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Soroka O. The Essential Characteristics of the Innovative PR-

Technologies in the Social Sphere 
The article presents various scientific approaches to the definition of 

public relations that is an art and social science of the analysis of trends in 
society; actions and measures aimed at increasing the organization’s 
popularity and prestige; a management function that helps organizations 
achieve effective relationships with different types of audiences; a kind of 
marketing; non-profit relations with the public. It is presented the essence of 
PR-technologies that are related to social technologies, the methods of 
collecting, processing and transmitting data are widely used for obtaining 
information and informing the public about the state of an object, process or 
phenomenon. It is presented the essential characteristics of the innovative PR-
technologies based on Big Data, speechwriting, fundraising, cross-media 
projects with their particular characteristics and peculiarities of application in 
the social sphere. It is established that fundraising involves the search for 
sponsorship funds for the implementation of social programs and projects 
united by a common idea. Cross-media projects contribute to meeting the 
spiritual and social needs of the public – in recognition, socialization, self-
realization. Speechwriting focuses on the individual consulting on the 
organizing public speaking. Big Data allows you to capture large volumes of 
data for the classification and monitoring of various groups of the public and 
their characteristics, which can be quickly systematized using software not 
only based on commonly accepted features, but also on the  special interests. 

Key words: PR, PR-technologies, social sphere, Big Data, speechwriting, 
fundraising, cross-media projects. 
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Tadayeva A. Improving the Training of Specialists in the Social 

Filed to Harmonize the Process of Media Socialization 
The article substantiates the necessity of training specialists of the social 

filed to harmonize the process of media socialization. 
The article highlightes the main transformational aspects of the 

socialization process under the influence of the information society formation . 
It represents and  highlightes  specificity of  the innovative components of 
socialization in the information society - cyber socialization and media 
socialization. The adaptation possibilities of people of different ages 
(childhood, youth, maturity, old age) to new media are described, as well as 
possible positive and negative influences of new media on personality in 
ontogenesis 

Necessity of specialists which accompanying a person in the process of 
media socialization - specialists of the social filed is substantiated. It 
highlightes the author's position on the possibility of introducing into the 
process of prepare specialists  in the social field, namely, in the section of 
selective profession-oriented disciplines the course "Media socialization of the 
individual". The main aspects of the course are presented - the purpose of the 
discipline, the thematic plan of the course, and  the knowledge, skills and 
abilities that students must master during the study of the discipline "Media 
socialization of the individual". 

Key words: socialization, media socialization, harmonize, training, 
specialists in the social filed.  
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