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give a possibility of self-development, but it is also a condition to educate a creative 
society that will create a better quality of life for future generations.  
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This article attempts to highlight the existing problems of the process of professional 

identity formation of students in a modern university. The author seeks to make a systematic 
analysis of conditions that, in its view, led to the decline and significant lag in the implementation 
of high quality training of high school. The lack of clear prospects for students about their future 
employment and professional fulfillment and therefore can not effectively carry out the process of 
training in modern universities of Ukraine. To be successful, the current model of higher education 
must necessarily take into account the existing national economic and social needs of graduates in 
the relevant specialty, thereby avoiding the problem of overproduction and to guarantee 
employment and most successful university-trained graduates.  
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