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and functioning of various "Englishes": world English, global English, English
as a Lingua Franca. It is necessary to distinguish clearly the varieties of
English and the area of their functioning. The article contains the main
features of English as a lingua franca and its main differences from other
varieties of English. The author focuses on the peculiarities of modern trends
in the study of English as Lingua Franca. The main scientific methods of
research were the method of analysis, synthesis, description and comparison in
the study of the problems of development, the functioning of the English
language as Lingua Franca. The article highlights the main aspects of the use
of English as a lingua franca in the context of globalization and forecasts
prospects for further development and transformation of it in the modern
world.

Keywords: English, lingua franca, international communication,
variability, international language.
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NON-VERBAL MEANS OF COMMUNICATION IN BUSINESS
ENGLISH DISCOURSE

Standardization, unification, growth of transnational companies all
over the world are, among other things, the typical features of the
globalization. The global society today requires quick reaction of its
participants to the changes in the situation. We can observe the members of
the global society existing in a new context — political, economic, social,
cultural, and linguistic. The English language has established itself as the
international language number one. The number of people who speak English
as their second language prevails today over such of the native speakers.

Recognition of the English language as a global lingua franca as a
brand new type of the English language, which is free from national cultural
component, does not mean, however, the lack of cultural component and
formation of a new identity among people that use the global language to
overcome interlingual and intercultural barriers [Gural, Smokotin 2014]. The
linguists see it as a part of a new culture — global culture in terms of a global
society, globalization, which causes a creation of a new global identity. It
should not cause replacement of the local national identities and cultures. On
the contrary, it should contribute to multicultural society and multilingual
identity. Understanding the rules of communication in the new context along
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with focusing on both verbal and non-verbal means in terms of business
communication is the aim of our study.

There are many academic pursuits on matters of communication,
theory of communication and its types. The Webster’s Dictionary claims that
communication is the imparting or interchange of thoughts, opinions, or
information by speech, writing, or signs. [ Webster’s Dictionary 2001: 414].

Edward Sapir in his “Communication” (1935) says, “for the building
up of society, its units and subdivisions, and the understandings which prevail
between its members some processes of communication are needed.” In the
same article he states that society is not a “static structure” with combined
social institutions but rather “a highly intricate network of partial or complete
understandings between the members of organizational units of every degree
of size and complexity” [Sapir 1935: 78]. Thus, the final result of the
interchange of information may be understood differently by different
members of global society, even if the speaker intends to deliver the same
idea.

G. G. Pocheptsov understands communication as “processes of
decoding verbal into non-verbal and non-verbal into verbal spheres.” He
thinks it was caused historically when a person had to make the other one to
complete a certain action. Thus, “for communication the transition between
One Person’s speaking to Other’s doing is crucial.” [Pocheptsov 2001: 15].
Professor Pocheptsov focuses on the significance of the non-verbal means of
communication because they are especially important in a standard
communicative act. Depending on non-verbal communication, the verbal one
can be strengthened or weakened [Ibid.: 596]. It is applicable in modern
international communication, especially in the situation of temporary pressure
— political and diplomatic, between war and peace.

There are a number of ways to classify types of communication —
verbal and non-verbal, formal and informal, vertical and horizontal in terms of
hierarchical position of the participants as well as diagonal communication
that involves people from various positions, levels (departments). Each of the
types may be written or oral.

The primary and most common type of communication is, of course,
the one connected with the process of literal transferring information via
speaking or writing — verbal communication. However, the significance of
non-verbal communication should not be minimized or treated lightly. It has
been estimated that today approximately 80 — 90 percent of communication is
non-verbal. I. Kovalinskaya believes that it is impossible to make a model of
communicative systems and intellectual process without understanding how
non-verbal communicative activity works and how it correlates with the verbal
communication of a person. The ground for unification of different
extralinguistic  sub-systems 1is the consolidated semantic language
(metalanguage) of non-verbal units and categories. According to
I. Kovalinskaya, only such common semantic base makes it possible to
achieve internal integrity of non-verbal semiotics and integration of non-verbal
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semiotics and linguistics in terms of general theory of communication
[Kovalinskaya 2014: 12].

Non-verbal means of communication are able to deliver the speaker’s
attitude to the message, the addressee, the situation etc. Verbal and non-verbal
means always act in complex cooperation with each other. In business
environment it is necessary to study rules and standards of non-verbal
communication appropriate for certain local area — national, communal,
religious, and cultural features should be considered.

Six types of non-verbal communication may be distinguished
[Andrews, Baird 1995: 141].

Kinesics includes body movements (posture, gestures, facial
expressions, eyes expressions). For example, when people try to persuade
someone they tend to use more gestures and head nods than others. If the
gestures follow the rhythm of their speech, they seem to receive more
listeners’ understanding and attention. This approach is widely used by the
leaders (political and business) along with the open body position (uncrossed
arms and legs, leaning forward posture). Too many hectic gestures, however,
like playing with hair or jewelry, is perceived as signs of nervousness or
discomfort. Eye contact may show aggression, interest, approval or support.
For example, a direct look of the head of department at his manager during the
meeting means the latter should be ready with the answer or presentation. The
eye and facial expressions from his colleagues will show approval (direct eye
contact, nodding) or dissatisfaction (lack of eye contact, no smile). However,
in some cultures direct eye contact will signal disrespect and privacy intrusion
(for example, Japan).

Vocalics, or paralanguage, includes all aspects of the voice — volume
(loud or quiet), rhythm (pauses and emphasis), rate (speed), and pitch (high or
low). The way the words are spoken is as (and sometimes even more)
important as the message delivered. A number of various fillers (“um”, “er”,
“uh>, “like”, “you know”) may be interpreted by the audience as a sign of
speaker’s incompetence on the matter.

Chronemics is how people use and perceive time. There is
monochromic and polychromic time orientation. In the USA time means
money, so there is great emphasis put on deadlines and schedules. In terms of
monochronic time perspective, arriving ten minutes late with a presentation for
a tender or to the job interview may show that you care not interested in the
campaign or you are not reliable as a potential employee. Latin American,
Arab countries operate in polychronic time perspective, in which being 20 or
30 minutes late is considered normal, and it does not show lack of interest or
polite attitude. Time perception is more relaxed here. This should also be
considered in communication.

Proxemics studies how people use space and distance and how they
communicate in this space. Working on same problem or in a team implies
sitting or standing close to each other. However, people often prefer to work
on their own if they have an individual task. Men and women behave

59



Bicnuk JIHY imeni Tapaca IlleBuyenka Ne 2 (316). 2018

differently in close space. Men prefer working and meeting in larger rooms
while women are likely to sit closer to each other and prefer smaller meeting
rooms. Different cultures have different preferences of the correct distances
for intimate, personal, social and public meetings. For example, Italians,
Arabs, Latin Americans tend to closer to their addressee while North
Americans and North Europeans want to have some bigger space.

Haptics, or touching behavior can communicate a number of messages.
Among different functions, we should mention two of them in the frame of
business organization — showing support and claiming dominance. The most
basic expression of touching in business is a handshake. However, in some
cultures men and women cannot exchange handshakes (e.g., Iran). It is
forbidden to touch strangers in Japan. Such differences may cause problem
with interaction. The Japanese may be considered distant and cold while Latin
Americans or Italians may be perceived as pushy and even aggressive.
Tolerance to different cultural rules and awareness of certain sensitive points
are vitally important when people of different cultural backgrounds work
together.

Other non-verbal cues include clothes that can have a connotation of
prestige, success, belonging to a certain group (uniform); colors (different
codes in different cultures); accessories (watches, electronic gadgets, jewelry);
general appearance (make-up, hair, tattoos).

Sapir summed it up, saying that the main message expressed in written
form or orally may deliver absolutely opposite sense of the message that is
expressed by means of gestures, movements of the hands and head, intonations
of the voice etc. The first message (verbal) may be entirely conscious, the
second (non-verbal) are entirely unconscious. “Linguistic, as opposed to
gesture, communication tends to be the official and socially accredited one;
hence one may intuitively interpret the relatively unconscious symbolisms of
gesture as psychologically more significant in given context than the words
actually used. In such cases as these we have a conflict between explicit and
implicit communications in the growth of the individual's social experience”
[Sapir 1935: 79].

It is important to study the functions of non-verbal means, or non-
verbal cues, to understand how they influence the communication between
people. In teaching English as a foreign language, a great deal of importance is
given to verbal means of communication while the non-verbal cues are left
without much attention. Businesspeople can assess the business situation
correctly if they are able to combine verbal and non-verbal cues in certain
business and cultural context (applying for a job, making a presentation,
participating in negotiations, working on a regular basis in a multicultural
environment).

Thus, teaching students non-verbal expressive means together with
verbal forms and structures of a foreign language is crucially important for
their successful operation in the global society. These skills can be trained at
the classes of language and culture of the country whose language is studied
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and during Business English, Interpersonal Communication and Business
Communication courses.
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Imyk A.A. Hesep0aabHi 3aco0m KomyHikanili B JAiT0BOMY
AHTJIOMOBHOMY JAMCKYPCi

VY cratTi iaeTbes npo npodiieMy BUKOPUCTaHHS HEBEpOaIbHUX 3aC001B
CHUIKYBaHHA Y JAUIOBOMY IUCKYpCl B paMKax IJI00aJbHOTO CYCHUIbCTBA.
I'moGanizanis CTBOPIOE€ HOBUI JIHIBICTUYHHUNA Ta KYJbTYPHUH KOHTEKCT, SIKUH
BIUIMBAE HA TMIOBEJIHKY BCIX YYaCHUKIB KOMYHIKQTUBHOTO IPOLECY.
Haronomryetbcst ponb aHTIINHCHEKOI MOBH SIK MDKHapOAHOI MOBH Oi3Hecy, Ta
BHUBYAIOTHCS IIICTh TUIIB HeBepOaabHOI KOMYHIKAIl, 1[0 MOXYTb 1CTOTHO
3MIHUTH a00 BIUIMHYTH Ha MpPOLEC YM Pe3yJbTaT JUIOBUX IEPEroBOpiB, Tak
camMo SIK 1 Ha TMOBCSKIACHHI po0OYi CHUTyalii B MONIKYIBTYPHOMY JiJIOBOMY
cepeloBUILI. 3a3HAYaEThCs, 0 BepOaIbHUM 3ac00aM 3a3BUYAl MPUIUIAETHCS
OispIlIe yBaru MiJx 4ac BUBYEHHS MOBH YU KYJIbTYPH, TOJl SIK HEBEpOAIbHUM
3aco0aM BiIBOJUTKCS JIUIIIE JPYropsIHA PoJib. ABTOp (POKYCYEThCS HA TOMY,
10 HAMMOBHIIIE PO3YMIHHA KOHTEKCTY (OCOOJIMBO [iJIOBOTO JHUCKYPCY)
MO>KJIMBE JIMIIIE 32 YPaXyBaHHSM SIK BepOaIbHUX, TaK 1 HEBEpOAIbHUX 3aC001B
KOMYHIKAIli y KomIuiekci. Uepe3 I1ie HEOOXITHUM € YITKE BUCBITIICHHS
byHK1II HeBepOaTbHUX 3aCc001B KOMYHIKAIl 3 ypaxyBaHHSIM HalllOHAJbHUX
(perioHambHUX) KYJIBTYPHHX OCOOJNMBOCTEH IIiJi 4ac KypCiB 3 BHUBYCHHSA
aHTJIAChKOT MOBHU SIK 1HO3€MHOi Ta/ab0 aHIINHCHKO MOBHU 3a MpodeciiHuM
CHpsIMYBaHHSM (JI1JI0Ba MOBa, JIJIOBE CIIJIKYBAaHHS TOIIO).

Knrouosi cnosa: wneBepbanbHi 3aco0M, KOMYyHIKaIis, Tio0amizarlis,
JIIOBE CHIKYBaHHS.
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HMmyx A. A. HepepOajbHble CpeACTBA KOMMYHHUKALMH B [1eJIOBOM
AHIVIOSI3bIMHOM JIUCKYpCe

B cratbe paccmarpuBaercs mpoOsieMa HCIONB30BaHUs HeBepOaTbHbIX
CPEJICTB KOMMYHHUKAIIMM B JIGJIOBOM JIFICKYpPCE B paMKax IJI00AIbHOIO OOIIEeCTBa.
AKIEHTUPYETCS BHUIMaHUE Ha POJIM AHTIIMHACKOTO S13bIKA KK MEXITyHAPOTHOTO SI3bIKa
Om3Heca, a TaKKe M3yYarOTCs IIECTh THIIOB HEBEPOATHHON KOMMYHHKAIH, KOTOPHIC
MOTYT CYIIECTBEHHO M3MEHUTh WM TIOBIIMATH Ha MPOLIECC WM PE3YbTaT JENOBbIX
TMIEPErOBOPOB, PABHO KaK M HAa €KEHEBHBIC pabOvie CUTYAIMH B TIOJIMKYJIBTYPHOMH
nenoBoit cpenie odmieHnst. OtMeyaercs, 4To BepOaIbHBIM CpeCTBaM  yaeIsieTcs
OoJbIlle BHUMAHKST BO BPEMsl M3Y4EHHUsT MHOCTPAHHOTO SI3bIKA UM KYJBTYPBI, B TO
BpeMsl KaKk HEBEpOATBHBIM CpPEICTBAM OTBOAMTCS BTOPOCTENEHHAs pOJib. ABTOD
YTBEpI)KZIaeT, 4TO HauOoJiee MOJHOE TOHMMAaHWE KOHTEKCTa (OCOOEHHO IENIOBOrO
JIMCKYpCca) BO3MOXKHO TOJIBKO C PAaBHbIM YYETOM BepOAbHBIX M HeBepOaJbHBIX
CpelCTB KOMMYHHMKAIMW. VIMEHHO TO3TOMy HEOOXOIMMBIM SIBISIETCS YETKOEe
NpesCTaBleHHe (DYHKIMI HeBepOAIbHBIX CPEICTB KOMMYHHMKALMM C  y4ETOM
HAIMOHAJIBHBIX (PErMOHAIBHBIX ) KYJIBTYPHBIX OCOOCHHOCTEH BO BpEMsI IPETIOAaBAHHS
KypPCOB 10 M3YYEHMIO AHIVIMHCKOIO s3bIKa KAK MHOCTPAHHOI'O W/WIM AHIJIMHCKOIO
s3bIKa TPO(ECCHOHATLHON HAIPABIEHHOCTH (JIENIOBOM SI3BIK, JIEJIOBOE OOIIEHHE U
mp.).

Knroueswie cnosa: neBepOaibHbIe CpeCTBA, KOMMYHHKALHS, TII00ATM3AIM,
JIENIOBOE OOIIIEHHE.

Ishchuk A. A. Non-verbal means of communication in Business English
discourse

The article focuses on the problem of importance of non-verbal means of
communication in the global society. Globalization creates a new linguistic and cultural
context, which influences the behavior of all the participants of the communication
process. The author emphasizes the role of the English language as the international
language for business and examines six types of non-verbal communication, which can
significantly change or influence the process and outcome of business negotiations as
well as regular working operations in multicultural business environment. It is
mentioned that verbal signs often receive more attention from the teachers and learners
while non-verbal signs receive a secondary role. Complete understanding is only
possible though if both verbal and non-verbal signs are equally taken into consideration.
The author proves the necessity to pay attention to non-verbal means of communication
during teaching and studying English as a foreign language and/or English for
professional use (Business, Interpersonal Communication etc.). Complex approach to
studying a foreign culture with local peculiarities and cultural features will improve
communication (especially with business purpose).

Key words: non-verbal means, communication, globalization, business
communication.
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