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Bocharova O. The Social Function of Universities: in the Past and 
Present On the basis of works of foreign scientists, the author reveals the basic social functions of universities. Concerning commercialization of universities, the author distinguishes two economic theories - the concept of economic man (homo economicus) and the sociological image of human being (homo sociologicus). Since the marked touched public universities, the attitude to higher education has changed. From that time, the academic knowledge is seen as “private welfare” for those who learn or conduct a research. The modern universities are regarded as a “revenue center”, a department of university as “shareholder”, a student as a “customer” and a professor as “entrepreneur”. “The idea of knowledge for knowledge” concedes “the ideas of useful knowledge” whereas the conception of a graduate as an intellectual model is changed to pragmatics model, which makes it easy to find a job and will contribute to economic development of a country. According to market rules, the relations among lecturer, student and a course of study are substituted for the relations among manufacturer, consumer and commodity production. Universities equated to factories, enterprises and supermarkets are subjected to the rules of the free market. The author makes an experiment to ascertain the role and mission of the university, and at the same time answers the question whether the university can be compared to a factory or supermarket. Despite the fact that the university has to obey the rules of the market economy, the desire to profit cannot replace the main objectives of the university as well as its mission to educate students in society. 
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