-
nomic risks, and other factors over the years

Table 1
The main indicators of the tourism industry development in Ukraine'
Growth Growth Growth | Growth
rate. % rate, % rate, % rate, %
Index 2014 2015 2015 ’rela— 2016 ZQI6 2017 201.7 20'17 rela-
tive 10 2014 relative to relative tive to
2015 to 2016 2014
The number of par-
ticipants of tourism
activity, measured in
unites including 2198 1785 —18,8 1838 3 1743 -5,2 -20,7
Tour operators 667 500 -25 552 10,4 498 -9.8 -253
Travel agent 1473 1228 —-16,6 1222 -0,5 1172 4,1 -20.,4
Average number
of staff members,
people 9834 8086 -17,8 8545 5,7 8190 4.2 —-16,7
Tourism services
income, UAH min. 5432,7 | 4797,7 -11,7 11522,5 | 1402 | 18503,0 | 60,6 240,6
The number of
tourists who have
been provided with
services by legal
entities, people
Citizens of Ukraine | 2200339 | 1800277 —18,2 2216323 23,1 2365424 6,7 7,5
Foreigners 16618 14550 -12,4 33784 132,2 38563 14,1 132,1

' Note. Compiled by authors based on “The main indicators of the tourism industry development in Ukraine”.

2014-2017 (Fig. 1). It leads to loss of jobs and
aggravating of unemployment problem (accord-
ing to Table 1 the number of staff members in
the tourism industry declined by 16.7 % during
the years 2014-2017) not only at the enterprises
of tourist business but in related areas also. For
instance, the same happens in the areas of hos-
pitality and transportation. Also it leads to re-
ducing government and local budgets revenue
in the form of taxes and fees and to slowing the
development of tourism in Ukraine, although
this industry could form a significant part of
GDP.

The income from tourism activity in
Ukraine in 2017 is 3.4 times higher than in 2014

86
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primarily because of the growth of the exchange
rate. Thus, as of January 1, 2014, the euro/hry-
vnia NBU rate was UAH 11.04 per euro [9], and
at the beginning of 2017 the euro/hryvnia rate
was UAH 28.42 per euro. Therefore, the growth
of income from tourism activity through this ex-
tensive factor shouldn’t be considered as a posi-
tive phenomenon.

While analyzing the change in the number
of participants of tourism activity and tourists
dynamics by regions of the country (Table 2),
it should be concluded that during the last five
years the number of tour operators and travel
agencies mainly declined in the area of hostili-
ties — Donets’k region —by 89.7 % — and in
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FACTORS THAT CREATE THE NEGATIVE IMAGE OF UKRAINE AND REDUCE ITS ECONOMIC SECURITY

v

}

}

Military actions in the East
of Ukraine. Foreign tour-
ists are at risk of losing their
lives, getting into captivity,
their plans and schedules
of travelling along the ter-
ritory of Ukraine may be
ruined — this makes the
effective promotion of the
tourist brand «Ukraine» in
the world tourist space im-
possible , since there is no
accessibility and safety of
travel ensured

Corruption scandals in
the top echelons of pow-
er, in particular arising
due to the opaque distri-
bution of funds provided
by international organi-
zations. Foreign tour-
ists are at risk of a lack
of security during their
stay in the country and
of costs rising, as every-
thing points to the lack
of the rule of law in the
country

The strained ecological situation in the country and
the echo of the Chernobyl disaster. Radioactive,
chemical and physical pollution of the air basin, open
and ground water, land pollution and destruction
that occurs due to the development and operation
of the enterprises that form the basis of the Ukrain-
ian industry, such as, the enterprises of steel industry,
energetics, coal mining, chemical and petrochemi-
cal industry. The average concentration of repugnant
substances in the air of Ukraine exceeds the maxi-
mum permissible standards [10], landfills in Ukraine
occupy a larger area than all reserves do. Because of
all these facts foreign tourists are at risk of the loss of
health and diseases recurence

y y Y

Unsatisfactory level of tourist infrastruc- The annexation of Crimea Incorrectly formed information pol-
ture as compared to international stand- and the loss of a signifi- icy. In particular resort promotion
ards. In particular, there is the lack of a cant part of recreational highlights only the service itself, but
hotel fund; old-fashioned material and resources of national im- not the historical and geographical
technical complexes are being used; cul- portance. It significantly features of the area where this resort
tural monuments mostly have not been re- reduces the number of is located [11]. The risk of losing po-
stored and are not cared; vehicles are dep- medical and recreational tential tourists is being increased, be-
recated; transport routes are in a critical tourist destinations and cause interest in resorts is not being
condition; culinary options do not always increases the risk of moral aroused, tourists’ attention is not at-
meet sanitary requirements, etc. Foreign dissatisfaction and the tracted to interesting sights, person-
tourists are at risk of losing money, being lack of medical benefits of alities, historical events, which the
morally dissatisfied, losing health, etc. such travel area is associated with

Fig. 1. Factors that create the negative image of Ukraine and reduce its economic security
(compiled by authors)
Table 2

The number of tourists who have been provided with services by tour operators
and travel agents by regions of Ukraine'

. Growth rate (%)
Regions 2011 2014 2015 2016 2017 2017 relative to 2011

Dnipropetrovs’k

Region 397 118 294 322 325 —-18
Donets’k Region 408 45 23 33 42 —89,7

Lviv Region 230 143 221 272 282 22,6

Odesa Region 261 172 245 268 264 1,1

Kharkiv Region 296 104 264 255 263 11,1

Kyiv 885 1045 888 948 923 4,3

' Note. Compiled by authors based on “The main indicators of the tourism industry development in Ukraine”.

of taxes and fees and of the revenue part of the
country’s GDP and the decline in the country’s
economic security are driven by the following
factors: military actions in the East of Ukraine
and constant provocations in the regions bor-
dered by Russia in the Eastern Ukraine; cor-
ruption scandals in the top echelons of power;

the front-line regions — Dnipropetrovs’k (by
18 %) and Kharkiv regions (by 11.1 %).

The reduction of the number of tour op-
erators and travel agencies in Ukraine, and,
consequently, reduction of the number of staff
members in the tourism and related industries,
reduction of revenues to the budgets in the form
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the strained ecological situation in the country
and the echo of the Chornobyl disaster; unsat-
isfactory level of tourism infrastructure; the
annexation of Crimea and the loss of a signifi-
cant part of recreational resources of national
importance; incorrectly formed information

policy (Fig. 1).

In addition, the factor of increased risk of tour-
ists’ life and health injury causes the slowdown in
the tourism industry development in such prom-
ising area as Odesa region with its centuries-old
historical, cultural and recreational traditions. The
number of participants of tourism activity in this
region increased only by 1.1 % during the last five

Table 3

The number of tourists who have been provided with services by tour operators and travel agents,
by regions of Ukraine!'

Region 2011 2015 2016 2017 Growth rate,%
Dnipropetrovs’k 64462 46121 57770 75526 17,2
Region

Donets’k Region 88461 3297 10874 9231 -89,6
Lviv Region 128709 112472 181827 175150 36,1
Odesa Region 76066 45809 59077 72302 -4,9
Kharkiv Region 74038 31233 40429 51929 -29.8
Kyiv 944917 1501985 1841021 2006088 112

' Note. Compiled by authors based on “The main indicators of the tourism industry development in Ukraine”.

years, and the number of tourists who visited the re-
gion during 2011-2017 decreased by 4.9 % (Table
3). During 2011-2017 the redeployment of tourist
traffic in Ukraine to Lviv and Dnipropetrovs’k re-
gions and the city of Kyiv has been discernibled;
tourist traffic in these areas respectively increased
by 36.1 %, 17.2 % and 112 %.

Thus, it is necessary to highlight the follow-
ing trends in the tourism activities development
in Ukraine during 2011-2017:

—aggravation of the risks of reducing
competitiveness and economic security of the
country as related to the tourist sphere of eco-
nomic activity;

— growth of income from the provision of
tourist services caused by the exchange rate fluc-
tuations and the inflation growth in the country
along with the reduction of the tour operators
and travel agents number;

— slowing down the activity of the tourism
industry development and reducing the number
of tour operators and travel agencies in the ar-
eas that were among the leaders of the tourism
industry — Dnipropetrovs’k and Kharkiv re-
gions, along with almost complete closing up of
tourism business in Donets’k region;

— redeployment of tourist traffic in the coun-
try from Donets’k and Odesa regions to Lviv,
Dnipropetrovsk regions and the city of Kyiv.

88 BICHHUK JonHYET 2019 Ne 2(71)

It should be noted that in such conditions,
the brand «Ukraine» in the world market has a
negative impact on the perception of the country
not only by tourists, but also by foreign inves-
tors, hosts of international forums, games, etc.
In a situation where foreign investment is one
of the keys to the transition to effective inno-
vation-driven development and ensuring long-
term economic security of Ukraine, the forma-
tion of Ukraine’s tourism appeal is an issue of
great importance. After all, the best advertise-
ment of Ukraine for a foreign investor is the fact
that it is a country of safe and high-quality tour-
ism services.

Strategic measures for the development of
the tourism industry in Ukraine in order to form
the image of the country and ensure the coun-
try’s economic security need to be divided into
direct and indirect (Figure 2). Measures of di-
rect impact intimately increase the number of
travel agencies and tour operators, and also af-
fect the level of services, provided by entities of
the hospitality industry and transportion. Meas-
ures of indirect impact ensure the formation of
general environment for the tourism industry
development in Ukraine.

The first essential measure of direct impact
is the state and local budgets aid to small busi-
ness by means of providing preferential loans at
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Strategic measures for development of the Ukrainian tourism
industry for formation of country’s positive image and ensuring

the country’s economic security

!

Maeasures of direct impact
— state and local budgets aid
to small business in the field of
tourism
— investments in infrastruc-
ture development (hotel, ca-
tering, transport industry)

— creating the consumer’s
need to travel and get to know
the country at the state level

— simplification of the proce-
dure for entering the country
— ensuring public order and
general security, as well as

Maeasures of indirect impact
— creation of an on-line
database containing in-
formation on tourist and
recreational resources of
Ukraine

— promotion and sale
of the brand “Ukraine”
abroad, advertising

— creation of a national
quality mark for travel
agencies

— strict state and local
control over the priority
strategic areas of the state

the state level. The development of domes-
tic tourism is impossible without a thor-
ough strategy intended to create the need
to travel through our own country. A large
number of people in Ukraine have no desire
to go even beyond their own city to learn
the world around them, to found out more
about other customs and lifestyles. On the
one hand, it inhibits the individual’s process
of knowledge acquisition, accepting the sys-
tem of norms and values, that allows him
to function as a full and equal member of
the community, and, in its turn, spiritually
destroys the Ukrainian society. On the other
hand, it does not contribute to the devel-
opment of the Ukrainian tourism industry,

monitoring their maintaining
at the legislative level

environmental
Ukraine

policy of

impedes the job creation in this sphere. To
create the consumer’s need to travel and get

Fig. 2. Strategic measures for development of the
Ukrainian tourism industry
for ensuring the country's economic security

the expense of special funds, through targeted
budget financing on the basis of non-repayable
subsidization, celebration of contracts for the
development of tourism projects, including
green tourism, taking into account reconstruc-
tion of cultural and architectural monuments.
This will bring the level of tourist infrastructure
in line with international standards.

The second important measure in the tour-
ism industry development designed to ensure the
country’s economic security over the long term
is to attract and to create the environment for
large-scale investment in infrastructure devel-
opment. In virtually every region of the country
all components of the infrastructure are in poor
condition — low quality of pavement on the
roads of different subordinance; a high level of
functional and moral depreciation of the mate-
rial and technical base that does not meet current
requirements; imperfect fee policy, in particular,
lack of compensation for transportation of wel-
fare beneficiaries; the impossibility to renew and
improve the rolling stock (deterioration, lack of
high-capacity and extra high-capacity buses) ; in-
ability to care for people with disabilities [12].

It is also necessary to create the consumer’s
need to travel and get to know the country at
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to know the country it is necessary to de-
velop public service advertising and support
program for cineastes and bloggers, through
whose activity the average Ukrainians and
foreign tourists will learn about the country. It
is especially important at a time when the whole
world is aware of recent events taking place in
Ukraine. So today it is extremely important to
satisfy the foreign tourists’ interest in Ukrainian
news with positive impressions of the country’s
natural, cultural and historical treasures.

One of the most important aspects of stimu-
lating the Ukrainian tourism industry develop-
ment is facilitating entry procedures, because
today citizens of some particular countries
need a visa to entry Ukraine. In some cases, it
is warranted by security purposes, but in oth-
ers it leads to a significant reduce of tourist traf-
fic, reduces the income of the tourism industry
and limits the dissemination of information
about the country around the world. It would
be appropriate to facilitate entry procedures to
Ukraine, that is, to abolish a tourist visa, for citi-
zens of the following countries: Australia, New
Zealand, Singapore (tourists from these highly
developed countries might be potential future
investors), China, India (according to world sta-
tistics tourists from these developing countries
form the most numerous tourist group). And it is
expedient to reduce the visa fee for other coun-
tries, since today it amounts to USD 85. At the
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same time, it is expedient to establish security
cooperation based on bilateral and multilateral
treaties with developing countries.

The measures of indirect impact on the
tourism industry development for ensuring the
country’s economic security include the crea-
tion of an on-line database containing infor-
mation on tourist and recreational resources of
Ukraine, suitable for use in tourism and resorts
area, including cultural heritage resources and
nature reserve fund, recommended for visiting
by tourists and forming a national network of
tourist and sightseeing routes (The Cabinet of
Ministers of Ukraine, 2017).

Such on-line database should be created
in all EU languages and in languages of other
foreign target customer segments of Ukrainian
tourist services.

Also it is essential to promote and sell the
brand «Ukraine» abroad. Tourist branding is an
important aspect of the tourism brand «Ukraine»
promotion. As V. Listkov notes, carrying out of
effective advertising compaigns in Turkey and
Egypt doubled the tourist traffic in these areas,
while the low recognition of the national tour-
ist logo of Ukraine is caused by its constant re-
branding [13, p.69-72].

A good solution is to advertise facilities for
holding conferences, meetings, symposiums,
training and coaching sessions for foreign cus-
tomers on the basis of the Ukrainian hotel fund,
as well as providing the foreign organizers of in-
ternational conferences and outreach events with
relevant information. At the same time the pro-
cess of information policy making should be fo-
cused on the historical and geographical features
of the area where tourist attractions are situated.
The promotion of the brand «Ukraine» should
also include systematic and active presentations
of tourist attractions that shape the tourism po-
tential of Ukraine at national and international
exhibitions and fairs, conferences, forums, etc.
(International Travel Exhibition, World Travel
Market, International Travel Fair, etc.)

Among the measures of indirect impact
strict state and local control over the priority
strategic areas of the state environmental policy
of Ukraine can be distinguished (for instance,
energy security, development of the mineral re-
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sources base of Ukraine, increasing of the level
of environmental safety in the exclusion zone,
preservation of the natural heritage, efficient
and safe waste management, the new climate
policy, the reform of the environmental govern-
ance system, the reform of the state environ-
mental control system) [14, p.1-6]. Thus, we
will have the negative image of Ukraine as an
area of environmental disaster changed. In this
regard, it is important to encourage the devel-
opment of green or rural tourism (familiariza-
tion with rural living, its traditions and culture,
folk crafts and rural crafts of authentic regions
of Ukraine). The development of hotel business
in the field of green tourism needs to be encour-
aged in the following areas: accomodation on
farms and farmsteads in the same house or in the
same territory owners do live in; accommoda-
tion in rooms of rural hotels specially equipped
for visitors, accommodation in historical build-
ings (castles, palaces, monasteries), located in
rural areas.

One of the ways of increasing the country’s
economic security with regard to fostering the
development of the Ukrainian tourism industry
is the development of a state program on stimu-
lation of green and rural tourism. Thus, tourists
will see the unique face of Ukraine, created in
the imagination of many customers by works of
well-known writers.

It is the creation of a national quality mark
for travel agencies and transportation utilities
dedicated to adopt higher service standards and
coverage of such companies’ activity on televi-
sion that can encourage companies to provide
tourism services of high quality and increase
interest in the tourism business.

It should be noted that the strategic meas-
ures for the tourism industry development in
Ukraine designed to ensure the country’s eco-
nomic security are to be implemented without
waiting for the cessation of hostilities in the
East of Ukraine.

Conclusions. The study has found the fol-
lowing trends in the tourism activities develop-
ment in Ukraine during 2011-2017:

—extensive growth of income from the
provision of tourist services caused by the ex-
change rate fluctuations and the inflation growth
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in the country along with the reduction of the
tour operators and travel agents number;

— slowing down the activity of the tourism
industry development and reducing the number
of tour operators and travel agencies in the ar-
eas that were among the leaders of the tourism
industry — Dnipropetrovs’k and Kharkiv re-
gions, along with almost complete closing up of
tourism business in Donets’k region;

—redeployment of tourist traffic in the
country from Donets’k and Odesa regions to
Lviv, Dnipropetrovsk regions and the city of
Kyiv.

The identification of trends has made it pos-
sible to determine the factors that shape the neg-
ative image of Ukraine and reduce its economic
security. Thus, the reduction of the number of
tour operators and travel agencies in Ukraine,
and, consequently, reduction of the number of
staff members in the tourism and related indus-
tries, of revenues to the budgets in the form of
taxes and fees and of the revenue part of the
country’s GDP and the decline in the country’s
economic security are driven by the military ac-
tions in the East of Ukraine and constant provo-
cations in the regions bordered by Russia in the
Eastern Ukraine; corruption scandals in the top
echelons of power; the strained ecological situ-
ation in the country and the echo of the Chor-
nobyl disaster; unsatisfactory level of tourism
infrastructure; the annexation of Crimea and the
loss of a significant part of recreational resourc-
es of national importance; incorrectly formed
information policy.

Strategic measures for Ukraine based on
world experience in stimulating tourism devel-
opment are the following: direct and indirect
strategic measures for the development of the
Ukrainian tourism industry designed to shape
the image of the country and ensure the coun-
try’s economic security.

It is essential to provide the state and local
budgets aid to small business in the field of tour-
ism by means of providing preferential loans at
the expense of special funds, through targeted
budget financing on the basis of non-repayable
subsidization, celebration of contracts for the
development of tourism projects, including
green tourism, taking into account reconstruc-
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tion of cultural and architectural monuments. In
order to ensure the country’s economic security
over the long term, it is necessary to create en-
vironment for large-scale investment in infra-
structure development, as well as to create the
consumer’s need to travel and learn more about
Ukraine. It has been suggested to facilitate en-
try procedures for tourists from Australia, New
Zealand, Singapore, China and India and to re-
duce the visa fee for tourists from other coun-
tries, along with establishing security coopera-
tion based on bilateral and multilateral treaties.

Among the measures of indirect impact on
the tourism industry development the creation
of an on-line database, actions to promote and
sell the brand “Ukraine” through the advertising
of facilities for holding conferences, meetings,
symposiums, training and coaching sessions for
foreign customers on the basis of the Ukrain-
ian hotel fund, providing the foreign organiz-
ers of international conferences and outreach
events with relevant information, presentations
of tourist facilities that form the tourism po-
tential of Ukraine at national and international
exhibitions and fairs, conferences, forums have
been suggested. Among the measures of indi-
rect impact strict state and local control over
the following priority strategic areas of the state
environmental policy of Ukraine has been dis-
tinguished: energy security, development of the
mineral resources base of Ukraine, increasing
of the level of environmental safety in the ex-
clusion zone, preserving the natural heritage by
means of encouraging the development of green
or rural tourism, encouraging the development
of a hotel business in the field of green tourism,
etc. The creation of a national quality mark for
travel agencies and transportation utilities dedi-
cated to adopt higher service standards and cov-
erage of such companies’ activity on television
have been suggested.

Thus, strategic measures for the develop-
ment of the Ukrainian tourism industry will
contribute to the dissemination of the positive
image of the country, GDP growth, the forma-
tion of an attractive investment climate and to
the ensuring economic security of the country.

In further research, it is planned to analyze
other aspects of forming the international im-

BICHHUK JonHYET 2019 Ne 2(71) 91



BICHUK [loHenbKoro HanioHaJILHOI0 YHiBepCUTETY eKOHOMIKM i TopriB.i
imeni Muxaiisia Tyran-bapanoscbkoro

age of the state, which determine the country’s
economic security.
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Mema — o00rpynmysanus cmpameziuHux 3ax00ié po36umKy mypucmuunoi eanys3i Ykpainu 6

KOHmMeKCcmi sMiyHeHHs1 i1 eKOHOMIYHOT Oe3neKu.

Memoou. B octogi 00cnioiceH A NOKAAOEeHO JialeKMUYHUL Memo0 HAYKO8020 NI3HAHHS, Me-

moou HayKoeoi abcmparyii, ananizy i cunmesy (nio uac 6Uus4enHsl 63a€MO38 ‘SI3KY PO3GUMKY MYPUC-
muyHoi eany3i Ykpainu ma ii ekonomiunoi Oe3nexu, npu y3a2anvHeHHi YUHHUKIS, Wo hopmytoms
He2amuHull iMiOdC YKpainu ma 3HUNCY1oms ii eKOHOMIYHY Oe3neKy), CUCmemMHO20 Y3a2aibHeHH s
(npu 8U3HaAUeHHI CMpame2ivHuX 3ax00i8 pO36UMKY MYPUCMUYHOL 2any3i Ykpainu ons popmysamHsi
NO3UMUBHO20 IMIOJICY KPAiHU), NOPIBHANILHO20 AHANIZY (N0 Yac GUOLIEHHS MeHOeHYIll PO3GUMKY
mypucmuunoi oisivnocmi Yxkpainu npomseom 2011-2017 pp.); cmamucmuyuroco ananizy (nio uac
BUBHEHHS OUHAMIKU PO3GUMKY mypucmuunoi eanysi Ykpainu npomseom 2014-2017 pp.).
Pezynomamu. BuznaueHno, wo mypucmuuna 2aay3b 30iUCHIOE 0COONUBULL BHECOK ) hOpMYBaAH-
HSl eKOHOMIYHOT be3neKu Kpainu, ane 8 Yxpaini, He38axcarouu Ha ii npupooHUll, peKpeayitiHull ma
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KynemypHutl nomenyian, 8 2017 p. BBII 3a paxyHok 0isibHOCmi RiONpUEMCME MypUcmudHoi 2any-
31 30inbuwuecs e Ha 1,3 man oon. CLIA. V pesynomami npogederoco 00CaioNceHHs 6CMAHO8e-
HI meHOeHYyii po36umKy mypucmuyHoi disionocmi Yxpainu npomszom 2011-2017 pp. Buznaueno
gaxkmopu, sKi popmyroms He2amunull iMiodc YKpainu ma 3HUNCYIombs ii eKOHOMiuHy 6e3nexy.
Ob6IpyHmMOoBaHo Npami ma HenpsamMi Cmpame2iyti 3axo0u po36UMK)Y mypucmudnoi eanysi Ykpainu
07131 hopmy8anHs IMIONCY Kpainu ma 3a0e3neyents eKOHOMIYHOI be3neKku Kpainu. Bminenns cmpa-
me2iyHUX 3ax0018 pO38UMKY MypucmuyHoi 2any3i Ykpainu 0o3gonumo cghopmysamu no3umueHuil
iMIOJIC Kpainu, cmumynogamume po3eumox mypusmy 6 Yrpaini, spocmanus BBII, hopmyeanns
npuBadbIUB020 IHBECMUYILIHO20 KIMAMY Ma 3MIYHEHHs. eKOHOMIYHOI be3neku KpaiHu.
Knrouosi cnosa: exonomiuna besnexa, imiodxc, mypuzm, mypucmuiHa OislibHiCmb, Gakmopu.

IJenv — obocnosanue cmpameuyecKux Meponpusamuill pasgumus mypucmudeckou ompaciu
Vkpauner 6 konmexcme yKpennienus ee IKOHOMULECKOU 6€30nacHOCU.

Memoowbl. B ocnoge ucciedoganus nexcam OUALeKMUYecKutl Memoo HayyH020 NO3HAHUSL,
MemoOobl HAYYHOU AOCMPAKYuU, aHaiu3a u cuHmesa (npu uzy4enuu 63aumMocsesa3u passumus my-
pucmuyeckol ompaciu YkpauHol u ee 9KOHOMUYecKoll be3onacHocmu, npu 0bodouenuu gaxmo-
P08, hopmupyrowux HecamusHvlli UMUONC YKPAUHBL U CHUINCATOWUX ee IKOHOMUYECKYI0 be3onac-
HOCMb), CUCeMHO20 0000ueHUs (Npu onpedeleHuu Cmpame2uieckux Meponpusmuil pa3eumus
mypucmuyeckou ompaciu YkpauHul 0Jisi popMuposanus NO3UMUEHO20 UMUONCA CIMPAHDL), CPAB-
HUMENbHO20 aHAanu3a (npu GvlOeeHUU MeHOeHYULl PA3sumus mypucmuieckou 0essmenbHOCmu
Vrpaunvr 6 meuenue 2011-2017 22.), cmamucmuueckoeo aHaiuza (npu uzyueHuu OUHAMUKY pas3-
sumust mypucmuyecko ompaciu Ykpaunvi 6 meuernue 2014—2017 ee.).

Pesynomamut. Onpedeneno, umo mypucmuyeckas ompaciv oCyujecmsisnem ocoowlil 6Kiao 6
Gopmuposarue sKOHOMUYECKOU OE30NACHOCMU CMPAHYL, HO 8 YKpauHe, HeCMOMPs HA NPUPOOHbII,
PpeKpeayuoHublil u Kyibmyphsii nomenyuan, 8 2017 e. BBII 3a cuem oesmenvHocmu npeonpusmuti
mypucmuueckou ompacau ygeauyuncs auuis Ha 1,3 man oon. CLLIA. B pezynsmame npogedeHHo20
UCCe008anUs YCMAHOBeHbl MeHOeHYUuU pazsumus mypusma 6 Ykpaurne 6 meuenue 2011-2017 2e.
Onpeodenenvl haxmopul, Komopbvie GopmMupyiom He2amuuvlll UMUONC YKPAUHbL U CHUMCAIOM ee
9KOHOMUYecKYI0 bezonacHocmsb. OOOCHOBAHBI NpsAMbLE U KOCBEHHblE CIpamezuyecKue Mepvl pas-
sUMUS MypUCMU4eckol ompaciu Yxpaunvl 015 popmuposanus umuodica Cmpausl u odecneyeHus
ee IKOHOMUuecKkou bezonacnocmu. Bonnowenue cmpamezuieckux Meponpusmuil paseumus my-
pucmudeckol ompaciu YKpaurvl n03601UM copmMupoeams noI0HCUMENbHBIL UMUONC CPAHDL,
cmuMynupogams pazeumue mypusma 6 Yxpaune, pocm BBII, hopmuposanue npusiekamenbHoco
UHBECMUYUOHHO20 KIUMAMA U YKPenieHue SKOHOMUUECKol 6e30nacHOCmU CIpaHbl.

Knrouegwvie cnosa: umuodwc, mapkemune, HAyUOHAIbHLIL MYPUCTIUYECKUL NPOOYKM, NPOOSU-
JHcenue, MUpoBoll PolHOK.
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