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The article the preconditions for the emergence of Internet communications. The essence of 
Internet communications as the main factor in the promotion of goods and services on the market 
today. The analysis of the Internet communications market in Ukraine. It is proved that the use of 
Internet communications in modern conditions makes it possible to do business on the Internet 
more effectively, and build a sustainable relationship between buyer and seller. 

Keywords: internet marketing communication, Internet marketing, Internet technology, especially 
internet marketing, internet marketing prospects. 
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