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The article investigates scientific approaches of the European and Ukrainian academic 
economists and marketing specialists concerning the organization of logistic distribution, marketing 
promotion, and competitive benchmarking. The scientific understanding of the organization 
of distribution logistics and the concept of competitive benchmarking in the agro-food markets is 
expanded. The sequence of formation and implementation of the integrated plan of marketing 
distribution and promotion at the food enterprises is developed. Features of functioning of 
the agro-food enterprises in the process of logistic distribution are researched. It is established that 
in the conditions of global marketing interaction it is expedient to increase the marketing value of 
innovative and investment flows of the agro-food enterprises in the conditions of certain 
concentration of the intellectual capital. Introduction of consumer loyalty programs within complex 
coordination of logistic and communication flows facilitates obtaining competitive advantages of 
the enterprises at each stage of distribution logistics. 

Keywords: benchmarking, interaction, distribution, competition, logistics, marketing promotion, food 
products, value. 
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