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The article analyzes the information component of the most common mass media and their 

influence in various social strata of the Ukrainian population. On the basis of theoretical analysis 
and empirical study of the features of the transmission of information through specific commu-
nication channels and its perception by the population. Revealed the specificity of media influence 
on the minds of the target audience.  

Keywords: information, identity, awareness, media space, media. 
 

 -
-

 
, -

 
 

-
, -

 
 -

, -
- -

-

, 
 

-
-

  

 

-

., 2015 



 
 

31 

 

 
-

 
 

-
 

 , -

-

   

-
 -

 
-

 
 

, 
-

 
  

,  -
  

  -

 -
   

 -

 ,  
   

-

-
 

 
   -

, - -



1 
 

32 

  -
 

 -
 -

 
 

 , 

-
 

, 
  

-

 -
 

, -
-

 - -
-

 
 

-
-

 
 , , 
, 

-  
 12% 

  
 

 
 

  

0
10
20
30
40
50
60
70
80

52
61

12

40

28
19

72

43

20 20 16 17
-

                 



 
 

33 

 - -

 
 , 

-
 

 , , -
-

 -
- , 

, 
 

 
 

, 

 
, 

-
- -

-

 

- , 

 
, 

,  
-

  
, ,  -

, 
, 

 
  -

-
   

  
 , 

 -
, , 



1 
 

34 

( )  -
  

-
-

,  -
, ,  

-
, -

, 

,  
 -

 
 

 
 

 
 

  
, -

 
, 

 - . -

,  
-
-

-
-

  

- ,  
, 

66

24

10

42 45

13

0

10
20

30
40

50
60

70

-  -             
              



 
 

35 

 
 

-
 , 

, , 
  

,  
,   , -

 , -
 

, 
-
-

 -
, 

 
  , 

, 
-  - , 

 
, 

 
 

 

 
 

-  
  -

 ( ) -

64

15
21

71

11
18

0
10
20
30
40
50
60
70
80

  -             
              



1 
 

36 

  -
 

 
 

 
-  

 
 

- 
 

 
 -

 , 
 -

   
 

 
  

 
 

 
, 

, 
-

26

46

27

17

55

28

0

10

20

30

40

50

60

30

51

19
31

48

21

0
10
20
30
40
50
60

-  -                         
                       

  -                         
                       



 
 

37 

, , 
-   -

-  
 

  -
,  , 

, -
- -

, -
 

, 
, 

  
 

  ,  
 -

 
  -

 -
- -

-  
-

, 
 

-
- -

-
 

 
1. -  

 2009.   5.   109 119. 
2. 

  2007.   4.  17. 
3.  

     
2013.   2.  161. 

4. -  -
         -

   -  
 : , 2010.   

5.    .     
 


