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Stepanenko V. Scientific Approaches to the Interpretation of the 

Essence and Content of Deviant Behavior on the Basis of Hyper Abilities 
The article analyses the views of scientists about the nature, content and 

frequency of manifestation of deviant behavior on the basis of hyper abilities 
in school-age children in such aspects as asocial, delinquent, addictive, 
suicidal behavior.  

The statistical data on the prevalence of various forms of deviant 
behavior based on hyper abilities in school-age children are presented. 

Deviant behavior based on hyper abilities is defined as the type of 
deviant behavior, which is accompanied by deviations in everyday life with 
special giftedness, talent, genius in other spheres of human activity. 

The attention is paid to the fact that the difficulties that arise in the 
process of social adaptation of the gifted child, in the absence of the provision 
of timely assistance, exacerbate and increase the risk of the appearance of the 
indicated forms of deviant behavior on the basis of hyper abilities. 

Key words: deviant behavior on the basis of hyper abilities, gifted child, 
marginal gifted child, asocial behavior, delinquent behavior, addictive 
behavior, suicidal behavior. 
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Tadajeva . Influence a New Media on the Process of 

Communication Personality  
In the article opened a special influence a new media on the process of 

communication of personality user in conditions information society. 
Becoming a culture of information society influenced on actualization 

the role of new media (interactiven radio, television, mobile communications 
and the Internet) in the life individual. The special role of new media becomes 
Internet, like the most affordable means of adding value to the information 
age. Internet was influenced all spheres of personality life, including the 
process of information exchange between people - communication. 
Accordingly, such a phenomenon as Internet communication becomes 
actuality, that is, it is mediated by the online space of verbal communication, 
which is carried out at the expense of symbols. nternet-communication has a 
number of features: availability of interaction with users with little effort; use 
of special words and expressions only in cyberspace, slang; use of various 
communication tools (social networks, managers, chats); anonymity in internet 
space; non-regulatory behavior and impunity. 

Key words: new media, communication, Internet-communication, 
special Internet-communication. 
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