
 

135 

  
 

                                        
 

 
 

- -

 
  

 
-

 
 

 
 
The article presents a scientific analysis of the theoretical and methodological foundations 

of the study of choice as the basis of moral identity formation; psychological analysis of the nature, 
content and structure of moral choice at all.  

It is argued that the moral choice is determined, first of all, the actual social conditions of 
life personality and existing moral values, the content of which is determined by the needs and 
interests that serve the self-assertion of the subject and give meaning to his life.  

Moral choice is a conscious, meaningful, effective in delivering benefits in alternative terms 
of universal moral values and ends with a good deed. 

Keywords: moral choice, moral motivation, moral purpose, moral values, moral freedom. 
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In the article analysis of spiritual aspect of value of creation is given. On the basis of 

empiric research of features of motivation of creative activity of students results are got in relation 
to a motivational type and structure of leading reasons of creation. Possibilities of support of 
motivation of creative activity are considered in the conditions of professional studies.  

Keywords: creativity, spirituality and value of creation, motivation of creative activity, 
internal and external motivation, cognitive necessity, aspiration, to self-affirmation.  
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