
ISSN 9125 0912.   .  « ». . 7(2), 2013 

 90 

 658.152 

. . 9  
    

    
   

’         -
  .      

       . 
 : , , . 

        -
.       -

     . 
 : , , . 

The article deals with the concept and its application benchmarking farms in Ukraine. The ba-
sic advantages of applying benchmarking farms Ukraine to boost competitiveness. 
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