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ETHNIC JOKES AND THEIR PERCEPTION IN GERMAN-
SPEAKING SOCIETY

Various cultures have come into contact with one another on every
level: economic, war, peace, and migration. These intercultural encounters
have contributed to our knowledge of other societies. That’s why any form of
humor have been both accepted and widely used all around the world not only
to distinguish cultural differences, but also to help people identify with their
ethnic identity. Research into ways of joke use as an efficient means of
intercultural communication is of actual importance concerning the
globalization process around the world.

Today there is almost general recognition that there is no culturally
specific humor - as had often been thought in the past except in the cases when
the humor is strictly verbal or essentially very ephemeral. Humor in the
broadest sense is conceived in every form imaginable.

The purpose of this article is to evaluate the two ways of humor
development within ethnic jokes — prevalence of superiority theory and
stereotypical “cross-cultural” insults, which target a number of ethnic groups
simultaneously.

Although the term ethnic humor may be recent in origin, “humor
disparaging other groups is probably as old as contact between cultures”
[1, p. 108]. In recent years ethnic humor study has begun more and more
popular. The works of M. Apte and F. MacHovec highlights the history and
nature of ethnic humor, A. Dundes focuses his attention on use of ethnic slurs,
M. Kulinich analyses the lingual cultural constituent part of humor.

There are many forms and uses of ethnic jokes. Ethnic humor mocks
characteristics from dialect, to nonverbal gestures, and has even be used to
enforce social norms [2]. Ethnic jokes reflect reality as itself as well as offer
the ways of intercommunication with it. Sometimes they propose the witty
way-out of some complicated challenges remaining in their fundamentals the
brilliant example of popular wisdom. The example of such quick wit is given
in the following joke:

“Herr Ober! Ihre Kotelette waren ja doch immer kleiner! ,, Das ist eine
optische Tdauschung, mein Herr. Wir haben unserem Lokal vergrofiert!” [3]

The waiter’s ability to find the right answer creates the punch line of
this joke.
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Rather often the plot of a joke is focused on a competition between the
representatives of ethnic communities concerning the domestic matters (who is
cleverer, stronger, more talented etc.) as well as global problems (which
country is more powerful, which one is wealthier etc.). Regarding the
stereotypical image of Americans as the nation inclined to boast about their
might, power and superiority, the following German joke proposes the witty
solution to put an end to offensive remarks made by the American:

Ein Ami kommt nach Koln, das erste mal, und macht eine

Stadtrundfahrt.

Sie kommen an der Hauptpost vorbei, der Ami ist beeindruckt, ,, Hey
what's this?“ — ,,Das ist unsere Hauptpost*, sagt der Taxifahrer, ,,da haben
wir 5 Jahre dran gearbeitet.” — ,, Well*, erwider der Ami, , wir hdtten

hochstens 3 gebraucht!“

Die Fahrt geht weiter, sie kommen zu dieser grofien Briicke (keine
Ahnung wie die heifst), der Amerikaner will wieder wissen, was das ist. Der
Taxifahrer sagt es ihm und erwdhnt, dafy der Bau 3 Jahre gedauert hiitte.
,,Das hdtten wir in einem Jahr geschafft“, kommt prompt die Antwort.

Jetzt langt's, denkt sich der Taxifahrer. Sie kommen an den Dom!
., Wonderfull “, sagt der Ami, ,,was ist das?‘‘ Der Taxifahrer schaut, kommt in's
Griibeln und sagt, “Keine Ahnung, gestern war das Ding noch nicht da!“ [4]

What’s funny is a complex psychological-emotional phenomenon
involving a great variety of interacting variables” [5, p. 3]. Five interpersonal
variables were characterized to enhance a joke’s effectiveness. First, the
listener must be interested. Mac Hovec referred to a “dirty” joke being more
interesting to most teenage boys than political jokes as an illustration. Second,
the listener’s opinions must not be too strong. If the encoder has serious
feelings, there is a good possibility that the joke may “go too far” and will thus
“go flat.” Third, the feeling must flow naturally and must not be forced or
artificial. Fourth, the punch line must be delivered cleanly and
comprehensibly. Finally, the encoder should strive for optimal content,
meaning only content to make the point should be used.

Ethnic joke allows to recognize the member of one’s community and
identify the representative of another one. The latter is described far from
complacency. The most common jokes tend to portray the target ethnic group
as “stupid, ignorant, or unclean” [1, p. 115]. The disclosure of opposition
content means personality interpretation as a cultural ethnic unit. In such case
it is appropriate to talk not about a single person but about intercommunication
of ethnic groups and ethnic communities. The research into ethnic
differentiated and ethnic integrating factors is at hand. When studying
integrating features of ethnic community, the main point is concentrated on
ethnic (national) self-consciousness which has both objective and subjective
meaning [6, p. 85].

The complicated relationships between Germany and Austria has led to
occurrence of many jokes based on superior attitude of the former over the latter:
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Was passiert, wenn eine deutsche Blondine nach Osterreich
auswandert? In beiden Ldndern steigt der durchschnittliche 1Q. [7]

Sometimes humor as an expression of superiority can either “be a
mechanism of control or a form of resistance” [8, p. 426]. The famous
confrontation between German and Dutch teams on a football pitch has become
the occasion of creating some jokes:

Wieder einmal muss Deutschland gegen die Niederlande spielen. Die
Deutschen denken sich: “Die Holldnder sind eh so schwach, da braucht ja nur
einer von uns spielen. “ Gesagt, getan. Einer der Deutschen spielt, die anderen
amiisieren sich und haben Spaf3. Nach kurzer Zeit schalten die Spieler den
Fernseher ein und sehen 10.Minute 1:0 fiir Deutschland. Die Spieler sind
zufrieden. Nach einiger Zeit schalten sie wieder ein und sehen 89. Minute 1:1.
Schnell rennen sie zuriick ins Stadion und fragen ihren Spieler:”Was ist
passiert? ‘-, Na, ja, der bléde Schiri hat mich in der [l Minute
ausgeschlossen. [7]

Superiority theory in ethnic jokes is very prevalent. Berger agreed,
“Humor from the superiority theorists, is always social or cultural and always
involves comparisons of invidious nature” [9, p. 8]. The trends in ethnic jokes
involve making one culture seem superior by comparing or making fun of
idiosyncrasies of other cultures including dialect and traditions.

The idea of “ethnic inequality” is brightly expressed in ethnic jokes,
especially when it concerns negative images of another ethnic communities’
representatives. Mockery and outrage against one ethnic community or
another is the main aim of many ethnic jokes, but it is the language that helps
achieve it.

Sometimes the opposition in a joke is created with the help of a fairly
simple question. But in German-speaking community which is full of regional
dialects and pronunciational varieties such questions are transformed into the
main tool of incongruency. In the joke widely-spread variability of German
along with peculiarities of landscape caused the intercommunication error in the
conversation:

Deutscher Urlaubsgast zum Bergbauer: ,, Wie heifst'n der Berch da
driibe? “ Bauer: ,, Wolcher denn?” Gast: “Danke schon...” [7]

The variation among the German dialects is considerable, with only the
neighbouring dialects being mutually intelligible. Low German varieties (in
Germany usually referred to as “Platt” or “Plattdeutsch™) are considered a
separate language by many German-speaking communities. Today Low Saxon
dialects are still widespread. On the other hand, Northern Germany is
considered to be the region where the purest Standard German is spoken, and
in everyday life little influence of dialect is heard.

Such knowledge of phonological peculiarities within German help to
taste this joke in full way:

Ein Dresdner ist , ,nibbrgemachd®. Im Aufnahmelager wird der
sdchsische Fliichtling gefragt: ,,Sind Sie aus politischen Griinden nach dem
Westen gekommen?“ , Nee.” , Sind Sie aus wirtschaftlichen Griinden
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gekommen?“ |, Nee.” ,,Na, was war denn dann Ihr Grund?” “Ich gonnde
ddhn Dialdggd nich mdhr erdraachn!“

The whole set of observing customs and habits forms the main point in
awareness of ethnic group as native, different from another one [10, p. 475]. In
ethnic jokes the specific characters are represented: for example, Swiss are
portrayed as physically slow, Austrian is usually merely an antagonist of a
German character and presented as an unacknowledged equal, East Frisians
(people living in East Frisia, the north-western corner of Germany) is portrayed
as absurdly stupid or naive, German state officials (Beamte) are considered
slow and lazy, doing a nearly useless job in the bureaucracy. Swiss jokes are
full of jokes on citizens of Zurich and Berne. Such traits as stupidity, stinginess,
over-emotionality, restraint alongside other non-typical features of national
character for peculiar lingual cultural society are derided in ethnic jokes.

The use, production and enjoyment of ethnic humor have been
discussed extensively through previous research literature. Many theories have
emerged to explain the persistence of ethnic humor. Among the many theories,
those that assign both psychological and sociological functions withstand. The
psychological functions of humor claim that ethnic humor serves the human
need to vent aggression [11]. It is this aggression which is meant to inflict
offense at members of other cultures. Boskin stated, “humor is thus one of the
most effective and vicious weapons in the repertory of the human mind”
[12, p. 28].

Among the main tools of language aggression implementation the
strategy of ethnic stereotype exaggeration should be singled out. One or
another anthropological, social, cultural distinctions of ethnic community as a
victim are considered as drawbacks and described in surplus manner in jokes.

(1) Warum gibt’s in der Schweiz so viele Hduser aus Holz? -Die haben
alle Steine fiir die Berge gebraucht [3]

(2) ,,Sagen Sie mal, warum kleben Sie denn an dieser Litfafssciule die
Plakate iibereinander?* ,, Nu, ich war jddz vier Wochn grangk, un da mufich
nu nachgldhm. “ [7]

(3) Bundesrat Ogis Bibliothek ist kiirzlich abgebrannt! Schlimm: Alle
vier Biicher sind verbrannt! Noch schlimmer: Sie waren noch nicht einmal
ausgemalt. [3]

All above-mentioned jokes contain some kind of exaggeration. In joke
1 it concerns the scarce landscape, in joke 2 the typical German diligence is
derided, joke 3 makes fun of Swiss ethnic community as uneducated and
narrow-minded people.

The representatives of different cultures are compared in a joke with one
another, traditionally the positive traits (hard-working, intelligent, patient,
punctual etc.) are attached to own group and offensive stereotypical features are
given to another one (stingy, mean, stupid, lazy etc.). Each community possesses
some kind of cultural ready-mades and some set of ‘infavorites’ [13, p. 56].

Due to historical and political development of German-speaking countries
stereotypical features of definite German regions citizens have become the main
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point of German humor - preciosity of Prussians, impudence and carelessness of
Bavarians, stupidity of Frisians, quick wit of Berliners, meanness of Saxonians
Bavarians thinks of a joke as the most convenient weapon to take vengeance
on their old enemies Prussians. Swabs don’t find their thrift the subject of fun
and even proud of it.

It should be mentioned that East Frisian stereotype is characterized by
absolutely disparaging, generalized and one-way manner — the only trait which
is attached to them in German jokes is their stupidity, whether they concern
their dialect or their way of life. These jokes are often in the form of question
and answer, both given by the joke-teller. That’s why they lose a lot in their
punch line while translating into another language:

Warum hdngen Ostfriesinnen ihre Ohrringe an die Wand? Weil man
sagt: Auch Winde haben Ohren. [4]

Warum steigt sonntags die Verletzungsgefahr bei den Ostfriesen? Weil
sie sonntags versuchen mit Messer und Gabel zu essen.

Warum ist denn Ostfriesland so flach? Damit die Ostfriesen schon am
Mittwoch sehen konnen, wer am Sonntag zu Besuch kommt! [7]

Considering East Frisian jokes, people who study German-speaking
society may come to some kind of conclusion on which deeds and character traits
are praised and condemned in this society at specific stage of its development.

The large type of ethnic joke involves “cross-cultural” insults, which
target a number of ethnic groups simultaneously. This is manifested in the
popular jokes beginning with, “A German, an American, and an Asian walk
into a bar...” In these cases, the members of the targeted cultures are presented
with a problem in which they respond by keeping true to stereotypes involving
their behavior, action, attitude and verbalization. These stereotypes represent
the persistent force driving many ethnic jokes. Folklorist Alan Dundes
explained that stereotypical conceptions derive not from direct interaction with
other cultures, but from folklore including songs, proverbs, and jokes heard
throughout history [11]. It is these stereotypes which have caused members of
various cultures to be sensitive to their public image, especially the negative
stereotypes ethnic humor is based upon [14].

Misunderstanding of many ethnic jokes by the other cultures
representatives is closely linked to the general misunderstanding of foreign
language humor as linguistic, psychological, culturological problem. The
clearance and acceptance of foreign language humor depends a lot of
background information knowledge. It’s impossible to understand the foreign
humor without looking into customs, traditions, history and geography of the
country which humor is represented. Only possessing such knowledge it should
be possible to accept and clarify national stereotypes reflected in ethnic jokes.

The following joke is a brilliant example of background information
used in humorous way. But before telling it a listener should be aware of some
facts — Holsten-Brauerei AG is a brewery producing famous and cheap
Carlsberg beer, Bitburger-Brauerei — the largest German brewery producing
Bitburger ale. The citizens of Koln prefer only own Kélsch beer which is
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strictly protected as a regional make and considered as a ‘real beer’. Only
learning such facts helps consider the Kdln citizen’s reaction as hilarious:

Treffen sich drei Braumeister in der Kneipe. Der von der
Holstenbrauerei bestellt sich natiirlich ein Holsten. Der von der Bitburger-
Brauerei natiirlich ein Bit. Der aus Kéln, von der Friih-Brauerei: ,, Fiir mich
dann bitte eine Cola mit Eis!* Die andere zwei wundern sich. Der Kolner:
Wenn ihr kein Bier trinkt, trinke ich auch keins!“ [3]

Stereotypicity is a prime atrribute of ethnic jokes as it is perceived in
full way by the people who share the general ethnic, language, social features.
Although the main purpose of such jokes is to show up the outstanding
abilities, quick wit and resourcefulness of a narrator, actually these jokes
demonstrate some kind of ’image play’.

The following image represents stereotypical image of Russians as
vodka lovers, Turkish as kebab lovers, Swiss as nothing lovers (because they
are traditionally considered as narrow-minded people):

3 Haie treffen sich irgendwo im Meer, sagt der Erste: ,,Mir geht's
Uberhaupt nicht gut! Ich hab heute Mittag einen Tiirken gefiressen. Der hat so
Viel Kebab intus gehabt, mir is ganz schlecht.*“ Sagt der Zweite: ,, Das ist noch
gar nichts! Ich hab letzte Woche einen Russen gefressen, der hat soviel Wodka
intus gehabt;, mir is immer noch ganz schwummrig.“ Da meint der Dritte:
,Das ist alles noch gar nichts im Vergleich was mir passiert ist! Ich hab
letzten Monat einen Ziircher gefressen, der hat so viel Luft im Kopf gehabt;
ich kann immer noch nicht tauchen!!!*“ [15]

Once a stereotype has been trapped in a process that can only be
compared to the sociological equivalent of a stamppot, it often runs the risk of
becoming an ethnic joke. The motive here is entertainment, but the result is an
acceleration of the process. Ethnic humor can provide much information about
any given culture. What is considered nonhumorous in a culture can provide
equal information about what is considered humorous. What is unlaughable in
any culture “defines the holy, the irrelevant, and the unreachable” [12, p. 64].
Simultaneously, what is laughable “serves as a powerful telescope into the
values and attitudes of a society” which may not be deciphered from any other
perspective [12, p. 64].

English historian Norman Stone said some time ago, “Europe - and
isn't it our unique achievement in the end? — is a very funny civilization.” So
all European ethnic communities which has a high degree of ethnic identity
perceive jokes directed towards their own culture as less funny and more
offensive. At the same time they have the greater one’s own humor
appreciation. This leads to a strong European sense of humor which reveals a
higher tolerance for offensive comments. Europeans have learned to live with
the so-called ethnic jokes: in reality they should really be called ‘cultural’
jokes, because most of the nations of the European Union are very confused
ethnic entities and have been so for a long time.

Let’s consider Austrians. They often make fun of themselves. The whole
Austrian history brought up the brilliant sense of humor and sense of tolerance

151



Bicauk JIHY imeni Tapaca Illesuenka Ne 6 (289), Y. 1, 2014

to all their own sorrows as well as to the attitude of their ethnic communities to
them. Their reaction to ethnic joke has become a defensive mechanism which
helps them reconciled with their fate. Their mockery is of optimistic nature.
Even the traditional parody of their flag is perceived rather kindly:

Weshalb ist die osterreichische Flagge Rot-Weif-Rot? Damit die
Osterreicher sie nicht verkehrt herum aufhéingen kénnen. [7]

The Swiss is another case. A lot of European nations are full of envy,
admiration and contempt simultaneously to this ethnic community, partly due
to their national variability, partly to their pacifistic position.

Stereotypes are important in ethnic humor because they are widely
accepted and make up the assumptions necessary in ethnic humor [1]. It is these
stereotypes which provide material for ethnic jokes to derive. In such a way ethnic
jokes fix the promptness of existing stereotypes confirming their contents.

Germans perceive themselves as rational, clever and religious people.
So this joke is targeted on all these features making some kind of refusing:

Zweiter Advent: Schwabe mit einer Kerze vor dem Spiegel. [15]

To understand this joke the listener should know that Advent is the time
previous to Christmas. There is wide-spread German tradition to celebrate each
of four Advent’s Sundays with lighting up a candle, so on second Sunday two
candles should be lit. The punch line of joke is linked to the stupidity of Swab
to perceive the candle and its reflection as two separate candles.

The choice of characters in ethnic jokes is not random and frequently
specified by the socio economical and political situation in the country as well as
neighbourhood of different ethnic communities within one country. It causes a
clash of interests, intolerance, aggression which leads to mockery of foreigner
image. Thus, the most noticeable events in the country and abroad are
represented in one of the most popular genres of popular wisdom.

The paramount stereotype of the Germans is an inordinate sense of
order or discipline. There is also an ethnic joke which was invented by the
Poles to pigeonhole the Prussians: “A German child, twelve years old, has
never spoken a word in his life. Over dinner one evening, he turns to his
parents and says “Salz, bitte” (‘Salt, please’). His astonished parents ask him
why, if he can speak, he has never said anything up till now. His reply: “Bis
heute war alles in Ordnung” (‘up to now, everything was OK”).

But things like discipline and order are only part of the German
picture — and that is the biggest problem with stereotypes, namely that they
only tell you half the story. The counterbalancing aspect of the German psyche
is an obsession of their political divisions through many conflicts and wars.

After 1989 there is still a huge number of jokes describing the former
citizens of GDR and FRG. Some of them make a fun of intellectual stupidity
of Western Germans:

Was ist der Unterschied zwischen Ossi und Wessi? Der Ossi ist schlau,
der stellt sich dumm, beim Wessi, ohoh, da ist es gerade andersrum. [15]

Others — neglect the image of Germans themselves as thrifty and
disciplined nation foregrounding Ossi striving for being wealthy:
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Warum freuen sich die Ostdeutschen so auf den Euro? Weil sie
glauben, dass es noch mal Begriiffungsgeld gibt! [7]

It should be mentioned that BegriilBungsgeld was, from 1970 until 29
December 1989, a gift from the government of the Federal Republic of
Germany (West Germany) to visitors from the German Democratic Republic
(GDR — East Germany). So, in this joke we witness the great desire of Ossi to
get this gift as well as any other material help. That refutes the wide-spread
image of the Germans in general as disciplined, honest and thrifty.

Ethnic joke is a joke for people sharing general ethnic, language, social
features. Ethnic joke is a slight form of aggression targeted at representatives
of another ethnic groups. As a rule, humorous effect created in a joke
transforms aggression into humor. Ethnic joke does not only reveal ethnic
stereotypes of one nationality to another one but allows the community
possessing the specific stereotypes improve, develop and overcome own
backwardness, sample thinking, disparaging.

Having studied the German joke, we have come to the conclusion that
ethnic joke is efficient only when there is a specific set of its characters,
variety of national character traits implementation, differentiation of mockery
target traits. With continued research, we may understand how to better
communicate and express humor with cultures other than our own.

Humor is a powerful behavior and is necessary to keep a positive
outlook on life. However, when people strive for political correctness, a good
sense of humor becomes insignificant. Ethnic humor is and will continue to be
prevalent in our society. After all, humor is a human characteristic and not just
a German characteristic. To conclude, the old adage states, laugh and the whole
world laughs with you, cry and you cry alone.
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Baccait C. M. ETHiuHMII aHeKZOT Ta #Oro CHOPUHHATTA B
HIMelILKOMOBHOMY CyCHiJIbLCTBI

B ymoBax mportecy rimo6amizaiii JOCTIKEHHS MUISIXIB 3aCTOCYBaHHS
aHEeKJOTy SK e(eKTUBHOro 3aco0y MDKKYJIbTYPHOTO CHUIKYBaHHS CTae
0cO0MMBO BAXJIMBUM. ICHYe pi3HOMaHITTS (OpM ETHIYHOIO aHEKIOTY, LIO0
B1I0OpaXyrOTh a00 caMy peaJbHICTh IUIKOM, a00 MPOMOHYIOTH (OpMH
MDKKYJIBTYpHOI B3a€MOJii 4acTKOBO. MeTO CTaTTi € OIliHKa JABOX IUIAXiB
PO3BUTKY T'yMOPY B ME€Xax €THIYHOTO aHEKIOTY, a came MOIIHUPEHOCTI Teopii
MepeBaru Ta CTepPeoTHIi3alii 00’ €KTiB, [0 COPSIMOBAHI Ha IEKUTbKOX €THIYHUX
rpyn 0JIHOYaCHO, HAOYJIO0 aKTyaJlbHOCTI B paMKax JaHoi ctarTi. EdexTuBHICTh
€THIYHOTO aHEKJOTYy CXapaKTEepPU30BaHO Ha I’ SITH MDKOCOOUCTICHUX (hakTopax:
3alliKaBJIEHOCTI ¥ MPOTUPIYUAX Yy MOIJIAAax ajgpecaTry, MPUPOAHOTO 3aco0y
CIPUMHATTS aHEKAOTY, YiTKOI KyJbMiHalii, BMIHHS aJpecary ONTHUMAaJIbHO
nepeJaTd 3MICT aHEKAO0TY 3 MIHIMaJbHUMH BTpaTamMy. ETHIYHMI aHEKAO0T
JI03BOJII€ ~ BII3HABaTH IpEJICTaBHUKA ,,CBOEi” ETHIYHOI CHUIBHOTH Ta
MIPEACTaBHUKA ,, Y01~ €THIYHOI CHUIBHOTH, IO MIIKPECTIOE K 00 €KTUBHE,
TaK 1 Cy0’€KTUBHE 3HAYCHHS €THIYHOTO CAMOII3HAHHSL.

Crartst moCHipKye PO3YyMIHHS TOTO, SIK €THIYHA 1HIAWBIIYaJIbHICTH
[IOCTAa€ B AHEKJOTI SIK CyO’€KT KoMiyHOro. JloBeneHo, 10 HiMEIbKOMOBHA
CHUIbHOTA, WLI0 Mae J00pe TMOYyTTs TyMOpYy, BMIE CMISTHCS Haj
HACyMHIBHIIIMMH TE€MaMH, L0 CKJIAJal0Th ,,36pHO” ETHIYHOIO aHEKIOTY.
3HaHHA, OTPUMaHI B pe3yybTaTi 3pO0JICHOT0 aHai3y, BAXKIWBI HE TUIBKK Ha
PiBHI MIXKOCOOHMCTICHOTO CIIJIKYBaHHS OKPEMHUX MPEACTaBHUKIB €THOCY, ajie i
Ha T7100a1bHOMY PIBHI.

Kniouosi cnosa: eTHIYHMI aHEKIOT, IepeBara, CTEpEOTHIl, (OHOBI
3HAHHA, MDKKYJIbTYpHA KOMYHIKAIIis.

Baccait C. H. JTHu4yeckmii aHeKAOT M ero BOCIHpHUsATHE B
HEMEIKOSI3bIYHOM 001ecTBe

B ycnoBusix mpouecca rinobanuzanuu UCCIIEIOBAaHUE ITyTeH
MPUMEHEHMsI aHEKJAO0Ta Kak A((EKTUBHOTO CPEACTBA MEXKYJIbTYPHOTO
oOmieHus: mpuodOperaer 0coOyr BakHOCTh. CylllecTByeT pazHooOpasue Gpopm

154



Bicauk JIHY imeni Tapaca Illesuenka Ne 6 (289), Y. 1, 2014

ATHHYECKOTO aHEKJI0Ta, KOTOPBIE OTPAXAIT CaMy peallbHOCTh, B IIEJIOM, U
MPeUIaraloT CPeICTBA MEXKKYIBTYPHOTO B3aUMOCHCTBUS, B YacTHOCTHU. Llenb
CTaThbU — JaTh OLICHKY JIBYM IyTSM Pa3BUTHS IOMOpPa B paMKaX 3THHYECKOTO
aHEK/I0Ta — PACIpPOCTPAHEHHOCTH TEOPHH MPEBOCXOJCTBA U CTEPEOTUIU3ALIUU
OOBEKTOB HACMEIIKH, HANpPaBJICHHBIX Ha HECKOJIbKO ATHHYECKHUX TPYIII
OJTHOBPEMEHHO, B paMKaX KpPOCC-KyAbTypHOro moaxoja. DPGPeKTUBHOCTD
ATHUYECKOTO aHEKJ0Ta XapaKTepU3yeTCs Ha OCHOBE ITSITH MEKIMIHOCTHBIX
(aKkTOpOB: 3aMHTEPECOBAHHOCTH M MPOTHBOPEYMBHIX B3IUISAOB CIIyILIATENs,
€CTECTBEHHOT'O CI0c0o0a BOCIPHUATHUS ITYyTKH, YeTKOW KYJIbMHUHAIIUU, YMECHUS
aJipecaHTa ONTUMAIBHO MEPEeAaTh COACpPKAHUE aHEKJ0Ta ¢ MUHHUMAIbHBIMH
MOTePSAMU. ODTHUYCCKHHA aHEKIOT TI03BOJIACT Y3HABATh IPEACTABUTEIS
,,CBOETO” JITHMYECKOTO COoO0ImecTBa W ,,9y)KOro”’ cooO0IIecTBa, 4YTO
MOJYEPKUBACT OOBEKTUBHOE U CYOBCKTHBHOE 3HAYCHHE JTHHYECKOTO
CaMOCO3HaHUS.

Cratess  HcCIeIyeT IIOHMMaHHUE  TOrO, Kak  JTHHYECKas
WHIUBUAYAIBHOCTh HCIOJB3YeTCS B OSTHUYECKOM aHEKJOT€ B KauecTBE
CyObeKTa KOMHUYecKoro. Jloka3aHo, 4YTO HEMEIKOS3BIYHOE COOOIIECTBO,
o0iajaroiee XOpOIIMM YYBCTBOM IOMOpPA, YMEET CMESThCS Haa CaMbIMH
COMHUTEIPHBIMH TE€MaMH, KOTOPBIE W COCTaBISAIOT ,,3¢pHO” ATHUYECKOTO
aHEeKJ0Ta. 3HAHUS, MOJYYCHHBIE B PE3ylbTaTe CACIAHHOTO aHaIH3a, Ba)KHBI
HE TOJNBKO HA  YpPOBHE  MEKIMYHOCTHOTO  OOIICHHS  OTACIBHBIX
Mpe/ICTaBUTENel ATHOCA, HO U Ha II100albHOM YPOBHE.

Kniouesvie cnosa: >THUYECKHMI aHEKIOT, 3THHYECKOE COOOIIECTBO,
MIPEBOCXO/JICTBO, CTEpPEOTHII, (hoHOBBIE 3HAHUS, MEXKYIbTypHas
KOMMYHHKAITUS, IPEAMET OCMESTHHSI.

Bassay S. M. Ethnic jokes and their perception in German-
speaking society

Within the process of globalization research into ways of joke use as
an efficient means of intercultural communication has become of actual
importance. There are many forms and uses of ethnic jokes which reflect
reality in general, and offer the ways of intercommunication in particular.
The purpose of this article is to evaluate the two ways of humor development
within ethnic jokes — prevalence of superiority theory and stereotypical
“cross-cultural” insults, which target a number of ethnic groups
simultaneously. The effectiveness of an ethnic joke is characterized basing
on five interpersonal variables: the listener’s interest and controversial
views, natural way of joke perception, clear punch line, the encoder’s
intention to deliver a joke in an optimal way. Ethnic joke allows to recognize
the member of one’s community and identify the representative of another
one, in such a way ethnic (national) self-consciousness has both objective
and subjective meaning.

This article has looked into understanding how ethnic identity ties into
what is considered humorous within ethnic jokes. It was proved that German-
speaking society with a good sense of humor can laugh at the most precarious

155



Bicauk JIHY imeni Tapaca Illesuenka Ne 6 (289), Y. 1, 2014

issues such as those of ethnic jokes. The knowledge gained from this analysis
is of importance not only on an interpersonal level but on a global level as
well.

Key words: ethnic joke, ethnic community, superiority, stereotype,
background information, intercultural communication, mockery.
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TEMBPAJIbHBIE XAPAKTEPUCTUKU AHTJIMACKOM
CHHEHMYECKOMH PEYM KAK CPEJICTBO SMOIIMOHAJILHO-
IKCNPECCUBHOI'O BO3AEMCTBUS HA 3PUTEJIEA
(ua matepuaJie nbec “Stagefright” Jlunun Xoyec, “The youth of old age”
Croapra Ilpaiica, “Leaves in autumn” Cro3an Kacanos,
“Sared” ITosa Kenun)

@OYHKIIMOHUPOBAHUE PEYH TECHO CBS3aHO C SMOLIMOHAIBHOM cdepoit
yenoBeKa. [IoCTOSAHHO M3MeEHsIomascs OKpyXkaroulas cpela, COBPEMEHHbIE
TEXHOJIOTUH, MEXJIMYHOCTHBIE OTHOILIEHUSI CTUMYJIUPYIOT CO3HAHUE YeslOBEeKa
UHTEHCUBHO OTpaxkaThb 00OBEKTHI NEMCTBUTEIBHOCTH, KOTOpBIE,
TpaHCPOPMUPYSACh U B3aUMOJAEHUCTBYS, CIOCOOHBI BBI3bIBaTh T€ WM HHbBIE
IIEPEKUBAHNSA U SMOLIMOHAIbHBIE PEAKLUH, OT KOTOPBIX HENOCPEACTBEHHO
3aBHCHUT KOHEUHbIN pe3yibTaT — 0COOEHHOCTH BBIPAKEHUS IMOLUH.

Lenbto uccnenoBaHus SIBISETCS YCTAHOBJIEHHE POJM TeMOpPaIbHBIX
[apaMeTpoB B peaJU3allld 3MOLUOHAIBHO-IKCIIPECCUBHOIO BO3EHCTBUS
CLEHUYECKOU PEUH.

[TocraBnenHass  1eab  OOYCIOBIMBAeT  IMCHUXOJUHIBHUCTUYECKUMN
XapakTep UCCIEeI0BaHUs ¢ IPUMEHEHHEM (POHETHUECKUX IKCIEPUMEHTATIBHBIX
METOJIOB U MpeArNojaraeT pereHue ciaelyonmx 3a1au:

1) ompenenenue  ocobeHHocTell  TeMOpaibHOro  O(OpMIIEHUS
BbIOpAHHBIX PEILIMK

2)  paccMOTPEHHE M3MEHEHMsI OCHOBHBIX TEMOpaJbHBIX MapamMeTpOB
AQHIVIMMCKOM  CLHEHWYECKOW pedyd B 3aBUCUMOCTH  OT  BBIPAXKaeMbIX
(GYHKIMOHATILHO-MOJAIbHBIX 3HAYSHUH.

OOBEKTOM [AaHHOTO MCCIEAOBAaHUS SBIAIOTCS AKTEPCKUE PEIUIHKH,
BBIPA)KAIOLIME YMOLUH PAJI0CTH, Meyalli, yOexIeHue U UPOHHIO.

[TpenmeToM HcciaenoBaHUs SBISIOTCS TeMOpaJIbHbIE CPEACTBA YCTHBIX
aKTEPCKUX BBICKA3bIBaHHUI, KOTOpbIE MPEACTAIOT KaK TIJIaBHBIA KOMIIOHEHT
BBIPAKEHUS SMOLMOHAIIBHO-9KCIIPECCUBHOT'O BO3JIEHCTBUS CIEKTAKJIS.
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